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What Makes Your Business Unique? 

 

Why Would a Customer Pick You  

    Over a Competitor? 

 

How Are You Different? 

 

What exactly does your business 

offer that 

    the other guys do not? 

 

The Sweet Spot 



The Unique Selling Proposition 

The unique selling proposition (USP) or unique selling point is a marketing 
concept first proposed as a theory to explain a pattern in successful 
advertising campaigns of the early 1940s.  
 
The USP states that such campaigns made unique propositions to customers 
that convinced them to switch brands. 
 
 



Find Your Sweet Spot through your USP 

Who is your target audience 

Explain the problem you solve 

List the biggest distinctive benefits 

Define your promise 

You have a sweet spot! 

 



Your Point of Difference 

Examples of a Sweet Spot 
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Examples of a Sweet Spot 

The Sweet Spot 

> 

T
h
e
 
S
w
e
e
t
 
S
p
o
t
 

>
 



Sweet Spot Goes First! 

Solve a problem 

Explain distinctive benefits  

Paint a picture of your business 

Use locaters 

How to Write Your Listing 

Copywriting 



Copywriting 

Get Your Benefits in the Display 

3 Lines of 

Copy > 



Copywriting 

Solve a Problem 

Problem Solved 

> 



Copywriting 

Highlight A Unique Benefit 

Distinctive 

Benefit > 



Copy 

Use Words to Describe the Experience 

Paints a 

Picture > 



Copy 

Highlight Where Your Business is Located  

Locator > 



Use Real Photos of Your Business 

If you can’t hire a pro, be a pro 

Take shots in good lighting 

Make sure it’s in focus 

Make sure subject matter is not too small 

Nothing distracting in the background 

Remove any trademarked logos 

Put people in your business through photography 

An Image is Worth 1,000 Words 

Visuals 



Graphics 

Put Couples in the Scene 



Graphics 

Put Adventurers in the River 



Graphics 

Put Guests Right by the River 
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