2017 VISIT ESTES PARK STAFF FROM THE INTERIM CEO SUZY BLACKHURST

2017 became a year of multiple transitions for Visit Estes Park (VEP).
Through turnover of the board of directors and employee changes,
we’re proud to say staff didn’t miss a beat in fulfilling our mission to
Estes Park and our tourism industry. Our marketing programs continued
to successfully attract eyes and hearts. The Social Media program has
reached all our followers on Facebook, Instagram, Twitter and more.
Staff applied its collective knowledge of trends and data analysis to help
demonstrate their efforts were effective. Stakeholders who needed a
better understanding of VisitEstesPark.com received assistance as you’ll
see expressed in this annual report. No one lost their dedication to our
mission of attracting guests to the area. In fact, the team strengthened its
spirit for the tourism industry. We’re grateful for your continued support.
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COMMUNITY OUTREACH/SPONSORSHIPS

* Mountain Bike Team Sponsorship—The donation
was approved by the VEP Board to provide new
jerseys for the team, and to help sponsor the
new Estes Epic Marathon.

¢ Estes Park Event Sponsorships—VEP assisted
with promotion for many Estes Park events
through monthly eNewsletters, social media,
blogs posts and PR pitching.

* EP High School Band Program Contribution—
The donation was approved by the VEP Board
for the purpose of assisting the band program
to establish the Mountain Music Festival.

* Mountain Festival—VEP staff gave away
roughly 800 blue spruce saplings over the
course of the festival.

¢ Get Rooted Event—In partnership with Oboz
Footwear, VEP staff organized a day of giving
back. In conjunction with almost 100 volunteers
from all over the country, the staff cleared an
area around Lake Estes by the Stanley Park Ball
Fields and planted hundreds of saplings.

* Annual Tourism Summit—Held in the
conference center at the Ridgeline Hotel, the
summit offered educational opportunities
on everything from Google Analytics to
VEP services.

* Estes Park Centennial—VEP staff served on the
Centennial Committee working with the Town
of Estes Park, provided and maintained the
Centennial website, contributed volunteers
and games to Centennial events, and provided
supplemental marketing as needed.

* Destinations International Reaccreditation—
After a three-month application process, VEP
received reaccreditation from Destinations
International (formerly DMALI) in July 2017
in conjunction with 21 other DMOs, including
Brand USA.

* Great American Beer Festival—In partnership
with CTO and other Colorado DMOs, VEP staff
worked in the CTO booth at the sold-out
festival in Denver.

* Training Seminar—VEP hosted two half-day

training sessions for stakeholders on how to use

the VEP Extranet (presented by SimpleView),
effective website advertising (presented by
Destination Travel Network) and how to use
Google Analytics (presented by Analytive).
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