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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Attractions, Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

29%, Virginia 8% and Florida 7%.

2. The visitors’ reason for visiting was Visit Friends/Family 22%, Vacation 18% 

and Business 16%.

3. The top areas of interest were Dining 14%, Arts & Entertainment & Shopping 

10% each and Historic Sites 9%.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.65. 
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Sales Department
Meeting and Sporting Event Solicitation Activity
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Sales Department
Scorecard
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Communications Department
168 Events Listings Placed
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Communications Department
Social Media Statistics
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Outlet Followers Posts Engagement 

Twitter 3,049 49 294 Clicks, Retweets, Replies

Facebook 7,105 38 488 Likes, Comments, Shares

Instagram 1,860 3 199 Likes, Comments

Facebook - #GoFay 1,891 10 542 Likes, Comments, Shares



Communications Department
Publicity Generated

11

An Open Suitcase 

Two Edgar Allen Poes
A Fork’s Tale

Spring Lake, NC Day Adventure



Communications Department
Publicity Generated

Wrought Irony

My backyard: Spring Lake NC

Melinda Gale.com

Outdoor Adventures in Spring Lake 
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Communications Department
Publicity Generated

Sports Destination Management 

By Road or By Trail 
Where to Retire 

Roads to Retirement (NC) 



Communications Department
Publicity Generated

Mon On The Go 

Spring Lake is perfect for Summer 

Adventures 

My Hot Southern Mess

5 Reasons to Visit a Brewery if You are 

Gluten Fee 



Communications Department
Publicity Generated

Food Diary of a City Girl

5 Things to Do in FayettevilleNC
McCool Travel 

Great Things to Do in Fayetteville 



Communications Department
Publicity Generated
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Carolina Country 

15 Local Parks for Outdoor Escapes



Communications Department
Scorecard
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Tourism Department
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In July, the tourism department partnered 

with The Center for Economic 

Empowerment and Development to host 

a weekly “What the Truck” event. Each 

Tuesday from 11 am to 2 pm, two local 

food trucks serve in our parking lot. 



Tourism Department
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Scorecard



Visitor Services Department
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July  was a Busy Month in Visitor Services!

Fulfilled 25 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings etc.



Visitor Services Department
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July  was a Busy Month in Visitor Services!

Distributed 1,872 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 824 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Everything Begins with a Visit
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Thank You!

.

Economic Impact of $525.39 million

4,540 jobs with a $98.41 million payroll

State and Local Taxes of $39.62 million:

a $120.86 tax savings to each county resident.


