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Smith Travel Research (STR)
Segmentation Trend for North Carolina

3
VisitFayettevilleNC.com



Visitor Profile
Does not include Cumberland County Residents 

Includes all 5 sources: Attractions, Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins.

1.Visitors to Cumberland County were from the following states: North Carolina 
26.39%, Florida 10.57% and Virginia 4.70%.

2.The visitors’ reason for visiting was Visit Friends/Family 23%, Vacation 17% and 
Traveling Through 13%.

3.The top areas of interest were Museums 14%, Historical Sites 12% and Dining 
12%.

4.On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 
average score was 4.80. 
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Visitor Profile - New
What is their reason for visiting?
Does not include Cumberland County Residents
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Visitor Profile- New
What are their interests?

Does not include Cumberland County Residents 
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Sales Department
Meeting and Sporting Event Solicitation Activity
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Sales Department
Score Card
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Communications Department
The FACVB Team Placed

226 Event Listings 
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Communications Department
Social Media Stats – October

Outlet Followers Posts Engagement 
Twitter 2,854 46 284 Clicks, Retweets, Replies
Facebook 6,826 67 3,004 Likes, Comments, Shares
Instagram 1,581 19 639 Likes, Comments

10
VisitFayettevilleNC.com



Communications Department
Publicity Generated
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Up & Coming Magazine – Liberty Point Bulletin 
Nov 1: Heroes Homecoming V Motorcycle Rally

Nov 15: FACVB Booked 35 Groups

Nov. 29: Expedia Ranks Fayetteville Top 25 USA Town 

VisitFayettevilleNC.com

Dias De Noticas
Nov. 1 – FACVB wins Readers Choice Award

Recreation News 
Nov. 1 – Fayetteville Area Honors 

Vietnam Veterans This month 



Communications Department
Publicity Generated
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Fayetteville Observer 
Nov. 1 – Missing Man Table Kicks off  Heroes Homecoming 

Up & Coming Magazine
Nov. 1 –Honoring America’s Veterans 
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Communications Department
Publicity Generated

VisitFayettevilleNC.com

AAA Go Magazine
Nov. 1 –A Dickens Holiday 

Fayetteville Observer
Nov.2 – Veterans Honored During HH

Fayetteville Observer
Nov.5 – Its My Job/ Jenny Bell 

13



Communications Department
Publicity Generated
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Wherever I May Roam Blog 

Nov. 6 - 4 Places you Must Eat in Fayetteville NC The Fayetteville Observer
Nov. 5- Hope Mills Ceremony Honors Vietnam Veterans
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Communications Department
Publicity Generated
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The Fayetteville Observer
Nov. 9- Family, Friends Honor Loved Ones at Vietnam 

Wall

Up & Coming Magazine
Nov. 7-What is Up & Coming in Hope Mills

Fayetteville Observer
Nov. 9- Need to Know: Motorcycle Rally 
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Communications Department
Publicity Generated
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The Mrs. Tee 
Nov. 11 –FayettevilleNC Bloggers Meetup 

Fayetteville Observer
Nov. 10 – Local Vietnam Veterans Reflect 

on Their Service 

News 14 Carolina
Nov. 11 –Motorcycle Rally Celebrates Veterans 

Marz On the Move 
Nov. 12 –FayettevilleNC Bloggers 

Meetup 
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Communications Department
Publicity Generated
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Fayetteville Observer 
Nov. 12 –Author Examines Turning Point of  War 

Fayetteville Observer 
Nov. 12 –Need to Know: Book Signing 

ArmyWife101
Nov. 13 –LeClairs General Store

Tweets: Christmas Every Day 
Nov. 14 

Rural Moms – 145,000 followers

Travel Marilyn = 12,500  followers

ArmyWife101- 8200 followers

17



Communications Department
Publicity Generated
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CityView Magazine Blog
Nov. 14 

Heroes Homecoming Motorcycle Rally

Vietnam Moving Wall 

A Forks Tale – Facebook 
November 15 Dickens Holiday

6,500 Followers
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Communications Department
Publicity Generated
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Weekender Extended Website
Christmas Every Day Story

The Mrs. Tee
2017 Holiday Events & Moments Guide: Fayetteville NC 

Land Rush Now 
9 Things to Do Off  the Beaten Path 
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Communications Department 
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Go Fayetteville Blog
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Communications Department
Fayetteville NC Area Fall Blogger Meetup  #FayNCBloggers

VisitFayettevilleNC.com

On November 10, we held a meet-up at Leclair’s General Store. The Blind Pig Provided food, and Gathered provided an activity.   Eight prominent 

local bloggers attended. All are military affiliated. Only 3% of  the costs were paid by the CVB, the rest was comped.  The CVB shared information on 

Cumberland County and upcoming events. Results: At least 65 social media posts on all channels, three blog posts. Next meetup scheduled for late 

January.  A snapshot of  results below. 

21



Communications Department
Score Card 
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Tourism Department 
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Heroes Homecoming V

During Heroes Homecoming V, Cumberland County honored Vietnam veterans by providing 

opportunities for residents to get to know them. Our goal was to open a dialogue in order to learn who 

these heroes really are, hear their stories of  courage and honor their lives as Americans.

Events were held November 4 through November 12 in Fayetteville, Hope Mills, Spring Lake and 

Eastover. 

VisitFayettevilleNC.com



Tourism Department
Score Card
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Distributed 4,395 Visitor Guides 
To area hotels, welcome centers, visitors, FACVB 

advertising and visitor generation, AAA offices and others. 

Fulfilled 15 Group Service Requests
Includes internal FACVB requests, walk-ins, meetings, etc.

Handled 817 Visitor Inquiries 
Via: phone, walk-ins, web at three Visitor Centers 

both local and out-of-town visitors 

Visitor Services Department
November  Was a Busy Month in Visitor Services! 
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Visitor Services Department
Score Card
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Thank you! 
“Everything Begins With a Visit” 

> Economic Impact of  $504.19 million

> 4,400 jobs with a $93.59 million payroll

> State and Local Taxes of  $37.80 million: 

a $116.83 tax savings to each county resident 
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