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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Attractions, Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

56.57%, Florida 5.50% and Virginia 3.03%.

2. The visitors’ reason for visiting was Visit Friends/Family 22%, Attraction 20% 

and Vacation 20%.

3. The top areas of interest were Museums 13%, Dining & Historical Sites 12% 

each and Arts & Entertainment 11%.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.75. 
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Sales Department
Meeting and Sporting Event Solicitation Activity
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Sales Department
Scorecard
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Communications Department
103 Events Listings Placed
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Communications Department
Social Media Statistics
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Outlet Followers Posts Engagement 

Twitter 2,291 44 520 Clicks, Retweets, Replies

Facebook 6,945 48 566 Likes, Comments, Shares

Instagram 1,677 31 757 Likes, Comments

Facebook - #GoFay 1,302 7 261 Likes, Comments, Shares



Communications Department
Social Media Statistics
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Communications Department
Publicity Generated
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Up & Coming Magazine –

Liberty Point Bulletin 

February 8: 

Cumberland County Celebrates 

Black History month

February 21: 

Be a Hometown Hero



Communications Department
Publicity Generated
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Drive I-95 Guide

The FSO’s French Connection

Wife In the Wild Blue Yonder

Wine, Cupcakes and Massages



Communications Department
Publicity Generated
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GoMillie.com

Tips to Fall in Love with Your Duty Station

Kelly Seeks

A Great Place to Breathe in Fayetteville 



Communications Department
Publicity Generated

Travel Marilyn Tweet

Chagall Exhibit, First US Show 

The Mrs. Tee

The Wine Café. Something to Wine About 
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Communications Department
Publicity Generated

My Hot Southern Mess

Special Spots for Sweeties 

ArmyWife 101

A Wine Night

Plus 65 Social Media posts to 

an audience of 200,000+
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Communications Department
Go Fayetteville Blog
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Communications Department
Scorecard
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Communications Department
Scorecard

19



Tourism Department
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Tourism Sales Manager, Jessica 

Bennett attended the Travel and Leisure 

Consumer Show in Philadelphia.   

At the busy show, Jessica sold attendees 

on Cumberland County as a leisure travel 

destination. 

Director of Tourism, Angie Brady made 

a tourism presentation to the chamber’s 

Leadership Fayetteville Class. 

Shows & Presentations



Tourism Department
Tours & Product Updates

The staff from the VisitNC I-95 Welcome Center 

on the VA/NC border spent a half-day touring the 

community 

An ad showing the value of tourism to 

Cumberland County and it’s residents was 

updated. The ad runs periodically on the 

back page of the weekender. 

21



Tourism Department
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Scorecard



Visitor Services Department
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February was a Busy Month in Visitor Services!

Fulfilled 18 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings etc.



Visitor Services Department
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February was a Busy Month in Visitor Services!

Distributed 2,937 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 769 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Visitor Services Department
Scorecard
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Everything Begins with a Visit
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Thank You!

.

Economic Impact of $525.39 million

4,540 jobs with a $98.41 million payroll

State and Local Taxes of $39.62 million:

a $120.86 tax savings to each county resident.


