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• All data was collected by the Greek Festival staff.

• Greek Festival management estimated 16,000 attendees prior to the 

event.

• There were 86 completed surveys.

• Using the 16,000 attendees, the Confidence Interval for this presentation 

with an 86 Sample Size is +/- 10.54%. Because of the size of the sample 

the Confidence Interval did not meet the “best practice” of +/- 5%. 
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I am a resident of Fayetteville/Cumberland County.

I am from a surrounding county and drove in for the
day for this event.

I am stationed or affiliated with Fort Bragg and live in
Cumberland County.

I am in the area visiting family or friends and they
brought me to this event.

I am visiting the area for other purposes, but heard
about the event and came.

I am here for the event and staying with family or
friends.

I am staying at a hotel and the hotel referred me to
this event.
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Note: No guest identified as being here specifically 

for the Greek Festival and staying in a hotel. 



Overview 

• All 86 completed surveys provided valid zip codes.

• 81 were from North Carolina and 6 were from more than 100 miles from Fayetteville.

• 0 identified themselves as being here specifically for the event and overnighting in a 

hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 81

2. Kentucky, 1

Pennsylvania 1

Virginia 1

Utah 1

New York 1

1. Cumberland, NC 66

2. Lee, NC 3

3. Hoke, NC 3

4. New Hanover, NC 2

5. Many Tied 1

1. Fayetteville, NC 55

2. Hope Mills, NC 7

3. Sanford, NC 3

4. Raeford, NC 3

5. Fort Bragg, NC 2
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Word of Mouth

Repeat Visitor

Sign

Radio

Facebook

Magazine

Brochure

Other Social Media

Banners

Church

Advertisement

Internet

Car Magnet

Newspaper

Billboard
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Food

Everything

Music

Vendors

Tour

Entertainment

Friends

Dances

Activities
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Gyro

Lamb Shank

Pasticio (Greek Lasagna)

Spanakopita

Baklava

Souvlaki

Spinach Pastry

Loukoumades

Everything

Chicken Lemonado

Pizza

Stuffed Grape Leaves

Kataife
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Requirement Information Provided



• For the calculations, the FACVB used the agreed upon estimated attendance number provided by the Greek Festival 

of 16,000. The sample size of 86 was less than the required and agreed upon 376 completed surveys necessary to 

ensure the presentation met “best practices” of +/- 5%, as a result this presentation is at +/- 10.54%.

• 16 surveys were submitted on the 1st day, 61 surveys on the 2nd day and 9 surveys on the 3rd day of the event.

• Room Nights – Because the required sample size was significantly below the TDA required amount, the FACVB was 

unable to accurately project room nights.

• Nobody was specifically here for the event that stayed in a hotel.

• 6 attendees signed up for the FACVB’s E-Promotion Program.

• List of TDA Requirements Not Met:

 The required minimum of 376 completed surveys was not met. 

 The requirement to post the FACVB/TDA Logo was not placed on their website as agreed.

 The requirement to post links to the microsite were not placed on their website as agreed.




