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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Does not include Cumberland County Residents 

Includes all 5 sources: Attractions, Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins.

1.Visitors to Cumberland County were from the following states: North Carolina 
26.37%, Florida 7.36% and New York 6.62%.

2.The visitors’ reason for visiting was Visit Friends/Family 22%, Vacation & Specific 
Attraction 14% each and Business & Business with Military 12% each.

3.The top areas of interest were Museums 14%, Dining & Historical Sites 12% and 
Arts & Entertainment 10%.

4.On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 
average score was 4.68. 
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Visitor Profile
What is their reason for visiting?
Does not include Cumberland County Residents
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Visitor Profile
What are their interests ?

Does not include Cumberland County Residents 
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Sales Department
Meeting and Sporting Event Solicitation Activity
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Sales Department
Score Card
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Communications Department

The FACVB Team Placed
177 Event Listings 
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Communications Department
Social Media Stats

Outlet Followers Posts Engagement 
Twitter 2,658 36 489 Clicks, Retweets, Replies
Facebook 6,454 58 858 Likes, Comments, Shares
Instagram 1,454 13 614 Likes, Comments
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Communications Department
Publicity Generated
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Fox News Travel
America’s Top Military Museums to Tour This Summer

Featured ASOM 
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Cheap Is The New Classy
10 Things You May Not Know About Fayetteville



Communications Department 
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Up & Coming Magazine

5-3: Tourism Means Business

5-17: County Tourism Promotion 

5-31  Be a Hometown Hero 
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Cheap Is the New Classy

5-2: Win a Trip for Two: Fayetteville Itinerary 



Drug Store Divas

24 Hours in Fayetteville

Large Social Following. 

Great Engagement on this 

story   

Communications Department 
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Communications Department
Score Card 
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Tourism Department 
New Product 

VisitFayettevilleNC.com

In May, the Fayetteville Area Convention & Visitors Bureau introduced the Spring Lake 

Visitor Guide. The guide provides information on things to do and places to eat and shop in 

Spring Lake. The guide is available at all three of  our Visitor Centers 
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Tourism Department 
Partner Events
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Tourism Sales Manager Jessica Bennett completed her final year of  

Southeast Tourism Society’s Marketing College. She will receive her 

TMP certification in Spring 2018. 
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Education

The tourism department attended a Tourism Week event at the VisitNC Welcome Center at 

I-95 South. The purpose of  the event is to thank those traveling I-95 for stopping in our state; 

and encourage visits to Cumberland County’s sites and attractions.  Seven local tourism 

partners attended with the Tourism Department.



Tourism Department
Score Card
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Distributed 4,449  Visitor Guides 
To area hotels, welcome centers, visitors, FACVB 

advertising and visitor generation, AAA offices and others. 

Fulfilled 32 Group Service Requests
Includes internal FACVB requests, walk-ins, meetings, etc.

Handled 1,110  Visitor Inquiries 
Via: phone, walk-ins, web at three Visitor Centers 

both local and out-of-town visitors 

Visitor Services Department
Busy Month in Visitor Services! 
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Visitor Services Department
Score Card
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Thank you! 
“Everything Begins With a Visit” 

> Economic Impact of  $504.19 million

> 4,400 jobs with a $93.59 million payroll

> State and Local Taxes of  $37.80 million: 

a $116.83 tax savings to each county resident 
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