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Smith Ttavel Research (STR)

Segmentation Trend for North Carolina

Current Month - May 2017 vs May 2016 Year to Date - May 2017 vs May 2016

Occ % ADR RevPAR Percent Change from May 2016 Occ % ADR RevPAR Percent Change from YTD 2016 Properties Rooms
Room Room  Room Room Room  Room
2017 2016 20€17 2016 2017 2016 Occ ADR  RevPAR Rev Avail Seld 2017 2016 2017 2016 2017 2016 Ocec ADR RevPAR Rev Avail Sold Census Sample | Census Sample
|N0rth Carolina | 659  66.8 106.35 10228 7010 68.32 1.3 4.0 26 5.0 24 1.0 623 625 9921 9677 61.76 6045 0.3 25 22 4.4 22 1.8 1762 1153 153457 121570
Cumberland County, NC| 648 628 7566 7304 4899 4586 31 36 6.8 8.6 1.7 49 672 64.8) 7531 7371 5063 4779 37 22 i) ©r 17 54 65 47 5995 5015
Johnston County, NC 556 526 7385 T23| 4103 3805 56 21 7.8 7.3 04 51 534 516 7172 7061 3833 3646 35 16 51 6.9 17 5.3 32 24 2217 1734
Robesaon County, NC 585 584 7661 6734 4482 3930 02 138 141 179 34 37 674 604 7638 6361 5143 4147 15 113 242 234 34 153 29 17 1883 1291
Wake County, NC 720 745 106.93 10465 7698 7794 3.3 22 -1.2 1.2 25 0.9 70.3  69.6 103.55 10206/ 7281 71.03 1.0 15 25 3.8 12 23 135 126 16126 15467
Durham County, NC 700 706 11716 11371 81.99 8033 0.9 3.0 21 58 T 27 67.8 66.0) 106.23 10501 72.07 69.34 27 1.2 319 7.8 37 6.5 64 60 8327 7934
Edgecombe County, NC 4 2 216 126
Guilford County, NC 586 59.0 9181 9022| 5382 6323 0.7 1.8 11 11 0.0 0.7 576 57.00 9422 9441 5429 5379 11 0.2 0.9 15 0.6 1.8 93 76 10894 9726
Harnett County, NC 572 534 7735 T157| 4426 3825 71 8.1 157 187 0.0 71 575 549 7526 7225 4327 3963 43 42 9.2 137 42 9.2 1" 8 859 638
Maore County, NC 63.8  60.7) 140.22 14089 8944 8553 5.1 0.5 46 9.4 46 100 552  58.9) 119.82 11981 66.10 70.61 6.4 0.0 6.4 1.8 8.8 1.8 22 14 1960 1556
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Visitor Profile

Does not mclude Cumberland County Residents
Includes all 5 sources: Attractions, Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins.

1.Visitors to Cumberland County were from the following states: North Carolina
26.37%, Florida 7.36% and New York 6.62%.

2.The visitors’ reason for visiting was Visit Friends/Family 22%, Vacation & Specific
Attraction 14% each and Business & Business with Military 12% each.

3.The top areas of interest were Museums 14%, Dining & Historical Sites 12% and
Arts & Entertainment 10%.

4.0n a scale of 1-5 for visitor experience with 5 being the best, the overall visitor
average score was 4.68.
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Visitor Profile

What is their reason for visiting?

Does not include Cumberland County Residents
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Visitor Profile

What are their interests ?

Does not include Cumberland County Residents

14% = Museums

12% = Dining

12% = Historical Sites

10% = Arts & Entertainment
9% = Military Sites
a%, = Shopping
7% = Events/Festivals
7% = Outdoor Recreation
6% = Deals & Packages
4% = Nightlife
4% = Kid Friendly Activities
3% = Golf
2% = Spectator Sporis
2% = Other
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Sales Department

Meeting and Sporting Event Solicitation Activity

# of Bookings Attendance Peak Nights Room Nights Economic Impact

Grand Totals: 130 159,806 17,430 61,956 556,178,516.00
Cancelled: 0 0 0 0 50.00
Closed: 1 10,000 5 36 527,930,000.00
Definite: 1 500 0 0 £4,560.00
A t: 0 o o o s0.00
Lost: 4 5,892 717 4,068 51,031,130.00
Pending: 7 4,400 300 870 51,452,360.00
Werbal Definite: 16 23,330 600 760 5205,200.00
Canceled from Pending: 0 ] ] ] 50.00

Lead Source Summary

American Legion - Magazine: 2 Tourism Development Authority (TDA) Grant: 3
Crown Coliseum: 1 Calls (9-11 a.m.}): &
Cvent: & RCMA No Longer Used: 7
Referred by Previous Client No Longer Used: 4 Client Contacted 19
Referral: 2 Previous Client Referral: 16
Parks & Recreation: 11 Sales Blitz: 1
Internet/ CVE Website No Longer Used: 2 Strategic Database Research (SOR): B
Advertising Masoni 2 Internet/CVE Website: 2
Telemarketing: 1 Rejuvenate Marketplace: 11
National Association of Sports Comm: 3 Caonnect Marketplace: £
RCMA: 5 MPI: 3
Market Segment Summary
Meeting Sales Market Segments
Training: 0 Group Tour: 1
Performance Group: 0 Social: 9
Health & Medical: 0 Hobby & Vocational: 2
Religious: 29 Senior Group: 0
Politics: 0 Educational/Student Group: 0
Military/Government: 0 Affinity Group: O
Sports: B Fraternal: 4
Ethnic: 1 Corporate: 0
Outdoor/Adventure Group: 0 Retail Tour: 0
Educational: & Corporate - Miscellaneous: 9
Church/Religious Group: 1 Family or Friend Reunion: 1
Military: 8 Reunion: 7
Government: 3

Association:

FAYETTEYILLE ARER
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Sales Department
Score Card

SALES RESULTS

- 1st 2nd 3rd 4th FY 2017
Description Quarter Quarter Quarter AFR MAY JUN CQuarter Totals
Bookings
Bookings (Annual Goal = 20,000) 13 15 6 3 1 4 38
Bookings-Attendance 38,335 42,478 2,527 1,860 75 1,935 85,275
Bookings-Room Nights 4,130 B,232 &7 FETS 50 a55 14,187
Bookings-Economic Impact 51,421,522 %2,867,088 $254,436 2649 500 $17,100 $666,900 $5,209,946
Verbal Bookings
Verbal Bookings 27 3 29 15 A 46 133
Verbal Bookings-Attendance 86,765 22,361 23,921 8,700 42 540 51,240 184,287
Verbal Bookings-Room Nights 7,895 3,587 12,857 6,950 4 810 11,760 36,099
Verbal Bookings-Economic Impact $3,394,806 $2,951,582 $5417,052 | 2,694,732 | 55,493,000 $11,187,732 | $22,951,172
Leads
Leads 25 58 36 4 21 25 144
Leads-Attendance 23,183 36,135 26,041 2,790 16,075 18,865 104,224
Leads-Room Nights 3,903 40,672 B,056 268 1,350 1,618 54,249
Leads-Economic Impact £1,221,168 $9,652,950 $B,933,040 $53,922 $534 660 $588,582 $20,395,740
Sales Functions 21 16 19 8 9 17 73
Site Inspections 1 3 1] 1 2 3 13
Sales Blitz 2 4 3 1 0 1 10
Calls Converted to Accounts 15 3 5 0 0 0 23
Bid /Packages Mailed L] L] L] 0 0 ] 0
Client Presentations 3 4 B 3 3 G 21
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Communications Depat‘tment
Social Media Stats

Outlet Followers Posts Engagement

Twitter 2,658 36 489 Clicks, Retweets, Replies
Facebook 6,454 58 858 Likes, Comments, Shares
Instagram 1,454 13 614 Likes, Comments

Page  Messages  Nolifications @ Insights Publishing Tools Setlings  Help +

visitfayettevillenc | Ereofie ({3

528 posts 1,407 foliowers 291 following

Fayetteville Area CVB The leading destination authority for the Fayettaville &
Cumberiand County branded visitor experience! www.visitfayettevillenc.com

Fayetteville Area
Convention and
Visitors

Bureau &
@VisitFayutioviloN
ol Liked ¥ R\ Followng ¥ # Share . Call Now ~
| Home
Abaut Tourst Information Center In Fayetteville
&~ North Caralina
Posis

P, = _ 4k 3
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Communications Depat’tment

Fox News Travel

Publicity Generated

America’s Top Military Museums to Tour This Summer

Featured ASOM

Print Closs

FOX
/NEWS

America's top military museums to tour this

summer
By Eva Fedderty

Pubished May 0G0, 2017

FoxNews com

Calling all history buffs.

This summer, America’s top military museums will be celebrating veterans and inviting guests to
immerse in auth wartime exp with epic batlle reer Visitors
can handle rare wartime artifacts, explore the nooks and crannies of historic citadels, and even
taste food and beverages supplied to real Infantries.

Gelebrate American history all season long with a visit to ane of these military museums that
bring soldies experiences 1o fife.

Related image

The Airborne and Special Operations Museum - Fayetteville, North Carolina

Located close o Fort Bragg, the Airbome and Special Operations Museum presents the
chronotogical history of America’s Special Operations units, On the morning of May 20, the
museum's annual Field of Hanor Opening Ceremany allows friends and families to honor a loved
one with a flag on the parade field at the museum, which will be displayed through June 30.

The museum will honor Natienal Airborne Day on August 18, which celebrates the 777 vear
anniversary of the first jump by the Test Platoon, and the 1 7 anniversary of the museum. The
museum also features a 24-seat simulator, which offers experiences like flying into Normandy
with the 101 Sereaming Eagles on D-Day and perfarming & HALD operation from 25,000 feet,

Where to stay: Embassy Suites is just a five-minute crive from the museum,

Where to eat: Morgan's Chop House has a menu that includes local steaks, as well as more
unique dishes, such as kangaroo and alligator.

Cheap Is The New Classy
10 Things You May Not Know About Fayetteviﬂe

18 Thir Wot Know Aboud Grealer 7a Visd FayVC
Things You May 45 e Z Z‘MW:&# ayVe

May 'y, 2087 By Dawa McAlonander  Livovw # Coumenl

Afew weeks ago, Jay and [ visited Fayetteville, NC for the fin time. Although we hove lived in this state
for many venrs, we had never been to Fayetteville, After we visited, we realized thot this was a ploce that
we knew very little about and were eager 10 learn more. So, here are 10 cool things that you may not keow
about Great Fayetteville,

10 Things Hou May Not Know Aboul Grealer Fayelievitte

1. Prominent late 19t century AfricansAmwricans called Faye ome. The nation's first

welldosonum AfricaneUrneriocan novelist. Charles W. Chesnut

w1 i i Fouettoville and
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Communications Depattment

Up & Coming Magazine Cheap Is the New Classy
5-2: Win a Trip for Two: Fayetteville Itinerary

5-3: Tourism Means Business

5-17: County Tourism Promotion
5-31 Be a Hometown Hero

My 3, 5087 By Dirws Stohbesainde

Jiberty Point ‘Bulletin

Yourham I Khe state’) ecoromy CoRTur
410w List ywat, vamrs t Nevth Coolna
Geserated o ezanoeic outeet of 5249

Ao T 331,000 Morh Cameiars sev
g in 100 teawd i tursen bty

CUMBERLAND COunTY
¥ the bt year. domestic trawed 1o Cumtwrand
Tourism Means Business to 2 ‘.'n’.fﬂ:—:‘:';’:\') e
Nation, State and COUNty 1 v o o 416k 3 o sscrwidos
M“Ml'nﬂ“hﬁu" Wesk (NTTWIL Tases coflected from

trwvel to
et fa Mg 1434 Cumbariand Councy erpemsants » $308.39
ho the st Sises County nesident!
hed by

Fayetteville, NC

otheresclouy J [ICTY mmemry ,

savings b each

The Loy evibe Aras Conerion & Varon.
wores. the

Thaugh Jay and | have both ved in Mount Airy, NC fae miaay years, nefber of i had every visited
Fayetteville. However, we chargyd hat o few weeks agn. Teelay se are sharieg with you ous 3 day
Fayettovilleithnerary so that you cen sew honw many super cool things there are to d in this area for
eotplen, adveeturints, foodies amd more.

Natmnal Trorvel & Toushon Week, s ormarsend
by e Lrited S2amt Trase! Alocitian

15.3 million
'™ v
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Communications Depattment

Drug Store Divas

24 Hours in Fayetteville
Large Social Following.
Great Engagement on this

story

24 HOURS IN FAYETTEVILLE, NC

9 May 24, 2017 (Http://Www.Drugstoredivas.Net/Things-To-Do-In-Fayetteville-Nc/)& Drugstore Diva Lisa
(Http://Www.Drugstoredivas.Net/Author/Admin/) Q

Irugstore Divas was hosted by the Fayetteville Area Convention & Visitors Bureou for this sponsored post. Part of the trip was compensoted; additional portions were paid for by Drugstore
\ivas. All of the things to do In Fayetteville, and thoughts and opinions, belong to and are recommended by Drugstore Divas,

4
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Communications Department

Score Card

COMMUNICATIONS RESULTS

. 1st 2nd 3rd 4th FY 2017
Description Quarter Quarter Cluarter APR MAY JUN Quarter Totals
Facebook
Users/Followers iA NIA HNIA 6,386 \ Wi HiA
Postings 113 117 139 41 58 99 468
Twitter
Users/Followers MiA NIA HIA 2611 2,658 i NiA
Postings 108 132 146 30 36 56 452
Instagram
Users/Followers MiA NIA MNiA 1,410 1,454 MiA NiA
Postings kil 42 43 12 13 25 141
Event Calendar Postings
(not including FACVB sit%] 681 991 542 w7 151 328 2,542
Electronic Destination Guides Viewed 42 44 59 18 21 39 184

FACVB Generated Blog Articles

Public Relations

FACVB (In-House)

Publicity Generated

Qut of Market 11 9 19 7 6 13 52
Local 17 9 T 3 2 5 38
Press Releases Issued 9 8 10 2 2 4 EL
Travel Writer Visits 1 0 5 0 0 0 6

Martin Armes
Publicity Generated
Out of Market
Local [ [ [ 0 0 [ 0 [ [ 0 0 |
Republik
Publicity Generated
Qut of Market 3 4 4 2 13
Local 4 17 0 0 21
Totals
Publicity Generated
Qut of Market 15 15 23 15 68
Lacal 21 26 7 5 59
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Tourism Department

New Product

In May, the Fayetteville Area Convention & Visitors Bureau introduced the Spring Lake
Visitor Guide. The guide provides information on things to do and places to eat and shop in

Spring Lake. The guide is available at all three of our Visitor Centers

HOTEL/MOTEL
ATEWAY INN & SUITES

LODGING

TARSET CENTER

LANDMARK (NN ON
RAGO

FAYETTEVILLE ARER
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Tourism Department

Partner Events

The tourism department attended a Tourism Week event at the VisitNC Welcome Center at
I-95 South. The purpose of the event is to thank those traveling I-95 for stopping in our state;
and encourage visits to Cumberland County’s sites and attractions. Seven local tourism

epartrnent.

X . —
b .

P

‘“},",’m

rmerteNCgov * FayettevilleNC oo

Tourism Sales Manager Jessica Bennett completed her final year of
Education  Southeast Tourism Society's Marketing College. She will receive her
TMP certification in Spring 2018.
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Tourism Department

Score Card

TOURISM RESULTS
. 1st 2nd 3rd 4th FY 2014
Description Quarter Quarter Quarter APR MAY Jun Guarter Totals
Civic Presentations 1 1] 3 1] 0 ] 4
Bookings 5 7 2 3 1 4 18
Bookings-Attendance 461 62,603 138 32,535 10 32,545 95,747
Bookings-Room Nights (Annual Goal = 1,000) 154 346 581 20 50 70 1,151
Bookings-Economic Impact $17,279 $31,200 $135,204 51,780 56,840 $8,620 $192,303
“erbal Bookings 7 3 & a 2 2 20
erbal Bookings-Attendance 735 8015 12693 0 24,500 24,500 45,943
‘Yerbal Bookings-Room Nights 160 60 179 a o ] 399
‘Yerbal Bookings-Economic Impact $101,916 $679,440 $86,412 50 $71,250 §71,250 $939,018
Leads (Annual Goal =36) 16 ] 10 2 2 4 38
Leads-Attendance 794 8365 13253 a0 24,500 24,580 47,002
Leads-Room Nights 585 305 402 40 0 410 1,332
Leads-Economic Impact $237.462 $755,250 $183,312 $20,520 $71,250 $M.770 $1,267,794
Exit 49 Coupen Card - Room Mights L] 2 3 i} 1 1 1]
Exit 49 Coupon Card - Estimated Valus 50 $113 $235 $0.00 $56.44 556 $404
Mall Area Coupon Card - Room Mights 6 0 0 1 1 2 &
Mall Area Coupon Card- Estimated Value $536 50 50 $0.00 $0.00 50 $536
‘Weekender Ad - Room Nights 1 2 L] 1 1 2 5
Weekender Ad - Estimated Value $56 $179 50 $0.00 $0.00 50 $235

Occupancy(¥) Cumberland County

Cumberland County

FY 1617

Horth Carolina

FY 16017

ADR (Average Daily Rate) ($)

Cumberland County

FY 1617

Horth Carolina

FY 1617

Rev PAR (Per Available Room) ($)
Cumberland County

FY 1617

Horth Carolina

FY 1617

1 [ | 730% [ 6480% | ] [ ]
| ] 6830% [ 6sso% | ] | |

LA | WA | WA | 57648 | $7586
| wa | wA | WA | 510323 [ §10635 | | WA | wA |

| wA | WA | WA | $5450 | S4899 | | WA ] wa |

MIA MNIA MNIA $70.53 §70.10 HIA NIA
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Visttor Services Department

Busy Month in Visitor Services!

Fulfilled 32 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings, etc.

Distributed 4,449 Visitor Guides Handled 1,110 Visitor Inquiries
To area hotels, welcome centers, visitors, FACVB Via: phone, walk-ins, web at three Visitor Centers
advertising and visitor generation, AAA offices and others. both local and out-of-town visitors

T b one il |,

DISCOVER CRIERE

FAYETTEVILLE :.» Fees
avornion ot 0 g VISITOR
R k INFORMATION

(\ CFNTER
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Visttor Services Department

Score Card

VISITOR CENTER RESULTS

Description

1st 2nd Jrd
Quarter Quarter Quarter

Destination Guide

APR

MAY

JUN

4th
Quarter

FY 2017
Totals

MNumber Distributed 17,066 18,012 14,320 3,430 4 449 7,679 57,277
VisitFayettevilleNC.com 103 (1] 128 54 40 94 393
Inquiries
FACVE Main Office
Calls
Tourism Information T9 58 43 T 17 24 204
Local Information 341 231 291 a7 28 175 1,038
Total Calls 420 289 334 o4 105 199 1,242
Walk-Ins

Local Residents (Tourism) 775 432 630 222 255 477 2,314

Out-of-Town (Tourism) 536 411 459 197 189 386 1,792
Total Walk-Ing 1,311 843 1,089 419 444 BE63 4,106
Drive Thru L 6 & 1 1 2 22
Relocation/Retiree Info 19 12 B 0 1 1 40
Transportation Resources 2 2 2 0 3 3 9
Same Day Group Service Request 14 4 8 2 2 4 30
Local Directions/Maps I 128 149 12 18 30 385
Total 1,436 1,205 1,110 434 459 903 4,654

Transportation Museum

Local Residents (Tourism)

480

2,870

Out-of-Town (Tourizm )

Cross Creek Mall

a8

904

Local Residents (Tourism) 946 1,018 T 232 342 574 3,209

Out-of-Town (Tourism) 65 3 0 0 13 13 109
Group Service Request B0 53 62 24 32 56 256
Meetings/Events Serviced G 9 11 S 3 8 34

FAYETTEYILLE ARER
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Thank you!
“Everything Begins With a Visit”

1 & B s EST. m 1756
FAYETTEVILLE AREA

AMERICA'S HOMETOWN

CONVENTION AND SSSSSSSS) (/MBERLAND COUNTY
VISITORS BUREAU

> Economic Impact of $504.19 million
> 4,400 jobs with a $93.59 million payroll
> State and Local Taxes of $37.80 million:

a $116.83 tax savings to each county resident

EEEEEEEEEEEEEEEE
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