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Smith Ttavel Research (STR)

Segmentation Trend for North Carolina

For the month of: July 2017

Current Month - July 2017 vs July 2016 Year to Date - July 2017 vs July 2016

Occ % ADR RevPAR Percent Change from July 2016 Occ % ADR RevPAR Percent Change from YTD 2016 Properties Rooms
Room Hoom Room Room Hoom Room
2017 2016 2017 2016 2017 2016 Occ ADR RevPAR Rev Bwail Sold 2017 2016 2017 2016 2017 2016 Occ ADR RevPAR Rev Avail Sold Census Sample | Census Sample
North Carolina | 69.2  70.9) 106.01 103.70| 7334 7353 2.4 22 03 22 24 -0.0 643 64.9 10115 9863 6507 63.99 0.9 26 1.7 39 22 14 1767 1155 154090 121948
Cumberland County, NC| 684  70.2| 76.89 73.46| 5256 5157 -26 4.7 1.9 56 36 0.9, 68.3 B5.9 T76.00 7362 5192 4854 36 32 7.0 9.1 20 57 66 47 6108 5014
Johnston County, NC 560 AR50 T411 T291| 4153 4010 19 16 36 31 04 14 43 R25 7242 T121 3934 3740 35 17 52 63 11 45 32 24 2217 1734
Robeson County, NC 645 701 7735 7084 4993 4969, -80 92 05 39 34 49 663 625 7647 6879 5073 4302 61 112 179 219 34 97 29 17 1883 1291
Wake County, NC 68.7 684 9766 96.08/ 67.11 6577 0.4 1.6 20 47 26 31 70.3 69.8 10248 10099 7205 70.53 0.7 1.5 21 37 15 22 136 127 16301 15642
Durham County, NC 642 647 9507 96.03| 61.03 62.13 0.7 -1.1 -1.8 15 33 26 67.6 664 103.84 10310 7016 6844 1.8 0.7 25 6.2 36 5.5 65 60 8401 7934
Edgecombe County, NC 4 1 216 65
Guilford County, NC 595 61.9) 8567 183.03] 5096 5136 -38 32 08 -0.8 -0.0 -3.9 58.9 583 9251 9165 HA451 E344 11 0.9 20 24 0.4 1.5 93 75 10893 9667
Harnett County, NC 8.1 B7.6 7918 T1.71| 4604 41.32 0.9 104 114 114 0.0 0.9, 576 BT 7629 7183 4398 40.00 35 6.2 9.9 132 29 6.6, 11 7 859 569
Moore County, NC 66.1  61.4) 117.39 116.73| 7765 T71.62 7.8 0.6 8.4 8.4 0.0 7.8 57.9 593 12042 11876 69.74 T70.41 23 1.4 -1.0 5.8 6.8 4.3 22 14 1960 1556

For the month of: August 2017

Current Month - August 2017 vs August 2016 Year to Date - August 2017 vs August 2016

Occ % ADR RevPAR Percent Change from August 2016 Occ % ADR RevPAR Percent Change from YTD 2016 Properties Rooms
Room Room  HRoom Room HRoom Room
2017 2016 2017 2016 2017 2016 Oce ADR RevPAR Hev Avail Sold 2017 2016 2017 2016 20€17 2016 Oce ADR  RevPAR Rev Avail Sold Census Sample | Census Sample
|North Carolina | 67.0 67.9 10599 101.74| 70.99 69.09 -14 42 28 54 26 1.2 647 653 101.82 99.06 65.83 6466 09 2.8 1.8 41 23 1.3 1771 1164 154529 122644
Cumberland County, NC| 657  68.7 77.39 73.00 5086 50.19 44 6.0 1.3 5.0 36 10 68.0 66.3) 76.17 7354 5178 4875 25 36 6.2 8.5 22 48 66 48 6108 5128
Johnston County, NC B52  BRO 7272 T134) 4015 39.25 04 1.9 23 19 04 -01 544 528 7246 7123 3945 3763 3.0 1.7 438 57 0.9 39 32 24 2217 1734
Robeson County, NC 61.0 634 7525 6933 4583 43.98 -39 8.5 43 104 58 1.7 657 627 76.33 68.86 5011 4314 48 109 162 205 37 8.7 29 17 1883 1291
Wake County, NC 68.7 699 100.30 98.04 6886 68.58 -1.9 23 04 38 34 15 701 69.9 102.21 100.61) 71.63 70.28 0.3 16 1.9 37 1.7 21 136 127 16301 15642
Durham County, NC 67.8 684 99.37 9798 67.36 67.00 -0.9 14 0.5 39 33 24 67.6 66.6) 103.26 10242 69.80 68.26 14 0.8 23 5.9 36 51 65 61 8401 8008
Edgecombe County, NC 4 1 216 65
Guilford County, NC 62.0 615 9252 8676 57.37 53.38 0.8 6.6 75 7.5 0.0 0.8 £9.3 587 9252 9100 5487 5343 1.0 1.7 27 31 04 14 93 76 10893 9725
Harnett County, NC E57 526 7818 7236 4356 38.07 59 8.0 144 144 0.0 59 574 553 7653 7190 4393 3975 38 64 105 133 26 6.5 il 8 859 638
Moore County, NC £9.5 627 11855 119.98 7052 75.26 5.2 -1.2 -6.3 6.3 0.0 5.2 58.1  59.7) 12018 118.93) 69.84 7106 27 1.0 1.7 41 53 3.0 22 14 1960 1556
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Visitor Profile

Does not mclude Cumberland County Residents
Includes all 5 sources: Attractions, Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins.

1.Visitors to Cumberland County were from the following states: North Carolina
26.49%, Florida 10.70% and Virginia 4.92%.

2.The visitors’ reason for visiting was Visit Friends/Family 22%, Vacation 17% and
a Specific Attraction 15% each.

3.The top areas of interest were Museums 14%, Dining & Historical Sites 13% and
Dining 12%.

4.0n a scale of 1-5 for visitor experience with 5 being the best, the overall visitor
average score was 4.79.
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Visitor Profile

What is their reason for visiting?
Does not mclude Cumberland County Residents
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Visitor Profile

What are their interests ?

Does not include Cumberland County Residents
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Sales Department

Meeting and Sporting Event Solicitation Activity
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Sales Department

Score Card
Sales Department
Description JUL AUG SEP 1ST QTR
Bookings (Annual Goal = 20,000) 1 28 29
Bookings-Attendance 90 140,915 141,005
Bookings-Room Nights 6 2,623 2,629
Bookings-Economic Impact $15,960 $833,468 $849,428
Verbal Bookings 12 11 23
Verbal Bookings-Attendance 27,330 23,160 50,490
Verbal Bookings-Room Nights 4,701 4,260 8,961
Verbal Bookings-Economic Impact $1,362,252 | 51,583,460 $2,945,712
Leads 27 8 35
Leads-Attendance 16,792 27,172 43,964
Leads-Room Nights 2,719 2,108 4,827
Leads-Economic Impact $730,284 | 51,102,950 $1,833,234
Sales Functions 8 5 13
Site Inspections 3 1 &
Sales Blitz 2 0 2
Calls Converted to Accounts 0 0 0
Bid/Packages Mailed 1 0 1
Client Presentations 2 1 3
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Communications Department
The FACVB Team Placed

203 Events — July
103 Event Listings — August

©XO) tripadvisor

I:outh Carolina
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Communications Department
Social Media Stats — July & August

Outlet Followers Posts Engagement

Twitter 2,790 68 447 Clicks, Retweets, Replies
Facebook 6,666 95 1,205 Likes, Comments, Shares
Instagram 1,454 25 815 Likes, Comments

Fayetteville Area
Convention and
Visitors

Bureau &

@Visitl ayutlovite

ol Liked ¥ ) Following *  # Share . Call Now ~
| Home

About Tourst Information Center in Fayetteville
&~ North Caralina
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Communications Depaz'tment

Publicity Generated

Up & Coming Magazine — Liberty Point Bulletin
07/12: Visitor Center Keeps Everyone Informed

07/26: Bureau Efforts Generate 7.2 million

08/09 Heroes Homecoming Seeks World Record o
08/23 CVB Offers Web Resource Po—

rty ‘Point ‘Bulletin

07/01 Being Reese.com
Where to Stay, Play, Eat & Drink in Fayetteville, NC

morort Whase to Stay, Py Eat and Dnnk in Fayetevie, Noth Carolna
07/01 MarzOnTheMove
#SoFayl7
30 WHERE TO STAY, PLAY, EAT AND DRINK IN IMPORTA ”{
FAYETTEVILLE, NORTH CAROLINA LD L]
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Communications Depat‘tment

7/1 More Better Blues
Top 7 Spots for a Photo Shoot

Top Seven Spots [or a Cool Photo Shoot in
Downtown Fayelteville. NC

Vet -

sz m n

ABOUT

My name is Breena Bleke. Welcome to my

Do you love denim also’

Then ket's keep in rouch! [ will be giving away
tree ST at least ance a manth

Be the tirst 1o knaw ;)

7/01 MZ Natural Life

Discovering Fayetteville NC
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Communications Department

7/1 A Spouseful
Try These 10 Must Do Activities

7/1 Good Foods Great Reads
Perfect Girlfriends Day in Fayetteville

e — )OODFOO_D_ —— Ll
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Communications Depattment

7/7 Raleigh Magazine
ZipQuest

7/12 Drive 195 Blog
Secret Outlet for Athletic Wear

DROG - Our Driving Blog

Things toe find and do aling o5

NC: Secret Outlet For Bargain Athletic Wear

Posied on July 12 2017

Fayetteville, NC Exit 52: Young girls love the Soffe line of casual athletic wear, but there's apparel for
everyone else here too. Soffe is an all-American lifestyle activewear brand that makes sizes for the entire
family including; toddlers, girls, juveniles, youth, juniors, women, and men including big and tall.

In solid colors, there's varsity pants, jackets, hoodies, t-shirts, sweatshirts, running shorts,
windbreakers, cheerleading clothing, ranger shorts and more.

It's an outlet store, so pricing can go from 81 pieces of clothing piled
in giant cardboard boxes to $29.99 on the racks. If you're lucky you might
arrive when they've opened the back warehouse room to the public.
Then men, women and children might score their well-made clothing for
the amazing price of $1-83. Sandra loaded up the last time that she was
there.

The Soffe juniors’ line has been
strong in the brand's cheer-leading
apparel but has expanded to include yoga, dance and running. Be sure
10 check out their performance wear, which features technical fabries.

Their outstanding quality stems from their roots as a distributor to the
military. This line is tough, durable and dependable, and it is
designed to channel America’s original athlete: the soldier.
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Communications Depat‘tment

7/18 Good Foods Great Reads 7/18 Sports Events
Perfect Cup of Tea at Winterbloom Honoring Our Heroes

Your Perfect Cup of Tea
@ Winterbloom

4 Gl A
-

By5 Do

p— 'HONORING
OURHEROES

N Dy 7 address to subscribe Sports Events To Honor Heroes
/ That Rally Communities

to this blog + receive
notifications of new

— IN THE KITCHEN, THE PERFECT SERIES —

posts by email.

The Perfect Cup of Tea at
Winterbloom

TUESDAY, JULY 18TH, 2017

Email Address

SUBSCRIBE

Being a southern girl, there are two types of tea for me...
Sweet Tea, with no fuss and deserving of capital letters.
Then, there’s Cozy Tea. Cozy Tea is a planned event. It
means I'm going to curl up in my favorite nook on my
sectional with a great book or movie. Or if I'm not feeling
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Communications Depat‘tment

7/27 Pull Over and Let Me Out

08/09 Fayetteville Observer

Heroes Homecoming Seeking Guinness World Record
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August Sports Destinations Management

Carrying on the Combat Traditions

wrestling, boxing and fencung 1o Judo snd
Vaphsdo,

SIS o creative way 8o keep stodents sc-
tive and expose them 10 diffierent things.
and it's & big bowms for us)” says Jake
Schmittler, marketing coordimator for the
M Pleasant Area Convention & Visiors.
Buresu. “As far a8 event management
poes, il the chibs have expenence in act-
ing as that Jocal organizing committee,
and they do a great job of hosting heir
own evenes.”

Fayetteville, North Carolina

Combat and Fayetteville sre inter
twined in o way you don't find in just soy
location; Fayetteville 15 bome to Fort
Bragg, Amenca’s largest US. Army base
(hy population) and the home of the §2md
Awrborne Division

“Our close military ties with Fort

FAYETTEYILLE ARER
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Bragg allow us to bring in & built-in au-
dience and experts in all of these types
of sports,” ssys John Meroski, CEO,
Fayetievifle Area Convention and Visi-

tors Burcau, “From a philosophical
standpoint, there's a great match be-
tween these sports and this community  beroic expenence,

You can go anywhere in the USA to
harve your towrmament, bat il you want a
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Communications Department

Fayetteville Observer

08/05: Save a Seat for Missing Troops

08/13: Spring Lake Visitor Guide

08/20: Tourism Expenditures Continue To Rise
08/31 Lafayette Birthday

Travel into Cumberland County domestically increased expenditures

by more than 4 percent in 2016.

The dollar figure was $525 million, according to figures released by
Visit North Carolina. State and local tax revenues for the county were
$39.62 million, saving residents $120.86 in taxes, the Fayetteville Area

Convention & Visitors Bureau said in a news release,
The tourism industry employs 4,540 people in the county, with a payroll of about $98.41 million.

“Fifteen years of branding, marketing and tourism strategies have helped tourism be an economic engine for
Cumberland County,” said John Meroski. He's the president and CEO of the bureau. “In 2001, visitors spent $245.99
million in Cumberland County. Today they spend 114 percent more than they did in '01. Clearly, tourism means

business.”
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Communications Department

Drug Store Divas GoFayetteville Blog
08/27: LaFayette Birthday 5 Blogs — July

RT I00X viewed by I+ Million 5 Blogs - August
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Communications Department
Score Card

FAYETTEYILLE ARER

CONVENTION AND
VISITORS BUREAU

CUMBERLAKD COUNTY. NC
VisitFayettevilleNC.com

19



Tourism Department
Product Update

This summer, the Tourism Department had a new tent designed and produced. The tent is
used during all outdoor events, and at when the Tourism Department visits the VisitNC
Welcome Centers. The tent promotes CVB products.
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Tourism Department
Score Card
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Visttor Services Depat‘tment

July and August Were Busy Months in Visitor Services!

Fulfilled 54 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings, etc.

Distributed 12,227 Visitor Guides Handled 2,568 Visitor Inquiries
To area hotels, welcome centers, visitors, FACVB Via: phone, walk-ins, web at three Visitor Centers
advertising and visitor generation, AAA offices and others. both local and out-of-town visitors
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Visitor Services Depattmeﬂt
Score Card
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Thank you!
“Everything Begins With a Visit”

st & WE O oum

FAYETTEVILLE AREA

CONVENTION AND —

VISITORS BUREAU

> Economic Impact of $504.19 million
> 4,400 jobs with a $93.59 million payroll
> State and Local Taxes of $37.80 million:

a $116.83 tax savings to each county resident

EEEEEEEEEEEEEEEE
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