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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Does not include Cumberland County Residents 

Includes all 5 sources: Attractions, Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins.

1.Visitors to Cumberland County were from the following states: North Carolina 
26.49%, Florida 10.70% and Virginia 4.92%.

2.The visitors’ reason for visiting was Visit Friends/Family 22%, Vacation 17% and 
a Specific Attraction 15% each.

3.The top areas of interest were Museums 14%, Dining & Historical Sites 13% and 
Dining 12%.

4.On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 
average score was 4.79. 
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Visitor Profile
What is their reason for visiting?
Does not include Cumberland County Residents
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Visitor Profile
What are their interests ?

Does not include Cumberland County Residents 

6
VisitFayettevilleNC.com



Sales Department
Meeting and Sporting Event Solicitation Activity
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Sales Department
Score Card
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Communications Department
The FACVB Team Placed

203 Events – July 
103 Event Listings – August 
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Communications Department
Social Media Stats – July & August

Outlet Followers Posts Engagement 
Twitter 2,790 68 447 Clicks, Retweets, Replies
Facebook 6,666 95 1,205 Likes, Comments, Shares
Instagram 1,454 25 815 Likes, Comments

10
VisitFayettevilleNC.com



Communications Department
Publicity Generated
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Up & Coming Magazine – Liberty Point Bulletin 
07/12: Visitor Center Keeps Everyone Informed

07/26: Bureau Efforts Generate 7.2 million

08/09 Heroes Homecoming Seeks World Record

08/23 CVB Offers Web Resource 

VisitFayettevilleNC.com

07/01 Being Reese.com
Where to Stay, Play, Eat & Drink in Fayetteville, NC 

07/01 MarzOnTheMove 
#SoFay17



Communications Department 
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7/1 More Better Blues
Top 7 Spots for a Photo Shoot

VisitFayettevilleNC.com

7/01 MZ Natural Life 

Discovering Fayetteville NC



Communications Department 
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7/1 A Spouseful
Try These 10 Must Do Activities

7/1 Good Foods Great Reads
Perfect Girlfriends Day in Fayetteville
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Communications Department 
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7/7 Raleigh Magazine
ZipQuest

7/12 Drive I95 Blog 
Secret Outlet for Athletic Wear



Communications Department 
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7/18 Good Foods Great Reads
Perfect Cup of  Tea at Winterbloom

7/18 Sports Events
Honoring Our Heroes
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Communications Department 

VisitFayettevilleNC.com

7/27 Pull Over and Let Me Out 08/09 Fayetteville Observer
Heroes Homecoming Seeking Guinness World Record

August Sports Destinations Management
Carrying on the Combat Traditions
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Communications Department 
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Fayetteville Observer
08/05: Save a Seat for Missing Troops 

08/13: Spring Lake Visitor Guide 

08/20: Tourism Expenditures Continue To Rise 

08/31 Lafayette Birthday 

Communications Department 
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Communications Department 
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Drug Store Divas
08/27: LaFayette Birthday 

RT 100X viewed by 1+ Million 

GoFayetteville Blog
5 Blogs – July 

5 Blogs - August
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Communications Department
Score Card 
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Tourism Department 

VisitFayettevilleNC.com
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This summer, the Tourism Department had a new tent designed and produced. The tent is 

used during all outdoor events, and at when the Tourism Department visits the VisitNC

Welcome Centers.  The tent promotes CVB products. 

Product Update



Tourism Department
Score Card
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Distributed 12,227 Visitor Guides 
To area hotels, welcome centers, visitors, FACVB 

advertising and visitor generation, AAA offices and others. 

Fulfilled 54 Group Service Requests
Includes internal FACVB requests, walk-ins, meetings, etc.

Handled 2,568 Visitor Inquiries 
Via: phone, walk-ins, web at three Visitor Centers 

both local and out-of-town visitors 

Visitor Services Department
July and August Were Busy Months in Visitor Services! 

22
VisitFayettevilleNC.com



Visitor Services Department
Score Card
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Thank you! 
“Everything Begins With a Visit” 

> Economic Impact of  $504.19 million

> 4,400 jobs with a $93.59 million payroll

> State and Local Taxes of  $37.80 million: 

a $116.83 tax savings to each county resident 
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