
Brochure Distribution 
& 

Trade Shows



Our Markets

 5-hour Drive Radius

 New York State (40%) 
and Pennsylvania 
(25%) followed by 
Ohio (10%) are the 
most frequent point-
of-origin

Feeder Market 1st 2nd 3rd 4th 2015 Overall
Responses

Albany 3 1 0 1 5
Buffalo 2 1 1 1 5

New York 2 0 1 2 5
Toronto 1 2 0 1 4

Rochester 1 1 1 0 3
Syracuse 0 2 1 0 3
Canada 2 0 0 0 2
Victor 2 0 0 0 2

Pittsburgh 0 2 0 0 2
Canandaigua 0 1 0 1 2

Ontario 0 1 0 1 2

Leisure Feeder Markets



Our Caveats for Distribution

Distribution for a destination is different than 
distribution for any single business
 Look at your consumer/clients

Where are they in the purchasing decision?
We have many different markets because of the diversity of our 

county



Where do we focus our distribution efforts?

 Entry Points to New York State and the Finger Lakes
Route 81 Corridor
New York State Thruway

 Inquiries to FLVC
 Media Interest in our Area
 Travel Shows for Thematic Interests



Partnerships



Where do our brochures go?

 60+ AAA offices in the Northeast
 6 major Visitor Centers in key feeder markets
 3,500 – 4,000 direct unique visitor inquiries a year 

through VisitFingerLakes.com
 1,000 leads through marketing promotions and 

campaigns (Haunted History, ILOVENY)
 Local Distribution, Literature Exchanges
 Consumer Trade Shows



Distribution close to home

FLVC Literature Exchange (Local)
FLTA Literature Exchange (Regional)
Distribution within County
Mailings from our Office



Getting the word out

A Sample Year:
 Tradeshows: $6,027
Displays & Giveaways: $5,341
 Information Centers: $345
Fulfillment of Visitor Requests: $970



Travel and 
Trade Shows



Shows Overview

 Participates in 15-20 Consumer Shows a year
 NYSTIA Consumer Show Program
 ILOVENY activation events and tradeshows
 With industry partners to develop at presence 

at “niche” focused shows. 



Niche Consumer Shows

 Toronto Golf Show
 Toronto Ski & Outdoor Show 
 Toronto Womens Show
NYC Bike Expo
Buffalo & Syracuse RV Shows



NYSTIA  Consumer 
Show Program





Questions?


