GREATER FORT LAUDERDALE




Meetings and Leisure Consumer Program

1.Meetings Coop Program

2 .Broadcast Radio

3.Sun Media Out of Home Billboard
4.Broadcast Television

5.Visit360




International Consumer Program

1.Sojern UK
2.2018 BUSA — Miles Media Multi-Channel Program — United Kingdom (\Winter)
3.2018 BUSA - Miles Media Multi-Channel Program — Germany (Spring)

4.Sojern Germany

5.Sojern Canada

6. Toronto Star Travelers Emall

7.2018 BUSA - Miles Media Multi-Channel Program - Brazil (Spring)

8. Sojern Brazil

9.2018 Essentially America Latin America

10.Brasilturis Journal Trade Magazine— VF

11.Brazil Travel News Consumer Magazine - VF

12.Ladevi Latin America Trade Magazine- VF

13.Mercado & Eventos Trade Magazine- VF

14.Qual Viagem Consumer Magazine

15.Report Americas Trade Magazine (Pan Regional) — VF

16.Boletin Turistico Mexico

17.VFE Latin American Vacation Guide




Fall / Winter Leisure Consumer Program

=

AAA Living North

AdDaptive Programmatic Campaign- New
Adara - New

ABC Watch On Demand Television
Boston.com Traveler Email program
Chicago ad Mails

Expedia - New

Food & Wine Magazine

. Globe Magazine

10.Mobile Fuse Digital Campaign - New
11.NYTimes.com Digital Campaign

12.7. New York Times Style Magazine
13.New York Times Magazine

14.New York Times Great Getaways Emails
15.0Official Visit Florida Vacation Guide/Magazine
16.Pandora On-demand Radio — Winter
17.Philly.com Email Program

18.Spotify

19.Travel & Leisure, Food & Wine Digital Campaign
20.Travel Spike - New

21.Travel Zoo

22 . TripleLift
23.Your Travel Insider Email
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Spring / Summer Leisure Consumer Program

AAA Living Magazine South
AAA Living Magazine North

AdDaptive Programmatic- New
Adara - New

ABC Watch On Demand Television

Expedia - New
Hulu On Demand Television

Interfuse Winter Instate Insert & Digital Campaign
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Mobile Fuse Digital Campaign - New
10.Pandora On-demand Radio — Summer

11.Spotify
12.SpotXchange

13.Travel Zoo
14.Travel Spike - New

15.TripleLift
16.Trip Advisor




Meetings Coop Program

It's easy te make your event shine when blue sky

thinking comes with the territory.

Brainstorming in the Venice of America with Coastal Yacht Tours

Fort Lauderdale Marriott
Harbor Beach Resort & Spa

Newly redesigned oceanfront
resort on south Florida’s largest
private beach features 100,000
sq. ft. of indoor and outdoor
meeting space, including a
breathtaking 10,000 sq. ft.
oceanfront ballroom. Dynamic
meeting facilities complemented
by world-class dining, full-service
spa and a location just minutes
from the airport.

Fort Lauderdale
954-525-4000
MeetAtHarborBeach.com

The Diplomat
Beach Resort

Spirited by a $100 million transformation,
The Diplomat is anicon reborn with luxe
amenities, coastal contemporary rooms and
10 all-new culinary experiences boldly led
by celebrity chefs Geoffrey Zakarian and
Michael Schulson. Beachside and brilliant
with over 200,000 sq. ft. of event space,
The Diplomat ushers in a new era of
oceanfront success.

Hollywood
954-602-8607
MeetAtTheDip.com

Hyatt Regency
Pier Sixty-Six

Set amidst 22 acres of tropical
landscaping, unique meeting venues
overlook a world-class marina. Our
landmark hotel provides the ideal
meeting destination and a resort
atmosphere. 30,000 sq. feet of unique
meeting space with panoramic water
views and award winning culinary will
inspire your event.

Fort Lauderdale
954-728-3535
Pier66.Hyatt.com

Seminole Hard Rock
Hotel & Casino

South Florida’s premier
destination for entertainment
and fun offers a 140,000 sq. ft.
casino, 40,000 sq. ft. of meeting
space, including 16,000 sgq. ft.
grand ballroom divisible into
eight sections and several smaller
rooms for breakouts or board
meetings. A 7,000 sq. ft. poolside
function area is also available.

Hollywood
954-797-5499 - 800-937-0156
SeminoleHardRockHollywood.com

The Westin Fort Lauderdale
Beach Resort

The Westin Fort Lauderdale Beach
Resort is where miles of soft sand
beaches meet the sparkling blue
waters of the Atlantic Ocean. Enjoy
the allure of fully transformed
oceanfront dining at Siren’s Table.
As the premier Starwood
convention hotel on the beach in
South Florida, the resort offers
32,000 sq. ft. of meeting space for
your Fort Lauderdale event.

Fort Lauderdale
954-467-1111
WestinFtLauderdaleBeach.com

2017 Events

Planners love having meetings in
Greater Fort Lauderdale, where
a SUNsational service team is on
hand to make sure their events
shine. Join the list of prestigious
meetings lined up for 2017:

June 5-9
Society of Government
Meeting Planners

June 14-16
IBTM America

June 26-28
National Energy & Utility
Affordability Conference

Start planning at sunny.org/meetings or call 800-356-1662

@VisitLauderdale | #meetsunny | Get inspired 24/7 - hello sunny i

‘ ‘ CVB2902_Incentive Meetings_Yacht_CoOp_Spread_mech.indd 1 4111117 9:14AM‘ ‘
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Meetings Coop Program

GREATER FORT LAUDERDALE CVB
2017-2018 PRELIMINARY GROUP MEETING CO-0P

The 2018-2018 Greater Fort Lauderdale Meetings co-op program is designed to extend the Greater Fort Lauderdale Brand by providing the hospitality
partners the opportunity to leverage their advertising budgets. The 2018 plan includes the same focus on business /financial publications and

sites based on previous success. New opportunites this year include pre-roll video, content and continue to focus on medical. This comprehensive plan includes 9 publications
16 print insertions at the same price with an increase in value of 20%.

PRINT
PUBLICATION Material ¢ ocULATION |DATES EDITORIAL SIZE cosT
Due Date

Association Now [ASAE) 19,000 May/June 2018 Florida Destinations 2 Page Spread FC $8,918
19,000 August 2018 ASAE Annual Meetings Program 2 Page Spread FC $13,782

Prevue 36,000 January/February 2018 |VF: Meetings & Incentive Planner 2 Page Spread FC $8,320
36,000 May/June, 2018 Luxury. 2 Page Spread FC $10,000

2018 PCMA Convening Leaders Preview

Convene (PCMA) 39,000 December, 2017 +Digital Ed. 2 Page Spread FC $11,000
39.000 March, 2018 Florida Supplement + Digital Edition 2 Page Spread FC $11,000

Incentive Magazine 40,000 May/June 2018 VF Coop 2 Page Spread FC $8,500

Meetings and Conventions 42,000 February, 2018 Visit Florida 2 Page Spread FC $10,000
42,000 June, 2018 Florida Supplement FPFC «+ Back Cover $8,500

Meetings Today 25,000 April 2018 Meetings Florida Supplement 2 Page Spread FC $7.500

MPI The Meeting Professional 45,000 March 2018 Florida Supplement 2 Page Spread FC $7,500
45,000 June 2018 CBV Supplement, WEC 2018 Issue 2 Page Spread FC $7,500

Successful Meetings 42,000 January 2018 New and Renovated 2 Page Spread FC $8,000
42,000 March 2018 Annual Florida Section 2 Page Spread FC $9.500

Smart Meetings 50,000 December, 2017 Florida Supplement & Platinum Choice |2 Page Spread FC $9,000
50,000 August, 2018 Medical Pharma z Page Spread FC $9.,000
611,000 $148,020.00

Meetings 2018 Co-Op Programs 7




Meetings Coop Program

GREATER FORT LAUDERDALE CVB
2017-2018 PRELIMINARY GROUP MEETING CO-0P

The 2018-2018 Greater Fort Lauderdale Meetings co-op program is designed to extend the Greater Fort Lauderdale Brand by providing the hospitality

partners the opportunity to leverage their advertising budgets. The 2018 plan includes the same focus on business /financial publications and

sites based on previous success. New opportunites this year include pre-roll video, content and continue to focus on medical. This comprehensive plan includes 9 publications
16 print insertions at the same price with an increase in value of 20%.

DIGITAL
SITE IMP DATES MARKETS SIZE COST
TSNN 45,000 November 15, 2017 National Custom Emails $2.500}
TSNN 45,000 June 21,2018 National Custom Emails $2,500}
TSNN 45,000 September 18, 2018 National Custom Emails $2,500|
PCMA.org 15,000 Date TBD: 1 Per Partner |National E-Newsletter $2,000)
MeetingsToday.com $0,000 January 17, 2018 National Daily e-newsletter $3,000
90,000 March 14, 2018 National Daily e-newsletter $3,000
90,000 June 13, 2018 National Daily e-newsletter $3,000
Each partner received a dedicated eblast
Prevue 30,000 January -June 2018 or 300x250 banner 300x250 $0
MPI Programmatic Campaign 300,000 November, January, Target a specific demographic meeting Banner $7,500
February 2018 planner on their browser as they surf the
web. Reach a highly engaged audience of
MPI member or PYM planners lor both).
AN Daily News 30,000 April 2018 (12 Weeks) National Lower Rectangle Banner $5,644
Targeted Email Acquisition
Successful Meetings.com 48,000 February 1, 2018 National Marketing $8,000]
Targeted Email Acquisition
MeetinsNews & Incentive 48,000 April 1, 2018 National Marketing $8,000
Incentive Traveler 20,000 May 1, 2018 National E-Newsletter $2,500
Smart Meetings 100,000 June 1,2018 National E-Newsletter Takeover $4,000

$56,144.00
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Meetings Coop Program

GREATER FORT LAUDERDALE CVB
2017-2018 PRELIMINARY GROUP MEETING CO-0P

The 2018-2018 Greater Fort Lauderdale Meetings co-op program is designed to extend the Greater Fort Lauderdale Brand by providing the hospitality

partners the opportunity to leverage their advertising budgets. The 2018 plan includes the same focus on business /financial publications and

sites based on previous success. New opportunites this year include pre-roll video, content and continue to focus on medical. This comprehenswive plan includes 9 publications

146 print insertions at the same price with an increase in value of 20%.

TOTAL DIGITAL IMPRESSIONS 996,000

TOTAL PRINT CIRCULATION 611,000

Partners will be featured on Emails/E-postcards with copy, image
and logo. Banners will click to a dedicated landing page featuring
partner's images and copy.

Partner cost for bundled package: $14,000

Value: $202,164 7%
Space deadline: 5-Sep-17

Material deadline: 16-0ct-17

15t payment [50%) due: 18-0ct-17

2nd payment [50%] due: 18-Jan-18

Material specifications:

Flease send: hero image plus 1-2 additional
images, logo, addross, phone numbers, URL and
30 words of copy. All advertisers to provide
images in 300 DP1, CMKY, TIF, EPS or JPEG™

Please send check to Accounts Payable at Starmark Please send materials to Lina Sotoaguilar
Starmark International Starmark International

210 S. Andrews Avenue 210 S. Andrews Avenue

Fort Luaderdale, Fl 33301 Fort Lauderdale, Fl 33301

T 954, 874.5000 T 954, 874.9000

email: lsotoaguilar@starmark.com

Meetings 2018 Co-Op Programs 9



BUSA Multi-Channel Proagram: UK

« Dates: Jan-Feb 2018 (Winter 2018)

« Print: The Sunday Times, The Traveler Magazine A ae oreater
— - o FORT LAUDEREI)éAr\iIaE
» Digital: Facebook Carousel, Expedia Activation, dedicated % RO ‘ HeLLO

hotel search page. | i - SUﬂﬂU

« Circ/Imp: 460,000, 7,000 Clicks. 415,000 co-branded
display ads. Inclusion in Visit The USA Landing Page linking
to your flight search results page.

 Min/Max Partners: 3. Share 1 formatted page and clicks
* Net Rate: $3,000

« Value: $6,000

e Savings: 50%

e Space and Material Deadline: August 11, 2017

Entdecken Sie den Abenteurer in lhnen.

Aufregende Urlaubserlebnisse erwarten Sie in der Region Fort Lauderdale. Mit endlosen

. Pay m e n t Dead | I n e : Au g ust 11 ’ 20 1 7 4 _- - : Ausfliigen in die Natur, wunderschdnen Stranden und WasserstraBen, die sich durchs

Inland schléangeln, gibt es zahlreiche Griinde fiir einen Besuch. Planen Sie Ihre Auszeit vom
Alltag unter sunny.org/deutsche

e GFLCVB.STARMARK.COM " @VisitLauderdale | #HELLOSUNY

 Material specifications: Please send: property picture, logo,
address, phone numbers, URL and 25 words of copy. All Advertisers to
provide images in 300 DPI, CMYK, TIF, EPS, or JPG files. All logos in
EPS Vector file. Copy should be submitted in a Word document.

International Programs - United Kingdom 10


http://GFLCVB.STARMARK.COM

Soiern - United Kingdom

e Sojern: Programmatic platform that Travel
marketing experts that specialized in travelers path to

purchase data. Sojern works with top travel brands 300x600 - UK - Sailboat
and independent hotels across the globe. = ORI sesurv cous Lo resTne faseon rouow Q
Alternative Mother's Day gifts to show your mum how
e Launch Dates: January - March 2018 much you love her

In cose don't know WTF fo get her, we've got a couple of tnicks up our sloave

o Partner Impressions: 10-15% of total
e 2017 CVB Results:6,425 Clicks and 0.32% CTR

e Min/Max Partners: 2

e Net Rate: $3,000 ;w

Just 1 Cane £ '8 wigoed your mind m beteser of your fartases sbot Lecreros DiCagro
« Value: $6,000 ooy ot Bl O ol oo s
o Space and Material Deadline: Nov 13, 2017 A pre-bosked pampering session

With the Rty o Taalesl a00s. which act a5 & Iize Back book of INCreabio 308

« Payment Deadline: Nov 13, 2017

« GFLCVB.STARMARK.COM

e Material specs: Image (gif, Jpeg), Standard Banner
(200K max initial load), :15 video if applicable

International Programs - United Kingdom 11
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BUSA Multi-Channel Program: Germany

e Dates: Apr 2018 - May 2018 (Spring 2017) greater FORT LAUDERDALE
florida

* Print: Bunte, Focus, InStyle HELLO SUﬂﬂU

Compre hasta que embarque! Con el
.. . . . servicio Taxi de Aqua a la mundialmente
« Digital: Facebook, Expedia, Google, Visit USA Landing famoso Las Olas Boulevard y al Mal
de lujo Galleria, es facil alcanzar el

Pag e - glamour. Su escapada de compras
54 ) L comienza en sunny.org/espaniol

e Circ/lmp: 6 Week Content Traffic Generation Campaign,
Facebook Carousel units, Expedia hotel feature (1st come
basis)

e Min/Max Partners: 3 share 1 formatted page

° Net Rate: $3’000 ; < -- n . — \ SecenearparenS | —\

e Value: $6,000

e Savings: 50%

e Space and Material Deadline: Nov 20, 2017

. Sawgrass Mills ha expandido su coleccién de tiendas de lujo, The Za sea quel dese:s dciff"Uta" de una escapada "elagadal" que
I I l - Colonnade Outlets, afiadiendo 24 tiendas y 2 restaurantes a las uscas un lugar donde pasar unas vacaciones en familia, estas
® P ay e n t D e ad I I n e . N OV 2 0 ] 2 O 1 7 ya 350 tiendas y outlets. acogedoras propiedades todas con 50 habitaciones o menos,

saben que menos puede ser mejor. Revisa nuestra guia gratis de
loj; to en centros ionales pequefios Superior Small
Lodgings Guide.

800-22-SUNNY - sunny.org/ssl|

TravelTrade.Simon.com
954-846-2350 + SawgrassMills.com

e GFLCVB.STARMARK.COM

@VisitLauderdale | # HRLLOSUNNY {384 s
» Material specifications: Please send: property picture, logo, B
address, phone numbers, URL and 25 words of copy. All T e o] |
Advertisers to provide images in 300 DPI, CMYK, TIF, EPS, or Sormany - Rordy fartnen 31 T
JPG files. All logos in EPS Vector file. Copy should be Junae:
submitted in a Word document. 1,884,300 2750 1000
rumw Total T::nmd
3412 $529,842 $52,660
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Sojern - Germany

e Sojern: Programmatic platform. Travel marketing
experts that specialized in travelers path to
purchase data. Sojen works with top travel brands

| 160x600 - GER -~ Alchemist
and independent hotels across the globe.
o SiiadeutscheZeiung =~
« Dates: March - April 2018 B T
o Partner Impressions: 10-15% of total
Das gibt es auf der Cebit zu sehen J"(iljﬁln
 CVB Results: 5,938 Clicks and 0.18% CTR puebieresielbepai st

e Min/Max Partners: 2

 Net Rate: $3,000

e Value: $6,000

e Space and Material Deadline: Feb 10, 2018
« Payment Deadline: Feb 10, 2018

« GFLCVB.STARMARK.COM

 Material specs: Image (gif, Jpeg), Standard Banner
(200K max initial load), :15 video if applicable
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Sojern - Canada

Sojern: Programmatic platform. Travel marketing
experts that specialized in travelers path to purchase
data. Sojen works with top travel brands and
Independent hotels across the globe.

Dates: December 2017 - February 2018
Partner Impressions: 10-15% of total

CVB Results: 5,556 Clicks and 0.22% CTR
Min/Max Partners: 2

Net Rate: $3,000

Value: $6,000

Space and Material Deadline: Nov 10, 2017
Payment Deadline: Nov 10, 2017

GFLCVB.STARMARK.COM

Material specs: Image (qgif, Jpeg), Standard Banner
(200K max initial load), :15 video if applicable

frave

CXPLOME THE WORE  ARRIGER  WEWE  RIVEWS  LUURY  BLOGE COMPITINONS CLASBIMDE Woas ~ Q
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Toronto Star Traveler Emails

e Distribution: 60,000 (opt-in subscribers)

From: The Toronto Star wonderlist@thestar.ca
Subject: Warm up this Winter in Greater Fort Lauderdale
Date: January 12, 2017 at 3:32 PM
To: sirani@starmark.com

onder

 Email Blast Dates: -
S » Ca e Mess:v%;g this email? Click here.

1. November 6, 2017
2. December 11, 2017
3. January 12, 2018

= 3 2 NS\ GREATER
e 2RSS FORT LAUDERDALE

Min #s of partners: 3

Sharing moments on top of the water puts you on top of the

M aX #S Of p art n e r S : 6 world. Your beach escape awaits. PSS
PLAN YOUR ESCAPE

* Net Cost: $1,500 (package of 3 cost)
e Value: $3,450 (package cost)
. Underground Lauderdale Fashion Weekend Taste Fort Lauderdale
* \] an 1 2 y 20 1 7 R eS u I tS : O . 9% CT R Wlth a 1 8% Calling all fashionistas! Don't miss the Underground Greater Fort Lauderdale's culinary scene will be in
Lauderdale Fashion Weekend - 3 days of fashion the spotlight for the Food Network & Cooking
f hi h. - hi | h h Wi ival' d
O p e n rate . and fun by the beach. Jan 26 - 29 goﬁtgidi?sgleagsrﬁes\,,vlline% 82(2F?g¢é Festival's Tast
‘. I.“I‘h 1:‘,

[ ]

Space & Materials Deadlines:
1. October 30, 2017

2. November 20, 2017

3. December 14, 2017

Specs: There are 3 unique emails. 3 sets of assets need to be
provided by the above dates. Up to 25 words of copy, offer (“from
$XX Rate” is recommended), click thru URL, tracking code, 1
horizontal image (high res), logo.

Payment Due: November 6, 2017

GFLCVB.STARMARK.COM
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BUSA Multi-Channel Proaram - Brazil

e Dates: Apr 2018 - May 2018 (Spring 2018)
e Print: O Estado De S. Paulo, Viagem

e Digital: Facebook Carousel, Expedia Activation, dedicate hotel search e
hello sunny
page.

i, & possivel fazer refeices ao ar livre em
quer época do ano. Sua vontade & uma ordem

e Circ/lmp: 950,000, 7,500 Clicks. 415,000 co-branded display ads.
Partner participation in print and % of impressions based on tier
package.

Print Insert: 108,000

Digital Display Ad Impressions: 830,603 / Digital Display Ad Clicks: 7,703 (.93%
CTR)

Facebook Carousel Ad Clicks: 22,110 (Tile position 2)Expedia Impressions:
413,363 / Expedia Clicks: 331 (.08% CTR).Nights booked through Expedia:
1,724 / Total Bookings: $242,708 / ADR $148

@VisitLauderdale | # HELLOSUNNY

e Min/Max Partners: 3 share 1 formatted page
* Net Rate: $3,000

» Value: $6,000
« Space and Material Deadline: Nov 20, 2017
 Payment Deadline: Nov 20, 2017

« GFLCVB.STARMARK.COM

« Material specifications: Please send: property picture, logo,
address, phone numbers, URL and 25 words of copy. All Advertisers to
provide images in 300 DPI, CMYK, TIF, EPS, or JPG files. All logos in EPS
Vector file. Copy should be submitted in a Word document.
International Programs - Latin America 16


http://GFLCVB.STARMARK.COM

Sojern - Brazil

e Sojern: Programmatic platform. Travel
marketing experts that specialized in
travelers path to purchase data. Sojern

works with top travel brands = COSMOPOLITAN BEAUTY CELEB LOVE LIFESTYLE FASHION rouow Q
i hotel he globe. ) . .
and independent hotels across the globe. Ay arnative Mother's Day gifts to show your mum how
e Launch Dates: April-May 2018 much you love her

In case don't know WTF to get her, we've got a couple of tricks up our sleeve

e Partner Impressions: 10-15% of total

GREATER FORT LAUDERDALE

 CVB Results (CA): 5,556 Clicks and
0.22% CTR

e Min/Max Partners: 2

 Net Rate: $3,000

e Value: $6,000 § rousraaKEnwmGar s 31 300 ¢ [ = |
. Just in case it's sipped your mind in between all your fantasies about Leonarco DiCaprio
° SaV|ngS 50% and chocolate binges, it's Mother's Day on Sunday 26th March - and If you haven't

already bought your way to the ‘Best Daughter Of The Year Award” compatition, you wil
do after you read this

e Space and Material Deadline: Nov 10,
2017 A pre-booked pampering session

-

« Payment Deadline: Nov 10, 2017

« GFLCVB.STARMARK.COM
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Essentially America - Latin America

« Essentially America is the leading international magazine about leisure
travel to the US. Founded in the UK in 1993. Its journalists have received
more awards from Visit USA committees and TIA/US Travel Association
than those writing for any other publication.

GREATER FORT LAUDERDALE | FLORIDA

The Mexico edition is distributed in cooperation with ScotiaBank which
sends copies to its credit card holders who by their spending patterns
the bank has identified as traveling to the USA at least twice per year.

The Colombia edition is sent to a proprietary database of High Income
recipients who are keen international travelers.

e Issue Date: Apr 2018

« Circ: 50,000 - Mexico; 10,000 - Colombia
 Min/Max Partners: 3 share 1/6 formatted page
* Net Rate: $750

« Value: $1,500

* Space and Material Deadline: Feb 15, 2018

o, 4=
« Payment Due: Feb 15, 2018 ~ A\\\‘

» GFLCVB.STARMARK.COM

e Material specifications: Please send: property picture, logo,
address, phone numbers, URL and 25 words of copy. All Advertisers to
provide images in 300 DPI, CMYK, TIF, EPS, or JPG files. All logos in EPS
Vector file. Copy should be submitted in a Word document.
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Brasilturis Journal Trade Maagazine

BRASILTURIS JORNAL: A leading travel trade publication in Brazil. Editorial
content consists of news on the development and promotion of tourism
worldwide, covering all areas of transportation, hotels, excursions and related
activities. Brasilturis is published on the 1st and 3rd week of each month, and is
printed on bright white glossy stock paper, for the highest visibility of your
advertisement. Readership includes: tour operators, travel agencies, executives
at all domestic and international airlines based in Brazil, executives at all ground
and sea transportation companies, executives at all hotels and hotel
representations nationwide.

Dates: Apr, May, June & July 2018(Visit Florida Section)

GREATER FORT LAUDERDALE |, cq5,

« Can change out creative in each issue

« Circ: 15,000 (includes tour operators, travel agencies, executives at domestic &
international airlines)

* Min/Max Partners: 3 share 1/6 formatted page
* Net Rate: $1,000

* Value: $2,500 "
- 4

.,

o o0 T

* Savings: 60% |
LLEE BT e
- I\dl:' s o -

* Space and Material Deadline: Feb 1, 2018 2 L] ‘-fiii

q ‘m\ \

« Payment Due: Feb 1, 2018

« GFLCVB.STARMARK.COM

e Material specifications: Please send: property picture, logo,
address, phone numbers, URL and 25 words of copy. All Advertisers to
provide images in 300 DPI, CMYK, TIF, EPS, or JPG files. All logos in EPS
Vector file. Copy should be submitted in a Word document.
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Brasil Travel News Consumer Magazine

Dates: Mar, Apr, May, June & July 2018

Can change out in each issue

Circ: 45,000

Min/Max Partners: 3 share 1/6 formatted page

Net Rate: $1,000 (package cost)

e Value: $2,500

Savings: 60%
Space and Material Deadline: Jan 15, 2018
Payment Due: Jan 15, 2018

GFLCVB.STARMARK.COM

Material specifications: Please send: property
picture, logo, address, phone numbers, URL and 25 words of
copy. All Advertisers to provide images in 300 DPI, CMYK, TIF,
EPS, or JPG files. All logos in EPS Vector file. Copy should be
submitted in a Word document.

REATER FORT LAUDERDALE | orpa

hello sunny

International Programs - Latin America 20
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Ladevi Latin America Trade Magazine - Distributed to 18 different Spanish-Speaking Countries

e Dates: Apr, May & June 2018 -
» Can change out creative in each issue = SR oy
 Circulation: 10,000

 Digital Edition 5,000 web visitors

 Min/Max Partners: 3 share 1/6 formatted page
* Net Rate: $650

* Value: $1,000

e Savings: 35%

e Space and Material Deadline: Feb 1, 2018

« Payment Due: Feb 1, 2018

e GFLCVB.STARMARK.COM

 Material specifications: Please send: property
picture, logo, address, phone numbers, URL and 25 words of
copy. All Advertisers to provide images in 300 DPI, CMYK,
TIF, EPS, or JPG files. All logos in EPS Vector file. Copy
should be submitted in a Word document.
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Mercado & Eventos Trade Magazine

e Dates: Nov 2017 - June 2018 (8 issues)

REATER FORT LAUDERDALE | orpa

hello sunny

e Can change out creative each issue

e Circulation: 16,600 per issue

 Min/Max Partners: 3 share 1/6 formatted page
* Net Rate: $2,000 (package)

» Value: $3,000

e Savings: 33%

e Space and Material Deadline: Oct 2, 2017

« Payment Due: Oct 2, 2017

e GFLCVB.STARMARK.COM

e Material specifications: Please send: property picture,
logo, address, phone numbers, URL and 25 words of copy. All
Advertisers to provide images in 300 DPI, CMYK, TIF, EPS, or JPG
files. All logos in EPS Vector file. Copy should be submitted in a
Word document.
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Qual Viagem Consumer Magazine

e Dates: Dec 2017 - June 2018

« Can change out creative each issue

e Circ: 30,000

 Min/Max Partners: 3

* Net Rate: $2,000 (package)

 Value: $3,000

e Savings: 33%

e Space and Material Deadline: Sept 28, 2017
« Payment Due: Sept 28, 2017

e GFLCVB.STARMARK.COM

 Material specifications: Please send: property picture,
logo, address, phone numbers, URL and 25 words of copy. All
Advertisers to provide images in 300 DPI, CMYK, TIF, EPS, or
JPG files. All logos in EPS Vector file. Copy should be submitted
in a Word document.

R FORT LAUDERDALE | orioa

hello sunny

International Programs - Latin America
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Report Americas Trade Magazine

e Dates: March, April and June 2018
(Visit Florida Sections)

'\GREATER FORT LAUDERDALE I FLORIDA

hello sunny

* Reaches 20 countries in Latin America.
Published in Spanish and Portuguese

e Can change out creative each issue

e Circ: 17,500

e Min/Max Partners: 3

* Net Rate: $650 (package)

 Value: $1,000

e Savings: 35%

e Space and Material Deadline: Feb 1, 2018
« Payment Due: Feb 1, 2018

« GFLCVB.STARMARK.COM

e Material specifications: Please send: property picture,
logo, address, phone numbers, URL and 25 words of copy. All
Advertisers to provide images in 300 DPI, CMYK, TIF, EPS, or
JPG files. All logos in EPS Vector file. Copy should be submitted
in a Word document.
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Boletin Turistico - Mexico (BUSA)

e Dates: Feb, March & May 2018 |

GREATER FORT LAUDERDALE | ,orps

hello sunny

e Can change out creative in each issue

 Circ: 8,500

e Min/Max Partners: 3
* Net Rate: $500 (package)
e Value: $1,000

e Savings: 50%

Space and Material Deadline: Dec 14, 2017

Payment Due: Dec 14, 2017

GFLCVB.STARMARK.COM

Material specifications: Please send: property picture,
logo, address, phone numbers, URL and 25 words of copy. All
Advertisers to provide images in 300 DPI, CMYK, TIF, EPS, or JPG
files. All logos in EPS Vector file. Copy should be submitted in a
Word document.
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Visit Florida Latin American Vacation Guide (BUSA)

e Dates: Jan 2018

GREATER

: FORT LAUDERDALE
e Circ: 30,000 e s

: 3.000 horas de sol anual.
e Min/Max Partners: 4 Maneiras infinitas de jogar.

S — Descubra-o em sunny.org/portugues

E o mais novo resort de luxo do sul da Flérida
localizado em frente ao mar, um verdadeiro
oésis formado por 363 apartamentos
com cozinhas gurmé, vista para o oceano,
restaurantes requintados, academia de
ginastica, spa e piscina.

 Net Rate: $1000

4111 S Ocean Drive « Hollywood
754-201-2040 « hydehollywoodbeach.com

* Value: $1,760

riverwalk
&

arsientertoinmentdisict
fort lauderdale

e Space and Material Deadline: Dec 14, 2017

« Payment Due: Dec 14, 2017

O Riverwalk A&E District é o ponto de
Fort Lauderdale onde vocé encontra
entretenimento, arte, histéria, restaurantes,
lojas de classe mundial e muito mais. O bairro
fica ao longo do panoradmico New River,
cativando os visitantes com sua vibragdo e
seu charme auténtico.

* GFLCVB.STARMARK.COM

 Material specifications: Please send: property
picture, logo, address, phone numbers, URL and 25 words of
copy. All Advertisers to provide images in 300 DPI, CMYK,
TIF, EPS, or JPG files. All logos in EPS Vector file. Copy
should be submitted in a Word document.

playayarte.com « #DotheDistrict
954-414-6910

G R k. Visite
CECE e % OsUSA
SR R E T .com.br
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AAA Living North
e Circulation: 1.4 Million AAA households in Chicago/Michigan

* Video on aaa.com/aaaliving for four months

* Online Destination Directory listing for GFLCVB and each co-op
participant for four months
* Online ad spot for GFLCVB - rotating ad on aaa.com/aaaliving

for four months

greater FORT LAUDERDALE

AAL T

* Issue Date: Jan/Feb 2018 - Visit Florida section ‘ S B~
e B TR N U

 Max # of partners: 6 . ey TR Y e - '@ 17 )
| el - il ea»— ey & NS ‘ A

¢ RIITEER Vacati n -

* Net Rate: $3,500

* Value: $5,950
« 2017 Results: 2,636 leads to date (sent to each partners)

* Deadline: November 7, 2017

« GFLCVB.STARMARK.COM

For a digital vacation planner visit sunny.org/playbook

* meisman@aaasouth.com 813-289-5931 1 ,
@VisitLauderdale | #* HELLOSUNNY

» Specs: GFLCVB recommends a retail or value offer be included.
All advertisers to provide images in 300 DPI, Property picture, logo,

address, phone numbers, trackable URL and 25 words of copy.

Agency CMYK, TIF, EPS, or JPG files.
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AdDaptive (Programmatic)

AdDaptive: IP Targeting technology that offers a wider more
accurate mobile accessibility.

Partner Impressions: 357,150 (10-15% per Partner) Partner :15 o S e ——
video will be added into the rotation. Spanish and English. R
Desktop and Mobile

Markets: New York, Chicago, Boston, Dallas, Houston, Austin, P e 0P
Philadelphia, San Francisco, Detroit and Cleveland

<

b Playing Now

Flight Dates: November 2017, January - March 2018 e ot e oA e o b e

Coral growing In the Red Sea's Gulf of Agaba can tolerate rising sea temperatures, which means It could be safe from bleaching due to ctimate chan cording b
wiss and Israell study. Amy Pollock has more.

Min #s of partners: 2
Max #s of partners: 4
Net Cost: $3,500 T —
Value: $7,500

2017 Results: Average 2017 Completion Rate:
100% with 0.10% CTR

Space & material deadline: September 8, 2017

Payment Due: September 8, 2017

GFLCVB.STARMARK.COM

Partner :15 video will be added into the rotation

Specs: :15 video, click thru URL, tracking code, 1 horizontal
Image (high res), logo.
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Adara

e Adara: Travel data platform that leverage first party data sources and real
time intent to drive direct transactions. 60% consumer consider 2-3 other
destinations of the same date. Because of the direct relationships with data
partners such as Delta, American Express, Adara knows who needs a hotel.

cREATIR
FORT LAUDERDALE
hello sunny

o Partner Impressions:(10-15% per Partner). Partner :15 video will be added hello scewe s

Into the rotation

® Markets: US National Forbes Travel Guide's 21 Hot Hotels for

Ssummer

« Target Audience: Travel intenders S
BOOK_NOW
* Flight Dates: November 2017,

January-March 2018

e Min #s of partners: 2

travel DESTINATIONS FOOD&DRINK  PLAY STAY WONDER [&

 Max #s of partners: 4

e Net Cost: $3,000
e Value: $7,500

e 2017 Results: Average 2017 Completion Rate: 98%

 Space & material deadline: September 8, 2017

« Payment due: September 8, 2017

« GFLCVB.STARMARK.COM

Partner :15 video will be added into the rotation

e Specs: :15 video, click thru URL, tracking code, 1 horizontal image (high
res), logo. Domestic Leisure 2018 Co-op Programs

29
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ABC Watch - On Demand Television

Partner Impressions: 330,500 (10-15% per Partner)
Partner :15 video will be added into the rotation

Markets: New York, Chicago, Boston, Dallas,
Houston, Austin, Philadelphia, San Francisco, Detroit
and Cleveland

Demo: AD25-54

Flight Dates: November 2017, January-March 2018
(2 weeks per Month)

Min #s of partners: 2

Max #s of partners: 4
Net Cost: $3,000
Value: $8,500 Partner :15 video will be added into the rotation
2017 Results: Average 2017 Completion Rate: 98%
Space & material deadline: September 8, 2017 _ _ _

e Specs: :15 video, click thru URL, tracking
Payment due: September 8, 2017 code, 1 horizontal image (high res), logo.

GFLCVB.STARMARK.COM
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Boston.com Traveler Emails - Package of 4

« Email Blast Dates:
1. October 13, 2017 boston com | Boston Traveler

2. November 10, 2017 oy s greater FORT LAUDERDALE

HELLO Sunny

3. January 24, 2018
4. February 21, 2018

e Distribution: 54,000 (opt in subscribers)

e Min #s of partners: 3

° .
Max #S Of partners' 6 Goodbye cares. Hello carefree. Your beach escape awaits. (=l

* Net Cost: $1,500 (package cost) PLAN YOUR ESCAPE

e Value: $2,500 (package cost)

e 2017 Results: Average 2017 CTR 1.09% CTR,
11.1% Open Rate

NOSTALGIC FOREMEPRESENT TOUR

 Space & material deadline:

Hollywood Beach Marriott SIA Live at the BB&T Center
1. September 22, 2017 Find sunshine you can taste along the Broadwalk Catch SIA live with special guests Miguel & Aluna
with brews and bites at local beachfront breweries George on the BB&T Center stage on October 29.
and restaurants when Llyou book our Broadwalk Time to hitthe dance floor because “"Cheap Thrills™
2_ OCtOber 20, 2017 Package. is topping the charts on the Billboard Hot 100. Buy

tickets now!

3. December 20, 2017

4. January 24, 2018
LIVE BEACH CAMS

3 Paym ent deadline: September 22,2017 Specs: There are 4 unique emails. 4 sets of assets need to be provided by the above dates.
to Starmark International Up to. 25 wor_ds of copy, offer (“from $XX Rate” is recommended), click thru URL, tracking code,
1 horizontal image (high res), logo.

e GFLCVB.STARMARK.COM
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Chicago Ad Mail - Package of 3

 Email Blast Dates:
1. January 17, 2018
2. February 12, 2018
3. March 13, 2018

Min #s of partners: 3

- Share smeless moments together, without an alarm cock in sght. aly
 Ener 10 win o boach escapo. ENTERZWIN

Max #s of partners: 6 PLAN YOUR ESCAPE

Net Cost: $2,000 (package cost)

Value: $5,000 (package value)

Sent to 100,000 Opt in subs Lago Mar Basch Resort & Ciub Superior Sme Lodgings

¢ E£urcpean sophistication. Tropcal dress code Whether you re looking %or & quiet escape or an
Nostiod amid ten lush acres on the Asantic Ocean oadended tamily petaway, THese CoOTy properios -
mmoﬂmb&mmnsmFmbyw g;mﬁmfmt;ﬁw?;aawm
 Results: 1.33% CTR with 11.11% open rate TN
| B0OK NOW | LEARN MORE

e Space & Material deadline:
1. January 10, 2018
2. February 1, 2018 | ‘
3. March 3, 2018 Underground Lauderdale Fashion Weekend  Tortuga Musi Festva

Caliing al fashionsias! Dont miss the Underground Rock the Ocsan foaturing some of e bigpest

Lauderdale Fashion Waekend — 3 days of fashion NETHS 1 COUNtY. rOck Snd roots MUsic. See Luke

a4 fun in FAT Vilage Arts District, Mar 30 - Apr 2 Beyan, Kenry Chesney, Chris Stapheton and more!
Apx 7.8

 Payment Due: November 15, 2017 to
Starmark International

| BUY TICKETS BUY TICKETS

Specs: There are 4 unique emails. 4 sets of assets need to be provided by the above dates.
Up to 25 words of copy, offer (“from $XX Rate” is recommended), click thru URL, tracking code,

® GFLCVBSTAR MARKCOM 1 horizontal image (high res), logo.
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Expedia Winter Program

Partner Impressions: 10-15% per Partner

Markets: New York, Chicago, Boston, Dallas, Houston,
Austin, Philadelphia, San Francisco, Detroit and Cleveland

Travel Intent: South Florida, Miami & Ft. Lauderdale, WPB
previous searched destinations.

Dedicated emails, Responsive marquee

Sites: expedia.com, orbitz.com, travelocity.com

Flight Dates: November 2017, January-March 2018 (2
weeks per Month)

Min #s of partners: 2

Max #s of partners: 4

Net Cost: $3,000

Value: $8,500

2017 Results: Clicks 84, CTR 0.18% (Junel-30)
Space & material deadline: September 8, 2017
Payment Due: September 8, 2017

GFLCVB.STARMARK.COM

T “ ot Seratcrpet ) g
%Mp% (GorChmagcomn
lome Vacabon Packages m Car ases  Figh EAL end s Activiies Mobde CheapCash NMorew
on oares

B £oq Louderdle Jnted States (FLL-Al Ad Fn. Sep Sep ange search O

2, - ~3 ’ 3
g ” _ﬂ W BOOK NOW
All Airports (FLL): 582 properties Questions? B44.710-2010 e

Son By Distance fiom Oowntown  Price  GuestAatng  Vacation Reetals  Recommended Morew

Excellent! 4.3/5
(1767 reviews)

429 $122

1ate par ight
v Now, Pay Lane

Wo have & left st

Compate Prices  Momers 8136 dotts com $136  Dipecs $136.

Wonderful! 4.6/5
{1906 reviews )

Wo have & ot ot
$243

gt

© £

Motevs $243 Lapeta 8242

Very good! 4.1/5
I}

36 i |

B44.719-2859 « CheapTickets Rate
11 peogle bocked Bia roperty in the last 43
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Food & Wine - (in conjunction with South Beach Food & Wine Festival’'s “Taste of Fort Lauderdale™)

The Greater Fort Lauderdale Convention & Visitors
greater FORT LAUDERDALE

Bureau will purchase a 1/2 page vertical advertisement.
The advertisement will be positioned on a right-hand HeLLO

page, following by a consecutive right-hand 1/2 page

consisting of 3 1/6 page formatted GFL partner ads at a SUﬂ ng
substantial discount.

greater FORT LAUDERDALE

HELLO Sunny

Goodbye cares. Hello carefree. Get to know
Greater Fort Lauderdale at sunny.org

Your craving is our command. Enter to
win a beach escape at sunny.org/win

e Circulation: 975,000 — National with 7.7 Million
Readerships

South Florida’s newest luxury all-suite oceanfront resort.
Featuring 363 condos with gourmet kitchens, ocean
views, fine dining, fitness center, spa, and pool oasis.

4111 S Ocean Drive « Hollywood
754-201-2040 « hydehollywoodbeach.com

e |Issue date: January 2018
e Max # of partners: 3

 Net Cost: $4,000

European sophistication. Tropical dress code. Nestled
amid ten lush acres on the Atlantic Ocean. Rated one of
the best resorts in Florida by Condé Nast Traveler.
1700 South Ocean Lane « Fort Lauderdale
855-209-5677

e Value: $21,000

e Space, payment & materials Deadline:
October 26, 2017 to Starmark International

e GFLCVB.STARMARK.COM

Greater Fort Lauderdale’s culinary scene will be
in the spotlight for the Food Network & Cooking
Channel South Beach Wine & Food Festival's
Taste Fort Lauderdale Series, Feb 22 - 26.
sobewff.org

« For more information, please contact: 5  pe—
MICHAEL FENKELL, DIGITAL DIRECTOR, it sunnrgpasbock i
mfenkell@bluegroupmedia.com, 305.648.3338 @VisitLauderdale | #HELLOSUNNY @VisitLauderdale | #HELLOSUNNY

Material specifications:
Please send: property picture, logo, address, phone numbers, URL and 25 words of copy. All

Advertisers to provide images in 300 DPI, CMYK, TIF, EPS, or JPG files. All logos in EPS Vector

File. Copy should be submitted in a Word document. . .
w Domestic Leisure 2018 Co-op Programs 34
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Travel & Leisure Food & Wine Digital Campaign

Food and Wine and Travel & Leisure presents a custom, integrated
program that will raise the destination awareness and drive visitors to
Fort Lauderdale. The AMG (Affluent Media Group) design studio will

showcase a series of digital custom units across Food & Wine and
Travel & Leisure offering inspiration and actionable content directed

towards audiences of affluent active travelers that make navigating

the globe their quest in life.

(Bis0we t By N,

Impressions: 350,000 per partners (10-15% SOV) Royal Caribbean Is Hiring Someone to
Cruise the World and Take Photos

Targeted: Displayed across T&L, F&W across all platforms.

Market: New York, Chicago, Boston, Dallas, Houston, Austin,
Philadelphia, San Francisco, Detroit and Cleveland

Flight Date: November 2017 — March 2018

Max # of partners: 3

Net Cost: $3,000

Value: $7,500

Results: CVB: Imp 4,656,249, 3,729 Clicks and 0.08% CTR

Riverwalk CTR: 0.11%/ 384,865 delivered impressions, 435 clicks

Space, payment & materials Deadline:
October 3, 2017 to Starmark International

GFLCVB.STARMARK.COM

Material specifications:

Please send: Banners 40K gif/jpg, max 3 loops, :15 seconds and URL
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Globe Magazine (Boston Globe)

Publication Dates:
November 12, 2017 Winter Travel

Circulation: 910,000

Min / Min #s of partners: 2

Net Cost: $1,000

Value: $2,500

Unit Size: 1/4 Page FC

Space and Material deadline: Sept 22, 2017
Payment deadline: Sept 22, 2017

GFLCVB.STARMARK.COM

Print Specifications:Specs: There are 2 unique ads. 2
sets of assets need to be provided by the above dates.
All advertisers to provide images in 300 DPI, Property
picture, logo, address, phone numbers, trackable URL
and 25 words of copy. Agency CMYK, TIF, EPS, or JPG
files. All logos in EPS Vector file. Copy should be
submitted in a Word document.

greater FORT LAUDERDALE

HeLLO Sunny

Greater Fort Lauderdale’s culinary scene will be in the
or the Food Network & Cooking Channel South
& Food Festival’s Taste Fort Lauderdale
org/tastefortlauderdale

s D o
T

SOBEWFF

South Florida’s newest luxury all-suite oceanfront resort. Coming soon! Watch all things Greater Fort Lauderdale on the
Featuring 363 condos with gourmet kitchens, ocean views, fine Hello Sunny TV Network launching in December. Tune in on your
dining, fitness center, spa, and pool oasis. Apple TV (4th generation) by searching for Hello Sunny TV on the

App Store. Don't have Apple TV? Watch on sunny.org/tv
4111 S Ocean Drive Hollywood
hydehollywoodbeach.com

@VisitLauderdale | #HELLOSUNNY For a free vacation planner call 800-22-SUNNY
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Interfuse Visit Florida Winter In-State Insert & Digital

Markets: Washington Times, Chicago Sun Times, Chicago

Tribune, Boston Herald, Newark Star Ledger, Bergen County
Record, Philadelphia Enquirer, WSJ (NY Markets), Atlanta -
Journal “ 2 1121 o 7

GREATER FORT LAUDERDALE

hello sunny

Target: HHI $125K+, AD35-54
Issue Dates: February 11, 2018

CVB: Circ/Imp: 500,000, 2,000,000 imp + 4,000 Leads

%eaclgw— o n‘” '
Partners: 250,000 Imp per partners Riasir vl o '3—"

L}

i

=

= 11 ' 13
A (| ¢ 4
. | | ¥ e
MARRIOTT - ¢ b
HOLLYWOOD BEACH (| = i AN
Ve ]
| G -_
R, e o
TN T -

Digital: Geo-target Winter markets

April 1 - May 15, 2017 Results: 6,568 Clicks and
15% CTR 4,872 Leads

Size: 6 partners share 1/6 formatted page
Net Rate: $2,500
Value: $5,000

Savings: 50%

Space Deadline: Dec 2, 2017 Print Specifications: Specs: There are 2 unique ads. 2 sets of assets need to
be provided by the above dates.
. . - A” i i i i DPI, P i 1] I l ’ h
Material Deadline: Dec 15’ 2017 advertisers to provide images in 300 roperty picture, logo, address, phone

numbers, trackable URL, and 25 words of copy. Agency CMYK, TIF, EPS, or JPG
files. All logos in EPS Vector file. Copy should be submitted in a Word document.

Contact: jcoleman@interfuse.com 470-554-7153
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Mobile Fuse Winter Program

Mobile Fuse: Contextual: Reaching the Leisure Consumer on
mobile sites and apps from MobileFuse’s direct to publisher
network, that over-index against the target demo. LIFTS Data
targeting: (L*ocation, F*requency, T*ime S*pent): Taking into
account a user's historical location, recency of visiting those
locations, and the amount of time spent in a given location to
qualify that user’s affinity. «Cross device retargeting: Retargeting
users who click on a banner or complete a video on their
smartphones, again on their tablet or desktop to continue
messaging.

Target Market: New York, Chicago, Boston, Dallas, Houston,
Austin, Philadelphia, San Francisco, Detroit and Cleveland

Partner Impressions: 15% SOV
2017 Results: 85.89% Video Completion, .48% CTR

Flight Dates: November 2017- March 2018
Net Rate: $3,000

Value: $6,000

Savings: 50%

Space and Material Deadline: October 2, 2017
Payment Deadline: October 2, 2017

GFLCVB.STARMARK.COM

ooooo o Verizon = 8:57 AM Verizon & 9:25 PM

& purewow.com frommers.com

= M GREATER FORT LAUDERDALE
Vacation like a VIP.

FORT LAUDERDALE A — Frommers Q

European Road Trips: The Best
Coastal Drives

Euro| n

Partner :15 video will be added into the rotation

e Specs: :15 video, click thru URL, tracking
code, 1 horizontal image (high res), logo.
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NYTimes.com Winter

o Target Markets: New York, Chicago, Boston, Dallas, dBack to QR Reader  15:51 o
. . . . . 8 mobile.nytimes.com
Houston, Austin, Philadelphia, San Francisco, Detroit

and Cleveland = o o

by the introduction of at least 48 more
e Partner Impressions: 15% SOV. Banner and Video over the years, The New York Times

rotated into mix. wrote in 1959.

e Timing: October 2017 — March 2018
(2 Weeks per month) FORT LAUDERDALE

* Previous results: 85% Video completion, 60,129
clicks/.18% CTR.

« Max # of partners: 2
* Net Rate: $3,000

e Value: $7,500

e Space & Material Deadline: September 9, 2017

Congressional fact-finding junkets had

 Payment due: September 9, 2017 been popular for many decades. “As a
result of the statehood issue,” The Times
e GFLCVB.STARMARK.COM said, “Hawaii contends that it is the

’ Sp?CS: :15 video, C?IiCk thru URL, tracking code, 1 Partner :15 video will be added into the rotation
horizontal image (high res), logo. if applicable
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T: New York Times Style Magazine

e Circulation: 1,103,096 National Sunday

e |ssue dates: November 2017 —
Winter Travel, Florida Advertorial Section

February 2018 - Women’s Fashion

May 2018 — Summer Travel
(Family Advertorial Section

Min/Max # of partners: 2

Unit Size: 1/4 page 4c formatted

Net Cost: $6,000 per issue

Value: $20,000.

V t. I.k VI p Clear your calendar and your cares in Greater Fort Lauderdale. Where the
acation like a luxury of time is easily enjoyed with uniq eriences tailored exclusively

Now - Oct 15 for you. Upgrade your getaway today at

@Visitl

Space, Payment & Materials Deadlines:
September 8, 2017

February 3, 2018

April 3, 2018

Material specifications:
Please send: property picture, logo, address, phone numbers, URL and 25 words of copy. All

° G FLCVBSTAR MAR KCOM Advertisers to provide images in 300 DPI, CMYK, TIF, EPS, or JPG files. All logos in EPS Vector

File. Copy should be submitted in a Word document.

Domestic Leisure 2018 Co-op Programs 40


http://GFLCVB.STARMARK.COM

New York Times Magazine

e Circulation: 1,103,096 National Sunday

* |Issue date: March 2018 — Voyages,
Florida Advertorial Section

 Min/Max # of partners: 2
e Unit Size: 1/4 page 4c formatted
* Net Cost: $6,000 per issue

» Value: $20,000.

e Space & Materials Deadlines: January 3,
2018
Payment Deadlines: February 3, 2018

Vacation like a VIP Clear your calendar and your cares in Greater Fort Lauderdale. Where the
acationlikea vViFK |, f time is easily enjoyed with unique exper iences tailored exclusively
Now - Oct 15

for you. Upgrade your getaway today at sunny.org/vip

@VisitLauderdale | #hellosunny | hello sunny @

e GFLCVB.STARMARK.COM

Material specifications:

Please send: property picture, logo, address, phone numbers,
URL and 25 words of copy. All Advertisers to provide images in
300 DPI, CMYK, TIF, EPS, or JPG files. All logos in EPS Vector

File. Copy should be submitted in a Word document.
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NYTimes.com - Great Getaways Emails - Package of 5

NYTimes.com is the number #1 newspaper site reaching an audience of
22 million.

Delivered 3.7 million affluent users visited Florida in the past year
Reaches 1.8 million affluent users who plan in the upcoming year to

take a domestic trip or vacation

« Reaches 6.3 million affluent users who went to the beach while on a

trip in the past year, 80 million unique users across platforms

e Distribution: 430,000 opt-in subscribers National

« Blast Dates:
1. November 7, 2017
2. January 17, 2018
3. February 9, 2018
4. June 6, 2017
5. July 28, 2018

e Min #s of partners: 3

« Max #s of partners: 6

« Net Cost: $6,000 (package cost)

« Value: $15,800 (package value)

e 2017 Results: 0.21% CTR with a 9% open rate

« Space & Materials Deadlines:
1. November 1, 2017
2. December 18, 2017
3. January 5, 2018
4. May 1, 2018
5. June 19, 2018

« Payment Due: October 4, 2017 to Starmark International

« GFLCVB.STARMARK.COM

TheNewJorkTimes GREAT GETAWAYS

GREATER

FORT LAUDERDALE

he o sunny

Underground Landerdale | ashion Wee kend

Exthilarstng Nghibe Culinay Bes. Ono Groat CAlING &1 AANO0 SEXSE DO frass the
L ung e L Lagordam Fa Mor W f
days i 9y 00 and un by the beach Jan 26 - 23

Specs: There are 5 unique emails. 5 sets of assets need to be provided by the
above dates. Up to 25 words of copy, offer (“from $XX Rate” is recommended),
click thru URL, tracking code, 1 horizontal image (high res), logo.
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2018 Official Visit Florida Vacation Guide/Magazine

VISIT FLORIDA Magazine is sent by request directly to highly
gualified travelers who are actively planning a Florida vacation — most greater FORT LAUDERDALE

often a long one. The Visitors Guide is also distributed at the Florida o
Welcome Centers and at other businesses and visitor information HQLLO SUﬂﬂU
resource points throughout Florida, influencing those travelers who are S Bl et i e
already in Florida and making decisions about where to spend their time T T e

até aqui, vood pode oprovelkar Fort Lavderdde do
and money. ~ o marwins israndes - COMO satua e de
3 commpme om boutques enciuchis & Savgmos Mills.
Plarwe sun avertim no susrrp.org/portugues

Highlights of the 2017 Edition:

* Photo-focused features

» Expert travel authors share inspirational vacation ideas

 lconic images highlight the beauty, attractions and people of
Florida

» Coverage of Beaches, Family, Culture & Heritage, Arts &
Entertainment, Dining, Outdoors & Nature, Boating & Fishing and
Golf

e Circulation: 600,000

Escanaie pars sra revists
dgtal graveta

e Issue date: Mid-December 2017

« Max # of partners: 6

e Unit Size: 1/6 pg. 4c Formatted ad
e Net Cost: $2,721.25

e Value: $3,165

e Results: GFLCVB has generated over a 1,000+ leads in previous
years

. . * Specifications: Property picture, logo, address, phone numbers, tractable URL and 25 words of
¢ Space & materials deadline: September 15, 2017 copy (Including a From $xx rate or value offer that will be featured for your property). All Copy
should be submitted in a Word document.

« Payment is due: September 15, 2017

e GFLCVB.STARMARK.COM Domestic Leisure 2018 Co-op Programs 43
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Pandora Winter Program

* Winter Markets: New York, Chicago, Boston, Dallas,
Houston, Austin, Philadelphia, San Francisco, Detroit and
Cleveland. Can target both Hispanic and General Market
Audience.

e Pandora is the #1 station in New York, Boston and
Chicago.

e Partner Impressions: 15% SOV

Alwe paso » coudales ——
do ickcded. I NASGAN

e Timing: November 2017 - March 2018 (2 weeks per
month)

 Max # of partners: 4

 Net Cost: $3,500 { —— ] [ ———— ]

 Value: $12,000

« Past results: 95% Video completion and 0.57% CTR Pandora Audio Demo

* Previous partners results: LBTS: 96.39% video
completion and 0.69% CTR. Hollywood Beach: 96.70% Pandora Video Demo
video completion and 0.57% CTR

Specs: Coop Partners to provide a :15 video and :30 copy, Pandora will produces the audio

° Space & Materials Deadlines: October 10, 2017 spot. Banner specs include: Design or creative direction, Sample ads in illustrator or large PSD

file format (if possible). More detailed specs will be provided at the time of commitment.

 Payment Due: October 10, 2017

e GFLCVB.STARMARK.COM
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Philly.com Travel Emails - Package of 3

Distribution: 50,000 (opt-in subscribers)

e Blast Dates:
1. November 7, 2017
2. January 30, 2018
3. February 15, 2017

e Min #s of partners: 3

 Max #s of partners: 6

* Net Cost: $1,500 (package cost)
e Value: $3,500 (Package value)

* Previous Results: 0.61% CTR

e Space & Materials Deadlines:
1. October 21, 2017
2. December 16, 2017
3. January 17, 2018

e Space and Material Deadline: October 21, 2017
 Payment due: October 21, 2017

* GFLCVB.STARMARK.COM

 Specs: There are 3 unique emails. 3 sets of assets need to be provided by the
above dates. Up to 25 words of copy, offer (“from $XX Rate” is recommended), click
thru URL, tracking code, 1 horizontal image (high res), logo

Ten Sl Tawwmm What s oot W bnn ' Dpmosst ofars som P Sagt 208 m

PLAN YOUR ESCAPE

Vopart Bageey et Sy $u

P R B T MM GO ARG D00 Tam wiorm 0vAL 3% Spmt Lougur wes
Y SN gl iy pak o Sban Ny gl sl e v b e ST
Ty Bredl mimen b Pw loat arel P worid B e R P
e R ) P e memaay v

G

Poliywooed Bepcth War tott

Thg o I D ety L NI PC O Veag W | actoook. Peieset wed Tase

UPCOMING EVENTS DAGATAL MAGAZINE

. ' eyt
Moarp e Avwercan www
ofe Mate Apm o wre
1o | et B e
R
Aoy &
- of My Spectsie S0 10 St W
Pt | st New Soa Cax
Ponmrtty e v USA  T99 Sew TSesen
Ty 5D Dewt Pon g 1) .S
o Ay vy ion e O
S LIS IH s Canene Dvwwn
Mo, B P e @ Pags Oreene Tt
LAOwTEa ¢ "Dl Aden Wy T ey LX
‘- -I.-vv. LS TS Sevia —
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Spotify On Demand Radio Winter

Spotify: Digital music service that gives you access to
millions of songs. Includes banners and Videos

Launch Date: January — April 2018 R
(2 weeks per month) FORT LAUQEE%L%

/9:'-

Winter Markets: New York, Chicago, Boston, Dallas,

Houston, Austin, Philadelphia, San Francisco, Detroit heng '

J
SRR Y et

and Cleveland
Impressions: 15% SOV
Max # of partners: 4
Net Cost: $3,500

Value: $12,000

Past results: 100% Video completion and 0.30% CTR
Space & Materials Deadlines: October 10, 2017 Partner :15 video will be added into the rotation
Payment Due: October 10, 2017

e GFLCVB.STARMARK.COM

e Specs: Coop Partners to provide a :15 video.
Banner specs include: Design or creative direction,
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Travel & Leisure

GFLCVB will purchase a 1/2 page vertical ad. The ad will be
positioned on a right-hand page, following by a consecutive
right-hand 1/2 page consisting of 3 1/6 page formatted GFL
partner ads at a substantial discount.

e Circulation: 975,000 - National with 6.6 Million
Readerships

e Issue date: December 2017- Florida Signature Editorial
Unit

 Min/Max # of partners: 3

e Unit Size: 1/6 pg. formatted
* Net Cost: $4,000

* Value: $10,000

e Partner Benefits:
T+L Check-In Listing
T+L EXPLORER: online and in-book Reader Service

e Space & Materials Deadline: September 15, 2017 to
Starmark International

« Payment due: September 15, 2017

« GFLCVB.STARMARK.COM

greater FORT LAUDERDALE

HCLLO
SUNNY

Where slse can you dine outside in
Docamber? A/rage year-round tompse
of 77 aro simply delicious. Enter 10 win
2 winter beach escape at sunny.org/win

greater FORT LAUDERDALE

HELLO Sunny

Goodbye cares. Hello carefree. Get to know
Greater Fort Lauderdale at sunny.org

South Florida’s newest luxury all-suite oceanfront resor
Featuring 363 condos with gourmet kitchens, ocean
views, fine dining, fitness center, spa, and pool oasis.

cean Drive « Hollywood
dbeach.com

European sophistication. Tropical dress code. Nestled
amid ten lush acres on the Atlantic Ocean. Rated one of
the best resorts in Florida by Condé Nast Traveler.
1700 South Ocean Lane « Fort Lauderdale
855-209-5677

Greater Fort Lauderdale’s culinary scene will be
in the spotlight for the Food Network & Cooking
Channel South Beach Wine & Food Festival's
Taste Fort Lauderdale Series, Feb 22 - 26.
sobewff.org

@VisitLauderdale | #HELLOSUNNY

Specifications: Property picture, logo, address, phone numbers, tractable
URL and 25 words of copy (Including a From $xx rate or value offer that
will be featured for your property). All Copy should be submitted in a Word

document.
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Travel Spike

Travel Spike: Helps destination influence travel decisions
prior to booking a trip. Travel platform reach from the
moment they decide to book to when they book. Contextual
Content ads delivered to 100% travel environment, premium
travel sites, model based on CPC. Video Card engage users
experience, travel intenders.

Launch Date: October 2017 — Januray 2018

Impressions: 15% Share of Voice
Travel Intenders: US National

Video Card: New York, Chicago, Boston, Dallas, Houston,
Austin, Philadelphia, San Francisco, Detroit and Cleveland

Max # of partners: 4
Net Cost: $3,500
Value: $7,500

Mid Month CVB 2017 results: Native emails 8.93% Open
rate and 0.41% CTR

Space & Materials Deadlines: October 10, 2017
Payment Due: October 10, 2017

GFLCVB.STARMARK.COM

Frommers
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Travelzoo Winter Digital Program

Distribution: Featured Destination Platform TRAVELZOO E—
Thumbnail links for sales inquiry or promotional opportunities W ..o O
N0y =

5 Focus points, vibrant images, videos

NATURE/OUTDOORS ARTS & CULTURE UNDFRGROLIND SCENE

Up to 10 travel deals

Off the beaches, travelers can stroll
the Riverwalk Arts & Entertainment
District, which is home to theater, live
music and museums, Or hit up the
Flagler Arts & Technology Village, aka
FATVillage, where warehouses
feature unique and Interactive art
Installations. For cultural serenity,
tour the Bonnet House estate and

14 MM opt-in members—

Traffic drivers across Travelzoo site linking member to the Fort
Lauderdale page with partner offers

Social Media post reinforcing message and driving to offers
27.5 Million Estimated Reach and 55,000 Clicks

SPAtember Month

Mid year results from May 4 - June 22
(Current Campa|gn |n progreSS) prem— Top Deals Handpicked by Travelzoo

Page Views: 32,815

Clicks to partner deals: 21,581 TR B
CIiCkS fo DMO Site: 3,170 Greatgrﬂlz'gor[;ul?:&?erdaIe
Clicks to video: 1,411

Click-out rate from Featured Destination page: 75% Dates

Hold on to your hat while zipping
through the Everglades on an airboat
tour. Greater Fort Lauderdale is a
convenient base from which to
explore this expansive ecosystem.
See alligators, wild boar and
panthers in their natural habitat, Also
check out some of the world's most
graceful wildiife at Butterfly World

= and Flamingo Gardens.

Flight Dates: November - January 2018

Net Cost: No cost to the partners. Need a CTA

( LeaanmoRe )

Value: $10,000

Space: & material: 2 week prior to launch

Annemarie Kropf: akropf@travelzoo.com; 212-484-4941

Top Deals Handpicked by Travelzoo

05, fees exra

GFLCVB.STARMARK.COM
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Triple Lift Winter Campaign

Triple lift: Deliver custom, high impact native placements that beautifully
integrate your brand’s visual content alongside relevant and compelling
editorial content to drive awareness and consideration. Unique native

GFL - CVB (Video)

News L SIGN IN / SIGN U

South Korean leader plans

offering will reach the most qualified audience at scale across contextually Ao iae ok
relevant placements with their own proprietary technology that will ensure
your brand’s creative assets will look beautiful on every site. Program
provides the opportunity to build in social sharing functionality with “"""°
analytics to track shares and social reach e e e
* Launch Date: November 2017 — March 2018 Tuoady oo o

The biggest news to start your day.

e Impressions: 15% Share of Voice

GFL - Hyde Resort &

o Winter Markets: New York, Chicago, Boston, Dallas, Houston, Austin, Residencies (Display)
Philadelphia, San Francisco, Detroit and Cleveland 7 L— — i

« Max # of partners: 4 — R MEET LEE
, TOHOLLYWOOD

. South Florida's newest luxury ali-suite
e« Net Cost: $3,500 s
with gourmet kitchens, balconies with
ean views, fine dining, fitness center, full

vice spa, and pool oasis.

e Value: $7,500

STYLE FRIDAY - MY FAVORITE
PLACES TO SHOP (FOR
CLOTHES THAT FIT AN
ATHLETIC BODY)

Can 1 get an amen for mid-rise/high-rise jeans coming back in

e CVB 2017 results: 0.80% CTR with a 3.72% Mouseover rate, 25.7%
video start rate and 21.9% VCR

style? If you didn't know, high-rise jeans are basically mom jeans
that look better and actually fit the average woman. Moms know
sup. But

« Hyde Beach Resort: 0.24% CTR, 3.65% Mouseover rate with only 1
creative.

] . Specs: Coop Partners to provide Banner specs include:
¢ Space & Materials Deadlines: October 10, 2017 Native Ads: 800-1200 pixels wide images, More detailed

specs will be provided at the time of commitment.

« Payment Due: October 10, 2017
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Your Travel Insider Email/Advertorial

YTI: Adigital publishing company specializing in travel newsletters ety et Sttt et
and database marketing. Your Travel Insider is a bi-weekly themed B iRse @00

stand alone dedicated e-newsletter. YTI editors write content with
direction from destinations. Retargeting based on who opened and
clicked.

s

Distribution: 400,000

Say 1R 0 13 Denwy 16 Oreater ot Lasder aate

Market:New York, Chicago, Boston, Dallas, Houston, Austin, O P L A O I SR TR P

Laviarans Mag Sur @ @ Farumatt. Bath § Wrd caife ¢ T Ba b 0e ¢ fue B ERe A b

Philadelphia, San Francisco, Detroit and Cleveland e et T o o o S e T e

PRy T G e e B e ol AT W 8 A A S b . ah N Sem—
R T L LT e T L

Dates: e T e e e e
1. February 16, 2018
2 March 13, 2018

3. June 12, 2018

4. August 14, 2018

Tan b Fat b Lasnderidale Jnsiew

Min/Max # of partners: 4 e [l St
Net Cost: $2,800 (Package cost)
aud
Value: $6,000
2017 Results: 15.66% Open rate, 1,877 clicks and 3.39% CTR. '::-'m“.. DTN Bt
Space and payment deadline: December 5, 2017
Material deadline: T ::”::‘—1:.:::‘-: e
1. February 6’ 2018 sy el bt et bt o e et * T T 201 n S Tk R
2 March 3, 2018
3. June 2, 2018 Partners will receive exposure in special
4. August 4, 2018 edition advertorials, Facebook audience
program, offers listed on deals page and
ROS video

GFLCVB.STARMARK.COM
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AAA Living North

 Circulation: 1.4 Million AAA households In
Chicago/Michigan

GREATER FORT LAUDERDALE

 Video on aaa.com/aaaliving for four months

e Online Destination Directory listing for GFLCVB
and each co-op participant for four months

e Online ad spot for GFLCVB - rotating ad on
aaa.com/aaaliving for four months

[ ] I S S u e D at e : M arC h/Ap ri I 2 O 1 8 - . "Hyde Beach Micﬁen’*‘éc’:c&kfuiﬁs, cxl[antlm’e Beach
Vl S |t F I O rl d a Se Ctl O n With Ioc‘é\]‘ chef-owned restaurants serving everything from sea to table and farm to fork, your craving is our command. Get a

taste of all things Greater Fort Lauderdale 24/7 on Hello Sunny TV. Find us at sunny.org

Beach ~—

 Max # of partners: 6 Vacation

 Net Rate: $3,500

i

Comfert, charmand v ed cot anc Experience the All New Dsplcmat Beach Resort. N p Water
Pompano Beach Walk to the beach shops, pier; rgsbaurﬂnts Free wi-fi, Play Area and Kids Club « 10 New Restaurants - New Guesimcms
. parking, 3-night min. Pets-inquire. White Glove Award winner - Superior Exclusive Family Fun Package for AAA Members - Breakfast for four
L4 Val u e $5 9 5 O Small Lodgings Association. Premium Wi-Fi - 5% off your stay
Five locations in Pompano Beach 3555 South Ocean Dr., Hollywood

954-283-1111 » 4RentBy TheBeach.com 855-689-2911 - TheDiplomatBeachResort.com

e 2017 Results: 2,636 leads to date shared with
the partners

nnnnnnnnnnnnnn
L

e Deadline: Feb 13, 2018

Retreat in style at our newly redesigned 4-diamond oceanfro Whether you're looking for a quiet escape or an extended family
Ft Lauderdale. Featuring a private beach, lagoon pool, delicious diningand  gstaway, these cozy properties - all with 50 raoms or less - know how
endless resort amenities. to do it small. Enjoy your free Superior Small Lodgings Guide.

 GFLCVB.STARMARK.COM o A i e

I @VisitLauderdale | #hellosunny | hello sunn)

meisman@aaasouth.com i ;
813-289-5931
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AAA Living South

e Circulation: 2.3 Million AAA households in S
Florida / Georgia R R e S e

 Video on aaa.com/aaaliving for four months

e Online Destination Directory listing for GFLCVB
and each co-op participant for four months

e Online ad spot for GFLCVB - rotating ad on
aaa.com/aaaliving for four months

* Issue Date: May / June 2018 - reecr—
Visit Florida section _M S

il =

b Y
hl«‘t?—f“' d uud irn

i
1Y

 Max # of partners: 6 L =
* Net Rate: $3,500
e Value: $5,950

e 2017 Results: 2,636 leads to date shared with
the partners

e Deadline: March 13, 2018

« GFLCVB.STARMARK.COM
meisman@aaasouth.com
813-289-5931
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AdDaptive (Programmatic)

AdDaptive: IP Targeting technology that offers a wider more
accurate mobile accessibility.

Partner Impressions: 357,150 (10-15% per Partner) Partner :15 e g B Scntss docorr ot o o
video will be added into the rotation. Spanish and English. R o
Desktop and Mobile

Markets: New York DMA, New Jersey, Chicago, Dallas, Houston, PR o OurTS
Austin, Florida (Orlando, Tampa, Ft. Myers, WPB, Miami-Ft.
Lauderdale)

<

P Playing Now

Scientists discover coral that could beat climate change

Flight Dates: June - September 2018
Min #s of partners: 2

Max #s of partners: 4

Google's Al raises the bar for rivals
Apple, Amazon

Net Cost: $3,500
Value: $7,500

2017 Results: Average 2017 Completion Rate:
100% with 0.10% CTR

Google's Al raises the bar for rivals Apple, Amazon

Space & material deadline: May 1, 2018

Alphabet’s Google sald on Wednesday It would make Its digital assistant avallable on Appie’s IPhone, making a play for the higher end of the smartphone market and
challenging Apple’s Sirl feature on Its own devices.

Payment Due: May 1,2018

Partner :15 video will be added into the rotation

« GFLCVB.STARMARK.COM

e Specs: :15 video, click thru URL, tracking code, 1 horizontal
image (high res), logo. Domestic Leisure 2018 Co-op Programs 54
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Adara

« Adara: Travel data platform that leverage first party data sources and real
time intent to drive direct transactions. 60% consumer consider 2-3 other
destinations of the same date. Because of the direct relationships with data
partners such as Delta, American Express, Adara knows who needs a hotel. i e ’ : FORT LAUDERDALE

hello scenic route

e Partner Impressions:(10-15% per Partner). Partner :15 video will be added
Into the rotation

e Markets: US National ;zlr"l:re:»e"r‘ravel Guide's 21 Hot Hotels for
« Target Audience: Travel intenders Special VIP Savings.

* Flight Dates: June - August 2018

e Min #s of partners: 2

 Max #s of partners: 4

* Net Cost: $3,000
e Value: $7,500
e 2017 Results: Average 2017 Completion Rate: 98%

« Space & material deadline: May 1, 2018

« Payment due: May 1, 2018

Wl Japan's Tsukiji
Fish Market to

a fnnd

e GFLCVB.STARMARK.COM

e Specs: :15 video, click thru URL, tracking code, 1 horizontal image (high

Partner :15 video will be added into the rotation
res), logo.

Domestic Leisure 2018 Co-op Programs
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ABC Watch - On Demand Television

Partner Impressions: 330,500 (10-15% per
Partner) Partner :15 video will be added into the
rotation

Markets: New York, Chicago, Boston, Dallas,
Houston, Austin, Los Angeles and Philadelphia

Demo: AD25-54

Flight Dates: May-September 2018 (2 weeks per
Month)

Min #s of partners: 2

Max #s of partners: 4
Net Cost: $3,000

Value: $8,500

Partner :15 video will be added into the rotation

2017 Results: Average 2017 Completion Rate: 98%

Space & material deadline: March 1, 2018 « Specs: :15 video, click thru URL, tracking code, 1

Payment due: March 1, 2018 horizontal image (high res), logo.

GFLCVB.STARMARK.COM

Domestic Leisure 2018 Co-op Programs 56


http://GFLCVB.STARMARK.COM

Expedia Summer Program

Partner Impressions: 500,000 (10-15% per Partner)

Markets: New York DMA, Chicago, Boston, Dallas,

Houston, Austin, Los Angeles and Philadelphia

Travel Intent: South Florida, Miami & Ft. Lauderdale ,

previous searched destinations.
Dedicated emails, Responsive marquee

Sites: expedia.com, hotels.com, orbitz.com,
travelocity.com

Flight Dates: June - September 2018

Min #s of partners: 2

Max #s of partners: 4

Net Cost: $3,000

Value: $8,500

2017 Results: Clicks 84, CTR 0.18% (Junel-30)
Space & material deadline: April 2018
Payment Due: April 2018

GFLCVB.STARMARK.COM

QBI Tickets' (cicmscen) A. Account v My Sermtcrpas B
Cheap it good., (GotChuseComn]
Hore: V.w.ﬁnn?’.‘r_bmm\',.n-. Crases Fights DEALSI EvertTckets Actvies Moble CheapCash Moew
cesTmATION oaTES 0 =
Ch earch
B 2ot Louderdale, FL. United Stafes (FLLAI Arports) — Fn 1-FriSeps 1 e o 53

> . | STAY
gL " b Y o/, BOOK NOW
S = Y
All Airports (FLL): 582 properties Questions? 844-710-2010
e
> e Swaby  DatacefiomOowntows  Pice  Guestfstng  VecstionRestah  Recommended Morew
@t .!"«.
el B ) Sow P we pich ur fwcommanded propertes &
i o Plunge Beach Hotel wa# i high demand:
Lauderdaio-by the Sea Wepomihn
SRIERDY Peopach feme o $443 $104
844709 1M02 « CheapTichets Rate gmgre
:‘L‘:(hw property in the 2 :
oked i the presen Huary! Offer ends in 1517 1)
Fliter properties by © tan
Fropary s & Sheraton Suites Fort Lauderdale Excellent! 4,376
HhAk S St | Plantation G sedead
whkk 4 Stan PEN $133
*ik 3 Stan ot
Spomond
Price Per Night © Ean
Losa than §75
ST5 S
1250 519
5200 1 3299
WA:., Excellent! 4.3/6
(1757 reviews)
Meal Plans 429 $122
Ay Tate par night
v Roxarve ow, Py Latwe
Property Type ©® Ean
Popuor Locato re frices  Hotescom $122  Howwe $922  Expecs $122
Ay
Accessdaty
Ay $58
vginight
© tan
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B Ocean Resort x### Good! 3.8/5

Fedl @12 evieen)

$247 $136
wglright
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Hulu On Demand Video Summer

Hulu: premium streaming TV destination that offers
hundreds of thousands of hours of the best of the best
television programming and movies to subscribers with
limited commercials. Hulu has been at the forefront of
entertainment and technology and continues to
redefine TV by connecting viewers with the stories they
love.

Target Markets: New York DMA, New Jersey,
Chicago, Dallas, Houston, Austin, Florida (Orlando,
Tampa, Ft. Myers, WPB, Miami-Ft. Lauderdale) Target

can include multi-cultural.

Partner Impressions: 15% SOV
Results: 100% completion rate

Timing: June - September 2018
(2 Weeks per month)

Max # of partners: 4

Net Rate: $3,000

Value: $7,500

Partner :15 video will be added into the rotation

Deadline: April 10, 2018

GFLCVB.STARMARK.COM Spring/Summer Programs 58
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Interfuse Visit Florida Summer In-State Insert & Digital

Markets: Florida Times, Miami Herald, Palm

Beach Post, Sun Sentinel, Naples Daily News, R e winy

Tampa Bay Times, Orlando Sentinel, Ft. Myers
Press, Atlanta Journal & WSJ (FL. Markets)

Target: HHI $125K+, AD35-54

Issue Dates:
April 17, 2018
June 5, 2018 Beach ~—

Vacation

RENTALS

CVB: Circ/Imp: 500,000, 2,000,000 imp + 4,000
Leads

Partners: 250,000 Imp per partners

Digital: Geo-target Summer markets

Size: 6 partners share 1/6 formatted page

Net Rate: $2,500 per issue

Value: $5,000

Savings: 50%

Material Deadline: Feb 13, 2018; April 10, 2018

GFLCVB.STARMARK.COM
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Mobile Fuse Summer Program

Mobile Fuse: Contextual: Reaching the Leisure Consumer on
mobile sites and apps from MobileFuse’s direct to publisher
network, that over-index against the target demo. LIFTS Data
targeting: (L*ocation, F*requency, T*ime S*pent): Taking into
account a user's historical location, recency of visiting those
locations, and the amount of time spent in a given location to
gualify that user’s affinity. «Cross device retargeting: Retargeting
users who click on a banner or complete a video on their
smartphones, again on their tablet or desktop to continue
messaging.

Target Market: New York, New Jersey, Chicago, Dallas,
Houston, Austin, Los Angeles, Florida

Partner Impressions: 15% SOV
2017 Results: 85.89% Video Completion, .48% CTR

Flight Dates: June - September 2018
Net Rate: $3,000

Value: $6,000

Savings: 50%

Space and Material Deadline: April 3, 2018
Payment Deadline: April 3, 2018

GFLCVB.STARMARK.COM

eeeec Verizon T 8:57 AM Verizon & 9:25 PM

& purewow.com frommers.com

i R\) GREATER FORT LAUDERDALE
Vacation like a VIP.

GREATER —
FORT LAUDERDALE = Q

European Road Trips: The Best
Coastal Drives

Euro| n

Partner :15 video will be added into the rotation
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Pandora Summer Program

Target Markets: New York DMA, New Jersey,
Chicago, Dallas, Houston, Austin, Florida (Orlando,
Tampa, Ft. Myers, WPB, Miami-Ft. Lauderdale) Target
audience to include, Millenials and Hispanic

T .
. e <

Partner Impressions: 15% SOV

| hello &wna vda

Timing: April-September 2018 (2 weeks per month)
Max # of Partners: 4

Net Rate: $3,500

Value: $12,000

[ Video ] [ Banner ]
Previous results: 95% Video Completion and 0.57%
CTR. Pandora Audio Demo
Previous partners results: LBTS: 96.39% video completion

and 0.69% CTR. Hollywood Beach: 96.70% video completion
and 0.57% CTR

Pandora Video Demo

Space and Material Deadlines: March 10, 2018
Specs: Coop Partners to provide a :15 video and :30

Payment Deadline: March 10. 2018 copy, Pandora will produces the audio spot

GFLCVB.STARMARK.COM

Spring/Summer Programs 61


http://GFLCVB.STARMARK.COM
https://www.clearslide.com/view/mail?iID=Q2GN3Nxmx9TKSwmbhKxs
https://www.clearslide.com/view/mail?iID=VB7TjMtQsvH6pW5f4r3V

Spotify On Demand Radio-Summer

e Target Markets: New York DMA, New Jersey,
Chicago, Dallas, Houston, Austin, Florida (Orlando,
Tampa, Ft. Myers, WPB, Miami-Ft. Lauderdale)

 Target audience: Millenial and Hispanic

* Flight date: June - September 2018
(2 weeks per month)

* Impressions: 15% Share of Voice
 Max # of partners: 4

* Net Cost: $3,500

* Value: $12,000

e 2017 Results: 0.10% CTR, 100% Video
Completions

e Space and Material Deadline: April 10, 2017

 Payment Due: April 10, 2018

* GFLCVB.STARMARK.COM

Partner :15 video/spot will be added into the rotation
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Spot XChange Summer Program

« Target Markets: New York DMA, New Jersey,
Chicago, Dallas, Houston, Austin, Florida drive
markets, Miami-Ft. Lauderdale. Target can
Include Hispanic and multi-cultural.

IHUFFPOSTI

e Impressions: 15% SOV
* Timing: April - July (2 weeks per month)
 Max # of partners: 4

e 2017 Results: 82% Video Completion Rate
(CVR)

J-for-1 Deal

e Net Rate: $2,500 10-Minute Workout: Jump Rope to Skip Yourself Slim 1" Just 510

T
, Py e cent

»
-

e Value: $6,800
e Space & Material Deadline: March 1, 2018

 Payment Due: March 1, 2018

 GFLCVB.STARMARK.COM

Partner :15 video/spot will be added into the rotation
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Travelzoo Summer Digital Program

Distribution: Featured Destination Platform. Thumbnail links
for sales inquiry or promotional opportunities. 5 Focus points,

vibrant images, videos. Up to 10 travel deals

14 MM opt-in members—

Traffic drivers across Travelzoo site linking member to the Fort

Lauderdale page with partner offers
Social Media post reinforcing message and driving to offers
27.5 Million Estimated Reach and 55,000 Clicks

Mid year results from May 4 - June 22

(Current campaign in progress):

Page Views: 32,815

Clicks to partner deals: 21,581

Clicks to DMO site: 3,170

Clicks to video: 1,411

Click-out rate from Featured Destination page: 75% Dates

Flight Dates: June - September 2018
Net Cost: No cost to the partners. Need a CTA
Value: $10,000

Space: & material: One month prior to launch

Annemarie Kropf: akropf@travelzoo.com; 212-484-4941

GFLCVB.STARMARK.COM

mvﬂ.zw SIGNIN W US

FEATURED DESTINATION:
Greater Fort Lauderdale

NATURE/OUTDOORS ARTS & CULTURE UNDFRGROLIND SCENE

Off the beaches, travelers can stroll
the Riverwalk Arts & Entertainment
District, which is home to theater, live
music and museums, Or hit up the
Flagler Arts & Technology Village, aka
FATVillage, where warehouses
feature unique and Interactive art
Installations. For cultural serenity,
tour the Bonnet House estate and

SPAtember Month

Top Deals Handpicked by Travelzoo

MVEI.ZOO SIGNIN - W U

FEATURED DESTINATION:

Greater Fort Lauderdale

Hold on to your hat while zipping
through the Everglades on an airboat
tour. Greater Fort Lauderdale is a
convenient base from which to

explore this expansive ecosystem.

See alligators, wild boar and
panthers in their natural habitat, Also
check out some of the world's most
graceful wildiife at Butterfly World

= and Flamingo Gardens.

( LeaanmoRe )

Top Deals Handpicked by Travelzoo

05, fees exra
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Travel Spike

e Travel Spike: Helps destination influence travel decisions Frommers

prior to booking a trip. Travel platform reach from the
moment they decide to book to when they book. Contextual
Content ads delivered to 100% travel environment, premium
travel sites, model based on CPC. Video Card engage users
experience, travel intenders.

e Launch Date: June - September 2018

* Impressions: 15% Share of Voice

 Travel Intenders: US National

* Video Card: New York DMA, New Jersey, Chicago, Dallas,
Houston, Austin, Florida drive markets, Miami-Ft.
Lauderdale.

e Max # of partners: 4

e Net Cost: $3,500
e Value: $7,500 S— —

 Mid Month CVB 2017 results: Native emails 8.93% Open

rate and 0.41% CTR nr‘q&-
« Space & Materials Deadlines: April 12, 2018 bm

« Payment Due: April 12, 2018 ﬁ

« GFLCVB.STARMARK.COM
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Trip Advisor

TripAdvisor® is the world's largest travel site, enabling

travelers to plan and have the perfect trip. TripAdvisor offers —
trusted advice from real travelers and a wide variety of travel

choices and planning features. TripAdvisor is built with an

exclusive focus on those looking to plan and research a trip.

TripAdvisor-branded sites make up the largest travel
community in the world, with more than 50 million unique
monthly visitors, and over 60 million reviews and opinions.

o Total impressions: 2,913,935 (15% SOV)
e Timing: June —August 2018

e Partners included in: Shared banner rotation, 300x250
160x600, 300x600. One time only set up for Expandable rich
media unit.

 Net Cost: $3,500
* Value: $10,000
e 2017 Results: 0.16% CTR, 3,058 Clicks.

* Ads served through Sizmek: 3rd party tracking to help
manage campaign and ad trafficking.

* Space, Material and Payment deadline: March 15, 2018

» Specifications: Up to 25 words of copy, offer (“from $XX rate is
recommended), tracking code, click thru URL, 1 horizontal
image (high res)

e GFLCVB.STARMARK.COM

advisor
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Sortby:  Taweks Runkd ©  BestVslue @  LowsstPrie  Oisince @

Price per night

0

Amenities

[¥] The Aqua Hotel

Bootingcom $149

$109

§gd

MAadRIRCCCC O
$109 o5 sestvane or 120 notei in o

83

nnn

w3t 12 geals o S0+

Hyatt Place Ft. Lauderdale 17th Street Convention Center

VACATION
LIKEAVIP

% B Ocean Resort Fort Lauderdale
& SAVE $30 3150
Expotia com $129

OOOO025% reviens
8 Bes Value of 128 haleds n Fort

e
s
s

Spring/Summer Programs 66


http://GFLCVB.STARMARK.COM

Triple Lift Summer Campaign

Triple lift: Deliver custom, high impact native placements that beautifully

. , . . . . . GFL - CVB (Video)
integrate your brand’s visual content alongside relevant and compelling editorial

content to drive awareness and consideration. Unique native offering will reach o 8 L sonmioony
e . South Korean leader plans

the most qualified audience at scale across contextually relevant placements announcement amid

with their own proprietary technology that will ensure your brand’s creative

assets will look beautiful on every site. Program provides the opportunity to

build in social sharing functionality with analytics to track shares and social Beach Hair Don't Care

reach

e Launch Date: June - September 2018 5 things you need to know

Tuesday

4 rssfeeds.usatoday.com dh

* Impressions: 15% Share of Voice

« Summer Markets: New York DMA, New Jersey, Chicago, Dallas, Houston, R

Austin, Florida drive markets, Miami-Ft. Lauderdale. GrL_Hydo Resort &
|§| ﬁg sr !I - first name email address m
o #of partners: 4
HYDE STYLE COMES MEET LEE

e Net Cost: $3,500

, TOHOLLYWOOD

South Florida's newest luxury ali-suite

oceanfront resort. Featuring 363 condos

with gourmet kitchens, balconies with
ean views, fine dining, fitness center, full
vice spa, and pool oasis.

e Value: $7,500

e CVB 2017 results: 0.80% CTR with a 3.72% Mouseover rate, 25.7% video
start rate and 21.9% VCR

STYLE FRIDAY - MY FAVORITE
PLACES TO SHOP (FOR
CLOTHES THAT FIT AN
ATHLETIC BODY)

Can 1 get an amen for mid-rise/high-rise jeans coming back in
style? If you didn't know, high-rise jeans are basically mom jeans

 Hyde Beach Resort: 0.24% CTR, 3.65% Mouseover rate with only 1 Sk b o e s s s
creative.

e Space & Materials Deadlines: April 12, 2018

Specs: Coop Partners to provide Banner specs include:
) Native Ads: 800-1200 pixels wide images, More detailed
 Payment Due: April 12, 2018

specs will be provided at the time of commitment.

* GFLCVB.STARMARK.COM
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Radio Program

 Market: New York DMA, Long Island, New Jersey

 Flights Dates: First Quarter 2018 (Mid-January-
February 2018)

e Estimated Impressions: 3MM Per Partner

e Net Cost: $5,000 — $10,000 per Partner based
on the customized packages above.

* Value: $50,000

 Potential Station Selection: WHTZ-FM, WWPR-
FM, WLTW-FM, WFAN-FM, WWFS-FM, WCBS-
FM, WKTU-FM

e Daypart Distribution: AM Drive 25%, Midday
Drive 25%,

PM Drive 25%, PARTNER PACKAGES OFFERED:
Option 1: 10 Tagline on Hello Sunny: 30
* Evenings and Weekends 25% Option 2: 30 spots that rotate with Hello Sunny

 Contact: sirani@starmark.com
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Sun Media Out of Home Program

Market: Ft. Lauderdale. The board is located on the East
side of US #1 (Federal Highway). Trivision board

Partner to receive: 3/4 of space, CVB 1/4 Logo

Flight Date (Subject to availability) : 4 Week period,
October 2017 - September 2018

Estimated Impressions: 1,020,000 per 4 week period

COOP Partners: Choose one of two layouts. If Partner
provides production ready artwork there are no creative /
studio fees. Should partners require assistance with
creative and studio fees, an estimate will be provided by
Starmark to include all partner needs.

Media Net Cost: $1,000. The billboard vendor production
cost is $1500

Value: $8,500
Specs: Horizontal (10.5'H X 48'W). Vertical (14'H X 36'W)
CVB will need to approve all copy prior to placement.

GFLCVB.STARMARK.COM

8

COOP PARTNER AD GOES HERE

COOP PARTNER AD GOES HERE

Out of Home 2018 Co-op Programs
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Television Program

e Market: Boston, Chicago, and New York

JEAPARDU!

e Flights Dates: First Quarter 2018
(Exact date TBD)

e Estimated Impressions: 3MM Per Partner

* Net Cost: $10K-15,000 per Partner, customized
packages per partner.

* Value: $20K-$25,000 per partner

 Program Samples: Today Show, Good Morning
America, Jeopardy, Jimmy Fallon, CBS This
Morning, CBS Sunday Morning, The View,
Wheel of Fortune, Entertainment Tonight, Prime
where available

network

MOSNING

Al ERICA

e Available package Per Market: Partners will
receive either a :05 tagline, snipe or a % of their :
15 spot rotated into the schedule

- ona & HGTV
Space Reservation Date: 11/15/2017 API.ANE'I'

« Contact: |sotoaguilar@starmark.com
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VISIT360.COM

A new national weekly 2 hour television series from Sinclair Broadcast Group produced
right here in Florida

eExplore new travel destinations, cruises, resorts, hotels, theme parks and more 6
minute segments allow viewers to experience an in depth, on site tour and register
for travel incentives.

eViewers can explore more on the Visit360.com website

*\Weekend clearance across 72% of the country (with addition of Tribune Broadcasting)

e Weekly sweepstakes (travel prizes) will be awarded through website registration

eCo-branded website allows viewers to explore more, directly with travel venues

6 MINUTE SEGMENTS STARTING AT APPROXIMATELY $150,000
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Thank You



