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About TripAdvisor

TripAdvisor is the world’s largest travel site*

A O Ve
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455M 49 600M 7.5M

Average unique Markets Reviews and Accommodations,
monthly visitors** worldwide opinions restaurants and attractions

*Source: comScore Media Metrix for TripAdvisor Sites, worldwide, October 2017

** Source: TripAdvisor log files, Q3 2017 tripadViSOI’ ‘ 6



The World’s Most
Downloaded Travel Apps

s 420+ Million Downloads
lem L) *
*1 Th'T‘i M"
Travellers’ Choice: Top hotels ~ Seeal

- )

Source: TripAdvisor log files, Q2 2017 @0 tripadVisor ‘
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Source: comScore, 2017 Path to Purchase Study







The Power of Reviews for Hotels

of travelers consider reviews
important when planning &
booking hotels

will “usually” or “always” reference
TripAdvisor reviews before making a
booking decision on a hotel

Source: 2015 ‘Custom Survey Research Engagement’ conducted by Phocuswright on behalf of TripAdvisor. trlpadV| Sor ‘ 10



The Power of Reviews for Restaurants
and Attractions

of travelers will "usually” or “always”
reference TripAdvisor reviews before
booking a restaurant

will “usually” or “always” reference
TripAdvisor reviews before deciding
on an attraction to visit

Source: 2015 ‘Custom Survey Research Engagement’ conducted by Phocuswright on behalf of TripAdvisor. trlpadVI SOI’ ‘ 1



Reviews Encourage Travelers to Spend More

* If prices are the same,
users are 3.9 times more
likely to choose a hotel \
with higher review scores

/6% of customers were
willing to pay more for a
hotel with higher review
scores
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6 Steps to Managing Your Online Reputation ‘



TAKE CONTROL




Claim Your TripAdvisor Listing

7

Qoo

e

C | @ TripAdvisor LLC [US] https://www.tripadvisor.com/Owners ¥ @ o

(0)C}

REVIEWS

advisor

PRODUCTS FREE TOOLS RESOURCES

Find and Claim Your TripAdvisor Listing

Q Search for Your Business

Sian in to TripAdvisor
Business not listed? Get listed now

Your business already appears on TripAdvisor — now put the world's largest travel site to work for you. Claim
your listing for free access to powerful business-building tools.

\

@@ tripadvisor |



Access the Management Center

Claiming your listing gives you access to the Management Center
where you can:

Optimize Your Listing Manage Your Reviews Track Your Performance

SO
>4 0
@

Update your business description, Generate more feedback with Review Analyze how you're engaging with
add photos, and highlight amenities Express and join the conversation via travelers on TripAdvisor and how you
to attract traveler's attention Management Responses measure up against competitors

@@ tripadvisor |
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TripAdvisor Reviews Are Largely Positive
43%

35%

OOOO0 14% 416

Average Review
Score
@@O00 504

@0O000 4%
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Overall Reputation Management Impacts your Bottom Line

The Center for Hosp1ta]1ty Research

I ospitality Leadership Through Lec

Encouraging Reviews leads to an increase in
review score and ranking on TripAdvisor

Responding to reviews leads to improved
sales & revenue

Higher review scores allow hotels to charge up
to 11.2% more while maintaining occupancy

rates

The Center for Hospitality Research. Cornell University. December 2012. tripadvi sor ‘ 19

Source: “The Impact of Social Media on Lodging Performance.” Chris K. Anderson,
d Saram Han, The Center for Hospitality Research. Cornell University. May 2016

“Hotel Performance Impact of Socially Engaging with Consumers”, Chris Anderson an



The TripAdvisor Popularity Ranking

Once we've reached a
critical mass of reviews,
we're able to more
accurately predict that
property’s ranking

The bubble ratings
provided by travelers
contribute to your
ranking

Recent reviews carry
more weight than older
ones

@@ tripadvisor | x



ENCOURAGE
FEEDBACK




Cornell Research: More Reviews Lead to Higher Ratings

“Online Customer Reviews of Hotels: As Participation
Increases, Better Evaluation Is Obtained”

AS reviews increase,
ratings become more
positive

Source: “Online Customer Reviews of Hotels: As Participation Increases, Better Evaluation Is Obtained.” < . .
Santiago Melidn-Gonzalez, Jacques Bulchand-Gidumal and Beatriz Gonzélez Lépez-Valcarcel. Cornell Hospitality Quarterly. March 2013. trlpadV|Sor ‘ 22



http://cqx.sagepub.com/search?author1=Santiago+Meli%C3%A1n-Gonz%C3%A1lez&sortspec=date&submit=Submit
http://cqx.sagepub.com/search?author1=Jacques+Bulchand-Gidumal&sortspec=date&submit=Submit
http://cqx.sagepub.com/search?author1=Beatriz+Gonz%C3%A1lez+L%C3%B3pez-Valc%C3%A1rcel&sortspec=date&submit=Submit

Encourage Guests to Write Reviews
with Review Collection Tools

» Review Express / & VISIT?
* Widgets N g

* Reminder cards

* Downloadable assets

* Stickers

* TripAdvisor app for Facebook

@@ tripadvisor | «



Collect Recent Reviews with
Review Express

@l s advisor

Schrute Farms - PROFALE REVIEWS. PRODUCTS REPORTS FREE TOOLS RESOURCES

Review Express
° 00
Home Dashboard Creste Survey Send Email Settings

Customize and send your Review Express email ¢ Se n d u p to 1 y OOO
emails per day

| - Easy to edit template

Dalate this zmplatz

« Campaign Dashboard
Subject: A messags from Schrute Farms  [Edi]
Paveres vy GO tripadvisor ° F R E E

Schruta Farms
Main Strest
Honesdale, PA 85364

Add Photo

How was Schrute Farms? [Edit]

Thank you for choosing Schrute Farms for your recent stay in Honesdale,

Wie'd be grateful if you would review us on TripAdvisar, Tt the world's largast travel
site, helping millions of visitors svery manth plan the perfact brip.

@@ tripadvisor |



romotional Tools for Businesses

FREE TOOLS RESOURCES

Schrute Farms ~ PROFILE REVIEWS PRODUCTS REPORTS

Promotional Tools for Your Business

Put our brand to work for you! Use these eye-catching items to attract
travelers' attention, boost reviews and bring in new business.

BUSINESS HOURS

Free Stickers RECOMMENDED
Cur popular, attention-getting stickers can help bring
0'©

more people through your door.
advisor

Order Now

e 1§

s TENN .

NN Business Cards

@"ﬁ" - JOWWAS YOUR Showcase your brand - and your presence on the
@ VI S IT? world's largest travel site - with customizable cards,

Magnets & Stamps

Remind visitors to review vou on TrinAdvisor. show
]

@@ tripadvisor | =




How was your visit? ]

When you get home,
please reviess us on TripaAdwsor.
wanner tripadyvisor.comireviewit

Reviewed on
tripadvisor.com

O'®

tripadvisor

@ tripadvisor

@@ tripadvisor | =



SPEAK UP




ng One Hotelier Chose to Respond...

georgianhouse1000, Manager at The Georglan House, responded to this
review, Movember 2, 2012

This review is totally made up from start to finish.

The room was tidy and clean on arrival and the receptionist informed the guests of
the check out time. | know this because | was around the corner writing something
down for another guest.

This guest was at all times obnoxious and threatening towards female staff
members. He attempted to be a bully but was in fact a coward who was aggressive
only to females.These guests in fact damaged the room and actually broke the door
window on departure({receipt available for viewing).

All in all | am sure potential guests will understand the type of personality that these

guests had. How glad we are they will not be returning.
ITE UL 1O LT Wi dSREU LNeEsSes Il QUEsSls SYETY BVWENTimiy I ueres yweie drry

problems and they every day answered no.

tripadvisor-




Take Advantage of Management Responses

o

ge advisor

REVIEWS PRODUCTS REFORTS FREETOOLS RESOURCES

Schrute Farms -~ PROFILE

Respond to reviews of Schrute Farms

Fillered by: | Rating = | OHAMGE FILTERS

"Great food"
(e )

Response Pullished

Jun 5, 2047
"Great food"
(W)@ ) Jun 5, 2017 | Reviewsd by Kiara M
"Pleasant Stay, Creepy Valet”  May 3, 2047
(@@

Response Rejecied guest cars were slightly damaged by the valet service.

"Dnright = Delight”
EEEE))

Response Rejected

Apr 7, 2017

"Vrgiment incroyable toutes c. Mar 15, 2017
@@

Response Rajacted

& Response Published

"An Up-beet Vacation”
@@

Response Rejected

Feb 25, 2017 » Manager at Schrute Farms, responded to this review, Jun &, 2017

Hello Kiara M,

Thank you for taking out the time to post a great review. We are glad to hear that you enjoyec

"ALLINALL, FARM TASTIC!!"  reb 6, 2017 food and we look forward to welcoming you for your next event.

We will immediztely laok into the situation that you faced and continus improving cur valst s=

Mo Resparse Pleasz |t uz know if we can sarvice any special requests and please do not hesitate to contac
for any further information regarding hosting your next event.

"Can't BEET it!” Jan 17, 2047 Cheers!

Response Rajacted

Answer Traveler Questions

I hosted a garden party here and the exctic meats were cooked to perfection. It all tasted like goat
but it was delicious. I will be hosting my next event here for sure, I gave the 4 out of & because my

5%

Of TripAdvisor users are
more likely to book a
hotel which responds to
travelers reviews versus
a comparable hotel
which doesn’t

65%

Of TripAdvisor users
agree that a thoughtful
Management Response
to a bad review improves

their impression of a
hotel

Source: 2015 ‘Custom Survey Research Engagement’ conducted by Phocuswright on behalf of TripAdvisor.

@@ tripadvisor | »
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How often Should | Respond to
Reviews...and to Which Ones?

& o

@@ tripadvisor | =«



Best Practices for
Management Responses

1. Sign up for review notification emails
2. Respond promptly

3. Say ‘thank you’ for the feedback

4. Be original in your reply

5. Highlight the positive

6. Address any specific comments

7. Be polite and professional

@@ tripadvisor | =



Make Goods

Dear Valued Guest,

Thank you for taking the time to provide feedback in regards to your recent stay at the

As we pride ourselves on delivering a memorable hotel experience during your travels, we
have unfortunately fallen short of our goal during your recent stay. Please accept our
sincere apology for the issues you experienced during your stay. We have shared your
feedback with the appropriate hotel team to ensure that this was an isolated issue that is
corrected moving forward. We have awarded 50,000 points to your S o
the issues you experienced. Those points are valid for a few nights with GEEEEEER\Ve truly
value you as a guest and would love to invite you back once our renovations are

completed to show you the true meaning Df—

@@ tripadvisor | =



Best Practices for
Management Responses

1. Sign up for review notification emails
2. Respond promptly

3. Say ‘thank you’ for the feedback

4. Be original in your reply

5. Highlight the positive

6. Address any specific comments

7. Be polite and professional

@@ tripadvisor | =



PAINT YOUR PICTURE




Edit Business Detalls

..\\.

¥

@01/ - advisor

GENERAL

LOCATION

HOURS

CUISINES &
AMEMITIES

LISTING
SUPPORT

PROFILE REVIEWS REPORTS FREE TOOLS RESOURCES

Business Details for Daisy

U:H"v D. g Content *

General Infermation

Chain

Business Nama

Daisy
Japanesa
| 8 RS s M

Add Language

TripAdvisar may translate your Business Name inlo other languages in order to display it in all poinls of sale.

Contact Details

Country Codea

United States (+1) v

Telephone number

@@ tripadvisor | =



pload & Manage Photos

[}

Schrute Farms ~ PROFILE REVIEWS

PHOTO
OVERVIEW

MANAGE
PHOTOS

FAVORITE
PHOTOS

COVER PHOTOS

STORYBOARD

Welcome to your photos! Here you can easily manage the photos that appear on your TripAdvisor page.
Read our Guide to learn how to choose your primary photo, edit Management Photos and upload new

images.

Schrute Farms Gallery

PRODUCTS REPORTS

FREE TOOLS

RESQURCES

Where does this appear?

MANAGEMENT PHOTOS (12) »

Your Selected Photos

TRAVELER PHOTOS (281) » (1

Where does this appear?

PRIMARY PHOTO » (1}

% PRIMARY

@@ tripadvisor |



Set Aside a Regular Time to Audit Your
Listing for Accuracy

Is the address where you want customers to show up?

T Getdirections 9 Prosper Municipal Cou 2
W Broadway St [1s=]
Google ®™  Map data ®2016 Google

Is the contact information current?

204 W Broadway St, Frosper, TX 75078-2300
Q O72-347-3202 ] Website

Are the hours of operation correct? Today 7:00am-3:00 pm  Closed now

All hours

& Improve this listing

Are all amenities listed?

More Info

Is the menu current?

Outdated information is a surefire way to get a negative review!

@@ tripadvisor | =



Post Crisis Management

Uw ;i 1) Update Your Photos

3 2) Encourage Reviews

3) Be a Reviewer

@@ tripadvisor | =






Order Your TripAdvisor Sticker

a T - | . .
Certificate
" of Excellence
. - Revyj Wed on tri Jadvisgr i
5 es

of TripAdvisor
members surveyed
say they are more
likely to use a
business with a
TripAdvisor
endorsement on
display

t rip Ve | ,}j 93 S O r 29

@@ tripadvisor | «



Certificate of Excellence

Add the emblem to your website

« Display your award at your business

2016

CERTIFICATE of
EXCELLENCE

« Add to your ad creative

 Press release

 Social Media

* Incorporate into customer communication

@@ tripadvisor | «



In Summary....

Effectively Manage Your Reputation in 6 Steps

« TAKE CONTROL: own your listing

- EMBRACE FEEDBACK: it's better than you might think!

- ENCOURAGE FEEDBACK: the more you get, the better it's likely to be

« SPEAK UP: guests are more likely to come back when you respond to reviews

 PAINT YOUR PICTURE: complete your listing — photos, amenities and other features draw more
visitors!

 SING YOUR PRAISES: let the world know you’re proud of your feedback!

@@ tripadvisor | «



S tripadvisor

know better ® book better ® go better



Visit TripAdvisor Insights for Guides &

Best Practices

©@tripadvisor

TripAdvisor Insights | MANAGE LISTING  BUILD YOUR BUSINESS REVIEWS PERFORMANCE RESEARCH & TRENDS Q

TripAdvisor Insights | The essential hospitality marketing resource

Q What can we help you find? m

See Content for:
q ‘ Accommoeodations -
ik

MANAGE YOUR LISTING BUILD YOUR BUSINESS

Let us help you with: Getting Started, Add or Edit Let us help you with: Instant Booking, Business RESEARCH & TRENDS
Photos, Add/Update Listing Information, Change Advantage, Add Booking Button, Awards &
Property Location and Report Ownership Change. Recognitions and Promotional Tools.

REVIEWS

How reviews help your business A Small B&B with Big Potential

Collect TrinAdvisar reviews _

TripAdvisor.com/Insights

, @TripAdvisorB2B

@@ tripadvisor | «



viator

Houston Tourism Summit
March 2018

e tripadvisor



The world’s largest distributor of tours, activities, and attraction tickets

acquired by
©©)
over

tripadvisor
in 2014

—————————

destinations

s b
/ 3 e
/ N 2+ million

100,000+ ' \getveer
“" : photos

l
I
I
I'

{
¢
I
I
(|
:
1 tours and activities
\

\

\

Oﬁmesw1USA,‘ language
Europe and sites

Australia 14 currencies

tripadvisor@ COMPANY CONFIDENTIAL 46



Viator and TripAdvisor: At a Glance

viator S tripadvisor

A TripAdvisor® Company

100,000+ products in 2,700+ destinations 7.5 million accommOdationS, restaurants &

L raction
3,500+ distribution partners attractions

730,000 attractions & experiences

135,000 destinations

175,000+ travel agents

11+ million monthly site visits

2 million verified customer reviews & photos 455 million monthly site visitors

11 language sites & 14 currencies 420 million mobile app downloads
600 million reviews & opinions

25 language sites and 49 markets

tripadvisor COMPANY CONFIDENTIAL 47



Viator: The Global Leader in Destination Activity Sales

Viator offers 100,000+ products across 2,700+ destinations in 180+ countries

tripadvisor’ COMPANY CONFIDENTIAL 48



Viator: Bookings by Traveler Country to Houston, Texas

Travelers from 88 countries purchased Houston activities on Viator in 2017

Top three countries of origination are Australia, Great Britain, and Canada

tripadvisor@ COMPANY CONFIDENTIAL 49



Viator Distribution: Viator.com

Viator has a strong online global presence

Tours and activities are showcased across our multilingual sites, social media, destination
pages, recommendation and things to do pages

USD (§) v  English v D Login/Register ¥ i Cart @ 7 Help

Vlator Travel with an insider

Vlator Travel with an insider

f What's so great
"M about Viator?

e Like G share

ripAdy

Houston

Activities & Things To Do
e

Phetos Travel Agency
q
Community
—— W
-
| 13
—

Imagine having the Great Wall
of Chinato yourseifs &=

*hA* - James S

i?vry’é What's so great HANDPICKED VERIFIED

Page: 1| 2 | Next 2
about Viator » TOURS & ACTIVITIES REVIEWS & PHOTOS

vip LOW PRIl
ACCESS GUARANTE

L > S " 1 3
\ F ~ = @ San Antoaio Southwe... b Lae P i |
E 5 r -~ : — ¢ ;
':' ¥ w Ryan Van Duzer ws  Space Center
B e .

NASA Space Center and

Houston Sightseeing Tour
n and City Sightseeing Kemah Boardwalk Tour and Galveston Day Trip
o W i i 7 Reviews L8 8 & 24 Reviews
@ Spein Thikgato Do, | ol tha #r 7 131 Reviews Houston, Texas Houston, Texas
Texas

7toB8.5hrs 6 hours
|

©E tripadvisor

COMPANY CONFIDENTIAL 50



Viator Distribution: Affiliates and Partner Network

-P'*met KAYAK lastminute.com cheapOaircon g0 RAILZUROPE" SMARTERTRAVEL [SZJCRASRIRNS
F[][HL@@I@ p!;itsee!iﬂmem m m% IlE‘[ l WHOUDAVS TravelRird maketrip AMOMA Funjet Vacations

@ - 7 , M (1)

HOTELS & RESORTS MILLENNIUM = COPTHORNE INNS & SUITES

Travel Sites

Travel Agents @7 voyage E:ivakantiexperts '”;:b'efff,"e“ \J(ﬂ w%ﬁgﬂ%fﬁf AVIAT U R QXC!"‘Q 6hellowor Id /LZ@JP | RE ro%o

HOLIDAYS

I F ES TYLES

A

Loyalty/  BapkofAmerica23” AMERIGAN ASIAMILES 7/ \ @) mastercard

Redemption www.bankofamerica.com W EXERESS

cHASES MM  citibank

XTI I T T

Technology

. . - Va .
arnere tAVisca 7aTrsept  NAVITAIRE @8 operjaw ¥z jrecgateway (YNNI iSeatz  CUlravelCarma

POowering devotion Technology that delivers Profit
SWITCHFLY"

. =iyl
Lufthansa ka,q;vrns AmericanAirIines\‘_ W SOUTHWEST C—jﬂlj{_ﬁp 5”1‘?33225», Jet

Airlines Spirit of Australia TAP PORTUGAL VACATIONS

UNITED &)

AIR NEW ZEALAND\,é ﬂ SWISS FINNAIR AIR CANADA @ % Germania = AEGEAN Vacations

tripadvisor COMPANY CONFIDENTIAL 51
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Viator Distribution: Penetrate New Channels

Viator cross-sells products through major travel brands

South\xvcﬁcsntsv peals  Destinations Login | Creste scoount | Checkin | Customercare | Cart UNITED B
i) " = - ny
R WileagePlus® offers Destinations Specialty vacations e @ mMyuv
Vacations
v
Search Things to Do Checkout
- : Add-ons Checkout
Things to do in Houston - Hobby (HOU)
Jbby (HOU) March 20 through March 23 - 2 travelers
iy | Name - A to Z ~ 2
21 Travel guides
A +- Lowest to Highast Results | 25 -
Things to do 2.5-Hour Haunted Houston Ghost and Pub Walking Tour o Hghest | csulls |25 perpage| M | < 1-1Bof 18
Customize results ckrell Butterfly Center Admission in Houston
From
Things to do name )
Go Categary: Nightifs The Cockrell Butterfly Center and Brown Hall of Entomology at the Houston $7.99
T Museum of Natural Science provides entertainment and education for the
Srice whole famity. Walk through & (more) View Options
2 075 Category: Sightseeing & Tours
USS Texas and San Jacinto Monument Tour
~ Categories
in Museum of Natural Science General Admission
From
Explore one of the most attended museums in the country at the Houston $1 0.65
Museum of Natural Science. Vist North America's largest dinosaur hall,
see the beauty of the Lester (more) Wiew Options
Category: Sightseeing & Tours
East Texas activities
Galveston Island and Houston Tour i
Clear filters
NAZAe Space Cartar Houston - B Houston CityPASS
At Criy Bigiiseaing Eas E lided Houston Scavenger Hunt
Matay mts From
New search
. e Fifteen clues, two hours, one city - this is a self-led scavenger race that $12.45
- sends groups capering around town to solve clues. Unlike other city-wide
Houstn - Hobby (HOU) hd excursions, this one (more) Wiew Options
. Houston Underground Tunnel
Y T Category: Sightseeing & Tours
et Hard Rock Cafe Houston
s Exhibit at the Houston Museum of Natural Science
From

Sz wome AETITIES

tripadvisor COMPANY CONFIDENTIAL



TripAdvisor: Direct Booking for Tours and Activities

e Only available to Viator supply partners!

@tripadvisor Hotels  Vacation Rentals  Restaurants Things todo  Flights  ses i A m a

e Bookable businesses get more visibility across
TripAdvisor desktop & mobile

Find tours, activities, and more

s S T | | e Faster, more reliable booking path for customers

16:25 @ 7 67 %}

New Yk Gty v Ly Q using a familiar and trusted source

U

-y

Know better. Book better. Go better.

Discover great things to do See the latest reviews E
Choose from 760,000 attractions, tours Read reviews and opinions from our global Skap tf Y3 (N
& activiias travel community The Nationa| 9]11 I \
98259 Reviews Memorial & Muset ~ / \
Points of Interest & 66 744 Revit I “
(=} Travelers’ Choice: Landmarks Lanamarks Speciality Museums " 1
| MILLION I
|
1 1
1 ]
‘ . . . ’
\ unique visitors 1 ey
| i million
% a month 1110

reviews &
photos

-

tripadvisor COMPANY CONFIDENTIAL 53



TripAdvisor: Direct Booking for Tours and Activities

Get booking buttons on your TripAdvisor page

The Houston Museum of Natural Science

(@) @) @)@)©) 4,203 Reviews #7 of 320 things to do in Houston
@ 5555 Hermann Park Dr, Houston, TX 77030-1718

Specialty Museums, Science Museums, Museums
€ +1713-639-4629 O website 1 Email

@ Certificate of Excellence
Book In Advance

Houston Museum of Natural $11.00* More Info ‘
Science General Admission and up
Knights Exhibit at the Houston $20.00* More Info
Museum of Natural Science and up 3
B Overview What to Expect Imporiant information Reviews
Houston CityPASS $59.00* More Info ‘ elect Date and Travelers
and up :

- — [ Enter Date v A Select Travelers -
A = o B IS IT —1

L =
-

[3 All phetos (1,808)

! Houston Museum of Natural Science General Admission
See More Tours & Experiences

Overview

Wisd the Houston Musewn of Hatural Science o see the largest dinosaur hall in North America, check oul the
exdensive coliection of rare gems, and s1op into your choice of permanent exnibds.

What to Expect

Retated Aclvibes

Houston Museum of Natural Science  © save

General Admission
@EEED 5 reviews

o $11.0

Low Price Guaranten

Check Availability

Highlights
» General admission tckel 1o Houston Museum of Natural Science
* [iscover the permanent exnibas on your own

® Choose 1o See permanent exnibits on Ancient Egypt. dinosaurs, Texas wildiife,

and more
Wore
o
Houston
Check Availability s =y 9.
@
From Eolinire "
$11.00 @ ]
Mag daia £2018 Google
Key Details

@ The Houston Museum of Hatural Science
@ Flesible
u Electronic Voucher Accepied

#  Instant confirmation

Make your own way 10 e Houston Museum of Natural Science, which IS IEated Across from Hermann Park in

the hearl of the Houston Museum District

Upen your armval, exchange the voucher for your lickel for your admession ticke!. Then enter e musewn for

Fiad Mare

©E tripadvisor

Book with Confidence
3 Low Price Guarantee
O 24/7 Support

B Secure Payments

COMPANY CONFIDENTIAL
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TripAdvisor: Direct Booking for Tours and Activities on Mobile

wilyorizon LTE 12:25 PM

: = T,
- <, Pay O"?RD;‘A bﬁhﬂ:f O ull Verizon LTE 220 EM e
= & HOUSTON Gy ogeg

{ < £ Houston Hop-On Hop-... Ly O <

L}

Overview About Photos
Houston City Tours Houston Hop-On Hop-Off Tour
@@®@OQ 117 Reviews 't24 Reviews
} : Houston City Tours . . . . .
"AS:aT 28 Teuks Iy Hististen TripAdvisor listings with Book Now buttons
Hop-0On Hop-Off T , City T * . .
e A0 are 5x more likely to get reviews!
Book a Tour

When would you like to go?

Houston Hop-0On Hop-Off Tour D =5 Thu Fri Sat
o More Info 3/15 316 anz

$34.95*
Check Availability
Houston City Lights Tour
o i | A .
Home | Overview

See the historical highlights and cultural delights of
Houston on a hop-on hop-off sightseeing tour by
double-decker bus. From an excellent vantage point

tripadvisor : COMPANY CONFIDENTIAL 55



Working with Viator: Easy online management with 24/7 support

e Manage your business in our easy e Dedicated account manager helps
online portal market your products

e We handle your bookings and e Supplier Support team on-hand for
payments for minimal operational account assistance
effort e 24/7 customer service in 6+ languages

tripadvisor@ COMPANY CONFIDENTIAL 56



Working with Viator

tripadvisor

©E tripadvisor

Worldwide reach helps grow your business

Customers can book your products directly on TripAdvisor

Multiple channels provide better access to your products

Expert marketers give you more exposure across the web

Easy online management with 24/7 support

COMPANY CONFIDENTIAL 57



Q viator.com/marketplace

Maggie Bennett

Account Manager — South Central US
mabennett@viator.com
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