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What questions do you have for Kansas Tourism?

E"D When poll is active, respond at PollIEv.com/kdwpt672 D Text KDWPT672 to 22333 once to join

O3 Answers to this poll are anonymous
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Building Kansas Together




Byways of Kansas

Flint Hills | Strong City

Gypsum Hills | Barber Co

Questions? Text KDWPT672 to 22333
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$1 Million Grant
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Prairie Trail | Lindsborg Smoky Hill | Ness County
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Western Vistas | Gove Wetlands | Quivira
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Private/Partner
Investments
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R | R R o i 2 s




Lincoln Street Bridge & Dam
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Kansas Tourism
Budget
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Equipment

Percentage of Budget Expenditures

Tourism Budget FY15

Pastage/Fulfillment fshipping
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Marketing / Advertising
/2%




Year in Review
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http://www.youtube.com/watch?v=z7x51yX5h6A

The results...
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The results...

Kansas Travel Volume and Spending
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The results...

Kansas Traveler Spending Food &

Beverages
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The results...

Spending by Market

International
100% - 1.7%
90% -
80% -
- - Leisure
g 8 63.2% Overnight
.-E BD% i ?5-2“"{]
7
© 50% -
O
& 40% |
&
o 30% A
L Business
S 36.8%
10% -
0% -
Purpose Stay Market

Sources: DK Shiffliet, NTTO, Tourism Economics #KTC15

There's No Place Like

_ ansas"

_ TravelKS.com .

Questions? Text KDWPT672 to 22333




The results...

Kansas Traveler Spending
by Year, Share of Total
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The results...

Kansas Traveler Spending
by Year, Billions of $
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The results...

Kansas Transient Guest Sales Tax
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The results...

Tourism Employment

Number of Jobs
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The results...

Accomodation State Sales Tax Collected
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Let’s meet the team

Sue Stringer ‘Chief Wine Tasfer F
Kﬂnﬂ"ﬁsB‘ﬁ-ﬂ-‘ﬂFs and Agritotirism Manager L ti (-
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http://www.youtube.com/watch?v=mqvJtR_z98M
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Partners
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Partners

NFLOWER PUBLISHING S i m p leV i eW P\

MCCormick
Amsifing 3 CrowdRff dtm

destination travel network @'

ARRIVALIST ansas lCTl\/l|

Office of Printing and Mailing

Targeting Today’s Traveler

CERTIFIED m‘:"'ni’%"dlam

.SERVICE, INC. connecting people to places
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(‘ Kansas Turnpike Authority




And most important.....

Questions? Text KDWPT672 to 22333
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New Creative
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http://www.youtube.com/watch?v=nJfseiAYUhc

New Creative
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http://www.youtube.com/watch?v=s92Mqtx6CvU

What questions do you have for Kansas Tourism?

E"D When poll is active, respond at PollIEv.com/kdwpt672 D Text KDWPT672 to 22333 once to join

O3 Answers to this poll are anonymous
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#KSBucketList
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http://www.youtube.com/watch?v=MVL5lsOMsLA

Micro-Moments
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http://www.youtube.com/watch?v=5GvA3aM17QI

Making Micro-Moments
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http://www.youtube.com/watch?v=xkq8yli3ga0
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Mobile:
Why to How

Why the biggest opportunities
are in the smallest moments

Shaun Aukland, Destinations Evangelist
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PORTLAND

AUGUST 23-25
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Nothing new

Except the pace of change is getting faster!



Average time spent per day by US Adults Shifts Toward Digital
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Source: eMarketer 2015 - via US Census



Most of the growth in digital from here on out will be from mobile

7:00
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Source: eMarketer 2015 - via US Census



Nomophobia

noun

a fear of being without
mobile device, power
source, or service area

This is an acknowledged fear in society today



The device people care about for the internet is shifting
dramatically

Most Important Device for Connecting to the Internet
(2013-2015)

50% 1
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30% -
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Proportion of Internet Users (%)

Smartphone Laptop Tablet Desktop Other
m2013 m2014 m2015

Source: Ofcom Technology Tracker, Q1 data, Adults 16+ who use internet at home or elsewhere



Google:

Searches grew by 18% in Q2’15 for
destinations & attractions



Google

Destinations & Attractions

% of Searches by Device

100%

[ desktop
B tablet
I obile
80%
60%
40%
20% 59% of your
searches are
now on Mobile
0% Devices

Q214 Q2'15

Source: Google internal search data, based on pre-categorised queries for the Tourist Attractions & Destinations. Note: In-

: - ; : 9
quarter metrics for Query Volume and Ad Depth are only available. Google Confidential and Proprietary



59% of your
searches

are Nnow on
Mobile Devices



Mobile has changed how we act and react in life

Immediacy High Unscripted
of action expectations decisions

Acting on any stimulus, for relevance and for People are more loyal to the
whenever we're motivated to frictionless experiences need in the moment vs. a brand



GO 816 define: micro-moment

Web Videos Images Shopping News More - Search tools

About 44,800,000 results (0.37 seconds)

Mi-cro-mo-ment

/'mikro/ /'momant/
noun; plural noun: micro-moments

1. Amoment when we act on a need — a need to learn something, do
something, discover something or buy something.

2. An intent-rich moment when decisions are being made
or preferences being shaped.



FOI' beS b New Posts Most Popular

3/02/2015 @ 12:46AM — 2,242 views

Our Marketing Models Are Broken.
We Need To Make A Shift

Now mass marketing has shifted to mass personalization and
messaging and targeting have given way to activation. It 1s no
longer enough to simply grab attention, we have to hold attention.
Rather than merely selling products, today’s marketers need to
inspire movements... That requires a major shift in mental models.




‘ ‘ If your plans don't
include mobile, your

plans are not finished.

Wendy Clark
CMO, Coca-Cola



. :
I n S | g ht | mobile video connection = personal connection

Smartphone video viewers are:

2X as likely 1.3X as likely

to feel a sense of personal connection
to brands that show video content or
Google/Ipsos, Brand ads on their devices.



| NS | g ht | Watch time on YouTube mobile is up 90% YoY

YouTube reaches mbre 18-
49 year-olds on mobile
than any cable network

“30-40%
of consumers

watch mobile video
each day.

DIY Workout Motivation, Exercise Top &  *

Healthy Snacks for Junk Food Lovers!
LauwDIY



I n S | g ht | Watch time amongst adults 18-49

62%
38%
37% 37%
33% 33%
30% 30%
28%
YouTube TBS AMC Comedy USA Disney  Spike ESPN
Central Channel

Source: Google-commissioned Nielsen study, December 2013 - February 2015. Audience Reach (000) among Persons 18-49 for YouTube (mobile
only) and 124 U.S. cable networks individually (television only)



So what does that mean?

e TO succeed
« You must be mobile

 Provide video within the mobile environment



Igniting Change
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http://www.youtube.com/watch?v=5M_fghbjPvo

TravelKS.com

Responsive Design
nteractive Map
Related Content
mages/Video

. Regions/Cities
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http://www.simpleviewinc.com/includes/content/images/media/Floridas-Space-Coast-Responsive.png
http://www.simpleviewinc.com/includes/content/images/media/Floridas-Space-Coast-Responsive.png
http://www.iloveny.com/
http://www.iloveny.com/
http://traveloregon.com/see-do/recreation/golf/
http://traveloregon.com/see-do/recreation/golf/
http://www.travelks.com/things-to-do/sports-and-rec/outdoor-adventure/
http://www.travelks.com/things-to-do/sports-and-rec/outdoor-adventure/
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- Click Here To
Request A
- Travel Guide!

#KSBucketList Calendar of Events Things To Do Dining Lodging

About #KSBucketList

Events

Things To Do
PETRICR il A Y N 2
vy f Sign In

fIElS

Q

Blog || E-News || ContactUs || MapsiDirections

Shopping

International Visitors

Questions? Text KDWPT672 to 22333
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http://www.travelks.com/ksbucketlist/#/gallery/recent
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http://ksoutdoors.com/State-Parks

Arrivalist
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Arrivalist ROI

Choosgiyourown Where culture is Hdventure as youlikeit,

Requesta
Travel Guide

Requesta
Travel Guide

Hunt 700,000+ acres of lere culture 1s Front row seats to the
walk-m& public land. . % Fere [:entral Elyway.

&l : Refquesta
W | Travel Guide Travel Guide
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Arrivalist Co-op

4 participants started in May
Varying budget levels, creative
0.21% CTR

1,305 estimated arrivals
$25.69 ROI

Questions? Text KDWPT672 to 22333
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Arrivalist 2016

e Openitup
* Participate through co-op
—or —
Get pixels & place yourself
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Destination Dashboard

Powerful Insights. Centralized Data

. Connects all of our data feeds
. Abllity to create multiple

dashboards
. Website Dashboard

#KTC15
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Questions? Text KDWPT672 to 22333



http://dashboard.simpleviewinc.com/index.cfm?dashid=73
http://dashboard.simpleviewinc.com/index.cfm?dashid=73
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Ignite Tourism...Ignite Kansas
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