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KANSAS TOURISM
FY 2013 Results

Our mission is to promote and encourage the traveling public to visit and travel within
Kansas and to generate and facilitate tourism and travel-related spending throughout

the state by promoting recreational, historic, cultural and natural attractions.

Please visit TravelKS.com/Industry for more information and resources.
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Department of Wildlife, Parks
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Kansas Department of Wildlife, Parks & Tourism

1020 S. Kansas Ave., Suite 200
Topeka, KS 66612
785.296.2281 - TravelKS.com
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