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Kansas Tourism
Hike. Paddle. Ride. Bike.

Find Your Trail
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Robin Jennison

Secretary

Kansas Department
of

Wildlife, Parks and Tourism

#PaddleksS




Sam Brownback

Governor of the Great State of
Kansas






PERCENTAGE OF BUDGET EXPENDITURES

Marketing / Advertising
B

$1.72 Million in EDIF Funding + $3.08 in Publication Funds = 4.84 M



The Year 1n
Review_ N Let us show you

what we have been
up tol!

® Print

® Travel

® Analytics

® & More





http://www.youtube.com/watch?v=yc2uVgqtkjE

Crowdriff
Aggregator

Our integration of Crowdriff has allowed

for great steps in Social Activity
Tracking

Content from multiple platforms
Communication with audience
Customizable searching & reports
Amazing pictures from real
travelers

Opportunities to make connections
and partnerships
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#kshucketlist #ksphotography #monumentrocks
#roadtrip #travelks #noplacelikeks

Oakley, KS #kansasbeautiful
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53,133,406

Total Reported Social Media
Impressions in FY 16



Redesigned This site was designed to catch the
. consumer’s eye, drive traffic to your
Responswe listings, and bring travelers to Kansas.

Website
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825,000 Award Winning Publications
Distributed in FY 16

OFFICIAL TRAVEL GU
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PLAN A PARK Native-American Pride
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LIBRIS

Photo / Video
Resource Library

11,526 cataloged
and tagged
images

100 hours of video
footage



Print Advertising

There's No Place Like P
Kansas

TravelKS.com

There's No Place Lik:‘

»
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TravelKS.com
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State Sales Tax from hotels

Has Increased over $13 Million

since 2011

- Accomodation State Sales Tax Collections
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Total State Sales Tax
generated by the
leisure & hospitality
industry in 2016

$ 326,962,649.76

A 9.8% increase over FY 15
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Kansas Transient Guest Sales Tax

&

-

TGT Grew 7.1% in FY 16



$73.38 $84.08

$42.84 $48.36

51.7% 51.5%

15,523,271 16,385,286



State Park Revenue

Reached a record

$8.7 Million




License
Sales
Revenue

Hunfing & Fishing

$25.96
Million



32 New Agritourism

Businesses
In FY 16




International Marketing

$78,225

$1,600,703



800+

Hospitality
Associlates
Certified




Land and Sky
Scenic Byway




Precise

Pixel Driven

Non-invasive

Arrivalist - e

Tracking actual arrivals to

Y Y ¥ VYV Y

Kansas after exposure .
to digital ads Ad Tracking
@ Location of where a traveler
clicked/opened a digital ad
autside of Kansas. B .
@ Lo e s i arrier
okl Sensitivity
> Strong

Analytics




Federal Reserve reports
Leisure & Hospitality LEADS
the way 1n employment

growth for the state of
Kansas



Thank You! Thank YOU!!
THANK YOU!!!!

Team KS Tourism Rocks!




After lunch......

Meet the staff

New Marketing Initiatives
from jHp

Kelli & Logan on the
website

And.....
The Results

Economic Impact Study by
Tourism Economics

(An Oxford Analytics Company)



B et ’ _“.-i.‘»g.ln-ﬂ'e
. ,?‘,ML-'-L!_P*__—F.? i
*o, i
w Tl e

R i gy

B






http://www.youtube.com/watch?v=huMprmsLels

TravelKS.com

THERE'S NO
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FY 17

. Continued focus on our persona targets
 Multi-media mix

- Updating creative based on ROI data

- New




Trails

- Growth in new, unique assets
- Adding a promotional emphasis
- Hiking, biking, equestrian

- Water

- Motorcycling —




Why Motorcycle Tourism?

- US motorcycle sales nearly double digit growth

- Five motorcycle museums

. 25,000+ scenic 2-lane roads




Why Motorcycle Tourism?

- Evel Knievel Thrill Show Museum
- Largest collection in the world
- Only authorized museum

- First Year Estimated Visitors

. 100,000 S




Evel Knievel Thrill Show Museum
conceptual drawings.

Jordan Parnass Digital Architecture — Brooklyn, NY.




Why Motorcycle Tourism?

- Motorcyclist
- Ride
- Eat
- Shop
- Entertain
- Sleep

- Repeat
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»
cr UISE 25,000 miles of two-lane Kansas

roads. Tour through scenjc vistas. Five epic Mmatorcycle
museums await, There's o place like Kansas for blazing
atrail on two wheels — or three,

800.2 KANSAS . Trave!KS.com)’Guest
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REGIONS &CITIES THINGSTODO RESTAURANTS PLACESTOSTAY EVENTS TRAVELTOOLS

MOTORCYCLE ON NATIVE STONE SCENIC BYWAY

Connect with road on two wheels! Leam more >

& NATIVE STONE BYWAY




0000
Motorcycling

Some peope MO o live. Some people live to nde Whichewver you ane, there s a jJust-nght rgde waaing for wou in Bansas. Hit the open rocad and

discover the scenic overlacks and quaint stopovers Kansas has 1o offer

MOTORCYCLE MUSEUMS
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Frel Knievel Kansas Motorecycle Si. Francis
Museum Museum Motoreycle Museum

CPEMING LATE 2008 The world's Wotoroyles, memaoratilia, rephies The 52 Francis Motonoycle Mussam
largest collection of Evel Knievels pictures. 2,006 =q. ft of metorcycle houses neardy 100 vintage motoncycles
suthentic performance leathers, jump fancy n the man halt from many manufacturers

Bi<es and menorabila..
DETAILS DETAILS
DETAILS



Twisted Oz
Motorcycle Museum

Twisted O Motoroycle Museum ofers
over 7O vintege mstorcycles, &
nostalgic atmosphare and some
ncredible historic artfacts..

DETAILS

Yesterday's
Motorcycle Museum
At Historic Harley-

Davidson

‘isitors find approimately 30 different
are Harley-Cavidson's, along with
many piciures, wols. and collecticles

dizplaying the.

DETAILS

Motorcycyles:
Doznload Mini Guide

Hit the open road and dISCOVEr e SCemc CHENooks

anad quani sSIopovers Kansas has o ofer.

LEAHRM
MORE



FIND MOTORCYCLING IN KANSAS

MOTORCYCLING W REGIOMN v CITY '
. - L
.' lv. Wm
> o Q OPEN MAP st b " @
SORT BY: RECOMMENMDED -« DISTANCE ( 4 1-6 of 10 o »

Beaumont Hotel
(620)843-2422 - 11651 SE MAIN ST BEAUMONT - Q@MAPTT
Visit Website

Situated in the heart of Kansas, The Beaumont Hotel is filled with photography and vintage
plane advertisements attesting to.. Learn more

o

Jeanie's Colony Foods

KTWE.S § ‘é (620)852-3331 + 212WBROAD ST, COLONY - QMAPIT
aI 1 Visit Website




Targeting Millennials

- 33% of travelers

- Take more trips than other demos

- Spend more than average travelers




Targeting Millennials

- Who are they

- 18 -35

- $35,000+




Targeting Millennials

- Secondary research

- Focus groups




Targeting Millennials

- Not homogenous
- Wide array
- Tastes

- Behaviors

- |Incomes e




Targeting Millennials

- Want
- Shared experiences
- The unexpected

- Unique

- Active adventure ———




Targeting Millennials

- Want
- Cultural flavor
- Layers of experiences

- An authentic story

- Bright, vibrant creative .




Targeting Millennials

. Package an experience focused around
my passion, shared with my friends.




Testing Social Influencers

- Trends indicate effectiveness

- Provide "Peer” delivered messaging

- |dentify » engage « direct content




Testing Social Influencers

- ldentify
- Based on
- Numbers of followers

- Engagement

- Shares 1




Testing Social Influencers

- Engage them
- Testing various platforms
- Doing organic search
- Negotiating compensation
- Not unlike “old school” travel writers

- But in the digital space R o




Testing Social Influencers

- Direct content they create

- Repurpose content across platforms

- Track effectiveness and ROI




We're Excited About
FY 17




K a n S a S REGIONS & CITIES THINGSTODO RESTAURANTS PLACESTOSTAY EVENTS TRAVELTOOLS

Welcome to the




This site was designed to catch
. the consumer's eye, drive traffic
Responsive to your listings, and bring
Website travelers to Kansas.

Redesigned




Advertising
Opportunities

New designs to
make your ad
stand out on
TravelKS.com.

DISCOVER HAYS
Where History Meets Modern

., - o7 ‘ P 7 e
SAS A ra > £ vl A ;
9 SANSASEES “Come facfl—i&"face ymn a life-size. calﬁshmrﬁté nag, ﬁmmsa rKansas City

Learnmore >

SATISFY YOUR NEED FOR SPEED
Dodge Cily Raceray

Learn more



Searching top Kansas locations has never been easier.
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= o "R Customize
S e ® your city

page with
an image
i oo and info.
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CURE THAT RUMBLING TUMMY
Lo

. . .
Local Favoriles BBQ Fried Chicken
Kansas means great homecookin' and From all four comers and everything Golden. buttery and fried. what's better
homegrown geodness at plenty of in-between. BBQ s big business than fried chicken? _ Fried chicken in
lecal shops and eateries. Kansas is home to some of the best Kansas!
BB in the world.
DETAILS DETAILS
DETAILS

De31gned to inspire... &5

t"‘:

Cycling Information




The New & Improved Extranet

N

New features at your fingertips.

Updated forms & media

Better user experience



Welcome Home!

— Upfront Analytics — Training Tools
— Quick Access — Need to Know Info

Kansas Office of Tourism & Travel Extranet

E more
PROFILE
Industry Training Center

B
—

COLLATERAL
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48
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At A Glance

556

Listing Views




Coming Soon...

> Pay online

O Invoices

O Marketing Orders
> Dashboard

O Analytics from

TravelKS.com

O Partner Analytics
| > Marketing
i X, O New Opportunities



Extranet Training

Find training materials on the TravelKS.com “Tourism
Industry” page under “Education” — “TravelKS.com Training
Center”

You'll find tutorials for:

=) CompleteExtranet

> Creating LiStings..
——> Adding Events |

——> Special Offers Creaticﬁ
'

——> MateriEs_/ Bulk Orderif{equests

‘v.




Kansas Tourism




