
Make sure to 
tag all photos 
with #KTC16

Find them on TravelKS.com! 
Travel Industry → Kansas Tourism Conference → KTC16
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2016 Budget

$1.72 Million in EDIF Funding + $3.08 in Publication Funds = 4.84 M



The Year in 
Review... Let us show you 

what we have been 
up to!
● Print
● Travel
● Analytics
● & More



http://www.youtube.com/watch?v=yc2uVgqtkjE


Crowdriff 
Aggregator

Our integration of Crowdriff has allowed 
for great steps in Social Activity 

Tracking

● Content from multiple platforms
● Communication with audience
● Customizable searching & reports
● Amazing pictures from real 

travelers
● Opportunities to make connections 

and partnerships



Crowdriff Social Aggregator



53,733,406
Total Reported Social Media 

Impressions in FY 16



Redesigned 
Responsive 
Website

This site was designed to catch the 
consumer’s eye, drive traffic to your 

listings, and bring travelers to Kansas.



18,892,014
Website Pageviews

In FY 16

More than the total 
population of 

Kansas, Nebraska, 
Missouri & 
Oklahoma 
Combined



825,000 Award Winning Publications
Distributed in FY 16



LIBRIS
Photo / Video 
Resource Library

11,526 cataloged 
and tagged 
images

100 hours of video 
footage



Print Advertising



The Results
State Sales Tax from hotels

Has Increased over $13 Million 
since 2011 



Total State Sales Tax 
generated by the 

leisure & hospitality 
industry in 2016

 $        326,962,649.76 

A  9.8% increase over FY 15



TGT Grew 7.1% in FY 16



Key Performance 
Indicators

2012
$73.38

$42.84

   57.7%

15,523,271

2016

$84.08

$48.36

57.5%

16,385,286

Average Daily 
Room Rate

RevPAR

Occupancy

Room Nights 
Available



State Park Revenue
Reached a record

 $8.7 Million



License 
Sales 

Revenue

$25.96 
Million

Hunting & Fishing



32 New Agritourism 
Businesses

In FY 16



International Marketing

ROI

$1,600,703

Tour Operator 
Investment 

$78,225



800+ 
Hospitality 
Associates 
Certified



Land and Sky 
Scenic Byway



Tracking Travel to 
Kansas ➢ Precise

➢ Pixel Driven

➢ Non-invasive

➢ Ad Tracking

➢ Barrier 
Sensitivity

➢ Strong 
Analytics



 Federal Reserve reports 
Leisure & Hospitality LEADS 

the way in employment 
growth for the state of 

Kansas



Thank You! Thank YOU!!

THANK YOU!!!!

Team KS Tourism Rocks!



After lunch…... Meet the staff

New Marketing Initiatives 
from jHp

Kelli & Logan on the 
website

And…..

The Results 

Economic Impact Study by 
Tourism Economics
(An Oxford Analytics Company)





http://www.youtube.com/watch?v=huMprmsLels




FY 17

• Continued focus on our persona targets

• Multi-media mix

• Updating creative based on ROI data

• New



Trails
• Growth in new, unique assets  

• Adding a promotional emphasis

• Hiking, biking, equestrian

• Water

• Motorcycling 



Why Motorcycle Tourism?

• US motorcycle sales nearly double digit growth 

• Five motorcycle museums

• 25,000+ scenic 2-lane roads



Why Motorcycle Tourism?

• Evel Knievel Thrill Show Museum

• Largest collection in the world

• Only authorized museum

• First Year Estimated Visitors

• 100,000





Why Motorcycle Tourism?
• Motorcyclist

• Ride

• Eat

• Shop

• Entertain

• Sleep

• Repeat



Kansas Epic Motorcycle Trails



Print 
Ads



Print Ads

• National Print Publications

• Rider Magazine

• Road Runner

• HOG

• American Motorcyclist 

• Wing World



Digital Display

• Programmatic 

• RiderMag.com

• American Motorcyclist 

• Facebook • Instagram











• 33% of travelers

• Take more trips than other demos

• Spend more than average travelers

Targeting Millennials



• Who are they

• 18 – 35

• $35,000+

Targeting Millennials



• Secondary research

• Focus groups

Targeting Millennials



• Not homogenous

• Wide array 

• Tastes

• Behaviors

• Incomes

Targeting Millennials



• Want

• Shared experiences

• The unexpected

• Unique

• Active adventure

Targeting Millennials



• Want

• Cultural flavor

• Layers of experiences

• An authentic story

• Bright, vibrant creative

Targeting Millennials



• Package an experience focused around 
my passion, shared with my friends. 

Targeting Millennials



• Trends indicate effectiveness 

• Provide “Peer” delivered messaging

• Identify • engage • direct content

Testing Social Influencers



• Identify 

• Based on 

• Numbers of followers

• Engagement 

• Shares

Testing Social Influencers



• Engage them

• Testing various platforms

• Doing organic search

• Negotiating compensation

• Not unlike “old school” travel writers

• But in the digital space

Testing Social Influencers



• Direct content they create

• Repurpose content across platforms

• Track effectiveness and ROI

Testing Social Influencers



We’re Excited About 
FY 17



Welcome to the 
new TravelKS.com!



Redesigned 
Responsive 
Website

This site was designed to catch 
the consumer’s eye, drive traffic 

to your listings, and bring 
travelers to Kansas.



Advertising 
Opportunities

New designs to 
make your ad 
stand out on 

TravelKS.com. 



Explore Kansas
Searching top Kansas locations has never been easier.

*Locations pulled from #KSBucketList, 8 Wonders of Kansas, State/National Sites & more.



Regions & Cities

Customize 
your city 
page with 
an image 
and info.

We created the region and city pages to help 
highlight Kansas and it’s unique areas and 

towns. 



Designed to inspire... ...and motivate.



The New & Improved Extranet

New features at your fingertips.

Easier navigation

Updated forms & media

Better user experience



→ Upfront Analytics                            → Training Tools
→ Quick Access                                   → Need to Know Info

Welcome Home!



Coming Soon...
➢ Pay online

○ Invoices
○ Marketing Orders

➢ Dashboard
○ Analytics from 

TravelKS.com
○ Partner Analytics

➢ Marketing
○ New Opportunities



Extranet Training
Find training materials on the TravelKS.com “Tourism 

Industry” page under “Education” → “TravelKS.com Training 
Center”

You’ll find tutorials for:

Complete Extranet

Creating Listings

Adding Events

Special Offers Creation

Materials/Bulk Order Requests



#KTC16 


