TOURISM JOb POSting
KELOWNA Marketing Projects Manager

June 2018

About Tourism Kelowna:

Working on behalf of nearly 400 local businesses, Tourism Kelowna is the lead destination marketing
organization for the Central Okanagan generating overnight visitor demand that economically benefits
Kelowna and its neighbouring communities. In 2016, over 1.9 million visitors came to Kelowna and area
and spent $337 million dollars. Overall, our local tourism industry contributes over $1.25 billion in total
economic output and provides nearly 12,000 jobs and generates $142 million in tax revenues. Our team
works hard to market our destination and deliver a memorable visitor experience, and our team works
collaboratively and effectively to create breakthrough results that make a difference for the local tourism
industry and our community.

The Opportunity:

Be a part of our strong and growing tourism industry as you share our destination with North America and
the world. Reporting to the Director of Marketing & Communication, the Marketing Projects Manager is a
key resource on Tourism Kelowna's paid, earned and owned media programs, developing and activating
Tourism Kelowna’s advertising and content marketing distribution strategy, and identifying and pursuing
key partnerships and collaborations. This position implements marketing campaigns that deliver results for
Tourism Kelowna’s leisure and business markets and activations that promote and support major events
that draw national and international visitors to Kelowna.

Key Responsibilities

o Develops, implements and measures marketing campaigns and tactics that showcase Kelowna'’s
four-seasons of activities, and manages promotions, sponsorships, contests and other marketing
tactics and activations that support Tourism Kelowna'’s overall destination marketing strategy.

o Develops, implements and measures marketing campaigns, tactics, and initiatives to support
Tourism Kelowna’'s meetings and convention attraction strategy in key geographic markets.

e Develops, implements and measures marketing campaigns, sponsorship activations and initiatives
to showcase and leverage major events, festivals and sport tourism opportunities.

o Identifies, initiates, manages and measures marketing partnerships (both traditional and non-
traditional) that benefit Tourism Kelowna'’s stakeholders and generate revenue and funding on
regional, provincial, national and international marketing programs.

e Expands and implements Tourism Kelowna’s content development and distribution strategies to

attract further attention and action.

Develops and produces marketing materials and assets across all mediums.

Co-ordination of social media campaigns and community management.

Recommends, sets, measures and evaluates key performance indicators (KPIs);

Manages budget including forecasting, activity reporting and tracking;

Presents to industry and local community, and provides insights and recommendations on

advertising and content marketing to local tourism businesses;

Competencies

e Superior understanding of all advertising and marketing distribution channels including digital and
social media;

o Excellent verbal and written communication skills including presentation skills;
e Strong organizational and project management skills, able to balance multiple marketing
programs with many elements that run simultaneously;



Strong leadership skills and adept at inter-personal relationship building;

Strong budget development, analytical and management skills;

Understanding of integrated marketing and communications;

Superior computer and technical skills with social media and digital platforms, evaluation and
measurement tools, content management systems (CMS) and customer relationship
management systems (CRM);

Goal and results oriented, ongoing commitment to business improvement and efficiencies;
High degree of initiative, creativity and organization;

Strong decision-making abilities;

Commitment to innovation and customer service;

Positive attitude towards work, colleagues, stakeholders and tourism industry.

Work Experience

e Minimum of 5-7 years advertising, marketing, content marketing and project management
experience — specific tourism marketing experience is an asset
e Experience working in or with an advertising, marketing or sponsorship agency is an asset

Education:
¢ Minimum of a university degree or diploma in marketing or related field.

To Apply:
This position will remain open until the right candidate is found, however, we expect the selection process

to begin in early July.

To apply, please send your resume and a cover letter to hr@tourismkelowna.com

Visit www.tourismkelowna.com for more information.
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