






The Power of NYC
New York City is more than a destination—
it’s a global brand.

visitors from over

170
countries

63.2B (p)

economic impact in 2016

43B (p)

direct visitor spending in 2016

in 2016

60.7M
total visitors

The

#1
big-city destination

in the US

12.7M
international visitors in 2016

+3.0%

YOY

48.1M
domestic visitors in 2016

+4.0%

YOY

The

#1
US destination

for international travelers

NOTE:  (p) = preliminary.  All estimates are subject to revision as new data become available.  Numbers may not sum due to rounding.
Source: NYC & Company/Tourism Economics, April of 2017



The power of 
travel and tourism 

Top International Markets

1.  UK
2.  China (PRC)
3.  Canada
4.  Brazil
5.  France
6.  Australia
7.  Germany
8.  Italy
9.  Mexico
10. Spain

Top Domestic Markets

1.  New York
2.  New Jersey
3.  Pennsylvania
4.  Massachusetts
5.  Connecticut
6.  California
7.  Florida
8.  Maryland
9.  Texas
10. Virginia

28% Lodging

11% Arts, Entertainment 
& Recreation

22% Shopping

1% Miscellaneous 

20% Food &   
Beverage

18% Local
Transportation

NYC welcomes the world (2016)

2016 Direct Visitor Spending Breakdown*

*$43B (p) direct visitor spending

Source: NYC & Company/Tourism Economics Source: NYC & Company/DK Shifflet






















