


History - In the midst of the Norwegian mountains and forest wilderness…
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…A gang of enthusiast started building the products they could not find in the 
market driven by un-comprising approach to products
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Inspired by American trends and at that time forbidden sports in Norway new 
products needed to be made...

4



The products shortly caught the attention of opinion makers in the core scene
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Sweet Protection Brand Platform WHO ARE WE? 

We create superior protection 
inspiring people to
push their boundaries

STRONGER, LIGHTER, BETTER



Sweet Protection Brand Platform WHY WE EXIST? 

VISION
The provider of confidence

MISSION
We create superior protection inspiring people to push their 
boundaries

VALUES
Performance, attitude, integrity, teamwork



Sweet Protection Brand Platform OUR HISTORY

2000

On the 24th

of May 
Sweet is 
founded in 
Trysil

2001

Rooster and
Strutter helmets 
are introduced. 
Terje Haakonsen
competes in US 
Open wearing the 
Rooster helmet

2004

Sweet Protection 
receives the Gore-
Tex license and 
start to develop 
ground breaking 
freeride apparel 

2005

The Sweet Ski & 
Snowboard 
technical clothing is 
launched. clothing 
launched. We 
launch the award 
winning Trooper 
Helmet.

2007

Introduced
Rambler helmet 
and Grinder back 
protector.
Introduced white 
water tech. 
clothing.

2012 2014

Introduced the 
Bushwhacker 
singletrack
helmet

2014

Became part of 
Active Brands

2017

Introduced 
Dissenter
helmet. 
Introduced 
Falconer
helmet – First 
Road bike 
helmet

Introduced the 
Fixer Downhill 
helmet for bike. 
Our first bike 
helmet

Some of our achievements

• Norwegian Design Council’s Award for Design Excellence. Both Rooster and Strutter helmets –
2001

• ISPO “Brand New Award” – 2003
• Playboating Magazine, ”Best piece of software of the decade” – 2004
• Men’s Journal USA, ”Best gear of the year” – 2004
• Norwegian Design Council’s Award for Design Excellence. Both Trooper helmet and Crusader 

apparel  – 2005
• Norwegian Design Council’s Honours Award, Trooper helmet – 2005
• Norwegian Design Council’s Honours Award, Crusader Outerwear – 2005
• ISPO Board Sports Award, Best piece of Outerwear – 2010
• ISPO Award, Igniter helmet – 2012

• Enduro Magazine Germany , Design & Innovation award, Bushwhacker helmet – 2014
• World of MTB, Best of 2014, Bushwhacker helmet – 2014
• Enduro Magazine Germany , Design & Innovation award, Mudride shorts– 2015
• ISPO Gold winner, Rooster Discesa RS helmet– 2015
• Freeskier Magazine, Blaster and Trooper helmet, Editors’ Pick – 2015
• Backcountry skier Canada, Bushwhacker Carbon MIPS, Gear of the year award – 2016
• Ski Magazine, Grimnir, Gear of the year award – 2017
• Mountain BIKE Magazin – Germany, Bushwhacker helmet – Best in Test (TÜV) – 2016
• Design & Innovation Award 2017 (Germany) – Falconer Aero helmet – 2017
• German Design Award – El Duderino shorts - 2017

Sweet Protection highlights



Sweet Protection Brand Platform WHAT WE DO? 

We are designers, developers, sales men and women, marketers, 
production and purchase workers with a passion for making the 
best helmets, protection gear and apparel for bike, ski, snowboard 
and paddlesport the world has ever seen. Whenever we get the 
chance we all use the products we make in the activities we love 
doing.

In the sweet spot between world class impact protection, light 
weight and low volume, we make the world’s best and safest 
performance helmets and protection gear. 

Our passion is our users safety. 



Sweet Protection Brand Platform WHAT WE DO? 

Mountain bike 
- Enduro and single track Road Mountain

- Freeride, Touring and All mountain Race

KAYAK (AS)BIKE (AS) SKI/SNOWBOARD (AW)

White-water

Our design philosophy –
Stronger. Lighter, Better. Shines trough in all our products 
regardless of activities 

Brukernavn
Presentasjonsnotater
The bransh 



Sweet Protection Brand Platform WHO WE ARE? 



Sweet Protection Brand Platform WHAT WE DO? 

The Sweet Protection Helmet Philosophy

The secret behind making the best and safest
high performance helmets is in the sweet-spot between 
world class impact protection, low volume and light weight. 

World class 
impact protection

Adding protection where it 
is needed and reducing it 

where you don’t.

Low volume 
Adapting the fit to follow the 

curves of the head means low volume, 
less drag and a snug fit 

Light weight 
Not just for comfort, 

but less weight means less mass
in a crash





Sweet Protection Brand Platform OUR EXTENDED FAMILY 

Aniol Serasolses

2016 Winner Adidas Sickline
– Extreme Kayak world 
champion w/record time. 

2016 – First expedition Indus 
River. A ton of firsts around 
the world

Tracy Moseley

DH world champion

Three-time Enduro World 
Series champion

Numeros national and 
European titles

Aksel Lund Svindal

Two-time overall World Cup 
champion

Olympic gold medallist

Five time World Champion

The first male alpine racer 
to win titles in four 
consecutive world 
championships.

Henrik Kristoffersen

Already the most 
successful Norwegian in 
the history of World Cup 
slalom competition.

First to win the four classic 
slalom races in Adelboden, 
Wengen, Kitzbühl and 
Schladming in the same 
season.

Youngest male medallist in 
Olympic alpine skiing.

Terje Haakonsen

Legendary Snowboarder.
Dominated Freestyle 
competitions in the 1990s. 

Some highlights are 

3xHalfpipe world 
championships. 

3xUS Open Halfpipe winner. 

7xMt Baker Banked Slalom 
winner. 

Revolutionized the sports.

Endorsed by world leading athletes since the very beginning



Sweet Protection Brand Platform OUR REPUTATION

Winning tests and receiving awards since the very beginning

Bushwhacker  MIPS
Best in test "All Mountain/ Enduro"

Falconer
Design & Innovation Award

Rooster
Norwegian Design Council’s 
Award for Design Excellence.–
2001



Sweet Protection Brand Platform WHAT WE DO? 

Represented across the world
Subsidiaries

Agents/ Distributors
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•NOK 100 mill in 2016

•25% annual growth going forward

•Export and Bike category biggest growth

accelerator

Sweet Protection Brand Platform WHAT WE DO? 
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WHY BIKE?

Sweet Protection Brand Platform WHAT WE DO? 
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Sweet Protection Brand Platform WHAT WE DO? 

We can create Stronger, 

Lighter & Better products
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Sweet Protection Brand Platform WHAT WE DO? 

The customers are the

same in the summer 

season in many cases
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Sweet Protection Brand Platform WHAT WE DO? 

Size of market:

Mid to high-end bike

helmets in Europe and 

North-America combined:

NOK 3 000 000 000
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Sweet Protection Brand Platform WHAT WE DO? 

Balancing the business, 

reaping from know-how

on protection technology

Winter Summer
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Sweet Protection Brand Platform WHAT WE DO? 

We seem to bring out our

bikes earlier, and put

them away later
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