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VISIT OAKLAND OVERVIEW

ONE OF THE MOST INFLUENTIAL ORGANIZATIONS IN THE CITY, 
VISIT OAKLAND IS THE OFFICIAL DESTINATION MARKETING 
ORGANIZATION FOR THE CITY OF OAKLAND. 

VISIT OAKLAND’S RESTAURANT WEEK PROGRAM GOAL IS TO 
INTRODUCE BAY AREA RESIDENTS TO THE HOTTEST FOOD 
SCENE IN THE COUNTRY.



Presented by Visit Oakland 
January 11-21, 2018

Oakland Restaurant Week promotes the diverse and thriving 
culinary scene in Oakland with 11 days of special offers

The program is part of California Restaurant 
Month, the statewide promotion to encourage 
dining out in CA.  



TARGET AUDIENCES
GEO-TARGETED: SAN FRANCISCO, CONTRA COSTA, ALAMEDA AND SOLANO COUNTY

AUDIENCE PROFILES: YOUNG FREE SPIRIT, ADVENTURE SEEKER, SELF SEEKER, EXPERIENCE 
SEEKER.

YOUNG FREE SPIRIT
18-24 years old; the “Millennials”
College, Graduate School, recent grads
Extremely connected and engaged online and social media
Frequent moves, frequent travel, impulsive
4+ trips a year, low budget
Looks for deals, travels off season, wide range of booking windows
Desired experience: culture and adventure; escape

ADVENTURE SEEKER
25-35 years old
Moving up in their career
No family or very young family
HHI @ 100K+
6+ trips per year, 2-3 trips around authentic experiences
Frequently travels with other individual travelers
Active on social media, spends time and money on interests
Desired experience: Culture and adventure; motivation

SELF SEEKER
25-35 years old
Multiple jobs over several years
4+ trips a year
HHI @ $75K+
Very active on social media
More budget minded traveler – do more with less
Likely to travel with other friends
Desired experience: Leisure and culture; inspiration

EXPERIENCE SEEKER
36-50 years old
Professionals, established in career
Double income, no kids
HHI $200K+, high disposable income
6+ trips per year
Immersive travel experiences
Looks at reviews, recommendations from experts and friends
Desired experience: Leisure and culture; Me time



PROGRAM OVERVIEW
Visit Oakland’s 7th annual Oakland Restaurant Week (ORW) program in 2017 

produced outstanding results for another year in a row.

Over 93 participating restaurants
Over $24 million paid impressions through a strategic advertising campaign and 
robust social media plan, driving visitors to OaklandRestaurantWeek.com.
5,000 diners seated via OpenTable
More consumer reach through VIP kick off event and street teaming 
454,396 page views to the ORW website 



2018 SPONSORSHIPS

PRESENTING SPONSOR: $10,000 

Advertising: Premium placement of logo and business on all advertising including 
Pandora audio & digital, digital advertising, BART posters, billboards on HWY 24 W, I-
880 digital boards, Oakland in-town posters, bus shelters, print and traditional radio 
Marketing Materials: Premium placement of logo on marketing materials including 
website, check presenter inserts, postcards, posters, Restaurant Week e-blasts. 
E-Newsletter: Premium placement of logo and business on all consumer e-mails 
Recognition as presenting sponsor at Kick-off party (Industry)
Recognition as presenting sponsor in all PR opportunities and press releases. 

Total Reach: Over 30 million impressions



2018 SPONSORSHIPS

PLATINUM FORK SPONSOR: $7,500

Advertising: Logo on all print and OOH advertising including, BART posters, billboards 
on HWY 24 W, I-880 digital boards, Oakland in-town posters, bus shelters.
Marketing Materials: Logo all marketing materials including website, check presenter 
inserts, postcards, posters, Restaurant Week e-blasts. 
One (1) sponsored blog post on Visit Oakland blog, “The Oakland Ray” with social 
shares 
One (1) sponsored article in Visit Oakland e-newsletter to over 3500 subscribers

Total Reach: Over 16 million impressions



2018 SPONSORSHIPS

GOLD FORK SPONSOR: $1,000

Featured Restaurant Website Listing: Top rank on Restaurant Week website with logo and 
imagery.
Advertising: Restaurant highlighted on all print and OOH advertising including BART 
posters, billboards, print
Marketing: Restaurant highlighted on all marketing materials including website, postcards, 
posters, Restaurant Week e-blasts. 
One (1) sponsored blog post on Visit Oakland blog, “The Oakland Ray” with social shares 
One (1) sponsored article in Visit Oakland e-newsletter to over 3500 subscribers
First right of refusal to participate in Kick-off party
First right of refusal on all PR opportunities

Total Reach: Over 10 million impressions



2018 SPONSORSHIPS

SILVER FORK SPONSOR: $500 

Featured Website Listing second highest rank on website listing on 
Restaurant Week website
One (1) social media spotlight
Logo in Visit Oakland consumer E-newsletter
Opportunity to participate in PR opportunities

Total Reach: Over 5 million impressions



MORE OPPORTUNITIES

Kick Off Party: In Kind
Preview your restaurant week menu at the Kick Off Party. Details to 
follow

Media Sponsors
Contact us if you are interested and we’ll customize a package for your 
business. 
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SPONSORSHIP CONTACT
Natalie Alvanez, VP Marketing & Business Development

Natalie@visitoakland.com

Restaurant sign ups for Restaurant Week 
will begin on September 15, 2017


