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Visitation is strong

Oklahoma City saw an estimated 7.5 million visitors last year through leisure travel, group tours, events 
and conventions.

Tourism is Big Business

Tourism is the 3rd largest industry in Oklahoma, with Oklahoma County by far generating more revenue 
from domestic travel than any other county. The 7.5 million visitors to Oklahoma City last year helped 
support 31,500 jobs, with an estimated $14.6 million in hotel tax collected. Visitors in 2016 had an 
estimated direct spending impact of $2.2 billion

VISITORS IMPACT ON OKLAHOMA CITY



As the City’s official destination marketing organization, the mission of the Oklahoma City Convention & 
Visitors Bureau is to contribute to the economic well-being of Oklahoma City and its citizens through the 
solicitation and servicing of conventions and other related group business, to promote the city as a first-
class visitor destination, and to enhance Oklahoma City’s name and image.

Marketing and Communications Key Strategies:

 ♦ B2B-focused (Meetings, Sports and Groups) paid advertising in print and digital that increases 
awareness of Oklahoma City’s expanding opportunities in the B2B market and generated leads for 
the CVB’s sales staff. 

 ♦ Consumer-focused (Leisure) paid advertising in print and digital and paid social that positions 

 ♦ Oklahoma City as a desirable getaway and vacation destination, motivates overnight travel from key   
target markets and activates OKC residents and visitors to be brand advocates.

 ♦ PR effort focused on key target markets.

 ♦ Owned media including print publications, social media, videos, blog and a content-rich website  
supported by SEO/SEM.

 ♦ Development of appropriate collateral materials that meet the needs of leisure, meetings and 
conventions, sports and group tour sales efforts.

CVB MARKETING TO VISITORS



 ♦ Reach Visitors  - When they are planning how to spend their time and money in Oklahoma City AND 
when they are spending money in OKC by advertising in the CVB owned media properties 

 ♦ Extend your marketing dollars - Partners can participate in selected CVB marketing/promotional 
activities. 

 ♦ Cost effective - Partners can take advantage of low cost “Co-op” and no cost promotional 
opportunities from CVB.

 ♦ Qualified Audience - Partners can reach visitors that are going to our website or that have viewed, 
requested  or picked up our publications.

 ♦ Paid opportunities:

 ɒ Digital (Website)

 ɒ Visitor Guide 

 ɒ Guest Guide

 ɒ Pocket Guide

 ɒ Coupon Booklet

 ɒ Sponsorships

• No cost opportunities:

 ɒ Listings

 ɒ Coupons/Special Offers

 ɒ Events posted

 ɒ Participate in Partner Events

MARKETING PARTNER PROGRAM 



Digital (July 1, 2017 to June 30, 2018)

 ♦ 1,534,245 sessions 

 ɒ 60% mobile

 ɒ 22% desktop

 ɒ 18% tablet

 ♦ 1,086,629 unique users 

 ♦ 3,588,968 page views

 ♦ 80% new sessions every 

Visitors Guide 

 ♦ 120,000 Printed and distributed annually in two 
print runs- Fall/Winter and Spring/Summer

Guest Guide  

 ♦ 12,000 Printed and distributed annually in two 
print runs- Fall/Winter and Spring/Summer

 ♦ Displayed in over 4,500 hotel rooms.

Pocket Guide 

 ♦ 50,000 Printed and distributed annually in two 
print runs- Fall/Winter and Spring/Summer

Coupon Booklet

 ♦ 20,000 Printed and distributed annually in two 
print runs- Fall/Winter and Spring/Summer

REACH (OWNED MEDIA PROPERTIES)



VISITOKC.COM

Top Pick ads

Responsive website design 
allows advertisements to 
display on all devices.

Mobile banner ads



VISITOKC.COM

Header ad

Page Sponsor ad

Run of Site ad

Top Pick ads

Featured Listing

Regular Listing



 ♦ The Visitors Guide is a planning tool and is 
requested prior to visiting OKC. The Oklahoma City 
Visitors Guide provides visitors a easy way to plan 
their time in OKC. It’s distributed by request, through 
a broad distribution network and available online at 
Visitokc.com.  

 ♦ The  publication provides information on OKC:

 ɒ Information about the city and getting around.

 ɒ Hotels, Things to do, Restaurants, Events, 
Outdoor activities, sports and more.

 ♦ There are 120,000  printed and distributed annually 
in two print runs- Fall/Winter and Spring/Summer. 
(60,000 each print run).

 ♦ Issue dates

 ɒ Order close dates:

 · Fall/Winter - September 1, 2018 
 · Spring/Summer - February 1, 2019

 ɒ Materials due dates:

 · Fall/Winter - September 15, 2018
 · Spring/Summer - February 15, 2019

 ɒ Distribution dates:

 · Fall/Winter – November 2018 to April 2019
 · Spring/Summer – May 2019 to October 2019

VISITORS GUIDE

ONLY IN OKC  
Local takes on unique experiences

THE DISTRICTS
Neighborhood guide

DINE AROUND  
THE CLOCK 
Tasty treats, any time of day 

www.VisitOKC.com

OKLAHOMA CITY
2 0 1 8  S P R I N G  /  S U M M E R  O F F I C I A L  V I S I T O R S  G U I D E

From active adventures  
to dining al fresco,  

a guide to  
getting outside

Visitors Guide Spring Summer 2018.indb   1 3/19/2018   11:36:44 AM
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”Make sure you walk around the 

Plaza District and check out the 

entire wall of street art behind 

the Plaza.” 

- S U S A N  R I L E Y   

Leave it to the locals 

to know the best 

of what Oklahoma 

City has to offer. 

We asked for a 

list of those only-

in-Oklahoma-City 

experiences. Here’s 

what the locals had 

to say. 
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W E  H E A R T  A R T

At the Oklahoma City Museum of Art, 

visitors are greeted by a massive Dale 

Chihuly glass sculpture as they walk 

into the foyer, a not-so-subtle promise 

of what the third floor holds. But it’s 

the rooftop that locals flock to in the 

warmer months for the museum’s Art 

After 5 events.  W
ith admission being 

$5 on Thursday evenings, you can see 

all of the art among many other perks.

And with one of the largest collections 

of Dale Chihuly, there’s many 

opportunities to take a selfie or 

appreciate the art – your choice!

S T R E E T  A R T

Oklahoma City boasts an amazing 

amount of stre
et art. From bridge 

tunnels and walkways to building-

sized murals, th
ere’s always 

something to see around every corner.    

Plaza Walls is 
a rotating mural project.  

One wall changes every month, while 

the entire Plaza Walls alley changes 

during the annual Plaza Distric
t 

Festival in September.

Rain or shine, OKC gives you the 

ability to see art no matter the 

weather. Oklahoma was one of six 

cities awarded a creative place-

making grant, and Downtown OKC 

made proper use of the funds. 

Using Rainworks waterproof solution, 

27 different poems are scattered 

throughout eight downtown distric
ts.  

When dry, they are completely 

invisible and with a few rain drops, 

the art begins to come alive.

“One of my favorite things is the art 

after 5 at the OKC Museum of Art 

during the summer! Great evening 

with music, art and drinks! The view 

is amazing from the rooftop!”

-  M A R L A  M O O R E

“The Dale Chihuly 

permanent 

exhibition piece 

at the Oklahoma 

Museum of Art is 

gorgeous and a 

must-see!”

– L Y D I A 

B U N G N E R

“The Make it Rain 

Poems are a favorite 

when you’re in 

Downtown OKC”

–  J A L A I N E  S M O T H E R S 

Visitors Guide Spring Summer 2018.indb   5
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 ♦ The Guest Guide is a targeted visitor magazine 
catering to discerning travelers while they are 
visiting Oklahoma City. 

 ♦ The guide provides information the districts, events/
festivals, entertainment, attractions, shopping and 
restaurants in OKC.

 ♦ It’s a hard bound publication designed to stay in the 
hotel room and is replaced every 6 months. With 
current hotel occupancy level we estimate that there 
are over 1,000,000 room nights that the visitor has 
opportunity to read through the Guest Guide.

 ♦ There are 12,000 printed and distributed annually 
in two print runs- Fall/Winter and Spring/Summer 
(6,000 each print run).

 ♦ Issue dates

 ɒ Order close dates:

 · Fall/Winter - September 1, 2018 
 · Spring/Summer - February 1, 2019

 ɒ Materials due dates:

 · Fall/Winter - September 15, 2018
 · Spring/Summer - February 15, 2019

 ɒ Distribution dates:

 · Fall/Winter – November 2018 to April 2019
 · Spring/Summer – May 2019 to October 2019

GUEST GUIDE

www.VisitOKC.com

HOTEL COPY
Please leave this copy 
for future guests.

TOP ATTRACTIONS  |  BEST RESTAURANTS  |  SHOPPING GUIDEO
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S H O P P I N G  B Y 

D I S T R I C T
by Britta Newton-Tarron
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 ♦ The Pocket Guide provides visitors with information 
about what to see and do in Oklahoma City. It has 
maps of the downtown and metro areas. 

 ♦ The guide lists  Oklahoma City’s attractions, the 
districts, arts and entertainment venues, sports 
venues, horse shows  and restaurants. There are 
also  fold out Maps, and Suggested Itineraries.

 ♦ It’s a junior sized publication that is  9” high by 4” 
wide printed in spring and fall. 

 ♦ The brochure has 48 pages plus covers with a fold 
out map in the front and the Coupon Booklet placed 
in the middle.

 ♦ 50,000 are printed and distributed annually in two 
print runs- Fall/Winter and Spring/Summer (25,000 
each print run).

 ♦ 676 locations (hotels, visitor centers, etc.) in 
Oklahoma City, Tulsa, Wichita, KS and Amarillo, TX 
by Certified Folder.

 ♦ Pocket Guide and Coupon Booklet - Offered to 
conventions/meetings and groups to include in the 
bags of attendees.

 ♦ Issue dates

 ɒ Order close dates:

 · Fall/Winter - October 1, 2018 
 · Spring/Summer –March 1, 2019

 ɒ Materials due dates:

 · Fall/Winter - October 15, 2018
 · Spring/Summer – March 15, 2019

 ɒ Distribution dates:

 · Fall/Winter – November 2018 to April 2019
 · Spring/Summer – May 2019 to October 2019

POCKET GUIDE 

Attractio
ns

From America’s birth to  

modern Bluegrass... 

experience America’s  

instrument...the Banjo...

at the American Banjo Museum

9 East Sheridan Ave 

Bricktown - OKC

405-604-2793

Tues-Sat 11am-6pm 

Sun Noon-5pm

AmericanBanjoMuseum.com

AT T R A C T I O N S     |      7

Attractio
ns

45TH INFANTRY DIVISION MUSEUM 

The museum is the nation’s largest state operated military history museum 

depicting the military history of Oklahoma and the 45th Infantry Division. The 

museum includes the country’s third largest collection of historic U.S. military 

firearms and the largest collection on public display of items once owned by 

Adolf Hitler. 

2145 NE 36th St. • 405.424.5313 • www.45thdivisionmuseum.com

TU-F: 9 am-4:15 pm; SA: 10 am-4:15 pm; SU: 1-4:15 pm • Thunderbird Park closes 

no later than 5 pm • Admission: Donations accepted

AMERICAN BANJO MUSEUM

The American Banjo Museum, located in OKC’s Bricktown Entertainment 

District, is a one-of-a-kind facility dedicated to preserving and promoting the 

music and heritage of America’s instrument - the banjo. During your visit to 

the American Banjo Museum you will witness the history of the banjo, from 

America’s birth to modern Bluegrass. Check the museum’s website for dates of 

performances and special events.

9 E Sheridan Ave. • 405.604.2793 • www.americanbanjomuseum.com • TU-SA: 

11 am-6 pm; SU: Noon-5 pm • Admission: Adults: $8; Seniors (55+) & Students: 

$7; Youth (5-17): $6; Children under 5: Free; Military: $5; Family (2 adults & 2 

children): $15

AMERICAN PIGEON MUSEUM AND LIBRARY 

Opened in late 2011, the American Pigeon Museum is the largest museum 

space in the world devoted to pigeons. Visitors can see the various ways 

mankind’s oldest feathered friend has been a part of the human experience. 

Pigeons have played important roles in the military and, along with dogs, are 

one of the most decorated animals in military service. 

2300 NE 63rd St. • 405.478.5155 • www.theamericanpigeonmuseum.org

F-SA: 10 am-4 pm and by appointment • Admission: Free • Donations accepted

[ARTSPACE] AT UNTITLED 

[Artspace] at Untitled is a nonprofit contemporary arts center. Through 

visual arts exhibitions, artist’s lectures, printmaking workshops and musical 

performances, [Artspace] at Untitled offers opportunities for the community 

to engage with contemporary art. 

1 NE 3rd St. • 405.815.9995 • www.1ne3.org • TU-SA: 10 am-6 pm 

Admission: Free
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From America’s birth to  

modern Bluegrass... 

experience America’s  

instrument...the Banjo...

at the American Banjo Museum

9 East Sheridan Ave 

Bricktown - OKC

405-604-2793

Tues-Sat 11am-6pm 

Sun Noon-5pm

AmericanBanjoMuseum.com

800.225.5652 • VISITOKC.COM
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DOWNTOWN & SURROUNDING AREAS
AUTOMOBILE ALLEY
Revitalized. Revamped. And really cool. Located just north of Downtown, 
what used to be the primary location for the city’s car dealerships is now 
home to some of OKC’s best local dining and specialty shops. 

BOATHOUSE DISTRICT
This hotspot for outdoor recreation along the Oklahoma River is also the 
official U.S. Olympic & Paralympic Training Site for rowing and canoe/kay-
ak, but there’s plenty to do for non-Olympians too. RIVERSPORT Rapids, 
the new state-of-the-art whitewater rafting and kayaking facility, is geared 
for both family fun and elite athlete training. And anyone can enjoy 
kayaking, dragon boating, stand up paddleboarding and cycling with 
rentals from the Chesapeake Boathouse.

FILM ROW
Equal parts historic and revitalized, Film Row was once home to the film 
distribution offices for Hollywood’s major studios. It’s now home to a mix 
of artistic businesses, locally-owned restaurants and more. 

BRICKTOWN ENTERTAINMENT DISTRICT / DEEP DEUCE 
Just a short walk from downtown hotels, event venues and attractions, this 
former warehouse district is filled with restaurants, nightlife and 
entertainment options. From taking a cruise along the Bricktown Canal to 
catching an Oklahoma City Dodger’s game at the Chickasaw Bricktown 
Ballpark, Bricktown is a favorite destination for visitors and locals alike. 
And just north of Bricktown is historic Deep Deuce, where you can find 
more great restaurants and nightlife options.

MIDTOWN
On the northern edge of downtown and just west of Automobile Alley, the 
Midtown district connects the hustle and bustle of downtown with the 
stately historic neighborhoods to its north. With a mix of local restaurants, 
neighborhood pubs and unique shops, it’s a great place to experience the 
best of OKC’s recent urban renaissance.

BOATHOUSE DISTRICT

BRICKTOWN

DOWNTOWN

SITE OF FUTURE
DOWNTOWN PARK

FILM ROW

MIDTOWN

AUTOMOBILE ALLEY

OK HEALTH CENTER COMPLEX

ADVENTURE DISTRICT 
Full of family-friendly adventures, this two-mile area includes the can’t 
miss National Cowboy & Western Heritage Museum, the nationally 
renowned Oklahoma City Zoo and Botanical Gardens and plenty of 
hands-on family fun at Science Museum Oklahoma. It’s also home to 
Remington Park Racing Casino, the state’s premier horse racing facility with 
Oklahoma City’s only casino.

ASIAN DISTRICT
An influx of Vietnamese immigrants in the 1970s transformed the area 
surrounding Northwest 23rd Street and Classen Boulevard into a vibrant 
enclave of Asian culture. It’s where you’ll find some of the best Asian 
restaurants in OKC, including some of the most authentic (and delicious) 
Vietnamese food this side of the Pacific. 
 
PASEO ARTS DISTRICT 
Developed in 1929 as the first shopping district north of Downtown, it’s 
now home to 22 galleries and more than 80 artists. The curved, two-block 
street is filled with Spanish revival architecture, great restaurants, a coffee 
house, boutiques, gift shops and more. 

PLAZA DISTRICT
If you’re the sort that likes to check out the hip and happening, you’ll find it 
in this enclave of locally-owned shops, neighborhood bars, quirky galleries 
and fun-and-funky restaurants. It’s also home to Lyric on the Plaza Theatre.

STOCKYARDS CITY
A visit to Stockyards City is a great way to experience the authentic 
American West that’s still alive and well in this modern metropolis. Home 
to a number of shops specializing in all things western, you can outfit an 
entire ranch (cattle included) or just find a new pair of boots. It’s also 
home to Cattlemen’s Steakhouse, Oklahoma City’s oldest restaurant, where 
they’ve been serving up steak to cowboys and city-folk alike for more than 
100 years.

UPTOWN 23rd 
Uptown 23rd is one of OKC’s oldest districts and one of the newest to make 
a comeback. Anchored by the historic Tower Theater and stretching from 
Broadway Avenue to Pennsylvania Avenue on Northwest 23rd Street, you’ll 
find great locally-owned restaurants, eclectic boutiques and Oklahoma City 
University. 

WESTERN AVENUE / CLASSEN CURVE 
Western Avenue and Classen Curve combine for the perfect blend of old 
and new in Oklahoma City. Western Avenue’s charming neighborhoods 
and quaint ambiance go back to the days of historic Route 66. Classen 
Curve is the new kid on the block, with a sleek, modern design recently 
built from the ground up. Both provide the perfect place for perusing an 
eclectic mix of local restaurants, bars, retail shops, boutiques, antique and 
home décor stores and fine art galleries.
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AUTOMOBILE ALLEY
Revitalized. Revamped. And really cool. Located just north of Downtown, what used to be the primary 
location for the city’s car dealerships is now home to some of OKC’s best local dining and specialty shops. 

BOATHOUSE DISTRICT
This hotspot for outdoor recreation along the Oklahoma River is also the official U.S. Olympic & Paralympic 
Training Site for rowing and canoe/kayak, but there’s plenty to do for non-Olympians too. RIVERSPORT 
Rapids, the new state-of-the-art whitewater rafting and kayaking facility, is geared for both family fun 
and elite athlete training. And anyone can enjoy kayaking, dragon boating, stand up paddleboarding and 
cycling with rentals from the Chesapeake Boathouse.

FILM ROW
Equal parts historic and revitalized, Film Row was once home to the film distribution offices for Hollywood’s 
major studios. It’s now home to a mix of artistic businesses, locally-owned restaurants and more. 

BRICKTOWN ENTERTAINMENT DISTRICT / DEEP DEUCE 
Just a short walk from downtown hotels, event venues and attractions, this former warehouse district is 
filled with restaurants, nightlife and entertainment options. From taking a cruise along the Bricktown Canal 
to catching an Oklahoma City Dodger’s game at the Chickasaw Bricktown Ballpark, Bricktown is a favorite 
destination for visitors and locals alike. And just north of Bricktown is historic Deep Deuce, where you can 
find more great restaurants and nightlife options.

MIDTOWN
On the northern edge of downtown and just west of Automobile Alley, the Midtown district connects the 
hustle and bustle of downtown with the stately historic neighborhoods to its north. With a mix of local 
restaurants, neighborhood pubs and unique shops, it’s a great place to experience the best of OKC’s recent 
urban renaissance.

Downtown & Surrounding Areas

P O C K E T  G U I D E



 ♦ The Coupon Booklet provides visitors with 
discounts and offers form some of the top 
attractions , shopping and restaurants in Oklahoma 
City.

 ♦ It’s a junior sized publication that is  9” high by 4” 
wide printed in spring and fall. 

 ♦ The Coupon Booklet  is  placed in the  Pocket 
Guide of which 50,000 are printed and distributed 
annually in two print runs- Fall/Winter and Spring/
Summer (25,000 each print run).

 ♦ 10,000 additional copies of just the Coupon 
Booklet are print to be distributed when people 
request coupons. 

 ♦ Issue dates

 ɒ Order close dates:

 · Fall/Winter - October 1, 2018 
 · Spring/Summer –March 1, 2019

 ɒ Materials due dates:

 · Fall/Winter - October 15, 2018
 · Spring/Summer – March 15, 2019

 ɒ Distribution dates:

 · Fall/Winter – November 2018 to April 2019
 · Spring/Summer – May 2019 to October 2019

COUPON BOOKLET

COUPONS



 ♦ Digital (invoiced quarterly)

 ɒ Header ad      $300/month

 ɒ Page Sponsor ad     $250/month

 ɒ Featured Listing     $100/month

 ɒ Interior ROS ad     $200/month

 ɒ Top Pick ROS ad     $200/month

 ɒ Mobile ROS ad     $200/month

 ♦ Visitor Guide (invoiced annually or per session)

 ɒ Full year:

 · Premium position full page   $5,500/both sessions
 · full page        $4,800 both sessions
 · half page        $3,000 both sessions
 · quarter page       $1,800 both sessions

 ɒ Single Session:

 · full page        $3,000/per session
 · half page        $1,875/per session
 · quarter page       $1,125/per session

 ♦ Guest Guide (invoiced annually or per session)

 ɒ Full year:

 · Premium position full page   $5,500 both sessions
 · full page        $4,800 both sessions
 · half page        $3,000 both sessions
 · quarter page       $1,800 both sessions

 ɒ Single Session:

 · full page        $3,000/per session
 · half page        $1,875/per session
 · quarter page       $1,125/per session

 ♦ Pocket  Guide (invoiced annually or per session)

 ɒ Full year:

 · full page        $1,300 both sessions
 · half page        $1,000/both sessions
 · Coupon         $750/both sessions
 · Coupon with ad purchase   $500/both sessions

 ɒ Single Session:

 · full page        $750/per session
 · half page        $600/per session
 · Coupon         $400/per session
 · Coupon with ad purchase   $275/per session

RATES



Special rates for advertising in both Visitors Guide and Guest Guide (buy an ad in one publications and  
get the other publication at 25% OFF).

 ♦ Both sessions 

 ɒ Premium Position*  $9,625     

 ɒ full page    $8,400  

 ɒ half page    $5,250  

 ɒ quarter page    $3,150   

 ♦ One session (Fall/Winter or Spring/Summer):

 ɒ full page    $5,250   

 ɒ half page    $3,280   

 ɒ quarter page    $1,950  

SPECIAL RATE PROGRAMS



Visitors Guide and Guest Guide

 ♦ Full Page ad:

 ɒ 10.50” h  x 8” w - finished size

 ɒ Additional 0.125” FULL BLEED 

 ɒ With the bleed the size is 10.75” h x 8.25” w

 ɒ 0.25”  safe zone around the inside edge with no logos, text or important information

 ♦ Half Page ad:

 ɒ 4.7” h x 7” w - finished size

 ɒ Built to size, NO BLEED

 ɒ 0.125” safe zone around the inside edge with no logos, text or important information

 ♦ Quarter page ad:

 ɒ 4.7” h x 3.4” w  - finished size

 ɒ Built to size, NO BLEED

 ɒ 0.125” safe zone around the inside edge with no logos, text or important information

 ♦ Pocket Guide:

 ɒ Full Page ad:

 ɒ 8.5” h x 3.75” w  finished size

 ɒ Additional 0.125” FULL BLEED 

 ɒ With the bleed the size is 8.75” h x 4” w

 ɒ 0.25” safe zone around the inside edge with no logos, text or important information

 ♦ Half Page ad:

 ɒ 4.25” h x  3.75” w finished size

 ɒ Additional 0.125” FULL BLEED 

 ɒ With the bleed the size is 4.5” h x 4” w 

 ɒ 0.25” safe zone around the inside edge with no logos, text or important information

 ♦ Coupon: 

 ɒ 2.13” h x 3.49” w finished size

 ɒ Built to size, NO BLEED

 ɒ 0.125 in. safe zone around the inside edge with no logos, text or important information

Notes:

Create ads at 300 dpi, CMYK color space, all fonts must be converted to outlines or rasterized. All 
artwork needs to be created to EXACT size at 300 DPI. Acceptable file types: .AI, .EPS, .PDF, .PSD, and 
.JPG. All print ads payments are due on same day materials are due. 

MATERIAL SPECIFICATIONS



Web ads:

 ♦ Header ad  (one per month):

 ɒ Image - 2,500 w x 1,406 h - GIF or JPEG

 ɒ Text – 160 character (including spaces)

 ɒ URL link

 ♦ Page Sponsor ad (one per page/per month):

 ɒ Image - 250 w x 250 h - GIF or JPEG

 ɒ Text – 160 characters of text (including spaces)

 ɒ URL link

 ♦ Interior ROS ad (up to 10 rotating per month)

 ɒ Image - 250 w x 250 h - GIF or JPEG

 ɒ Text – 160 character s of text (including spaces)

 ɒ URL link

 ♦ Top Pick ad (up to 5 ads rotating in 5 positions per month):

 ɒ Image -  176 w x 100 h - GIF or JPEG

 ɒ Text - 125 characters of  text (including spaces)

 ɒ URL link

 ♦ Mobile banner ad (up to 15 per month):

 ɒ Supplied ad – 300 w x 50h

 ɒ GIF, JPEG, HTML, 3rd party

 ♦ Featured Listing (up to 25 in each major section):

 ɒ Images 375 w x 250 h – up to 20 images

Notes:

Artwork due 5 days prior to  beginning of month. Web ads are invoiced quarterly, 3 months at a time.
Invoices due upon receipt.

MATERIAL SPECIFICATIONS



Neil Helms, CTA

Manager, Marketing Partner Program

nhelms@VisitOKC.com

405-921-0573

CONTACT


