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VISITORS IMPACT ON OKLAHOMA CITY
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Visitation is strong

Oklahoma City saw an estimated 7.5 million visitors last year through leisure travel, group tours, events
and conventions.

Tourism is Big Business

Tourism is the 3rd largest industry in Oklahoma, with Oklahoma County by far generating more revenue
from domestic travel than any other county. The 7.5 million visitors to Oklahoma City last year helped
support 31,500 jobs, with an estimated $14.6 million in hotel tax collected. Visitors in 2016 had an
estimated direct spending impact of $2.2 billion



CVB MARKETING TO VISITORS

As the City’s official destination marketing organization, the mission of the Oklahoma City Convention &

Visitors Bureau is to contribute to the economic well-being of Oklahoma City and its citizens through the
solicitation and servicing of conventions and other related group business, to promote the city as a first-
class visitor destination, and to enhance Oklahoma City’s name and image.

Marketing and Communications Key Strategies:
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B2B-focused (Meetings, Sports and Groups) paid advertising in print and digital that increases
awareness of Oklahoma City’s expanding opportunities in the B2B market and generated leads for
the CVB’s sales staff.

Consumer-focused (Leisure) paid advertising in print and digital and paid social that positions

Oklahoma City as a desirable getaway and vacation destination, motivates overnight travel from key
target markets and activates OKC residents and visitors to be brand advocates.

PR effort focused on key target markets.

Owned media including print publications, social media, videos, blog and a content-rich website
supported by SEOQ/SEM.

Development of appropriate collateral materials that meet the needs of leisure, meetings and
conventions, sports and group tour sales efforts.



MARKETING PARTNER PROGRAM

Reach Visitors - When they are planning how to spend their time and money in Oklahoma City AND
when they are spending money in OKC by advertising in the CVB owned media properties

Extend your marketing dollars - Partners can participate in selected CVB marketing/promotional

activities.

Cost effective - Partners can take advantage of low cost “Co-op” and no cost promotional

opportunities from CVB.

Qualified Audience - Partners can reach visitors that are going to our website or that have viewed,

requested or picked up our publications.

Paid opportunities:

Digital (Website)
Visitor Guide
Guest Guide
Pocket Guide
Coupon Booklet
Sponsorships

« No cost opportunities:

Listings

Coupons/Special Offers
Events posted

Participate in Partner Events



REACH (OWNED MEDIA PROPERTIES)

Digital (July 1, 2017 to June 30, 2018)
& 1534245 sessions

60% mobile
+  22% desktop
+  18% tablet
¢ 1,086,629 unique users

¢ 3,588,968 page views
¢ 80% new sessions every
Visitors Guide

¢ 120,000 Printed and distributed annually in two
print runs- Fall/Winter and Spring/Summer

Guest Guide

¢ 12,000 Printed and distributed annually in two
print runs- Fall/Winter and Spring/Summer

¢ Displayed in over 4,500 hotel rooms.
Pocket Guide

¢ 50,000 Printed and distributed annually in two
print runs- Fall/Winter and Spring/Summer

Coupon Booklet

¢ 20,000 Printed and distributed annually in two
print runs- Fall/Winter and Spring/Summer



VISITOKC.COM
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VISITOKC.COM
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Header ad

Page Sponsor ad

Run of Site ad

Top Pick ads

Featured Listing

Regular Listing



VISITORS GUIDE

The Visitors Guide is a planning tool and is
requested prior to visiting OKC. The Oklahoma City
Visitors Guide provides visitors a easy way to plan
their time in OKC. It's distributed by request, through
a broad distribution network and available online at
Visitokc.com.

The publication provides information on OKC:

+ Information about the city and getting around.

* Hotels, Things to do, Restaurants, Events,
Outdoor activities, sports and more.

There are 120,000 printed and distributed annually
in two print runs- Fall/Winter and Spring/Summer.
(60,000 each print run).

Issue dates

*  Order close dates:

Fall/Winter - September 1, 2018
Spring/Summer - February 1, 2019

* Materials due dates:

Fall/Winter - September 15, 2018
Spring/Summer - February 15, 2019

* Distribution dates:

Fall/Winter — November 2018 to April 2019
Spring/Summer — May 2019 to October 2019

From active adventures
to dining al fresco,

a guide to

getting outside



GUEST GUIDE

The Guest Guide is a targeted visitor magazine
catering to discerning travelers while they are
visiting Oklahoma City.

The guide provides information the districts, events/
festivals, entertainment, attractions, shopping and
restaurants in OKC.

It's a hard bound publication designed to stay in the
hotel room and is replaced every 6 months. With
current hotel occupancy level we estimate that there
are over 1,000,000 room nights that the visitor has
opportunity to read through the Guest Guide.

OP ATTRACIIONS | BESTIRESTAURANISEIESHORRINCGICUIDE

SOKEAHOMASCLIY.
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There are 12,000 printed and distributed annually
in two print runs- Fall/Winter and Spring/Summer
(6,000 each print run).

Issue dates

*  QOrder close dates:

Fall/Winter - September 1, 2018
Spring/Summer - February 1, 2019
* Materials due dates:

Fall/Winter - September 15, 2018
Spring/Summer - February 15, 2019
+ Distribution dates:

Fall/Winter — November 2018 to April 2019
Spring/Summer — May 2019 to October 2019




POCKET GUIDE

The Pocket Guide provides visitors with information
about what to see and do in Oklahoma City. It has
maps of the downtown and metro areas.

The guide lists Oklahoma City’s attractions, the
districts, arts and entertainment venues, sports
venues, horse shows and restaurants. There are
also fold out Maps, and Suggested ltineraries.
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50,000 are printed and distributed annually in two X
print runs- Fall/Winter and Spring/Summer (25,000 N B P | ““‘ww
each print run). b i P

676 locations (hotels, visitor centers, etc.) in
Oklahoma City, Tulsa, Wichita, KS and Amarillo, TX
by Certified Folder.

Pocket Guide and Coupon Booklet - Offered to
conventions/meetings and groups to include in the
bags of attendees.

Issue dates

*  QOrder close dates:

Fall/Winter - October 1, 2018
Spring/Summer —March 1, 2019
*  Materials due dates:

Fall/Winter - October 15, 2018
Spring/Summer — March 15, 2019
» Distribution dates:

Fall/Winter — November 2018 to April 2019 emon s renons o

Spring/Summer — May 2019 to October 2019



COUPON BOOKLET

The Coupon Booklet provides visitors with
discounts and offers form some of the top
attractions , shopping and restaurants in Oklahoma
City.

It's a junior sized publication thatis 9” high by 4”
wide printed in spring and fall.

The Coupon Booklet is placed in the Pocket
Guide of which 50,000 are printed and distributed
annually in two print runs- Fall/Winter and Spring/
Summer (25,000 each print run).

10,000 additional copies of just the Coupon
Booklet are print to be distributed when people
request coupons.

Issue dates

* Order close dates:

Fall/Winter - October 1, 2018
Spring/Summer —March 1, 2019
* Materials due dates:

Fall/Winter - October 15, 2018
Spring/Summer — March 15, 2019
+ Distribution dates:

Fall/Winter — November 2018 to April 2019
Spring/Summer — May 2019 to October 2019




+ Digital (invoiced quarterly)

+ Header ad

+  Page Sponsor ad

+ Featured Listing
Interior ROS ad
Top Pick ROS ad
Mobile ROS ad

¢ Visitor Guide (invoiced annually or per session)

Full year:

Premium position full page
full page

half page

guarter page

Single Session:

full page
half page
quarter page

¢ Guest Guide (invoiced annually or per session)

Full year:

Premium position full page
full page

half page

quarter page

Single Session:

full page
half page
quarter page

¢ Pocket Guide (invoiced annually or per session)

Full year:

full page

half page

Coupon
Coupon with ad purchase

Single Session:

full page

half page

Coupon
Coupon with ad purchase

$300/month
$250/month
$100/month
$200/month
$200/month
$200/month

$5,500/both sessions
$4,800 both sessions
$3,000 both sessions
$1,800 both sessions

$3,000/per session
$1,875/per session
$1125/per session

$5,500 both sessions
$4,800 both sessions
$3,000 both sessions
$1,800 both sessions

$3,000/per session
$1,875/per session
$1125/per session

$1,300 both sessions
$1,000/both sessions
$750/both sessions
$500/both sessions

$750/per session
$600/per session
$400/per session
$275/per session



SPECIAL RATE PROGRAMS

Special rates for advertising in both Visitors Guide and Guest Guide (buy an ad in one publications and
get the other publication at 25% OFF).

¢ Both sessions

+  Premium Position* $9,625

«  full page $8,400
+  half page $5,250
+ quarter page $3,150
¢ One session (Fall/Winter or Spring/Summer):
. full page $5,250
+  half page $3,280

+ quarter page $1,950



MATERIAL SPECIFICATIONS

Visitors Guide and Guest Guide
¢ Full Page ad:

10.50” h x 8” w - finished size

Additional 0125” FULL BLEED

With the bleed the size is 10.75” h x 8.25” w

0.25” safe zone around the inside edge with no logos, text or important information
¢ Half Page ad:

« 47" hx7"w-finished size

+ Built to size, NO BLEED

+ 0.125” safe zone around the inside edge with no logos, text or important information
¢ Quarter page ad:

47" hx3.4”w -finished size

Built to size, NO BLEED

0.125" safe zone around the inside edge with no logos, text or important information
¢ Pocket Guide:

Full Page ad:

8.5 h x 375" w finished size

Additional 0125” FULL BLEED

With the bleed the size is 875" h x 4” w

0.25” safe zone around the inside edge with no logos, text or important information
¢ Half Page ad:

+ 425" hx 3.75" w finished size
Additional 0125” FULL BLEED
With the bleed the size is 4.5" hx 4" w
0.25” safe zone around the inside edge with no logos, text or important information
¢ Coupon:

+ 213" h x3.49” w finished size
* Built to size, NO BLEED
+ 0125 in. safe zone around the inside edge with no logos, text or important information

Notes:

Create ads at 300 dpi, CMYK color space, all fonts must be converted to outlines or rasterized. All
artwork needs to be created to EXACT size at 300 DPI. Acceptable file types: .Al, .EPS, .PDF, .PSD, and
JPG. All print ads payments are due on same day materials are due.



MATERIAL SPECIFICATIONS

Web ads:
¢ Header ad (one per month):

+ Image - 2,500 w x 1,406 h - GIF or JPEG
Text — 160 character (including spaces)
URL link
¢ Page Sponsor ad (one per page/per month):

+ Image - 250 w x 250 h - GIF or JPEG
+ Text — 160 characters of text (including spaces)
+  URL link

¢ Interior ROS ad (up to 10 rotating per month)

Image - 250 w x 250 h - GIF or JPEG
Text — 160 character s of text (including spaces)
URL link
¢ Top Pick ad (up to 5 ads rotating in 5 positions per month):

+ Image - 176 w x 100 h - GIF or JPEG
Text - 125 characters of text (including spaces)
URL link
¢ Mobile banner ad (up to 15 per month):

Supplied ad — 300 w x 50h
+  GIF, JPEG, HTML, 3rd party
Featured Listing (up to 25 in each major section):

*

Images 375 w x 250 h — up to 20 images
Notes:

Artwork due 5 days prior to beginning of month. Web ads are invoiced quarterly, 3 months at a time.
Invoices due upon receipt.



CONTACT

Neil Helms, CTA

Manager, Marketing Partner Program
nhelms@VisitOKC.com
405-921-0573



