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Real. Fun. Partners.

Welcome to the Fall/Winter round of the 2018 Panama City Beach Real Fun Cooperative Programs. Here at the Real. FUN. Beach, we work to provide our
partners a balance of both traditional and innovative strategies that best serve the needs of your company. The partnerships presented through this
cooperative opportunity will help strengthen your brand, as well as effectively utilize your company’s marketing budget to its full potential.

Our relationship with the industry leading social media platform, Facebook, remains strong within this year’s program, continuing to increase exposure and
opportunity for your business, with populations such as long weekend visitors, families with kids in strollers, empty nesters and young couples being
targeted within the social program. New to email marketing is an opportunity for partners to be a part of the Sherman’s Travel eBulletin, a leading publisher
in online travel deals and money-saving travel advice for the industry. Print opportunities continue to be available in our key markets, with new partnerships
with Canadian Snowbird Association News and Nashville Lifestyles Magazine.

Thank you for your participation, we look forward to making 2018 the best year for Panama City Beach businesses!
Sunny Regards,

Jayna Leach




Real. Fun. Print Opportunities.

Panama City Beach



NEW — Canadian Snowbird Association News

Highlights
. Offici?l %ublication of the Canadian Snowbird Association, CSA News is the source of news and information for traveling Canadians over the

age of 5
* Panama City Beach Branded Full Page color ad in CSA’s Fall News issue
* Circulation: 93,000 o {g,
Opportunity
* Partner spots available: 4
*  Minimum partners required: 2
* Partners must provide: 1 high resolution photo, 40--45 words of copy, logo,

web address, phone number, and special offer (optional) :

gy’ In This Issue
~f © Snowbirding by Sea
S Cruisingalwr‘er

Available Dates a8 -

* Fallissue — (in-home 9/4)
e ASSET DEADLINE: July 2

Investment & Return
* PCB cost: $1,993
» Cost per partner: $500 (with 4 partners)



NEW - Nashville Litestyles Magazine

Highlights
* Panama City Beach Full Page ad in Nashville Lifestyle’s June issue
* Circulation: 30,000

Opportunity

* PCB will have a full color ad

* Partner spots available: 4

*  Minimum partners required: 2

* Partners must provide: 1 high resolution photo, 40--45 words of copy, logo,

web address, phone number, and special offer (optional)

Available Dates
* October issue — Fall Weekend Getaways
e ASSET DEADLINE: July 24t

OUT ON THE

Investment & Return
e PCB cost: $2,540
* Cost per partner: $300 (with 4 partners)




Highlights

* Panama City Beach Full Page ad in Atlanta Magazine MAGAZINE

* Qreulation: 69,820 oweinbonts  MERCEDESBENZ  "omved e

STADIUM modern chicken

Opportunity

* Placement within a Full Page PCB brand ad

* Partner spots available: 4

*  Minimum partners required: 2 (fewer partners will affect cost)

* Partners must provide: 1 high resolution photo, 40-45 words of copy, logo, web :
address, phone number and special offer (optional)

y
ANTS

EIGHT

Available Dates SPOTS TO
TRY NOW

* September — Visit Florida Editorial section
e ASSET DEADLINE: June 11

Investment & Return

* PCB cost: $3,725

* Cost per partner: $400 (with 4 participants)

*Pending Visit Florida’s new fiscal co-op plan

PLUS DRESS YOURSELF IN JEWELS



Softball & Baseball Magazine

Highlights

* Reach tournament planners and decision makers in the magazines featuring a wealth
of information relevant to these sports

* Combined readership of magazines ~225,000

Opportunity
* PCB and partners will be a part of a 2-page spread in both magazines
*  Minimum partners required: 4 per magazine, per insertion

* Partners must provide: 1 high resolution photo, 40-45 words of copy, web address,
phone number, logo

Available Dates
* September issues

e ASSET DEADLINE: July 17

Investment & Return
* PCB cost: $3,000 per issue

* Cost per partner: $750 per magazine/month

America's Source For Softhall Nows!
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The Griffon 108 Military Magazine

Highlights

e Panama City Beach Full Page ad in The Griffon’s Fall issue targeting military as they plan their
yearly, required vacation time

» This 30 year-old publication reaches the men and women of the 108t Training Command-Army,
Army Reserve AND National Guard quarterly and delivered direct to members’ homes

e Circulation: 25,000

Opportunity

* PCB will have a full color ad

* Partner spots available: 4

*  Minimum partners required: 2

* Partners must provide: 1 high resolution photo, 40-45 words of copy, logo,

web address, phone number, and special offer (optional)

Available Dates
e Fallissue —in home 10/9

* ASSET DEADLINE: August 14

Investment & Return
e PCB cost: $3,240
» Cost per partner: $400 (with 4 partners)



Real. Fun. Digital Opportunities.

\}_(/ ®
Panama City Beach



Digital Banner Guidelines

PCB will continue to be responsible for layout and design of any and all digital banners for our valued
partners. For programs on slides 12-15, we will ask for the following assets. In return, each partner

will receive complete banners for their own future needs.

Required Partner Assets:

* Send up to three images for consideration (authentic destination images suggested)
* One logo EPS/vector

* 40-character-max (including spaces) headline

e 17-character-max (including spaces) call to action

Headline
e Driving URL

Logo

Image

Call to Action
Standard banner sizes include: 300x250, 160x600, 728x90, 320x50

If no image or CTA is provided, the CVB will use a standard option.

DISCOVER THE
FOUNTAINS OF YOUTH

FAMILY FUN FOR
EVERYONE!

LEARN MORE NOW )




Families Targeted Display (KIS and Long Weekend Families)

Highlights

e Utilizing programmatic digital ad buying, partner display banner ads will reach
families planning to take a beach vacation in the summer along the Gulf coast;
focused on moms who are their family’s “Chief Vacation Officer”

* Display banners will run across hundreds of websites based on the target
audience online behaviors

* The campaign will be geo-targeted to PCB primary drive markets in Alabama,
Georgia, Tennessee and Florida

Opportunity

* PCB will serve partner desktop/mobile banner ads in four sizes

* 1,000,000 impressions will be divided among participating partners
* Partner spots available: 6

*  Minimum partners required: 4

* Partner must provide: one image, one logo, 40-character-max headline, 17-
character-max call to action and click-thru URL (see banner guidelines for details)

Timing
* July 30 — September 30
e ASSET DEADLINE: July 13

Travelwhip.com

Wareable.com

Investment & Return (will fluctuate based on # of partners) IHeart.com

e Costto PCB-$3,600 Mommyish.com

e Cost per partner — $400 Allrecipes.com




Couples Targeted Display

Highlights

Utilizing programmatic digital ad buying, partner display banner ads will reach
couples planning to take a beach vacation in the summer along the Gulf coast.

Display banners will run across hundreds of websites based on the target
audience online behaviors

The campaign will be geo-targeted to PCB primary drive markets in Alabama,
Georgia, Tennessee and Florida

Opportunity

PCB will serve partner desktop/mobile banner ads in four sizes
1,000,000 impressions will be divided among participating partners
Partner spots available: 6

Minimum partners required: 4

Partner must provide: one image, one logo, 40-character-max headline, 17-
character-max call to action and click-thru URL (see banner guidelines for details)

Timing

October 1 — November 25
ASSET DEADLINE: September 10

Investment & Return (will fluctuate based on # of partners)

Cost to PCB — $3,600

Cost per partner — $400

SAMPLE SITE LIST

Travelwhip.com

Wareable.com

iHeart.com

Mommyish.com

Allrecipes.com




TripAdvisor PX0)

*  TripAdvisor is the world's largest travel site according to comScore, enabling travelers to know better, trlpadV| SOr
book better and go better to get the most out of their travel experience.

* Partners can have 100% permanent placement with two banners on the PCB TripAdvisor page for an
entire month

* NEW IN 2018 additional banner ad placements targeting competitive destination content to reach
consumers searching for information about destinations such as Gulf Shores, Destin, Daytona Beach,
Myrtle Beach, etc.

©© {(/-adVvisor’  Panama it

About Panama. Hotels  Vacation Rentals  Flights  Restaurants  Thingstodo  eee () Save now on hotels

* Each of the 3 partners will run one of the three months below exclusively on PCB page AND

continually in rotation with the additional banner ads " A 10U .
rmaren REAL FUN BI PLAN YOUR FUN

Opportu nlty Panama City Beach, Florida 163,947 reviews and opinions ’ & ..

eeeeeee

e Partner will have exclusive ownership of two banner units on the TripAdvisor — Panama City Beach,
Florida, Premium Destination Page; the CVB will own all other banners and content on the page (one
available per month — total of 3)

3,480 Reviews

eviel

* Display banners targeting competitive destination content will run February through April
continuously (3 Partners)

Restaurants (314) ~
75485 Reviews

Forum >
7,107 Posts

* Partner must provide: one image, one logo, 40-character-max headline, 17-character-max call to
action and click-thru URL (see banner guidelines for details) o T e, R e e e

Panama City Beach, with its trademark white sand and

.
Available Dates il tocs s o s esks | DISGOVG¢ P Gty BBE, Ford

to retiree o families. As a result the city offers a + New Year's Eve Beach Ball Drop o Maks et
r all ages and interests. Families won't = Wk elitRomantic + hicks it Memorsiie

° Ju Iy' August’ Septem ber ‘Read i * Make It Adventurous * See more

*  ASSET DEADLINE: June 11t

Investment & Return
* Annual page ownership — $36,000
» Cost per partner per month — $833

e~ 40,000 IMPs per partner to a highly qualified audience interested in beach vacations



Pandora

Highlights
* Message delivery to a highly-engaged listener wherever they go in a super-clean, uncluttered environment
* Targeted to adults 25-54 in key PCB drive markets

Opportunity
* :15 or :30 audio spot will run with 300x250 companion banner
* 1,000,000 impressions will be split among 4 partners evenly

* Partner spots available: 4 total

*  Minimum partners required: 4

* Partners must provide: :30 script or copy points and Pandora will produce audio spot at no-charge. For
companion banner, provide one image, one logo, 40-character-max headline, 17-character-max call to action
and click-thru URL (see banner guidelines for details)

Available Dates

J
e 8/1-10/21 0
H
e ASSET DEADLINE: July 4 T
R
Investment & Return :
* PCB cost: $2,000/flight Why Don't We Just Dance - “‘\T_(, . -
* Cost per partner: $750 e =

Haywire (Deluxe Edition)

| PLAN YOUR
| FUN NOow

b 11 »



Real. Fun. Social Opportunities.

Panama City Beach



Facebook Carousel Ads (Long Weekend and KIS Families)

Highlights

* Target active PCB followers, friends of followers and vacation/beach intenders on Facebook
* Showcase multiple images and links within a single ad unit to direct people to individual partner websites

*  Summer 2017, the Facebook Partner Carousel units reached over 250,000 users, delivering over 9,000 link clicks and
over ~7,800 total actions including likes, shares, comments and clicks to partner sites (average per partner ~2,250
clicks and 1,950 engagements)

Opportunity E Visit Panama City Beach shared 1 ink

March 22 - @

e PCB will run a carousel ad on Facebook, allowing 4 partners to participate in the ad unit each flight, partners may
run in multiple flights

* Partner spaces available: 4 per flight (limited to one image per month from each partner)
*  Minimum required partners: 3 per flight

* Partners must provide: one image, a destination URL, 30-character copy, and one color vector logo and are
encouraged to include a special offer

Available Dates (Fall)
Investment & Return

Your F ht ! Condo & Hom

. July 30 — August 19 Learn More canr T Learn More 25

* Costto PCB - $3,000
® ASSET DEADLINE: July 13 e Uke B Comement 4 SBhare M-

* Cost per partner per month — $250
¢ August 20 — September 9 OO0« Yop Comments

e Reach —~250,000 IMPs per flight, site e e
* ASSET DEADLINE: August 3 link clicks and engagements

* September 10 — September 30
e ASSET DEADLINE: August 20



< YA -
Laketown Wharf

Facebook Canvas Ads (Long Weekend and KIS Families)

Highlights
* Target active PCB followers, friends of followers and vacation/beach intenders on Facebook

* Showecase images, video, copy, and links within a single ad unit that expands onto the entire mobile screen to direct
people to specific locations on your website

* Canvas ads flow top down and combine multiple images and videos

e 2017 partners saw ~300,000 impressions served and ~ 2,000 site link clicks from Canvas ads

“Wow". *Amazing”. “Beautiful” are a few
words used to describe a vacation at
Laketown Wharf. But the ane most often
used is "Perfect”. This family-friendly
condo provides the perfect location,
perfect number of amenities, and the
perfect access to Panama City Beach.

Opportunity

e PCB will run canvas ads on Facebook

* Partner spaces available: 1/month

*  Minimum required partners: 1/month

* Partners must provide: 3-4 Images minimum, video (if available), text (500 characters max), CTA % VIsltPanamacnyI:each
Sponsored (demo) * &
Available Dates Need a beach vacation? Start planning your

Panama City Beach getaway today!

Two flights
e 7/30-8/26 ASSET DEADLINE: July 13

* 8/27-9/23 ASSET DEADLINE: August 10
Panama City Beach

Laketown Wharf's amer REAL, FUN. BEACH. e
ages witha gym, 5p -t

boardwalk, kid's
Beachaccess, restauran|

Investment & Return N4 s
Emerald View Resorts Resorkand oictiens

° COSt tO PCB - $1'500 [C) Like D Comment d) Share

* Cost per partner — $750

* Reach —~300k Impressions, site links and engagements

Book today from $89 per night




Facebook Carousel Ads (Empty Nesters and Young Couples)

Highlights
* Target active PCB followers, friends of followers and vacation/beach intenders on Facebook
* Showecase multiple images and links within a single ad unit to direct people to individual partner websites

*  Summer 2017, the Facebook Partner Carousel units reached over 250,000 users, delivering over 9,000 link clicks and
over ~7,800 total actions including likes, shares, comments and clicks to partner sites (average per partner ~2,250
clicks and 1,950 engagements)

Opportunity g Visit Panama City Beach shared a ink

Mach 22 @
e PCB will run a carousel ad on Facebook, allowing 4 partners to participate in the ad unit each flight, partners may
run in multiple flights
* Partner spaces available: 4 per flight (limited to one image per month from each partner)
*  Minimum required partners: 3 per flight

* Partners must provide: one image, a destination URL, 30-character copy, and one color vector logo and are
encouraged to include a special offer

Available Dates Investment & Return

Claim Your FREE Night Now! Condo & Hom
Learn More Learn More

* October 1 —October 21 . Cost to PCB — $3,000

° . W Uke W Comenant ~ Share .'
ASSET DEADLINE: September 10 - Cost per partner per month — $250

Lale TR Top Comments *

e Reach —~250,000 IMPs per flight, site 45 shares 34 comments
- ASSET DEADLINE: October 1 link clicks and engagements

e October 22 — November 11

e  November 12 — December 2

e ASSET DEADLINE: October 22



Facebook Canvas Ads (Empty Nesters and Young Couples)]

Highlights

Target active PCB followers, friends of followers and vacation/beach intenders on Facebook

Showcase images, video, copy, and links within a single ad unit that expands onto the entire mobile screen to direct

people to specific locations on your website

Canvas ads flow top down and combine multiple images and videos

2017 partners saw ~300,000 impressions served and ~ 2,000 site link clicks from Canvas ads

Opportunity

PCB will run canvas ads on Facebook
Partner spaces available: 1/month

Minimum required partners: 1/month

Partners must provide: 3-4 Images minimum, video (if available), text (500 characters max), CTA

Available Dates

10/1 —10/28 ASSET DEADLINE: September 10
10/29 — 11/25 ASSET DEADLINE: October 8

Investment & Return

e Costto PCB-5$1,500

* Cost per partner — $750

Reach —~300k Impressions, site links and engagements

< YA -
Laketown Wharf

“Wow". *Amazing”. “Beautiful” are a few
words used to describe a vacation at
Laketown Wharf. But the ane most often
used is "Perfect". This family-friendly
condo provides the perfect location,
perfect number of amenities, and the

perfect access to Panama City Beach.
% Visit Panama City Beach

Sponsored (demo) * @

Need a beach vacation? Start planning your
Panama City Beach getaway today!

o

Emerald View Resorts

|ﬂ) Like C) Comment \ \ (
\ ®
\_’ ities appeal to all
¢ ools, lakefront
Panama City Beach avground,
REAL, FUN. BEACH. - 's and more - a lot
. ‘ B lLaketown Wharf
e Panama City

r ot before!

$89 per night



Facebook Promoted Posts

Highlights
* Partner content is posted directly to the official PCB Facebook page
* Posts are promoted to targeted, active PCB followers and avid fans on Facebook

* In 2017 the promoted posts thus far have reached over 135K users delivering nearly 10K
actions including likes, shares, comments and clicks to site

Opportunity
* PCBis offering a promoted Facebook post on the official PCB Facebook page each month
* Partner spaces available: 2 per month

e Partner must provide: Copy and image or a video for 1 Facebook post, which must be
approved by PCB before going live, link to special offer if any

*  Posts will link to the partner listing on VisitPanamaCityBeach.com
Available Dates

e August ASSET DEADLINE: July 31

* September ASSET DEADLINE: August 30

*  October ASSET DEADLINE: September 30

*  November ASSET DEADLINE: October 31

Investment & Return:
e PCB cost: $2,000

* Cost per partner per month: $500

e Reach between 12,000 — 32,000 users

Visit Panama City Beach

Published by Michaelean Stewart [ 17hrs- @
Low rates, no fees and perfect weather make fall the best time to return to
Panama City Beach and Laketown Wharf.

Featuring 5 pools, a gym, lakefront boardwalk, beach access, restaurants
and more, Laketown Wharf is the premier destination for beach goers of all
ages. Chill in the air? No worries, we've got you covered with a heated pool
on the main deck! And don't forget to check out The Wharf - Local Seafood
Buffet as featured on Animal Planet’s “Tanked’l Plus you won't miss a
moment of football with evening games shown on a 15 foot screen - pool
sidel

Fall back to Panama City Beach this weekend with rates from $135 per night
and ZERO fees! http://bit ly/2yJpsIP

5!
2\ 46,655 people reached b View

Sy Visit Panama City Beach
S July 27,2017 at 10:09am - @

While the boss isn’t looking, Royal American Beach Getaways is offering
the fourth night FREE AND a FREE $50 voucher to Beachfront Adventures
with August travel. That's in addition to a day of FREE beach chairs (at
select properties) and a FREE round of drinks! So getaway while we are
giving it away: http://bit.ly/RABGInPCB

e Like W comment M Share



Facebook Live Partnership

Highlights

* Provide Facebook users with inspiring content connecting them to the destination in real time

* Visit Panama City Beach Facebook has over 620,000 likes on Facebook, offering a large pool of dedicated fans

* Video will link back to the partner page and be promoted to the PCB Facebook audience to continue views for
seven days following

Opportunity
* PCBis allowing 1 partner each month to be highlighted in a Facebook Live video . ) ,
Visit Panama City Beach was live. 3\ Follow
° Partner spaces available: 1 per month - :ubllshed by Michaelean Stewart [?] - June 23, 2017 -
* Theideal candidate for this co-op is an accommodation partner who wants to show off a view from a balcony, Live at Hidden Dunes Of Panama City Beach

a spectacular pool or tiki bar with a Gulf view, or perhaps outdoor kids activities where the beach is visible
* Partners can provide five to ten talking points for staff hosting the Live video
* No interview styles permitted, hours available to shoot video is from 8am-5pm Monday-Friday
Available Dates
August ASSET DEADLINE: July 31
September ASSET DEADLINE: August 30
October ASSET DEADLINE: September 30
November ASSET DEADLINE: October 31

Investment & Return
* Cost per partner per month — $200

* Views — an estimated 25,000



Real. Fun. Emaill.

Panama City Beach



Sherman’s Travel eBulletin

Highlights
* Sherman’s Travel is one of the leading publishers on online travel deals and money-saving travel advice in the industry.

* Their eBulletin is targeted within their large database of users to those interested in Beach Travel

Shermanslravel

e PCB branded e-mail HAND-PICKED DEALS. EXPERT ADVICE.
eBULLETINS*
* Beach Segment — delivered to 398,447 opt-ins Sewvion

* Partner spots available: 6
* Minimum partners required: 4

* Partners must provide: 1 high resolution photo, 40-45 words of copy, logo,

web address, phone number, and special offer (optional)

Available Dates

* Beach Travel Subset — 8/02

. VWY b, g eorici g g, B0 AT, ﬁu«da K 'S
*  ASSET DEADLINE: June 25 momLmTee e A
Po-bepcam | 800 Rxke .IV{%\""( -

Investment & Return
e PCB cost: $6,000
» Cost per partner: $500 (with 4 partners)



Trouble seeing this email? View it in  browser

ESCAPETO THE

AJC.com Custom Targeted Emaill REaLFUN

Highlights:
* Custom PCB/Partner email delivered to opt-in subscribers

* PCB Fall 2017 emails saw open rates of over 20% (compared to average of 12-15%)

* Capture recipients who engage and click on the initial email with retargeted message knowing they STl e e i
. . )each. BOOK your fall or winter vacation iay to score a greal
Showed IntereSt or |ntent deal on our amazing accommodations. We have awesome events

and activities to make us your year-round vacation destination for

family fun, heart-pounding action, eco-adventure and romance.

Plan your escape and make it yours!

PLAN YOUR ESCAPE >

Opportunity:

e 50,000 initial emails and retargeted email to recipients who open initial email

. . . ROYAL AMERICAN BEACH GETAWAYS
* Partnerships available — up to 6 per email
December! Royal American Beach Getaways guests
can win a FREE Beach Getaway, a FREE Gulf World

*  Minimum required — 2 per email ophinEncounter, o FREE $50 Gif Cod and ober

big prizes by donating a canned good at our Welcome
Center. Call 1-800-224-4853 or visit
RABeachGetways.com (o treat yourself to a beach

* Partner must provide — one high-res photo, 40-45 word description, 20-30 character headline, 15-20

Beachfront condos start at just $79 nightly!

character call to action, logo and click-thru URL

*  Partner must include a special offer The Atlanta |
Joumal_constit“tion ; et ookt s i ST

gateway to fun. Low rates, no fees and great weather

Available dates: Credible. Compelling. Complete. ) ERTII
* One email deployed per month plus retargeting — Wednesdays July 25 and August 22
e ASSET DEADLINE: June 13

SHERATON BAY POINT RESORT

Enjoy a family-friendly getaway — even for the fur babies -
atthe Four Diamond, Sheraton Bay Point Resort on

St. Andrews Bay. Book 2 nights in October or
November, get the third night FREE at the Sheraton
Bay Point Resort.

SAVE TODAY >

Investment & Return:
* PCB Cost: $1,400
* Cost per partner: $450

* 50,000 emails deployed per month, plus retargeting to users who open first email




AL.com Dedicated Emall

Highlights:

* Tapinto an engaged audience of opt--in consumers through Alabama Media Group (al.com), located
across Alabama and the Southeast

* PCB open rates in Summer 2017 were 12%

e Reach AL.com’s Real Deals subscribers of over 58K users

Opportunity:
* PCB will send one custom email per month including partner content and click-thru capabilities
* Partnerships available — four per email

*  Minimum required — two per email

* Partner must provide — one high-res photo, 40-45 word description, 20-30 character headline, 15-20

AL

character call to action, logo and click-thru URL

* Partner must include a special offer

Available dates:
« July 26 ASSET DEADLINE: June 14

e August 23 ASSET DEADLINE: July 12 MEDIA GROUP

Investment & Return:

* PCB Cost: $400

* Cost per partner: $200 per email
* 58,000+ emails deployed per month, estimated open rate of ~10% and .14% CTR

e S ——

IME FLI ES wuen
- YOU’RE HAVING F U“N
The fun never ends at Panama City Beach. Spring, however, will be

over before you know it. Book your vacation now, grab your family and
head to America’s Real. FUN. Beach. before it's too late.

With countiess family attractions, top-notch dining, beach activities
and amazing accommodations, there’s no better way to have fun—
and it's all just a day’s drive away.

PLAN YOUR ESCAPE >

BOARDWALK BEACH RESORT

1-800-PCBEACH (800-722:3224)

Don't let summer slip away without a trip to America’s Real. FUN.
Beach. Book your vacation today to score a great deal on some of
our amazing accommodations. You're just a short drive away from
all the family fun, heart-pounding action, eco-adventure and
romance of Panama City Beach. Plan your escape and make it
yours!

YOUR TIME ... YOUR EXPERIENCE
Choos

gather

BOOK YOUR STAY >

Plan your getaway today.
1-800-PCBEACH 1800-722-3224)

REALFUN
BEAC




PCB Consumer Sweepstakes

Highlights:

* Reach users through PCB’s database of dedicated and avid fans of the destination

Opportunity:
* PCB will send a custom email to their database on behalf of a partner, promoting that partner’s sweepstakes
* Partner spaces available: 1 per quarter

* Partner provides: all sweepstakes package details, as well as prize fulfillment

Example Theme:

*  Shiver Your Family’s Timbers Package

* 4 day/3 night accommodations the weekend of Pirates of the High Seas Fest
*  Map of festivities

* Activity passes for family of 4

* Gift card of to local restaurant, shopping, etc.

* PCB or partner swag

Available dates:
* August-October(rewarded partner may select the actual month of deployment during this time frame)
e ASSET DEADLINE: if you choose August, deadline is July 31

if you choose September deadline is August 30

if you choose October deadline is September 30

Investment & Return:
e PCB Cost: $3,500
* Cost per partner: $500 and cost of prizing

* Partners receive all leads generated from the sweepstakes

|
View Email In Browser | Forward to a Friend b

A rmmeayieh QOO OOC

Enter to Win a PCB Stay & Play Vacation!

3-day, 2-night stay at Sheraton Bay Point Resort
Free amenity for the kids

2 tickets for the Bay Point Lady trip to Shell Island
2 day passes to Serenity Spa

2 YOLO® Paddleboard rentals

Families love the summer fun at the newly renovated Sheraton Bay Point
Resort! Book your room today and get 50% OFF a SECOND ROOM - plus
kids eat free! Golf, spa, water sports and three pools are just some of the
amenities at our family friendly resort! We're even pet friendly!

REGISTER

Package provided by Sheraton
Bay Point Resort. Terms and
Conditions are available at the
registration link.

\
~~

Panama City Beach

000006¢C



Real. Fun. Images.

Panama City Beach



Photo Library

Opportunity
* Partners can continue to utilize a library of high-quality PCB images
* Thereis no limit to the number of images partners can use

* Thisis available to all partners at no charge

Visit: http://barberstock.com/visitpanamacitybeach




Partner Toolkit

Marketing Support

In our ongoing efforts to provide our partners with information and tools you can use, we are pleased to introduce the UNwineD Partner Toolkit - designed to
deliver everything needed to leverage Visit Panama City Beach’s event marketing for the benefit of your business.

The toolkits will offer an event overview/FAQ sheet, suggested copy, sponsorship opportunities, media schedule, press release and more.

Event assets may be used in E-blasts, social media, special event calendars, etc.

This is available to all partners at no charge.

Visit: http://barberstock.com/visitpanamacitybeach or https://www.visitpanamacitybeach.com/partners/resources/marketing-resources/

AARON BESSANT PARK

MARCH 23 & 24

UNWineDms

BRATING Ci
SPIRITS & WINE

PANAMA CITY BEACH

winej| )mm

CELEBRATING CRAFT BEER,
SPIRITS & WINE

BISCUITS & JAM KICKOFF PARTY
An exclusive event featuring Southern Fare
and Craft Cocktails
Live Music by Cale Tyson

GRAND AFTERNOON TASTING
1-4:30pm
Live Concerts by Los Colognes and
St.Paul & the Broken Bones
57pm

NP
~~"__ Panama City Beach

—_— ]

VisitPanamaCityBeach com/Unwined
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FACTS LTI v v

- 1.2 billion dollars is spent by tourists each year
- Average visitor stay is 5.7 days
- Spending increased 5.4% from 2013

DESCRIPTION & CONTENT [[FUFNRIRNRNRRERRRRNUARRRERTIT

The Visit Panama City Beach Visitors Guide is a high quality
magazine that is editorial in format, visually engaging and
addresses the destination by season — allowing us to showcase
Panama City Beach and its incredible attributes all year round.
Each edition is 100 pages, of which over 60 pages is editorial
content. In addition to timely feature stones, there are 6-10
departments that focus on regular activities, events, sports and
other leisure lifestyle interests.

Clrculation/Distribution
Issues: Spring, Summer, Fall, Winter

Press-run each edition (varies per season)

Press-run yearly total 165,000
Direct-mail 80%
PCB Visitors Center; Visit Florida Welcome

Centers on I-10, Hwy 231 and |-75 20%
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To advertise in the Visitors Guide, please fill out the following

form here and return to Tracy Rudhall at
trudhall@visitpanamacitybeach.com.


https://spaces.hightail.com/space/3Z6Z1uvoQa

Co-op Program Sign-Up

Panama City Beach



Partner/Tactic

Program Details

Program Cost

Available Months/Time Period-Please choose one

Total Cost

per program

Nashville Lifestyles Magazine Panama City Beach Full page ad in Nashville Lifestyle's Magazine's October Issue $300 w/ 4 partners Minimum: 2 October Issue
Maximum: 4
Birmingham Magazine 4-page spread in Birmingham Magazine’s August Fall Travel Guide issue $300 w/ 4 partners Minimum: 4 August-Fall Travel Guide
Maximum: 6
Atlanta Magazine Full page ad in Atlanta Magazine highlighting the destination and opportunities for $400 w/ 4 partners Minimum: 2 September - Visit Florida Editorial Section
lodging, dining, activities, etc.
Softball and Baseball Magazines 2-page spread in both magazines September issues. Reaching tournament planners and $750 per magazine Minimum: 4 September Issues
decision makers.
Families Targeted Display PCB will serve partner desktop/mobile banner ads in four sizes with 1,000,000 impressions | $400 (price will fluctuate Minimum: 4
L L . July 30-September 30
divided among participating partners based on # of partners) Maximum: 6
Couples Targeted Display PCB will serve partn.e'r de'sktop/moblle banner ads in four sizes with 1,000,000 impressions | $400 (price will fluctuate Mln{mum: 4 October 1- November 25
divided among participating partners based on # of partners) Maximum: 6
(Canadian Snowbird Association Reach Canadian's over the age of 50 looking for news and information on travel. $500 w/ 4 partners Minimum: 2
Maximum: 4 Fall issue (in-home 9/4)
The Griffon 108 Military Magazine Panama City Beach Full page ad in the Griffon's Fall Issue $400 w/ 4 partners Minimum: 2 Fall Issue (in-home 10/9)
Maximum: 4
Trip Advisor 2 exclusive static banners on the dedicated PCB Trip Advisor Premium Destination page for $833 1/month July, August, September
one month (one partner per month-total of 3 partners) and display banner targeting
competitive destination content will run July, August, and September.
AJC.com Custom Targeted Email Custom email delivered to opt-in subscribers and then deliver a retargeting message to $450 Minimum: 2/1 monthly email July 25"
those who opened the initial email Maximum: 6/ 1 monthly email August 22"
AL.com Dedicated Email PCB will send one custom email per month including partner content and click-thru $200 per email Minimum: 2/ 1 monthly email July 26 and August 23
capabilities Maximum: 4/ 1 monthly email
Sherman's Travel eBulletin The eBulletin (email) is targeted within their large database of users to those interested in $500.00 Minimum: 4 August 2, 2018
Beach Travel. Maximum: 6
Pandora :15 or :30 audio spot will run with a 300x250 companion banner. Message delivery to a $750 Minimum: 4 August 1-October 21
highly-engaged listener.
Facebook Canvas Ads ITarget the PCB audience with an interactive mobile ad that showcases images, video, copy, $750.00 Minimum: 1 partner per month July 30 — August 26, August 27-September 23
and links October 1-October 28, October 29-November 25
Facebook Carousel Ads ITarget the PCB audience with image and URL Driving traffic to site, each flight will be 3 $250.00 Minimum: 3 per flight July 30 - August 19, August 20 - September 9,
weeks, 4 partner spots available per flight Maximum: 4 per flight September 10 - September 30
October 1-October 28, October 22-November 11
November 12-December 2
Facebook Promoted Posts Post on the PCB Facebook page and promoted for additional exposure $500.00 2/month October, November, December, January
Facebook Live Partnership Post on the PCB Facebook page and promoted for additional exposure $200.00 1/month October, November, December, January

PCB Consumer Sweepstakes

PCB will send an email to their database on behalf of a partner promoting that partner's sweepstakes

$500 + prizing

1 per quarter

October, November, December, January

TERMS AND CONDITIONS

RIGHT OF APPROVAL: All advertising is subject to PCBCVB’s approval. PCBCVB reserves the right to reject advertising which it believes is not in keeping with the publication’s standards. Any party with an unpaid balance on any previous bill from the PCBCVB, whether for
advertising space or any other purpose, of 90 days or more is ineligible for approval until that party’s balance of all outstanding charges and applicable interest has been paid.
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Notes

A few important details:
* If more partners sign up than spaces are available, we will use a lottery system to choose final partners

* You may request your insertion date/month if applicable to the program; however, we will also implement a lottery system in this scenario if more than one partner
chooses the same date

* If minimum partners are not fulfilled, a program presented may not be available

* All commitments are due Thursday, April 26", 2018 via email to jleach@visitpanamacitybeach.com and bwebb@visitpanamacitybeach.com
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