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Reaching the Modern
Traveler

New Research Highlighting Social Media Behaviors and Preferences




WHO?
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WHO TOOK THE SURVEY?

Over 250 people

Ages 18-44

"{Qf} Traveled overnight within the last 3 years

dl 43% Male
®

57% Female
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WHAT FACTORED INTO WHERE YOU DECIDED TO TRAVEL?

SYLA

Recommendations
from someone | know
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WHAT FACTORED INTO WHERE YOU DECIDED TO TRAVEL?

Travel Agent, TV Ads, OOH

Print Ads

Guidebook

Social Content
Business Travel

Best Deal 31%
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WHAT FACTORED INTO WHERE YOU DECIDED TO TRAVEL?

'T

’ LET'S DROP A COUPLE OF PINS HERE

Print Ads 59, Travel Agent, TV Ads, OOH

Guidebook

Social Content
Business Travel

Best Deal 31%

OCHUTE REACHING THE MODERN TRAVELER JODY FARRAR @JODYFARRAR @GETCHUTE GETCHUTE.COM



BUT FIRST, LET'S TALK ABOUT BUSINESS TRAVELERS

- Have guides/welcome materials at conferences
«Offerideas for things to do within walking distance

- Offer coupons for dining/attractions

- Offer ideas for things to do in an hour, two hours

- Offer ideas for things to do after typical business hours

- Ask conference organizers for emails
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KEY PLATFORMS
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PLATFORMS RANKED BEST TO WORST FOR TRAVEL CONTENT

2016

2017 2018

1. Facebook 1. Facebook 1. Instagram
2. Instagram 2. Youtube 2. Facebook
3. Youtube 3. Instagram 3. Youtube
4. Pinterest 4. Pinterest 4. Pinterest
5. Twitter 5. Twitter 5. Shapchat

6. Shapchat 6. Shapchat 6. Twitter
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SO SOCIAL IS #1

...but are they following you?

£9%

of young travellers DO NOT
follow a destination on social

@ CHUTE



WHY NOT?

TOP REASON: 54% don’t know any
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WHY NOT?

LA |

54% don't 41% think the 4% don't like 1% think they
know of any content is too overly-produced post
promotional content inconsistently
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WHY DO THEY FOLLOW DESTINATIONS?

XV N

38% because 37% because they've 25% because
they’re already visited the they like the
researching a trip destination content
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DO THEY FOLLOW TRAVEL BRANDS ON SOCIAL?

4%

of young travellers DO NOT
follow brands on social
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WHY NOT?

1“*

’'m notilikeja regular mom\l
| - /TR |
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TOP REASON: 50% think the content is too promotional
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WHY NOT?

¢

50% think the
content Is too
promotional

‘2'?
A\

44% don’t know
of any

o

5% don’t like
overly-produced
content

1% think they

post

iInconsistently

@ CHUTE
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IF THEY DO FOLLOW TRAVEL BRANDS ...

©

45% because 18% they're 12% plan to 12% they 12% they like
they are a researching a trip book with the purchase the content
rewards brand in the frequently

QT -

member future
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INSTAGRAM
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WHAT DO PEOPLE MOST WANT TO SEE ON INSTAGRAM?

'\\

r
-

@ travelnevada @ « Following

travelnevada Join us this month as we
bar-hop, cafe-crawl, and generally taste-
tour our way around the Silver State.

@ travelnevada & « Following

travelnevada WHAT A WEEKEND

If you're a fellow foodie, tap the link in

our bio for some tasty travel inspiration. You guys had a ton of Nevada

adventures this weekend aaaaannnnd
we're kinda jealous. Thanks for tagging
your posts with #DFMI so we could
follow along. We seriously have THE
BEST community of Nevada fans here on
Instagram. THANK YOU.

FESRREEE
.-.'.""\f.’. il
P .

—
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#% EMBRACE THE TASTE 0 - NEVADA

#dfmi #travelnevada #nveats #yelpreno
#yelplv

j.chadwell @mfchadwell

luvalohal @vegasbythebite
) ‘ @steakandcupcakes

——— —

#DFMI Geiof Blue Lakes in the Pine
Forest Range by @anaisislost

O Q A

1,209 likes

NOVEMBER 26, 2017

bt o

butterfly_nevada Looks so good!!!
Thank you for sharing !!!

O Q A

995 likes

DECEMBER 13, 2017

- Add a comment...
Add a comment...
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WHAT DO PEOPLE MOST WANT TO SEE ON INSTAGRAM?

@ travelnevada @ « Following

travelnevada Join us this month as we
bar-hop, cafe-crawl, and generally taste-
tour our way around the Silver State.

@ travelnevada & « Following

travelnevada WHAT A WEEKEND

If you're a fellow foodie, tap the link in

our bio for some tasty travel inspiration. You guys had a ton of Nevada

adventures this weekend aaaaannnnd
we're kinda jealous. Thanks for tagging
your posts with #DFMI so we could
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BEST community of Nevada fans here on
Instagram. THANK YOU.

#% (EMBRACE THE TASTE OF
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Forest Range by @anaisislost
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1,209 likes

NOYWEMRBRED 75 20 7
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O Q A

995 likes
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. Add a comment...
Add a comment...
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WHAT DO PEOPLE MOST WANT TO SEE ON INSTAGRAM?

% visit_pch « Following

visit_pcb Seeing a Panama City Beach
sunrise is worth getting up early for!
#realfunbeach #lovef| (&ei: @jonbilous)

View all 24 comments
shicks34 @devin.elliott0720 soon...
believet3 I'm here now!

ladyrider2001 | love this beach, wish |

was there.
travisrevell Love the colors on this!
travisrevell @jonbilous

raybug2010 | sent y'all a photo the other
day @visit_pcb

idab_710 @trippythoo =
bgalewis3 Beautiful

saltlife__ilc Beautiful colors
amberbrewerrrr Next weekend!!

@ Q R

1,290 likes

W -, &V

Add a comment...
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HOW TRAVELERS FIND TRAVEL CONTENT ON INSTAGRAM

1) Geolocation search

0 )
# 2) Hashtag search
9
-

3) People search
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HOW TRAVELERS FIND TRAVEL CONTENT ON INSTAGRAM

ull Verizon ¥ 6:24 PM @ 7 %19% 0 ) ull Verizon ¥ 6:25 PM @ 9 % 18% 0 ) ull Verizon = 6:27 PM @ 9 % 15% 0 )

< m Y < Following < Saved —

— People Hashtags All Collections

#newzealand
10,322,282 posts

Related: #nz  #northisland #aotearoa  #queenstown  #southi

#bookblog
422,429 posts

#onthetableproject
129,878 posts

TOP POSTS

#ltkunder50
316,257 posts

#australianshepherd
2,866,041 posts

#pinkflashesofdelight
20,302 posts

;3;{11; UTeTTo
#justbehue : ‘
1194 posts

#candyminimal
461,608 posts

#weeklyfluff
7,549,967 posts

2
O
)
G
©
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HOW TRAVELERS FIND TRAVEL CONTENT ON INSTAGRAM

ull Verizon 6:45 PM @ 9 R 10%0 ) ull Verizon ¥ @ 9 R 13%0 ) all Verizon ¥ 6:38 PM @ 9 % 13% 0 )
£ Photo C, ¢ Y/ 4 kennedyspacecenter
Museum

Kennedy Space Cenfer Visitor Complex #KennedySpaceCenter Visitor Complex is your launch pad
to experiencing and exploring the #NASA story.

— #JoinTheJourney

Titusville
r Park Indian o www.kennedyspacecenter.com/

State Road 405, Titusville, Florida

floridaspacecoast
Kennedy Space Center Visitor Complex

o58) | -
Call Email Directions

visitflorida

‘ boudigoulde

O Qv A

306 likes

() Q O @

rr
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HOW TRAVELERS FIND TRAVEL CONTENT ON INSTAGRAM

ull Verizon ¥ @ 9 % 10%0 )

#capecanaveral
86,796 posts

Related: #portcanaveral #boatsandhoes  #crystalriver #grand

TOP POSTS
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FACEBOOK

CHUTE REACHING THE MODERN TRAVELER JODY FARRAR @JODYFARRAR @GETCHUTE GETCHUTE.COM




WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON FACEBOOK?

Carnival Cruise Line
Like This Page - September 4, 2017 - %

Labor Day? We haven’t done anything but play. —
with Amy Brooke Revis.

o Like () Comment £ Share &~
O0O= 59 Top Comments v
31 Shares 65 Comments

» Sherrelle Smith lvahat Traveling 11 days to
Bahamas growing concerned about Irma. First
cruise hoping still for a good experience.
Like - Reply - @ 4 - September 4, 2017 at
10:46am

3 8 Replies

Aaron Dudley Supposed to go on Carnival
Congquest on the 9th. Anyone have any updates?

Like - Reply - @ 3 - September 5, 2017 at 4:30am

<% 1Reply

“". Brenda Bragg Morrow Leaving on the Sth out of
& Miami on Vista ... bounded for San Juan, St Kitts,
& St Maarten... current path of storm ... Carnival
keeping us posted ... no change as yet!
Like « Renlv + M 6 - Sentember 4. 2017 at 2:02nm

% Write a comment... ®) @

r Carnival Cruise Line
Like This Page * April 21, 2017 - %

o Like (D Comment ) Share @~
- Q07 993 Top Comments ~

137 Shares 105 Comments

Jennifer Jones Rice So excited I'm
already scheduled on this ship!2s

Like - Reply - 39w O

3 6 Replies

994w aaad Which ship .z is that on..
I'm going on the conquest in September

B

Like - Reply * 40w O-

<3 5 Replies

Breanna Maynard Natalie YakoRachael
Pappa this is the waterslide on the cruise

Like - Reply * 28w o 1
< 2 Replies
@) &,
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WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON FACEBOOK?
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@ Write a comment... ®) @
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o Like (D Comment ) Share @~

a2 OO 993 Top Comments ~
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é
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<3 5 Replies
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< 2 Replies
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WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON FACEBOOK?

On Facebook, travelers
most want travel brands

and destinations to post:

32%

photos and videos created by
or featuring other travelers

32%

Guides and how-to’s

ﬁ Visit Panama City Beach

\}_(r

—
FLORIDA - Ay
REAL. FUN. BEACH,

Visit Panama City
Beach @

@visitpanamacitybeach

Home
e S Pl | © Reconmand |  sew
Reviews
Videos Posts Tourist Information Center in Panama City
Beach, Florida
Photos Visit Panama City Beach 4.7 dririried
About ' 4hrs* @
ou

Wish you were here? We do too. Happy Friday!

Instagram Feed
Event Tickets
Community

Events

Create a Page

ABOUT VISIT PANAMA CITY BEACH

Panama City Beach is your Real. Fun.
Beach.

() CHUTE REACHING THE MODERN TRAVELER

JODY FARRAR @JODYFARRAR @GETCHUTE GETCHUTE.COM



WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON FACEBOOK?

Visit Panama City Beach vor I Visit Panama City Beach
= October 31, 2017 - &
February 14 at 10:02am * @
. . _ No tricks here - just beautiful sunset treats! Happy Halloween!
Happy Valentine's Day from the #RealFunBeach! In honor of this special (Thanks instagrammer, @suburbanturmoil for sharingt)
day, check out these top places to get engaged in Panama City Beach:

http://bit.ly/ProposelnPCB

2\ 41,756 people reached

O0% 1.1K 35 Comments 182 Shares

Q0 417 Top Comments

il Like #8 Comment A Share .
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YOUTUBE
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WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON YOUTUBE?

Exploring Florence, Italy viog!
Julia Trotti * 14,206 subscribers /796 views * 3 months ago

LOCATION: FLORENCE, ITALY | think this is my favourite Italian city that
we had the chance to visit on this trip so far! | take you

Florence Vacation Travel Guide | Expedia
Expedia @ 377,273 subscribers 447K views * 4 years ago

https.//www.expedia.com/Florence.d179893.Destination-Travel-Guides
Florence, Italy, is a bustling Mediterranean city loaded with

CC
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WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON YOUTUBE?

Exploring Florence, Italy viog!
Julia Trotti * 14,206 subscribers 796 views * 3 months ago

LOCATION: FLORENCE, ITALY | think this is my favourite Italian city that
we had the chance to visit on this trip so far! | take you

Florence Vacation Travel Guide | Expedia
Expedia @ 377,273 subscribers 447K views * 4 years ago

https.//www.expedia.com/Florence.d1/79893.Destination-Travel-Guides
Florence, Italy, is a bustling Mediterranean city loaded with

CC
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WHAT DO ALL THESE
PLATFORMS HAVE IN COMMON

@ CHUTE



UGC IS KEY!

Exploring Florence, Italy viog!
Julia Trotti = 14,206 subscribers /796 views * 3 months ago

LOCATION: FLORENCE, ITALY | think this is my favourite [talian city that
we had the chance to visit on this trip so far! | take you

' 4

—

A ) 9:37

Carnival Cruise Line
Like This Page * September 4, 2017 - #

-

@ travelnevada # « Following

travelnevada WHAT " A WEEKEND

Labor Day? We haven't done anything but play. —
with Amy Brooke Revis.

You guys had a ton of Nevada

o5 Like () Comment (> Share - adventures this weekend aaaaannnnd

OO 5% T T we're kinda jealous. Thanks for tagging
your posts with #DFMI so we could

31 Shares 65 Comments

follow along. We seriously have THE

Sherrelle Smith Ivahat Traveling 11 days to BEST community of Nevada fans here on

Bahamas growing concerned about Irma. First

U™ &

cruise hoping still for a good experience. Instagram. THANK YOU.

Like - Reply - @ 4 - September 4, 2017 at

10:46am . (> H i

© 8 Replies #DFMI Leiof Blue Lakes in the Pine

Forest Range by @anaisislost

© Q A

1,209 likes

NOVEMBER 26, 2017

f Aaron Dudley Supposed to go on Carnival
Conquest on the 9th. Anyone have any updates?

Like - Reply - @ 3 - September 5, 2017 at 4:30am
<% 1Reply

" Brenda Bragg Morrow Leaving on the 9th out of
w Miami on Vista ... bounded for San Juan, St Kitts,
& St Maarten... current path of storm ... Carnival
keeping us posted ... no change as yet!
Like - Renlv - M 6 - Sentember 4. 2017 at 2:02om

&( ) Write a comment... © @ Add a comment...
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WHERE DO TRAVELERS SHARE?

THE TOP 3.

73% Share photos on Facebook

53% Share photos on Instagram

32% Post to Snapchat
(Only 18% chose Instagram Stories)
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WHERE DO TRAVELERS SHARE?

WHAT ABOUT VIDEQO?

21% Share video on Facebook

16% Post video to Instagram

You
[1]

3% Film a video for YouTlube
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WHERE DO TRAVELERS SHARE?

AND TWITTER?

9% Would Tweet about the trip
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GETTING ACCESS AND
RIGHTS TO UGC




OBTAIN RIGHTS

1) Written release

2) Ask for permission

3) Hashtag permission
)

4) No permission
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OBTAIN RIGHTS

CHUTE REACHING THE MODERN TRAVELER

9 randomactsofpics « Follow

I--o“'---m'-vvupnvv N SRR W R W LR LY

you. @ | don't understand why so much
money was spent for a two year
installation, but | guess that's Vegas. |
wonder if it'll be on display somewhere
else.

toddretired @randomactsofpics my
understanding is it was all private
donations. | can't say | disagree with you
though. The money could have been put to
use elsewhere for a permanent artistic
display. Last | heard it won't be moved to a
different location, just removed.

travelnevada Awesome shot! Mind if we
share? If you agree and you're 18+, please
reply #YesNevada. Full terms and
conditions can be found at
https://goo.gl/86zPUR

randomactsofpics @travelnevada Thank
you! #YesNevada

O Q A

47 likes

NOTORED 98
VOUIUVUDER LO

Add a comment...
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OBTAIN RIGHTS

RITZ-CARLTON
MEMORIES

Memories are meant to be revisited. We
invite you to experience The Ritz-
Carlton through the eyes of fellow

travelers and share unforgettable
moments from your own stay.

Terms & Conditions >
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THE RITZ-CARLTON

|

|
!

v By ,

NOW

RESIDENCES REWARDS THE RITZ-CARLTON

THE RITZ-CARLTON

TERMS OF USE

RESERVE HOTELS & RESORTS OFFERS WEDDINGS MEETINGS

English | Sign In

By posting my memory using the #RCMemories, #RitzCarlton, or #RCReserve hashtag(s), | hereby agree to

the following Terms of Use.

1. USE OF NAME, HANDLE, TEXT, PHOTO, AND LIKENESS. | hereby grant to The Ritz-Carlton Hotel
Company, L.L.C. ("Ritz-Carlton"), its parents, subsidiaries and affiliated companies, and their respective
successors and assigns (collectively, the "Permitted Parties") the right and permission to use my name
and/or handle, image, and likeness, and the text and photograph I'm posting to a social media platform
such as but not limited to Twitter , Facebook and Instagram by using the #RCMemories, #RitzCarlton, or
#RCReserve hashtag(s) (collectively, the "Content") on the Ritzcarlton.com website, Facebook, Instragram,

(®CHUTE REACHING THE MODERN

TRAVELER
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UGC ISN'T JUST FOR SOCIAL
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WHAT FACTORED INTO WHERE YOU DECIDED TO TRAVEL?

'T

’ REMEMBER THESE?

Print Ads 59, Travel Agent, TV Ads, OOH

Guidebook

Social Content
Business Travel

Best Deal 31%
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WEBSITE

GROUPS MEDIA SPORTS WEDDINGS PARTNERS CHASIN' THESUN TV REAL. FUN. BEACH. STORE

Newsletter  Visitors Guide & Q

—~"\_.Panama City Beach 00000O0OO

REAL. FUN. BEACH.

THINGSTODO  PLACESTOSTAY  EVENTS = RESTAURANTS  PLANYOURTRIP  MAKEIT YOURS

P b CHUTE
VISIT OUR INSTAGRAM PAGE owered by &
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PARTNER LINKS

@ hamptoninnpcb

& -~

v toes, sun-kissed noses and our romance

package = The perfect #Valent

lrw;r‘bra.gL,qi;

InesDay. Read more,

e \

-~ & =
—
e Sy ST Y

Ay .~

‘ %—MLJ"& f\\- — "1‘7’—':

Plan your fun here:

Hampton Inn & Suites
Panama City Beach
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PRINT ADS

» R ; — - T 2T

) THE -
SEE WHAT'S HAPPENING AT -

#REALFU Nl _ ey N
| BEACH You wILL MEVER R

—
==

i

@donnanelson

@julia_yarema

(@amykearns92 @mlslll_n;nbhf @sippycupsa“ ‘ ) @ollvhlmlhyz‘lv
N \;-\
‘\’?_’ ’ ) “u“beaCh > ®
Panama CRy Beach VisitPanamaCityBeach.com #rea Panoma Gty Beach
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