
G E T C H U TE . C O M

Reaching the Modern 
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New Research Highlighting Social Media Behaviors and Preferences
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WHO?
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Over 250 people

Ages 18-44

Traveled overnight within the last 3 years

43% Male

57% Female

WHO TOOK THE SURVEY?

G E T C H U TE . C O MR E A C H I N G  T H E  M O D E R N  T R A V E LE R J O D Y  F A R R A R   @ J O D Y F A R R A R   @ G E T C H U TE

Female
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TOP TRAVEL INFLUENCERS
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WHAT FACTORED INTO WHERE YOU DECIDED TO TRAVEL?

57%
Recommendations 

from someone I know
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WHAT FACTORED INTO WHERE YOU DECIDED TO TRAVEL?

44%

31%

14%

6%
5%

1%

Social Content

Best Deal

Travel Agent, TV Ads, OOH

Business Travel

Guidebook

Print Ads
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WHAT FACTORED INTO WHERE YOU DECIDED TO TRAVEL?

44%

31%

14%

6%

5%

1%

Social Content

Best Deal

Travel Agent, TV Ads, OOH

Business Travel

Guidebook

Print Ads

LET’S DROP A COUPLE OF PINS HERE
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BUT FIRST, LET’S TALK ABOUT BUSINESS TRAVELERS

• Have guides/welcome materials at conferences

• Offer ideas for things to do within walking distance

• Offer coupons for dining/attractions

• Offer ideas for things to do in an hour, two hours

• Offer ideas for things to do after typical business hours

• Ask conference organizers for emails
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KEY PLATFORMS

G E T C H U TE . C O MR E A C H I N G  T H E  M O D E R N  T R A V E LE R J O D Y  F A R R A R   @ J O D Y F A R R A R   @ G E T C H U TE



G E T C H U TE . C O M

2016 2017 2018
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PLATFORMS RANKED BEST TO WORST FOR TRAVEL CONTENT

1. Facebook 
2. Instagram

3. Youtube

4. Pinterest
5. Twitter

6. Snapchat

2016 2018
1. Instagram
2. Facebook

3. Youtube

4. Pinterest
5. Snapchat

6. Twitter

1. Facebook
2. Youtube

3. Instagram

4. Pinterest
5. Twitter

6. Snapchat

2017
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…but are they following you?
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SO SOCIAL IS #1 …..

75%
of young travellers DO NOT 
follow a destination on social
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WHY NOT?

TOP REASON: 54% don’t know any
G E T C H U TE . C O MR E A C H I N G  T H E  M O D E R N  T R A V E LE R J O D Y  F A R R A R   @ J O D Y F A R R A R   @ G E T C H U TE



G E T C H U TE . C O M

WHY NOT?
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54% don’t 
know of any
54% don’t 

know of any
41% think the 
content is too 
promotional

41% think the 
content is too 
promotional

4% don’t like 
overly-produced 

content

4% don’t like 
overly-produced 

content

1% think they 
post 

inconsistently

1% think they 
post 

inconsistently
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WHY DO THEY FOLLOW DESTINATIONS?

G E T C H U TE . C O MR E A C H I N G  T H E  M O D E R N  T R A V E LE R J O D Y  F A R R A R   @ J O D Y F A R R A R   @ G E T C H U TE

38% because 
they’re 

researching a trip

38% because 
they’re 

researching a trip

37% because they’ve 
already visited the 

destination

37% because they’ve 
already visited the 

destination

25% because 
they like the 

content

25% because 
they like the 

content
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DO THEY FOLLOW TRAVEL BRANDS ON SOCIAL?

G E T C H U TE . C O MR E A C H I N G  T H E  M O D E R N  T R A V E LE R J O D Y  F A R R A R   @ J O D Y F A R R A R   @ G E T C H U TE

74%
of young travellers DO NOT

follow brands on social
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WHY NOT?

TOP REASON: 50% think the content is too promotional
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WHY NOT?
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50% think the 
content is too 
promotional 

50% think the 
content is too 
promotional 

44% don’t know 
of any

44% don’t know 
of any

5% don’t like 
overly-produced 

content

5% don’t like 
overly-produced 

content

1% think they 
post 

inconsistently

1% think they 
post 

inconsistently
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IF THEY DO FOLLOW TRAVEL BRANDS …
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12% they like 
the content

12% they like 
the content

18% they’re 
researching a trip

18% they’re 
researching a trip

45% because 
they are a 
rewards 
member

45% because 
they are a 
rewards 
member

12% plan to 
book with the 
brand in the 

future

12% plan to 
book with the 
brand in the 

future

12% they 
purchase 
frequently

12% they 
purchase 
frequently
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INSTAGRAM
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WHAT DO PEOPLE MOST WANT TO SEE ON INSTAGRAM?
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WHAT DO PEOPLE MOST WANT TO SEE ON INSTAGRAM?

15% 85%
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WHAT DO PEOPLE MOST WANT TO SEE ON INSTAGRAM?
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HOW TRAVELERS FIND TRAVEL CONTENT ON INSTAGRAM

Geolocation search

Hashtag search

People search

1)

2) 

3)
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HOW TRAVELERS FIND TRAVEL CONTENT ON INSTAGRAM
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HOW TRAVELERS FIND TRAVEL CONTENT ON INSTAGRAM
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HOW TRAVELERS FIND TRAVEL CONTENT ON INSTAGRAM
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FACEBOOK

G E T C H U TE . C O MR E A C H I N G  T H E  M O D E R N  T R A V E LE R J O D Y  F A R R A R   @ J O D Y F A R R A R   @ G E T C H U TE



G E T C H U TE . C O MG E T C H U TE . C O MR E A C H I N G  T H E  M O D E R N  T R A V E LE R J O D Y  F A R R A R   @ J O D Y F A R R A R   @ G E T C H U TE

WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON FACEBOOK?
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WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON FACEBOOK?

94% 6%
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WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON FACEBOOK?

On Facebook, travelers 
most want travel brands 
and destinations to post: 

photos and videos created by 
or featuring other travelers

32%

Guides and how-to’s
32%
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WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON FACEBOOK?
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YOUTUBE
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WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON YOUTUBE?
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WHAT CONTENT DO PEOPLE MOST WANT TO SEE ON YOUTUBE?

72%

28%
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WHAT DO ALL THESE 
PLATFORMS HAVE IN COMMON
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UGC IS KEY!
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WHERE DO TRAVELERS SHARE?

(Only 18% chose Instagram Stories)

THE TOP 3:

73% Share photos on Facebook

53% Share photos on Instagram

32% Post to Snapchat
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WHERE DO TRAVELERS SHARE?

WHAT ABOUT VIDEO?

21% Share video on Facebook

16% Post video to Instagram

3% Film a video for YouTube
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WHERE DO TRAVELERS SHARE?

AND TWITTER?

9% Would Tweet about the trip
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GETTING ACCESS AND 
RIGHTS TO UGC

G E T C H U TE . C O MR E A C H I N G  T H E  M O D E R N  T R A V E LE R J O D Y  F A R R A R   @ J O D Y F A R R A R   @ G E T C H U TE



G E T C H U TE . C O MG E T C H U TE . C O MR E A C H I N G  T H E  M O D E R N  T R A V E LE R J O D Y  F A R R A R   @ J O D Y F A R R A R   @ G E T C H U TE

Written release1)
Ask for permission2)
Hashtag permission3)
No permission4)

OBTAIN RIGHTS
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OBTAIN RIGHTS
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OBTAIN RIGHTS
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UGC ISN’T JUST FOR SOCIAL
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WHAT FACTORED INTO WHERE YOU DECIDED TO TRAVEL?

44%

31%

14%

6%

5%

1%

Social Content

Best Deal

Travel Agent, TV Ads, OOH

Business Travel

Guidebook

Print Ads

REMEMBER THESE?
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WEBSITE
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PARTNER LINKS
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PRINT ADS
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