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Panama City Beach Results Summary  

F I S C A L  Y E A R  I M P R E S S I O N S :

7 8 5 , 6 2 1 , 7 6 5

A D V E R T I S I N G  V A L U E :  

$2.41 million



Seeing is Believing: Media Visit Results



• Alissa Gilbert, Little Family Adventure + Mom 
Explores Southwest Florida

• Danielle Agnew, Daily Mom

• Hannah Rinaldi, Eat Drink & Save Money + 
Daily Meal + Traveling Mom

• Margaret Hargrove, Mommy Poppins

• Lindsey Nieminen, Carpe Diem Our Way

• Jennifer Gervens, Family Focus Blog + Sweet T 
Makes Three

• Krystal Butherus, Sunny Sweet Days

Filling Need Periods: Aug. Preschoolers in Paradise



Blog Coverage, Reach: 1,075,708+



Social Media Coverage, Reach: 964,160+



2017 Fall Event Coverage



• Elyse Moody, Senior Editor, Martha Stewart Living

• Mark Orwoll, Contributor, Condé Nast Traveler

• Hannah Freedman, Editor: Family Traveler

• Michele Hermann, Contributor, The Points Guy, 
PASTE

• Danica Lo, Digital Director, Food & Wine

• Laura Jennings, Deputy Editor, Good Housekeeping

• Kayla Becker, Associate Editor, Sherman’s Travel

• Stephen Hennessey, Associate Editor, Golf Digest

September ‘17 New York Desk Sides



Individual Media Visits 

• Abbi Wit, Digital Editor, Southern Living, Sept. 27

• Jennifer Schmeer, Contributor, Gannett Newspapers/USA 
Today, Sept. 28 – Oct. 1

• Amy Lynch, Contributor, Indianapolis Monthly, Oct. 8-12 

• Lindsay Ferrier, Suburban Turmoil, Oct. 10-12 

• Reginald Dominique, Editor, Houston Style, Oct.



Sampling of Ideas

2017-2018 Plan



Make it Yours: Family/Beach 

• Continue momentum, “Create New 
Traditions,” Beach Home for the Holidays

o Highlight Thanksgiving week,  
marathon, Christmas concerts, 
Beach Ball Drop 

o Partner Southern Living designer, 
publicize tips, target markets 

o Launch Coastal Décor Emporium 
Trail



• Host themed press trip, social media bloggers/
influencers

o Diane Henkler, In My Own Style

o Gina Luker, The Shabby Creek Cottage

o Rhoda Vickers, Southern Hospitality

Coastal Décor Emporium Trail



Make it Yours: Eco-Activities 

• Leverage “Chasin’ the Sun” programming, 
Discovery Channel

o Utilize Captains Justin Leake, 
Travis Holeman, media 
opportunities

o Host “Chasin’ the Sun” girls 
getaway group press trip; fishing, 
Gulf Coast Jam



• Jessica Dauler, Contributor, Atlanta Journal 
Constitution

• Spencer Marker, Contributor, Johnny Jet

• Sheryl Nance-Nash, Contributor, Orbitz.com

• Annie Lee, Contributor, Flamingo Magazine

October ‘17 On the Water Weekend Press Trip



Make it Yours: Laid-Back
Romance

• Host couples group press trip, UNwineD

• Designate February 2018 “Pop the Question 
Month”

o Seek 5 visitors, 5 social media 
influencers, propose; promote, 
social media

o Create elaborate proposal 
ideas/packages 



Make it Yours: Adrenaline
Seekers

• Host parent/teen press trip; 
media/influencers; include parasailing, 
flyboarding, airboat ride, go-karts, 
Slingshot, Shipwreck Island

• Leverage Sports Park announcement; PCB 
Playcations



• Ongoing campaign; upcoming topics: 

o Winter Resident Savings

o Panama City Beach’s 18 Big Events in 
2018

o What’s New for 2018 

Press Releases



• New York – Sept. 

• Atlanta/Birmingham – Oct.

• Dallas/Houston – Dec. 

• Nashville/St. Louis – Jan. 

Desk sides, Key Markets 



o Hot Tips –media leads, deadline, directions

o Provide annual resource guides, award listings, 
calendar of events, meetings, trade shows

o Liaise, state tourism entities 

Integrated Approach
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