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WHAT SOCIAL MEDIA MEANS
TO VISIT SALT LAKE

Eric Thompson

Vice President of Marketing
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Facebook.com

« Launched in February 2004
« Today - 845 Million Users

* 138.9 Unique Monthly Visits
* 41% of US Population

« Estimated 1/2 of all internet users by end of 2012




Facebook.com/VisitSaltLake

 Started in Nov 2008 - reorganized Jun 3, 2009
 December 2010 - 3,500 Likes
« April1,2012 - 101,092 Likes
« 750,000 Weekly Reach
* Demographics:
21% is 55+, 19.5% is 18-24, 63% Female




Twitter.com

* Launched in March of 2006
Today — 300 Million Users
300 Million Tweets

* 1.6 Billion Search Queries
* Bigin Japan




Twitter — @VisitSaltLake

* Created in November 2008

« 1,700 followers in December 2011
* 10,461 followers on April 1, 2012
« 3-7 Tweets a day, 6,590 Tweets

« Demographics: 64% Female




.......

Yourure  Youflllif

 Started in February 2005

« 800 million unique users

* 4 billion videos viewed each day

« 70% off all traffic comes from outside the U.S.




YouTube.com/VisitSLCUtah

« Channel created January 2009, updated March 2010
e 200+ videos on channel

» 85 subscribers

* 113,620 channel views




Flickr, Foursquare, Pinterest

Flickr: 51 million registered users, 80 million unique
Foursquare: 10 million users, 750 check-ins, 3 million
per day

Pinterest: Started Dec 2010. Fastest to 10 million
unique visitors as of January 2012.

More traffic to retailers than Linkedin, Google+,

YouTube.

.........



New Social Media - VSL

* Flickr: 85 members, 502 images, 1,191 total images,

8,438 views

(. )
* Linkedin: 57 followers in
« Google +: 11 circles

* Foursquare: New page, 1 tour

* Pinterest: 14 boards, 572 pins, 201 likes




Social Media ROI

« Website: $26 per visitor
« Facebook: $70 per fan
« Twitter: $35 per follower

*Source: Destination Analysts — 2012 Travelers Study
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Social Media: Beyond The Buzz

Carrie Kerpen
President and COO, Likeable Media
@CarrieKerpen










56% of consumers say that they are more likely

recommend a brand after becoming a Facebook fan.

Pinterest was the fastest site to reach 10 million
monthly visitors.

Twitter is growing at a rate of 11 accounts per
second.

There are more iPhones sold per day than people
born in the world per day.

’'ve also been astounded by the facts.




The big secret? Work beyond the buzz to get to what matters.

&




What matters is content.




Sharing great content.

Listening and responding to user generated content.




How social media has evolved to become more content-focused.




OTTER-LY ADORABLE.
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THE LIVING FLANET

AQUARIUM The Living Planet Aquarium

10,966 likes = 621 talking about this = 20,686 were here

|:‘llLi{e‘|Message #v|

% FoofAguarium * Museum ° Event Venue
@ 7Z5E 10600 5, Sandy, UT.

o o i o g
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& 1801.355.3474 causes o , Ehoeriaria %
@ Open untl 6:00 pm. AR Sl

About

T TaylorswllET |
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Make A Donation

A focus on visual and compelling, shareable insight from brands.




beloco (Cboloco
Free burrito day going strong at @boloconeu! #boloco1s
instagr.am/p/wzCUWw_6Zf
Hide photo

m Instagram Flag this media

Sharing content that’s viewable beyond the blessed 140 characters.
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SALT LAKE 4 Visit Salt Lake _

Heather Fizher
Official information source for events, meetings and travelin Sal Lake. e
& ¥ 9 sakt Lake City, UT m Crystalyn Nilson

! Laura Remy

14 Boards 572 Pins 201 Likes Activity 147 followers 118 following

What's Happening SLC Wining and Dining Must-5ee SLC SLC Fan Zone

17 pins 98 pins a5 pins

T
SLPEFP
] d'.-F_.d"_

Sharing great content even when it’s not your own.




“Fantastic hotel & great service”
(@@e)e)® Reviewed March 8, 2012

E 1 person found this review helpful

We stayed here in Nov last year and | can honestly say its one of the best
Ejtiﬁ; 0 ::l s hotels | have stayed in. The reception staff were superb and full of
ke - B recommendations for dinner. They recommended the Shake Shack in
| CDntrib;tDr | Madison sq park and BLT prime, both of which were superb! The rooms were
11 reviews spacious for NYC and very comfy, with an added bonus of a balcony! There

QO was turn down service but we generally declined the offer. The breakfast was
fantastic, with proper NY bagels on offer! There is no bar (or there wasn't
when we stayed) which was probably the only negative comment | have.
Having said this, every night (except Sunday) they put on a cheese and wine
reception between 5-8. They had a lovely selection of red. white and
prosecco with an array of cheeses and biscuits to choose from...a great perk.
Complimentary Tea and coffee were available all day in the lobby, which was
lovely after a morning shopping and wanted to chill out without sitting in a
bedroom. The location of the hotel was fantastic. | would go back in a heart
beat and recommend | to everyone who tells me they are visiting NYC

| & helpful votes |

Stayed Movember 2011, traveled as a couple

EE@E@E® value @@@E@@® Rooms
@@®®® | ocation EE@E@@ Cleanlin
Sleep Quality EEE®® Senice

Problem with this review?

Content that’s user-generated is even more impactful than your own.
And it’s already out there!




So how do you go about creating and curating great content?




5 things you can do right now to create and curate great content.




1. Ask for it.

Your customers are your first source for content.




2. Get out of your social media box.

Simply take what you’re doing well, and share it.




3. Surprise and delight.

Give your customers reasons to live for you.




4. Become BFF with your iPhone.

Capture content constantly.




5. Listen for great (and not-so-great) content.

And respond to it all.




How to measure.




Broader measurement.

Increase in content. Increase in engagement. Increase in customers.




But measurement is not a broad term. Measure by tactic.

You wouldn’t measure the effectiveness of your computer.




Ski

INVITE YOUR %
FRIENDS 5%
1[' A B L - \

s

START NOW 8,405 new fans

The ultimate win: connecting a tactic to a specific customer action.

&




Social media just takes what is you and amplifies it.







Bode sleeping while skiing

lammfam5b 0 Subscribe Jvideos -

Ski resort.




M_IIIIJ‘I' us
MISSION

PEOPLE,
PLANET, PROFIT

EMPLOYMENT
NEWS & EVENTS
CONTACT US

" Zen Pehohed

- ABOUT BEE

Sign up for:
ERMAIL UPDATES

ﬁ The first SQUATTERS EEERS were poured
on September 5" 1989 at our downtown

Salt Lake City location at 147 West Broadway.

Although much has changed (now three locations and a
microbrew we remain firmly dedicated to our original
goal; provide customers world-class handcrafied beer and
food in a warm, friendly environment.

As Squatters grew we embraced the Triple Bottom Line
philosophiy of People Planet Profit. We source healthy
ingredient: and use environmentally friendly products and
zervices from within cur local eco-region. We develop long-
term relationzhips with farmers, growers and suppliers so we
know exactly what is, and is not, in the products we buv. We
choeose to support local non-profit organizations. We buv
Bluesky wind power and are continuously working to reduce
our carbon footprint.

We believe these and other practices contribute to a healthy
community and envirenment, locally and globallv, making
our city a better place to live, work, and drink world-class

Squatters Pub.




Being great in social media is no different than being great in business.

The two go hand-in-hand.




My piece of advice: forget the buzz, go back to the basics.




Thank You!
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Visit Salt Lake
Social Media Seminar:
Facebook Timeline
For Brands

Lauren Sleeper, Director of Social Media Strategy
@laurensleeper
Katie Kearsey, Community Manager Team Lead
@kmkearsey




acebook Timline
e Cover Photos and Profile Pictures
 Tabs Become Apps

e Addition of Milestones

* Wall Becomes Timeline

 Changes to Admin and Messaging Capabilities

Changes to Advertising
* Additional Ad Space Options

Q & A Session




Facebook Timeline For Brands Is Here!

e All pages were forced to convert by March 30t
e The changes effect the profile photo, wall and advertising

e Additions: You now have space for a cover photo (on your main
profile page) and the ability to backdate milestones for your brand



e Cover Photo. Just like profiles, brands will now have a cover photo: 851
pixels x 315 pixels

e Smaller Profile Picture. This is a great place for a logo, but keep in mind
it is a limited space. Size: 180 pixels automatically scaled down to 32 pixels
square.

likeable able

Likeable Media

23,084 likes - 245 talking about this - 102 were here

A good clean cover photo is essential for catching a potential fans
attention, because Facebook has eliminated landing pages for brands.

Your look has to make people want to click like and engage with your
brand.




Cover Photos

e Cover photos cannot include:
 Price or purchase information, such as “40% off” or “Download it at
our website”.
e Contact information such as a website address, email, mailing
address, or information that should go in your Page’s “About” section.
o References to Facebook features or actions, such as “Like” or
“Share” or an arrow pointing from the cover photo to any of these
features.
e (Calls to action, such as “Get it now” or “Tell your friends”.



Visit Salt Lake

Uisit

SALT LAKE

1lu!'isit Salt Lake | vLiked | | Message # ~ |

214 talking abo

About Photos Welcome Drream Winter Vacat...

Mon-Profit Organizatic

Thn Official Salt Lake page on Facebook brought to you
by The Salt Lake Convention & Visitors Bureau. Events,
Dining, Ski, Qutdoors, Mesetings and Hotels,




Omni Hotels & Resorts

s t"ﬂmm orehel Hotel

— T £ : "Wﬁhmm:uc
OMNIE® HOTELS - ¢
& RESORTS -

Omni Hotels | # Like | | Message % = |

20,582 likes - €75 talking about this 25,616 were here

—

ravel/Leiure . ; : Bﬂfk SpECial
- T
-:31 e Offers

About Photes Book a Room Specizl Offers Lenyalty

Coyalty B4
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THE LI¥IHG PLANET

AQUARIUM The Living Planet Aquarium

|  Like | | Message & +
10,785 likes - 489 talking about this -

20,352 were hara

@ Zoo/Aguarium * Museum * Event Venue
@ 725 E 10600 5, Sandy, UT,
i 1801.355.3474
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About

Photos Mzke A Donstion Map



O.C. Tanner Jewelry

TANNER
|:‘;‘Like||Megsage ﬂ"'|

0.C. Tanner Jewelry

1,511 likes » 3 talking about this

JewelryWatches : ;
OC, Tanner is more than a beautiful space filled with .{b" 511 ] ) (Qj‘ El
beautiful things, It i a place to celebrate. To love, To find m‘ﬁ 5 TANNER

fife's little huseuries, And heirlooms for the next generation. DO ; J

About

Welcome Diamond Ring Winner

Photos Likes



Apps Replace Tabs

* The dimensions for tabs have changed. Tab width increased from 520
pixels wide to 810 pixels. Eventually, you will want to readjust your
existing tabs and apps to fit the space appropriately.

facebook

?’R | Restaurant.com Favorite Foodie + | v Liked

RESTAURANT.COM®

THEFQQODramiry ||

It you're fanatical about food and crazy
about our deals, this is the place for you!

Mmf) Eubsi! |

E Pt I- FAVORITE
FOODIE « ' FOODIE
. \ \ of the month
........ &\ ). @ - Enter our monthly challenge & you

could be one of 5 Favorite Foodies!

This Month's Challenge: Share your tasty tales for the chance to be the First & Last Name
next Favorite Foodie and win a $50 Restaurant. com eGift Card and 2 | |
Fandango Movie Tickets! Ernail Address




Apps Replace Tabs

No more tabs. You now get room for 12 “apps,” with only 4 of them
being showcased at the top of your page. The Photos “app” will always
appear first, and 3 of your apps “slots” to the right of photos are

customizable.

Your tabs will convert automatically. You are encouraged to customize
the apps thumbnails. Thumbnail size 111x74. The boxes give you more
room to be creative! To change them, click the edit button on the
upper right-hand corner of the thumbnail.

| | | ||
Photos B Link, Like, Love  3WE Amex Entertain.. [ Amex Careers
= % o
| | | | | |
! Card Communities 0 Small Resolutions = Membership Rew... n Support

The new dimensions for tabs
gives brands more room to be

creative and likeable with their
content.




What Users See First

* Landing pages no longer exist. This reinforces the need to have a great
cover photo that draws the user’s eye to the like button.

* Friend activity is the first thing users see. If a user’s friend likes a page
or interacts on the page, that will be the first thing they see.

Recent Posts by Others on Likeable Media See All 30 Friends
Mari Smith Connected to Likeable Media
[l Timeline for Pages is now *LIVE*!! Facebook "pulle...

5122 @48 [F91 - Z hours ago ] ; -
= 300 friends like this.

Ashley Nicole 2 -
Hi. Question: How do we feel about Branchout? It see... ; - s
4 hours ago ¥ - +2 91
= The IBS Services Group A
[t

BB Interesting stuff...
@1 - 17 hours ago 10 friends were here.

6 ad P e ok

Because of the new placement of friend

@ Samuel Field ¥
P [ Our Annual Business Breakfast is only a week away...
42 P2 - Yesterday at 2:52pm

Mare Posts -

activity your brands engagement level is
now more important than likes.




What Fans See First

* Pinned Posts. If you have an important post that you don’t want to get
lost in the shuffle, you can “pin it” to the top of your page. A pinned
post may remain “pinned” for up to one week.

[ Status [ Photo B Ask Question  [i] Milestone Every time you post Something hew,

iwhat’s on your mind?

— this post will still stay at the top of
iy Ukeable Media % your timeline. This is a great feature

about an hour ago @

for ongoing contests or deals, so
you do not have to re-post them

o' Joanne Im and 8 others like this. d a i I
) View all 4 comments y'

“Facebook pages are mission control for businesses.”

Like - Comment - Share

John Yengkhom Thank you
about an hour ago « Like

T Social Catapult Aren't you lucky your logo is already a

- - facebook call to action!!! | do worry that smaller businesses
will not benefit nearly as much as the bigger brands. |
heard you can still have a landing page built into a tab but
that the only way you can get visitors to it would be to
specify it as the landing page when you advertise!. Clever
Facebock way of getting more advertising revenue!
47 minutes ago - Like

|Write a comment...




More Visual

e Starred/Highlighted Posts. If you want a particular post to stand out on
your timeline, you can “star” it so it is featured across the timeline.
Starred posts are twice the size as normal posts and allow for a larger
visual display. NOTE: You cannot star AND pin a post.

{Q} |TodayShuw Timefine ~ February + Highlights ~ ‘ | ) Like |

= Today Show
Q\i February 13 @

'T will aways love you': Did you like Jennifer Hudson's tribute to Whitney Houston? http://on.today.com/yKgY9r

Like - Commen t - Share 229
1 9,434 people like this.
L3 view all 1,634 comments

Write a comment...




e Larger Stories. When you post an image or a link, the space is much
larger and gives a heavier focus to the visual.

e More Pictures. The most engaging and noticeable posts will be the ones
with eye-catching pictures.

Likeable Media
Bt 5 hours ago @

Every Brand Has A Story, What's Yours?: Lessons From

Today s an exciting day in the social marketing world! IMC is now
streaming live, and Facebook announced earlier today that Timeline
far brand Pages is avallable to company pages. Timeline may very
well revolutianize the way brands interac...5ee More

Like - Comment - Share

* 2 people like this.

Vickie Sceifers The new Timeline for business pages will
|, be a VERY hot topic for the Hangout teday. I'm not thrilled

about them. | think there is some serious usability

problems.

2 hours ago - Like

Write a comment...

-

Likeable Media
23 hours ago w

What did you enjoy most about following the Oscars on
social media? http: /it ly/xcyap!

Like - Comment - Share

" Lols K. Geller likes this.

Mallory Messina the immediate creation of accounts
on twitter for Jio's nipple and Angelina’s leg. peaple
are hilarious._and super clever.

23 hours aga - Unlike -« 1

Richard Krueger | enjoyed learning abou the fans of
each picture via the free Wisdom fan intelligence app.
23 hours ago - Like

Andrew Clinkman Sacha Baran Cahen's Ashing of
Ryan Seacrest

22 hours ago - Like

Write a comment...

Likeable Media
3 hours ago @

Facebook Timeline for brands is here! Is your brand ready
to take on the Timeline change? http://bit.ly/yhufkf

Introducing Timeline

Unlike - Comment - Share =11
" You, Kristy Stone Barnes and 10 others like this.
7 View all 9 comments

! 2 Zacson Tan | hope facebook will enable the default landing

2 page on this new feature.
3 hours ago - Like

Mallory Messina never mind--figured it out--building my
pages now. If only you could repair the search function, life
would be wonderful )

3 hours ago - Like

‘Write 2 comment...

s Likeable Media
= 14 hours ago

loin our Google+ hangout for Wine Wednesday 2s we.
discuss Timeline for Brand Pages and what it means for
marketers! http://bit ly/20dld3

Like - Comment - Share
=4 7 people like this,
C View all § comments

] Olga Yefimova @Antanio like the one on the
M et

14 hours ago « Like - « 1

Antonio Santos Yes @0lga we have great wines
in Partugal, but they don't know how to sell the
wine, but we know how to drink....that wine is @
white fram Siviga..
14 hours ago + Like




Milestones

e Tell Your Story. Telling a story about your brand has never been easier.
Start from the beginning, and share your important achievements along
the way: how you started, milestones, special events, and more.

In the past, most people engaged with brands through their news feed,
but now people may be spending more time browsing through your
actual page starting from the brand’s inception.

\g
Milestone
2012

Event |
Location Optional

When + Add year

Choose from Photos...
Story ;Opﬁbhal
Upload Photo...

Hide from Mews Feed O

@ 0 [ cancel |

Use the star feature to save posts and stories you love, and add milestones by clicking on the

center line or adding them in where you would post daily content.



Milestones: Sportscenter

\g »

Celtics win NBA Championship Islanders win Stanley Cup

May 21, 1981

Like - Comment Like - Comment



Milestones: People Magazine.if:

*i:". S

r
iy

> o

Chelsea's Perfect Day
2010

Surrounded by Only Family and Friends, Chelsea Clinton Weds
Longtime Love Marc Mezvinsky.

Read This Story:
http: f fwww.people.com f people farchive farticle/0,, 20408554, 00.html

| ISREAL

The gowns, the cake,

Gary Coleman 1968-2010

2010

The Diff'rent Strokes Star Charmed a Generation of Fans in the '80s.
But at 42, He Died Estranged from His Family and Embroiled in a
Troubled Marriage. Now His Parents and Friends Search for Answers.

Read This Story:
http: [ fwww.people.com fpeople farchive farticle/0,,20391335,00.html

EXCLUSIVE!
ALISPEAKS OUT

ooV A

(OLEMAN
19682010

THE GORES
SHOCKING



Milestones: Verizon Wireless '

Verizon Wireless Sa“rgi_n.rngj sCinate Verizon Wireless

- Lol ’ o g p December 2003 @

e 375 54 3[ad] 5507

2,220,570 likes - 34,286 talking MILLION me—

Year end number of Customers Number of App Number of Picture/Video Number of Text
Downloads Messaging Messaging

Like - Comment - Share



Milestones: The Humane Society

Animal Welfare Act Passed

August 24, 1966 in Washington, District of Columbia

Like - Comment

-

»
Humane Slaughter Act Passed

1958 in Washington, District of Columbia

Like - Comment



Admin Panel

* Page Management. Everything involved in managing your page and
creating ads can be done straight from the panel.

* Private Messages. Brands will now be able to send private messages to
users who interact on their pages. The user has to interact with the
brand first in order to use the private messaging function.

Admin Panel | Manage ~ Build Audience ~ Help + | | Hide

Notifications See All Messages See All

Adam Lichtenstein
Hi-1 in working with Likesble, Can
someane please contact me?
o
Whel

se a digital copy of Likeable

John Yengkhom and Trump Media commented on your status update.
& 2 minutes ago

Kristina Ho, Triny Wendorff, and 2 other people like your link.
25 minutes a go

Joanne Im, Kevin C. Heaps, and 7 other people like your status.
about an hour ago

Kristy Stone Barnes, Marc William Rocco Rizzi, and 9 other people like your photo.
e about an hour ago

Carolina Moreno Lopez and Vlada Shelkova like your video Every Brand Has A Story, ...
2 hours ago

New Likes See All Insights See All

Paul McKeown I Your Posts |l Talking About This Il Reach

Charts and numbers are prominently
featured at the top of your page, so you
can be checking in all day long. With the

addition of the message feature, you can
handle your customer service issues
directly on Facebook.




Changes to Advertising

MMMMM



Facebook Ad Overview

* There are five different kinds of ads:

Right Hand Side.
Newsfeed on Web.
Newsfeed on Mobile.
Log-out Experience.
Offers.

S



Facebook Ad Overview

Right Hand Side Ads: Can be placed through the marketplace ad platform or
through a premium ads insertion order

Marketplace Ads: This is Facebook’s self service ad platform. These ads include:
e Sponsored stories
* Pay per click, pay per impression “Like” Ads
e Ads from page posts

Premium Ads: Premium ads are only accessible via a Facebook Ad Rep. They are
displayed on the homepage of Facebook and may contain a status update, video,
poll, event notice, links or questions. You pay by reach and impressions, which is
similar to a television ad.

* Reach Generator. Premium ads work using this tool. Guarantees to reach 75%
of fans by re-running ads for those who haven’t seen them.

 When the person seeing your ad has friends who are fans of your page, the ad
will automatically expand with enhanced social context about those friends, at
no extra cost to you.



Changes to Ads

T—— Right-hand side of homepage

Log-out experience
(optional)

News feed on
the homepage News feed on mobile




Changes to Ads

* Newsfeed Ads. These ads are organically included in the newsfeed. You
can only see the ad if you or a friend engages the page.

facebook Search a

=3 [Z) Update Status Add Photo | Videa == Ask Question
- . Mike Hoefflinger

FAVORITES
(] Mews Feed Lp%
(57 Messages
[ Events

il Bock Club

Pedram Keyanl added 2 new photos.

CROUPS

@ Renaissance

[22] sloans in Singapore
4 Create Group...

APPS

{# Apps and Games Titanic 30
: Fall in love again!
WP Washington Post Social ..

H [
My Heart Will Go On
Experience the film like never before
In Real D 3D and IMAX 3D April 4.

# Texas HoldEm Poker
Bl uike - Comment - Share - g214,014 ] 2,213 - 2 hours ago - Sponsared

MORE~




Facebook Offers

Coming Soon: Facebook Offers are a free and easy way for businesses
to share special discounts and promotions to their community through
Facebook. Offers let a business share a discount or promotion directly
from a Facebook page.

Rice Coffeehouse posted an offer.

Buy a mug and get your first drink of any
kind in it for free!l

Cet Offer
283 claimed this offer for free.

Like - Comment - Share - a few seconds ago - @



Questions?

MMMMM
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Social Media for Small Business
Visit Salt Lake Social Media Seminar

Lauren Sleeper, Director of Social Media Strategy
@laurensleeper
Katie Kearsey, Community Manager Team Lead
@kmkearsey




Welcome!

« Choosing Your Networks

« Making the Most of Limited Time

« Time-Saving Tools

« Contentis King

« Facebook Advertising

« Socialize Your Website

« When Worlds Collide: Online & Offline Integration
« Social Media Do’s and Don'’t’s

« Watch and Learn: King Arthur Flour Bakery



Choosing Your Networks:

Facebook

 What is Facebook?
* A social networking site that allows users to
make personal profiles, connect with others,

and share information.

» 845+ million monthly active users

» A platform for brands to make personal
connections with their fans and increase brand
awareness.



Choosing Your Networks:

Facebook

 What can brands do on Facebook?
« Engage and interact with fans
« Share multimedia content and information
* Provide customer service
» Offer contests, promotions, and exclusive deals

 Drive traffic to website and blog



Choosing Your Networks:

Facebook

* Best Practices
« Set up a Facebook brand page, not a personal page
« Create a custom URL facebook.com/VisitSaltLake
« Respond to all fans
» Take advantage of Facebook customization options
« Post content at times when fans are most engaged
« Don’t host illegal contests on Facebook

 North Social
« Wildfire Basic



Choosing Your Network:

Twitter

 What is Twitter?
» Twitter is a micro-blogging service that allows
public sharing of news and information in posts

that are limited to 140 characters or less.

e There are 100+ million Twitter users.

* Brands are using Twitter to broadcast
information and to build relationships with fans
through conversation.



Choosing Your Network:

Twitter

 What can brands do?
« Engage and interact with followers
* Provide customer service
» Host contests & giveaways
» Participate in and lead Twitter Chats

 Drive traffic to your website and blog



Choosing Your Network:

Twitter

* Best Practices
* Respond to messages and mentions from followers within 24 hours
* Incorporate popular hashtags to gain greater tweet visibility
* Follow back users who are following you

» Search and reach out to potential followers and customers



Choosing Your Network:

Yelp

« Whatis Yelp?

* Yelp is a site that enables users to
discover great, local businesses

« 66 million monthly unique visitors in
Q4 2011

» Users can write reviews of local
businesses
« 25 million local reviews have
been written




Choosing Your Network:

Yelp

 What can brands do?
» Monitor page for honest feedback
« Message customers publicly or privately
» Create Yelp deals to turn visitors into paying customers
« Track how many views your page receives
* Provide customers with up-to-date information about your business

« Buy ads on the Yelp site



Choosing Your Network:

Yelp

Best Practices

» Update business
information frequently

« Add photos to business
pages

* Incentivize & encourage
best customers to leave
reviews

« Respond to all negative
reviews

Red Iguana

EAEIEAEE | 240 reviews ERating Details

Category: Mexican [Edit]

T36WN Temple
Salt Lake City, UT 84116

(801)322-1489
hitp:/www.rediguana.com

Hours:

Mon-Thu 11 am - 10 pm
Fri11am- 11 pm

Sat 10 am- 11 pm

Sun 10 am - 9 pm

Good for Groups: Yes
Accepts Cradit Cards: Yes
Parking: Private Lot
Attire: Casual

*% Edit Businass Info

Price Range: 35

Good for Kids: Yes
Takes Reservations: No
Delivery: Ne

Take-out: Yes

Waiter Service: Yes
QOutdoor Seating: No
Wi-Fi: No

Add Photos

Good For: Lunch, Dinner
Alcohol: Full Bar

Noise Level: Average
Ambience: Dive-y, Casual
Has TV: Mo

Caters: Yes

Wheelchair Accessible: Yes

£k First o Review [JJ] Elizabetn P.



- Choosing Your Network:

- Niche Networks

* Pinterest: A pinboard-style social photo sharing website that allows users to
create and manage theme-based image collections.

« Instagram: A free photo sharing iPhone application that allows users to take a
photo, apply a filter, and share it on a variety of social networks.

* Flickr: An image and video hosting website, web services suite, and online
community

« LinkedIn: A business-related social networking site that allows businesses and
professionals to connect with each other.

@ fl |cerinkecjlm




Choosing Your Network:

Pick One!

* Pick the network most in line with your business. Pick the network
you’re most passionate about.

« Know the main functions and uses of each network.
« Know your target demographic.

« Know how much time you have to spend.



Making the Most of Limited Time:

Daily, Weekly & Monthly

Daily
« Sweep social channels 2-3 times respond to all fans & followers
» Monitor & optimize social ads

Weekly
« Search for shareable, relevant current events & articles

Monthly
» Develop 2-4 weeks of content
» Determine how often you will be publishing content be consistent
» Refresh Facebook cover photo
» Analyze success & failure to shape future strategy



Time-Saving Tools:

HootSuite

L ‘ Compose message S Q:“ @mﬂ@r?
[ ) MO n Ito r & pOSt to - RDC (Twitter) xT RDC (FB} x I QualityDalry (Twitter) »  Quality Dairy (FB) Thlng: Remembered (Twitter) Thlngi Remembered (FB) x Extra Space (FB) x More... e

% & P (+ -+ AddStream —
multiple social networks M SentTyeats o -
RandyatFairways visitsaltiake Created by Lauren Sleeper
I 7:48pm via Plume for Android Bosy  5:30pm via HootSuite Rl Sending at 1:05pm, Mar 31, 2012
Nice night for dinner outside at Rio Grande Cafe #TGIFI Who's hitting the slopes this weekend? Want to know more about your ancestors? #SLC’s Family

yfrog.com/h2imibw] + @visitsaltiake il History Library is the largest genealogical library in the

ke
RuthsDinerSLC 5:16pm via HootSuite world!

i
) S C h e d u | e F a Ce b O O k ‘ 7:23pm via TweatDeck @tiwirih Great photo! What do you have planned during your Created by Lauren Sieeper
o Thanks Chellor! :) RT @chellor: @visitsaltiake my go to has vacation in #SLC? o Sending at 2:15pm, Mar 31, 2012
a always been @RuthsDinerSLCI | know | will always love my ) Show Gonversation RT If a tradition in your family is #Easter brunch!
posts & tweets ?

meal there 5
hitpa/bitly/sicbrunch +
visitsaltiake ey
m 4:05pm via HootSuite

Many restaurants in #SLC are already taking reservations for

tiwirth

7:168pm via Twitter for iPhone Created by Lauren Sleeper

Sending at 3:20pm, Mar 31, 2012

gvés:mbgakgalﬁady returned- wentto Park City mostly #Easter brunch, so be sure to book soon! bitly/sicbrunch + Checking out @RedBul's Schiltentag today in #ParkCly?
i c_w‘ visitsaltiake We hear there will be teams sledding down & mountain in

7 Show Conversation OB 2200m via Hootsuite their own handmade sleds.
NHMU Take advantage of the many galleries in #SLC that offer free

\ Created La Slee|

A 5:06pm via Twast Button admission. Check out our list of participating BB e :;;pm il ol

o ra C ra n We were thrilled to host @visitsaltiake members atthe galleries: biLlyXO7AN. + FeiE, ¢ 5
‘ouKnow that at one time, Utahns consumed mare

Mt S b anndet ipekngt CHOCK sutelr oty 133 1 retwests #Jello than any other state in the country? RT if you've

photos! flic.krip/bpDYdh + learned something new!

visif

i I tsaltlake
competitor mentions g 5
Wantto see a great photo of the Wasatch Mountains? Look

#FF welcome fo the T2 family @MASEIntheplace @Mratelle

Created by Lauren Sleeper
Sending at 1:05pm, Apr 01, 2012

@somaluller @PamNebeker @visiisalliake and for the best no further than our #ShotoftheWeek winner: bitly/SLCFlickr Happy April Fool's Day, #SLC! What tricks do you have up
concert @dfrankenreiter =2} your sleeve today?

Great_Americanl 2t Created by Lauren Sleeper

4:06pm via Paper.li visif Sending at 3:15pm, Apr 01, 2012

1 tsaltlake
Great American Things Daily is out! biLly/A7pQcz + » Top OB iar 25, £:30pm vis HoolSute Do you believe the superstition that reciting “Rabbit Rabbit’

. . *

) stories today via @PartyBizConnect @GoSantaMonica Don't miss out on seeing the wildly funny play Laughing 1stthing on the 1st of each month will bring good luck all
O | | | O r CO | | Ve rS a | O | | @visitsaltiake @BestofFL Stock, now showing @ploneeriheatre untl April 7! mpnfionge

bitly/GUBQKB +

. nickmikepete35 i * iy Created by Lauren Sleeper

—, 11:45am via Mobile Web -: isitsaltlake ‘: Sending at 5:05pm, Apr 01, 2012 “'
@visitsaliake canyans resort! e - Mar 29, 6:10pm via HootSuts = Get ready for the week ahead and spend as much time as -

b4 A R R ) 4 noceihla In the areat auidenre of 81 O +4
E = ] Vg

keywords



Time-Saving Tools:

Buffer App

» Schedule Facebook posts, LinkedIn updates and tweets

» Buffer selects times to automatically publish content when your audience
is most engaged

* Analyze your content to determine what works best with your audience

Write a post here to add to your Buffer...

kmkearsey = Pending | ol Analytics
120 tweets (+] :
Thursday 29th March
10:10 AM Facebook Timeline Provides 46% Lift in Brand Page Engagement via @Mashable on.mash.to/CUphRu

@ clicks L potential



Time-Saving Tools:

Reporting

Where Your Likes Came From

« Facebook Insights: & New Likes? e —
demographics, traffic, * ol i TR
engagement 602 Mobile?

501 Friend Referrals?

1k 349 Facebook Recommendations?
- SocialBro: demographics, Hpmee
follower activity, S es-casts: More-
engagement Mar 7 Mar 14 Mar 21
\ P When are your followers online
 TweetStats: brand habits,
st 80 s s s 2000000000200 00 0 .
most engaged followers RSP G o ol drip PO b Ul
mwmeeees 0000000000000 00 ¢
* PinPuff: influence, reach, Fwa @0 s 0000 000.000=O..OO' LR
R - we ® - - 00 0000000000000000 ¢
virality, most engaging vn 88 - 2 :9: 0000000000000 0 0 - o
content D s 2 2000000000000 o o
3 o0 01 D02 03 &4 05 DB IZI?.IZIE o8 10 T 12 13 M 15 16 17 18 19 20 21 22 23
SHEy SorinlBrocom

« Radian6: costly, social
listening, competitor analysis



Content is King

« Content drives fan engagement, page growth and traffic.

« Excellent content is:
* Relevant to your brand and community’s interests
* Fresh and unique
« Expressed in different forms
» Available consistently for your community

 To produce excellent content:
« Plan out your schedule in advance
* Include strong calls to action
* Incorporate outside articles, news stories, blogs, and sources to keep
information fresh



Facebook Advertising

a | Name | Status 7 | Reach 7 Freq.? | Social Reach 7 | Connections 7 Clicks 7 CTR7T Bid 7 Price ?

. Drive page growth & O Downtown b 40,029 2.3 32,482 20 0 0.032% 5052 5‘3‘(5“5_
fan engagement. v o

This ad targets 24,078,560 users:

Visit Salt Lake
—

who live in the United States
There's still plenty of " 0.10%

ski season left! "Like' " Eas 1.3 and Dl.dﬂ . : . - -
s o peur AT = who like #Alpine skiing, #Alta Ski Area, #Appalachian Ski Mountain,

Salt Lake! #Backcountry skiing, #Beaver Creek Resort, #Beaver Creek, Colorado,
B #Blue Mountain (ski resort), #Blue Mountain Ski Area, #Breckenridge Ski 0.05%
Resort, #Brighton Ski Resert, #Bristol Mountain Ski Resort, #Burton

« To make the most of a

You like this. Snowboards, #Camping, #Cataloochee Ski Area, #Colorado, #Cypress
I I b d t L - —— Mountain Ski Area, #Discovery Ski Area, #Downhill, #Downtown Salt Lake
S m a u g e . View on Site - Create a Similar Ad City, #Freeskier Magazine, #Freestyle skiing, #Furano Ski Resort, #Great  0-00%
Salt Lake, #Hoodoo (ski area), #Killington Ski Resort, #Loveland Ski Area, 03710 03/17 03124

#0utdoor Channel, #0utdoor recreation, #0utdoors, #Park City, Utah,
) H yp e r-ta rg et a d S by #Perisher Ski Resort, #Real Salt Lake, #5alt Lake City, #Salt Lake City
International Airport, #5alt Lake City Weekly, #5alt Lake County, Utah,
k . #5alt Lake Tabernacle, #5alt Lake Temple, #5alt Lake Valley, #5howdown
| t d t t Ski Area, #5Ski, #5ki cross, #5ki mountaineering, #5ki resort, #5ki school,
O Ca I O n a n I n e reS #5kiing, #Slalom skiing, #Snow, #5nowboard, #5Snowboarding,
#Snowbombing, #Snowmaking, #5nowmass (ski area), #Snowmobile,
. #Snowshoe, #5olitude Mountain Resort, #5teamboat 5ki Resort, #Sugar
[ ] S et a d a I | S e n d House, Salt Lake City, #Sugarloaf (ski resort), #Sunlight Ski Area,
#Telluride Ski Resort, #Telluride, Colorado, #The Salt Lake Tribune,
% Y k. h, y #Travel, #Travel Channel, #TripAdvisor, #Trips for Kids, #University of
Utah, #Utah, #Vacation, #Vail, Colorado, #Wachusett Mountain (ski area),
| I l I l It to re l I Ia I n Wlth I n #Wilderness, #Winter, #Winter sport, appalachian ski mountain, family
vacations, i actually like winter, i love ski, i love skiing, i love snow, i love
snowboard, outdeor sports, salt lake city, ski, ski blue mountain, ski
b u d et magazine, ski mountaineering, ski racing magazine, snow, snowbird ski
summer resort, snowboarding, traveling, winter sparts or wintertime
» who are not already connected to Visit Salt Lake

() Monitor Suggested Suggested Bid: $0.83 - 1.78 USD
bid range




Socialize Your Website

» Create a social hub/portal

* Include links to all of your
social channels on
homepage for easy access

« Make content easily
shareable by including share
buttons on pages

B |09$ Join the Conversation >

Welcoming Spring via Cisco
TelePresence

Our digital team (the folks who bring you
Cisco.com, mobile and presence on the
online secial venues

Mar 30th | Cisco Blog

Welcoming Spring via Cisco
TelePresence
Our digital team (the folks who bring you

s YouTube watenwmors >

Clsco CIO Insights - Unifying the
Business and Technology
A

Cisco.com, mobile and on the
online social venues...
Mar 30th | Cisca Blog » Web Expariance

Tips and Tricks: 9 tips for a
Smarter Wireless Industrial
Workforce

Nine tips help enable an industrial
wireless mobile workforce, including
standards, seff-healing tec...

Mar 30th | Cisca Blog » Manutacturing

Community JoinUs >

Consulta CUCM VideoLLamada
Hola a todos:  Tengo problemas para
realzar videcllamadas en la Central
CUCM , haciendo uso

Mar 30th | Home : All Contant - All
Communities

UUID not in Policy Engine Map
Higuys, I'm having a lot of Total
Requests for UUID not in Policy Engine

Mar 30 2012 | 35 views

What Happened at Partner Velocity
Las Vi

Mar30 2012 | 17 views

% Slideshare seevere >

Troubleshooting Wireless LANs
with Centralized Controllers

Best practices for troubleshooting
your wireless LAN issues prior and
during TAC engagement. Learn ...
December 14 2011 | More from Slide

Bl racebook vonus >

Find us on Facebook

Cisco
wilike 272,708

m
€i15co

Cisco

What inspires you?
‘Great art? Haunting
music? A good story?
Resilience? A good
deal? Register for the
EC's Conference in the
Clouds conference for
all of the abowe! First
100 to respond gets
50%!

e

~

Facebook social plugin

Cisco Buzz SeaMore >

u Fo

RT @ccle5851: This is going to be
awesome! Il (@ Nexus 7000 Booth -
Cisco Live 2012) [pic]:
ntpHComOPPIOUA

Disclaimer »

E Twitter  Folowus >

clscocollab Dont let security
concerns scare you away from
videoconferencing. Start with
these tips! hiip:/it.co/T63GoGaX
#elepresence

about 2 nours age from Cisco

E Google+

Add Us >

clscosmallbiz Is there an 'Egg’ in
your Small Business Cloud?
hitpJ/f.colzktaBwHp

about 2 hours ago from Sprinklr

CiscoSecurity @RealBelahzur

Map. Is there any 1o find Sh St Guthvte, Diracior of Thank you for the Follow Frida
I\é\:r:imhi! Home : All Content - All - Information Technology at Focus mnﬂoﬁ__ﬁ Y
mmunities

Corporation, talks about how

about 3 hours ago from web
Naesinn and Nanlmrmant af Mikrdanr

« Use APIs for Facebook,
Twitter & other networks to
pull in content from all of
your channels

9 Brands That Will Pique Your @Pinterest

by KATIE on 10. JAN, 2012 in PINTEREST

301 | w47 47

» v @
M Tweet| -+ Like m!srmm:

« Develop scrollable feeds



When Worlds Collide:

Online & Offline Integration

« Create in-store signage

 Include information on business cards

» Add social mentions to the bottom of receipts

* Incorporate into presentations

» Provide fans in real life with incentive to engage online

* Incorporate online promotions into offline tactics



Social Do’s and Don’t’s

« DO develop a brand voice and stick to it

« DON'T push tweets to your Facebook page

« DO respond to everyone who posts on your page

« DO be transparent with fans and followers

 DON’T delete negative comments, complaints or feedback

« DO create and consistently post unique content

« DO include strong calls to action in content across channels

« DO analyze what has and has not worked for your brand before developing
new strategies and content

« DO be consistent across networks in terms of voice and design

» DO create a clear, optimized profile picture for each social channel



Watch and Learn:

King Arthur Flour Bakery

* King Arthur Flour Bakery is a
located in Vermont, close to
Dartmouth College.

» Networks: e LA a
« Facebook: 62k fans King Arthur Flour [ouke] (2+)

R TWitte r: 1 2 k fo | | Owe rS E:lnj:rxnc::::sr is America’s oldest flour company. N 4
ki . Our passien is sharmg the joy f}f baking and il’lSDIl’iﬁlg ﬂ ﬁ 62,155 ﬂ E
) G O Og | e 4 ; 1 2 6 k a d d e d to CI rCl e S bakers worldwide. Visit us at kingarthurflour.com |

About Photos Likes eNewsletter Events

« Content is unique, fresh and
engaging, and comes in text, image
and video form.

» Focuses heavily on seasonal
and holiday recipes, baking tips,
cooking class listings and fun,
in-store events.



Questions?

MMMMM



Visit Salt Lake 2012
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SEMINAR
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