For Brands
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- Pinterest Overview
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pinboard that lets you R <= i
organize and share T .
compelling images on
the web.

14 Boards 572 Pins 201 Likes Acthvity 156 followers 117 following

The Greatest Snow On Ea... What's Happening SLC i ini Must-See SLC

* Pinterest hit 10 million
U.S. monthly unique
visitors faster than any
independent site in _ T RN N s
history. e o

« Brands are using
Pinterest to engage with
and expand online
communities.



What Users Can Do

* Pin any image from a hard drive or the e
web to a virtual pinboard.

* Re-pin a pin someone else has pinned
on his/her own board, similar to an RT.

« Like a pin someone else has pinned, -

Also from

similar to a Facebook Like. a

« Comment on a pin to let a user know

what you're thinking.
* Follow all of a user’s boards, or just a
select number of his/her boards.
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Salt Lake City, Utah. I'll be snowboarding in THOSE MOUNTAINS in 16 days™

Pinned vis pinmarklet
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Hot Topics

* Food, Cooking & Dining

 Tourism & Travel

« Style: Fashion, Hair &
Makeup

The lower cathedral at Sainte-Chapelle.
Photo by Trey Ratcliff
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Bring Me That Horizon Places & Spaces

* Home Décor

« Art: Photography &
Paintings

 Inspirational Typography
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Key Features

Content Exploration: Surf the site aimlessly to discover different kinds of
content you may have never thought to seek out.

Content Curation: Create, discover, gather and share the content YOU find
relevant, and organize it in a way that makes sense to YOU.

Content Control: How users share, bucket and use the content is
completely up to them. There’s no hidden agenda, no call for repins, likes or
comments — it allows members to truly tap into the core of what social does,
connecting people via content.



What Can Brands Do?

« Enhance the brand and product offerings

 Fulfill the brand promise

* Promote the brand’s core values

« Curate loosely-related and brand-specific content
« Engage with pinners to build an online community
 Drive traffic to website and other social channels
* Hold visually stimulating contests and giveaways

» Create online catalogs to drive sales and product awareness



What Brands Can Do:

Curate Content

« Brands can pin content that is directly relevant to their brand.
Saveur Magazine has boards for entertaining, cooking and cooking tools.

T AR T WL

VEUR —
Saveur Magazine ‘
m Leah Dent
Saveur is for people who truly love the culture of food. We're savoring a world of
authentic cuisine. !, Serious Eats
@ ¥ 9 New York, NY Mo e
Jane Wang

9 Boards 433 Pins 0 Likes Activity 3500 followers 44 following

Savory Cooking Desserts & Sweets
156 pins 65 pins




- What Brands Can Do:

Curate Content

« Brands can also pin content that is more loosely related to their brand.
Paper design company Minted pins not only products, but also inspiring
images for weddings, dinner parties and holidays such as Halloween. They
use Pinterest to support the ideas behind their products.

Rustic Wedding life's little luxuries colorful mama




What Brands Can Do:

Engage With Pinners

« Brands can engage with pinners by following them, commenting on or
liking their pins, or by re-pinning their content.
Des Moines-based home and personal accessories shop Domestica has
done an excellent job of engaging users and building a community.

- Repins from
Domestica
. Irina M
Spruce Up Your Nest with modern handmade - online shop, tool Accepting
consignment apps through our website - please contact us! - Michelle Thompson
@ ¥ 9 Des Moines, 1A __
‘ Lindsey Smith
86 Boards 2621 Pins 128 Likes Activity m 4631 followers 534 following

Wait! I Don't Have A Gift Mad About Print Posters About Bikes
26 pins




What Brands Can Do:

Engage With Pinners

* Invite fans, followers and brand advocates to Guest Pinner Gallery
participate in a special contributors board, where they 3
pin and re-pin content for your brand.

* Invite celebrity or well-known pinners to create their
own boards for your brand to drive further engagement
and follower growth.




- What Brands Can Do:

Drive Web Traffic

« Brands can pin content directly from their website to drive traffic.
Real Simple does a great job of driving traffic to their website and blog.

Super Bowl Recipes .-

All the recipes you need for a perfect Super Bowl Party.

T

- Real Simple 19383 followers, 34 pins

Eln

Three-Bean Chili with Spring Pesto Viegetarian Chili with Chocolate Quick Turkey Chili Vegetable Chili with Polenta Turkey and Bean Chili

realsimple.com realsimple.com realsimple.com realsimple.com realsimple.com



- What Brands Can Do:

Contests & Giveaways

Style Spotters to Highlight Top Market Fashions Through Pinterest

The High Point Market has recruited home fashion trendsetters to showcase their favorite products
and top trends 3t the Dctober show. The Style Spotters will post and cerate their favorite looks on
PFintersst, 3 website that lets vsers crganize and thare photos on virteal pinboards.

- Best Pinboard: Users create a pin
board under the contest guidelines
and brands select the best one.

 Most Likes/Repins: Contest entrants
create pinboards & specific images for
users to like and/or repin. Entrants win
based on the amount of likes/repins
they receive.

 Sweepstakes Entries: Random
winners drawn from a pool on entries.
People can enter the sweepstakes by
repining an image and/or following a
brand on Pinterest.




What Brands Can Do:

Contests & Giveaways

« Create a legitimate contest with an official homepage and clearly
delineated rules.

« Create a repinnable image that followers can repin easily. It should contain
the contest and brand names, and should also mention the prize.

« Support the contest via other social channels, including Facebook,
Twitter, your blog, your website, and more.



What Brands Can Do:

Create Catalogs

Brands can create shareable, online catalogs to display their products in
a visually stimulating and easily shareable way.

Nordstrom e
m BRIDES
We're a fashion specialty retailer of clothing, shoes & accessories. Cust Service: 1- ===
888-282-6060. Social team: Lily, Kent, Katie and Bryan. m Skl Ui
& Q@ Seattle, WA i
- Ines Feiereisel
33 Boards 619 Pins 2 Likes Activity m 13173 followers 1234 following
Prom Inspiration at Nords... Spring Trend: Nautical Vi... Spring Trend: Prep Club The Nordstrom Thread Bl...
20pins 13 pins 18 pins 39 pins

b
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- What Brands Can Do:

Create Catalogs

« Brands can add price tags to pins to encourage purchase. These pins
then appear in the “Gifts” section of the website.

« Shoppers referred by Pinterest are more 10% more likely to make a
purchase than visitors who arrive from other social networks, and they’ll
also spend 10% more on average.

TIFFANY Romantic Vintage Inspired
Lace Satin by luxebridalcouture,
589.00

Countrytime Bouguet K O Lampwork 7
Beads by koregon on Etsy, $54.88

Electroformed Emergence Lampwork
Focal Bead by TouchofGlassDesigns,
5$60.00

Ostrich Feather Wedding Hair [ Kaye Husko onto Love these

. Jill Hendrix crito My Style Accessory $89.95 beadst
MR Diane Mack onto wedding
o deas
&
<®
-l
U

2 LOVELY vintage Turquoise BOWLS
cafe au lait by RueDesLouves, $70.00

Zebra And Giraffe Explorer Canvas Art

Heart Cut out Sweater super wide cut
et ot by BglorifiedBoutique, §56.00

B Mary Glelxner cnto Products |
& Love

m K Mac onto kids =6 Kellie Thomasson onto Want
N ‘ To Wear




' Other Brands to Explore:

- Whole Foods

 Whole Foods pins a variety of content that is both directly related to food
(i.e. dinner suggestions) and loosely related (i.e. beautiful kitchens).

Repins from

Whole Foods Market

These are just a few of the things we love......and we love to share them with you.

F(DDS“ & ¥ 9 Austin, TX = Karen Tara

MARKET
H Christina Eckert

35 Boards 728 Pins 9 Likes Activity 23263 followers 1113 following

[f%  Elaine Clark-Buskirk

‘Who wants dinner?! Eat Your Veggies In Love with Love Sweet Tooth
51 pinz - Al 41 pins - Al 17 pins - 4k 107 pins - &




Other Brands to Explore:

Travel Channel

« The Travel Channel capitalizes on the hot topic of travel. They have 16+
boards with a variety of destinations, and encourage users to pin and re-pin
their content.

Repins from
Travel Channel .
& Lina Widiasana
Daily surprises, near and far. Your source for travel inspiration and more.
@ ¥ Jetsetter
B
25 Boards 574 Pins 69 Likes Activity 10186 followers 82 following

Daily Escapes Natural Wonders Beaches We'd Rather Be Here Tha...
109 pins 30 pins 60 pins 18 pins




- Other Brands to Explore:

West EIm

« West EIm does an excellent job of expanding their following and engaging
with users by pinning their own content and repinning the content of others.

Repins from
west elm
& Centsational Girl
west elm designs clean, simple products for modem living.
west elm
& ¥ 9 Brooklyn, NY Laura Fenton
l Bright.Bazaar /
32 Boards 1340 Pins 345 Likes Activity m 21381 followers 84 following
Urban Backyards + Qutdo... Stripes House Plants Color Block

43 pins 45 pins 27 pins 118 pins




Other Brands to Explore:

West EIm

 Matchbook Magazine
 Club Monaco

« HGTV

« Bergdorf Goodman
 Martha Stewart

« Women'’s Health

* Williams-Sonoma
 The Today Show

Drake University

Pretzel Crisps

Land’s End Canvas
Celebrations.com

AARP

Nina Garcia

Threadless

Better Homes and Gardens



Questions?

MMMMM



Instagram for Brands

Katie Kearsey, Community Manager Team Lead
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Instagram is an easy-to-use iPhone mobile app used to take and share photos.

Users can snap photos, apply filters and instantly share their photos to social sites
like Facebook, Twitter and Foursquare.

11:13 AM

Filters

Meet Instagram.

It's a fast, beautiful and fun way 1o sh)
friends through a series of pictures.

Snap a photo with your iPhone, choog
the look and feel, send to Facebook, ]
all as easy as pie. It's photo sharing, 1

Oh yeah, did we mention it's free?




DEMOGRAPHICS

Instagram Growth
16,000,000

12,000,000

8,000,000

4,000,000

113ang 12210 2 24N B4 aam a5 S04 1IN 11811

B Users

The first version of Instagram was created in 8 weeks and
launched on October 6, 2010

By December 2011, Instagram reached 13 million users
35% of of these users come from the United States



INSTAGRAM OVERVIEW

llIIROGERS /,-\ 6.59 AM

12:06 PM

Filters

Popdlar

164 likes
bill Hello sun

- SOCIALMEBIA™

Popular




KEY FEATURES

* Photo Sharing: Take photos, add filters and share your photos to different
social networks.

« Content Exploration: Discover new photos by searching for photo
hashtags or by browsing the popular photos section.



WHAT CAN USERS DO?

Share your photos on a
photo-by-photo basis on
your favorite social
networks

If you specify a location
with your photo, Instagram
can check you in on
Foursquare

Use 11 different custom
filters to transform the
colors, mood, border, and
tonality of your photos

Nashville

LT [els

X-Pro |l

Poprocket

CARN
{4

SN
-—i

Gotham

Lomo-fi

Inkwell

)
4\3) :

1977

[£3

Earlybird

{% | .s:‘
i,

Lord Kelvin



WHAT CAN USERS DO?

» Post appropriate content

« Use filters and try new looks

« Like other images and post your own
« Enter contests

« Participate in hot topics (see next slide) and get discovered from your
participation similar to hashtag usage on Twitter



HOT TOPICS

#instagram -
#iphoneography
#instagood
#photooftheday
#sky

#love

#popular

#cute

#cat

#dog

#sunset

#me

14:01

Popular



WHAT CAN BRANDS DO?

 Post interesting images. Focus less on your branded images and
products and instead post lifestyle photos that are visually appealing.

« Post often, and post consistently. Don’t post photos in massive
quantities, but post regularly so followers know what to expect.

« Engage with users by @ replying to them and by liking their photos.
 Have a theme. Similar to being consistent, a theme throughout your
photos helps followers know what to expect and keeps them wanting

more.

* Hold visually stimulating contests and giveaways. Have users submit
photos to a themed hashtag, judge them, and report to celebrate winners.

* Integrate photos with campaigns on other networks.



WHAT BRANDS CAN DO:
CURATE CONTENT

» Volvo shows their cars, Macy's shows its products, customers and
locations, while celebrities, like Justin Bieber, can show their tours and give
fans an inside view.

= 4 Justin Bieber(@justinbieber) Photos
E. @ﬂ

() Photo Feed  {} Photo Widget [ ] Size: Small | Middle | Large @) Profile

M Tweet < 6,158 EiLike 6k [+1 )72

ﬁ justinbieber

Date: Jan. 28, 2012, 10:06 a.m.
Filter: Hefe




\WHAT BRANDS CAN DO:
CURATE CONTENT

« Brands can engage their customers by encouraging them to partake in
contests, campaigns, and promotions.
» Levi's used Instagram to find its 2012 models.
» Nike asked users how they will "make it count in 2012."

Nike Now On Twitter & Instagram — How Will You #MakeltCount In

Industry WIRE
HOW
WILL YOU

Levi's Instagram Campaign
MONDAY, JANUARY 09, 2012 | NICOLE | NO COMMENTS

IN 2012?
&+




'WHAT BRANDS CAN DO:
" ENGAGE WITH USERS

generalelectric [TIM|L]|O]
GE

¥ 210920

% #photographer, #photography, #ge,
#geinspiredme, #aviation, #technology,

Amon
Marmal

Brands can engage with users by
liking posted images, posting images
themselves, and creating contests
that ask for user participation.

GE created a contest asking users to
post images of GE products that

inspired them using #GEinspiredME,
picked winners, then awarded prizes.



WHAT BRANDS CAN DO:
DRIVE WEB TRAFFIC

micoach 1) Glbal  Product Search 2]

see how to participate or browse through the gallery and vote for your favorite look. share [ EIQ O B
by tagging your photo with #adidasoriginals you consent to belng 18 years old or older and agree to these terms and conditions.

« Brands can post content directly from Instagram to their website and other
social channels to encourage engagement and drive web traffic.
» ADIDAS asks users from around the world to post images of their
ADIDAS style, and others vote which city has the best style.



OTHER BRANDS TO EXPLORE::
FORD #FIESTAGRAM

Each week Ford announced a new GOT AN EYE FOR A PHOTO?
hashtag associated with one of the GET INVOLVED IN #Fiestagram
Fiesta's features. Users could submit
photos tagged with “#Fiestagram” +
the current week'’s hashtag to enter.

The best photos were selected to be
featured in real-life galleries and
digital billboards. Ford gave weekly
prizes to those submitting particularly
striking images. The final prize was a
Ford Fiesta.

To celebrate all the clever
technology in the Ford Festa, |°
wa've launched a great new E
photography compéetition
using Instagram

GET
INVOLVED
AT:

facebook.com/lordliesta

\J App Store u Instagram




OTHER BRANDS TO EXPLORE:
MUSICIANS: DEFTONES

To enter their Instagram contest, the band asks that fans tag photos from the
shows including their location. Everyday, one photo will be chosen as the
Instagram Fan of the Day, and featured on their Facebook page. At the end of
the tour, all of the featured submissions will be entered into a drawing. The
grand prize winner will claim a guitar signed by the band, and 5 runners-up will
be given a signed vinyl copy of the “Around The Fur” album.

Back =_ : y —a B (o]

i ':i;!.‘ deftonesband
_v 378 43082 13




OTHER BRANDS USING INSTAGRAM |,

Tiffany & Co.

. « Kate Spade NY

« Bergdorf Goodman « ABC World News
« Aldo « Celtics

* Levi's * Burberry

« Rebecca Minkoff (designer) « NPR

« Good Morning America * American Eagle
« Michael Kors « Puma

* Red Bull * Pepsi

* Mark Jacobs « MTV

* Threadless « NH Hotels

Gucci



Questions?

MMMMM
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" Flickr Overview

* Flickris an image and video hosting & sharing community.

« 80+ million unique visitors and 6+ billion images are on Flickr.

- ® Signed in as VisitSaltLake Q &4 (1new) Help Sign Out
ICKT . vasmoor

Home  You -~ Organize & Create Contacts Groups Explore Upload Search

#® Your photostream e o sideshow == (B[] share -

emwsun  Collections Sets Galleries Tags People Map Archives Favorites Popular Profile

2012 Annual Meeting

22 photos

9w

(edit set

Ski It to Believe It 2012

40 photos

© @ Anyone can see this photo (edit (odk st

u on Mar 12, 2012 | Delete
10 views / 0 comments

Natural History Museum

ofo (edit of

can see this ph
Mar 12, 2012 | Delete
0 comments




Key Features

« Content Exploration: Browse images other users have posted by topic,
location, or through Flickr’s Explore feature.

« Content Curation: Post images that are relevant to you and your brand,
with a variety of organization and sharing options.

« Content Control: Manage the level of shareability your images have, and
distribute them on the via Flickr groups and collections.



What Can Users Do?

« Upload your photos to your Flickr
photostream for others to see.

« Favorite another user’s photo to a
collection of favorite photos linked
to your account.

« Comment and let someone know
what you think of a photo.

« Add a contact to subscribe to a
user’s latest uploads.

« Groups are great for contests and
collections on a particular topic.

» Your Photostream 2=

¥ Recent Uploads | Recent Activity

» Your Contacts

» No recent photos from your contacts.

» Your Groups
~ Salt Lake City

14,898 items | 83 topics

From Utah
Images

Southwest...

Groups activity




Hot Topics

° Art & POFtraitS All time most popular tags

animals architecture @It . australia autumn baby band barcelona beach oerin vie bird

virds birthday black blackandwhite blue bw california canada Canon car cat
chicago china christmas church City clouds color CONCErt dance day de dog england

e Tourism & Travel

 Architecture europe i family fasnion festival film florida flower flowers food footvai
france friends fun garden geotagged germany girl graffiti green naliowsen hawai

« Landscapes holiday house india INStagramapp iphone iphoneography isend i italy
japan kids la lake landscape light live |oNdON e macro me mexico model museum

« Weddings music nature new newyork newrey night NIKON nyc ocean o4 paris
park party people photo photography pnotes portrait raw red river rock san

. Family Photos sanfrancisco scotiand sea seatle show SKy SNOW spain spring SquUare

Sq uareformat street SUMMEr sun sunset taiwan texas thaiiand tokyo toronto tour
e Flowers & Nature tl'ave| tree trees trip UK uan USA vacation vitsge washington Water
Weddlng white winter woman yeilow zoo




- What Brands Can Do:

Share Great Content

VisitPhoenix's photostream

Sets Galleries Tags People Archives Favorites Profile &4 Add VisitPhoenix as a contact

 Brands can post photos
reflecting their image,

including photos of ‘g & = ‘
p rOd u CtS ] ad Ca m pa ig n S ] ;rhe Garden . ;’int.age by - .Becken's | ‘Sierra Bonit; ;h.ueen Creel( ;rutti Santi | E’racﬁcal Art. ;-Iula‘s Mode;n

Home at Misty Table Grill Olive Mill 5 photos 7 photos Tiki
eve n tS \ a n d m O re \ Y:‘r;:‘:lsl 13 photos 7 photos & photos 28 photos 7 photos
* Brands can share user- ' -
generated content to | |

I Sweet Sal The Mint Cornish Pasty EICh Rum B D t th C AMC
drive engagement. - s - e T

8 photos 26 photos 11 photos 8 photos & photos

| = ™
/ﬁ’%

Ll -

13 photos 7 photos Dine-In...

 Visit Phoenix’s | S o
photostream represents ' ‘ (J

. . . 155
the brand by highlighting
Ranch Market = Haus Murphy's Downtown Carly's Bistro JoBot Coffee MLB All-Star Oakville Dick's
Phoeni Week 2011 G Hid
| O Ca | re Sta u ra n tS y 24 photos 13 photos Rezg:;:ams 5 photos 12 photos ssjnemas Nl::.‘f:y i :n:casway

attractions, and events.



What Brands Can Do:

Create and Join Groups

« Brands can create or join
groups, or collaborative
collections of photos based
around a particular topic or
brand.

« Fans can submit feedback
on photos or ideas in via
photos and comments posted
in groups.

« This group, sponsored by
Starbucks, features fans’
photos related to Starbucks
and the Starbucks culture.

fexy Starbucks Coffee Company

R

357 Group Pool Discussion 4,851 Members Map Join This Group

Group Pool 8,010 items | Only

by KlaraCurda

by Meeshe

s sponsored by Starbucks

mbers can add to the pool. Join?

%sg

by aaronranieri
by M1 dulce...

by Meeshe by aaronranieri

Search this group’s pool

l| searcH

by aaronranieri

.

by aaronranieri

.‘ ﬂ
i

by by_irma
LA
A . y

by Mohamed.

BJEE) share~

E

by Meeshe

by KaylaKarma

» More photos




What Brands Can Do:

Host Contests

 Fans can submit photos to brand-sponsored contests on Flickr.
Brands can showcase fans’ images in sets, like Red Bull did in this
campaign.

_ Red Bull lllume Image Quest 2010 - the finalists Sveshow L} | (B Shirs *

Thumbnails Detail Comments

782 views | Add a comment?




What Brands Can Do:

Drive Web, Social, and Search Traffic

« Use Flickr’s API to display your public Flickr content in ways that work
best for your brand.

« Connect Flickr to your social channels to ensure smooth integration
across the web, and to drive photo sharing and brand awareness.

« Utilize highly effective Flickr keyword tagging features to get your
company’s material visible to SEO searches, as well as internal searches

from Flickr users.



Other Brands to Explore

« Visit Salt Lake

* Visit Phoenix
 MAKE Magazine
 CRAFT Magazine
« BBC

« Urban Ouffitters
- GM

* Nikon

» Burger King

* Apple iPad

Moo Cards

* Neilson Holidays
« Sierra Club



