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Social Media “Marketing” is…   

         …Different  

Social media 

1:11 
Online minutes spend  

on social media 
November, 2009 



3/10/10	  

2	  

Social media 

5.5 % 
of all time spent online  

(in the US) was spent on 
Facebook 
Comscore, November 2009 

Social media 

18,000 
new tweets every minute 

November, 2009 

Social media 

1,000,000,000 
YouTube videos served 

each day 
December, 2009 

Social media 

2 
Rank of YouTube as a 

search engine 
November, 2009 
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Meet GoSeeTell   Are you “media social”? 
Twitter 	   	  have	  account	  	   	  100+	  followers 	   	  500+	  followers	  	  

	   	   	  10	  points	   	   	  30	  points	   	   	   	  50	  points	  

RSS	  feeds 	  heard	  of	  it 	   	  use	  it 	   	   	   	  understand	  it	  

	   	   	  10	  points	   	   	  30	  points	   	   	   	  50	  points	  

Tripadvisor 	  read	   	   	   	  every	  trip 	   	   	  have	  contributed	  

	   	   	  10	  points	   	   	  30	  points	   	   	   	  50	  points	  

Blog	   	   	  read	  daily 	   	  have	  written 	   	   	  write	  1+	  /	  week	  

	   	   	  10	  points	   	   	  30	  points	   	   	   	  50	  points	  

Foursquare 	  heard	  about	  it 	  used	  it 	   	   	   	  mayor	  in	  3+	  places	  

	   	   	  10	  points	   	   	  30	  points	   	   	   	  50	  points	  

YouTube	   	  watch	  weekly	   	  have	  account	   	   	  have	  uploaded	  

	   	   	  10	  points	   	   	  30	  points	   	   	   	  50	  points	  

Social	  media	  

User	  generated	  content	  

Mobile	  

Social	  graph	  

Influencer	  marketing	  

Cloud	  computing	  

Community	  

Augmented	  reality	  

Web	  2.0	  

Location	  based	   Apps	  

Buzz word confusion The evolution of the web 

1994 1999 2006 1960s 
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Marketing is changing 
From	  interruption	   to	  permission	  

Why it matters for travel 

Travel	  is	  a	  high	  risk	  purchase	  	  

No	  test-‐drive,	  no	  refund,	  no	  resell,	  subjective	  	  

Why it matters for travel Things to consider 
SOCIAL MEDIA  

… is not the panacea 

… must be measured 

… doesn’t have to be expensive 

… can be done efficiently  

… means: be the talk of the town 

… B2B should be in the game  
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Social Media trends 

Customer 
Service 

What was hot in 2009? 

Contests 
Influencer 
Marketing 

Metrics 
& 

ROI 
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Social media for  
customer service 

Do you care about visitors? 

Where	  are	  good	  vegan	  
restaurants	  in	  Portland?	  

#inpdx	  

Portland Twisitor Center 
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Portland Twisitor Center What to do with $75? 

Key	  markets:	  
 	  Vancouver	  BC	  
 	  SeaHle	  
 	  Spokane	  
 	  Boise	  
 	  Sacramento	  
 	  San	  Francisco	  
 	  Los	  Angeles	  	  
 	  New	  York	  City	  

Keywords:	  
 	  Oregon	  
 	  Portland	  
 	  Vaca8on	  
 	  Wine	  
 	  Hotel	  
 	  Flight	  
 	  PDX	  
 	  Trip	  

Listen to the conversation 

Data	   Reports	  
Alerts	  

Listen to the conversation 



3/10/10	  

8	  

©	  GoSeeTell	  Network	  2010	  	  -‐	  Confiden8al	  

Social media contests 

Listen to the conversation 

Listen to the conversation Listen to the conversation 
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Listen to the conversation Facebook contests 
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Influencer marketing 

Influencer marketing 
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Influencer marketing Influencer marketing 

Influencer marketing Buy stuff with me! 
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Buy stuff with me! 

©	  GoSeeTell	  Network	  2010	  	  -‐	  Confiden8al	  

Crowd sourcing 

Crowdsourcing Crowdsourcing 



3/10/10	  

12	  

©	  GoSeeTell	  Network	  2010	  	  -‐	  Confiden8al	  

Online – meet offline 

Social means to meet  

Tweetup! Tweetup! 
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You have to measure 

Measure   

Measure   Measure   
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Measure   Social Media trends 

B2B 

Social media trends for 2010 

Internatl.   
markets 

Meetings  
& 

Conventions 

& 

Sports 
Marketing 

Location 
based  

social media 
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B2B 

    International Social Media 

Use social media 

•  to connect with industry and  
  media partners 
•  to help partners sell more (of your  
  product) 
•  help partners to tell better stories  
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    International Social Media     International Social Media 

    International Social Media B2B Social Media 

PR 

Twitter 

Tour 
Ops 

Websites 

Awareness 

Sales 
Social  

Media ads 

Itineraries 
Product 
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America Unlimited Jan Doets 

Facebook ads B2B Ideas 

“New media” B2B toolkit: 

•  Rights free photos  
•  Branded videos to embed 
•  Easy to use product news 
•  Maps for itineraries 
•  Promotion tools for  
  social networks 
•  Fam trip “social recap”  
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Social media for 
Meetings & Conventions 

Meetings & Conventions 

Connect with industry Pre-conference 
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During the event Apps for conferences 

Conference concierges Post event 
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Location aware 
social media 

Foursquare 

Foursquare Foursquare 
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Foursquare Foursquare 

Foursquare Foursquare 
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Foursquare Foursquare 
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Know what you are  
(or are not) doing 

Get the word out 
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Prepare Know the law 

Know the tools Social Media 

2009: a differentiator 

2010: a necessity 

It pays to be a first mover! 
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Thank you! 
(D me at @coldinpdx) 


