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http://www.youtube.com/watch?v=WRB1nMRtO3I#watch-main-area



Social Media By the Numbers

• 1 billion iPod applications downloaded in 9 months

• 80% of all companies are using LinkedIn to find 
employees

• 25% of search results for the world’s top 20 largest 
brands are user-generated content

• 78% of consumers trust peer recommendations 
while only 14% trust advertising



Why Social Media?

• Connect with people

• Share content

• Capture information

• Stay in touch: re-engage and build 
loyal customer following



Why Social Media?

• Facebook: 355 million users

• Twitter: 50 million users

• LinkedIn: 35 million users













Travelocity Roaming Gnome



Travelocity Roaming Gnome
• Over 41,000 fans on Facebook: gain of 22,000 

fans during 10-day time span

• Publicity value for Salt Lake: $166,000

– 86 television mentions on all 5 local networks

– $30,000 in earned media from published articles in 
local newspapers

• VisitSaltLake gained X fans during this time 
period



#ORWinter



Twitter #hashtags
• Future use of hashtags in online convention 

profiles

• Reach convention attendees effectively with real 
time offers/discounts

• Follow pre-convention chatter to check in on 
planned activities




