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Top Twenty

Markets
— Visa Vue

Market 2014 Ranking 2013 Ranking 2012 Ranking 2011 Ranking

Canada 1 1 1 1
France 3 3 2 2
Germany 4 4 3 4
United Kingdom 5 5 4 5
Australia 6 6 5 3
Mexico 7 7 9 7
Japan 8 9 7 6
Switzerland 9 10 10 10
Brazil 10 8 8 8
Italy 11 11 11 9
South Korea 12 12 12 12
Netherlands 15 13 13 15
Belgium 13 14 14 16
Spain 14 15 16 14
Netherlands 15 13 13 15
New Zealand 16 18 20 20
Denmark 17 20 19 19
Puerto Rico 18 17 15 13
Norway 19 16 17 17
Austria 20 21 21 22
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CHINA

China is the fastest-growing U.S.-inbound
market.

* 85% of Chinese visitors participate in shopping while
visiting the U.S.

 The U.S. Department of Commerce estimates that every
Chinese visitor spends an average of $6,000 per trip.

 Anincrease in Chinese visitors has been recorded in Art
Gallery/Museums, National Parks/Monuments and Historical
Locations

 China is expected to increase a total of 3.2 million visitors,
or 219 percent through 2018, and produce the second-
largest number of additional visitors behind Canada.




Top 5 motivations for
Selecting Intercontinental

Destination
Ecotourism and Nature ... 70%
Cultural Historical Attractions...........oeees 62%
Beaches/Seaside AttraCtioNs - oeeeeeeeeeeeseeseeeseeseeeseenn 60%
Urban Attractions ... 59%
Dining/Gastronomy e 55%
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Destination Selection
tools used by Chinese

* Planning Tools

Travel Agents/Trade Websites ... 72%
ONIING s 70%
Friends/RelatiVe e 50%

* Tour Product Purchasing Tools

Travel Agent Website/Visits ... 85%
Travel Portal Sites i 10%
Airline/Hotel Websites 5%
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Top Channels Used in
Destination Selection

Websites via Computer/Laptop 66%
Personal Recommendations ... . .. ... ... ... 53%
Website — Tablet Applictions 42%
Travel Professional Advise . . . . ... .. ... 43%




THE STRATEGY

UOT Umbrella
Program

Tourism
Partner
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AWARENESS o

e 2 promotional events quarterly with qualified travel
trade partners focusing on increasing seasonal
visitation to Utah in 4 four seasons

 Media calls monthly

* Press Releases to keep Utah top of mind of the in
market media




INSPIRATION

FLACES TO GO THINGS TO DO FLAN YOUR TRIP N CONTACT US Q

e GoUSA Subsite

 |nternational travel trade
newsletter

e VisitUtah.com China page
http//www.visitutah.com/china

« prand USA China Media Fam

Mrome

o  AMUBVHAFRERB—HH, BES-BHANAN. FAARTOFRARERTERET, FER, ANFANRIL, RSHLEHRNS
RATE - WEXNSN, NRESANREEZD, RESHON. MAMMBNT Mghty SYEARRLMENRE, HHBRIMRLN, B
RMRELM, TARKLN, ARSRARELN, NRLRRQAM. 290, TAHTNCSALGBRRNENSN, M= TR FNERAN S
LMRNE. BRAPHUNCFERR, SUNEFRLA"SRLEBNT", THRSHATASHERTROFSR. RNEHRNEIMIL
M, BEAMOLN, RRAMILAN, URGASHNERSGT, BINGHTRNLREE. NSHR-T_MERNTURLAN, SSEHN
BHZENTEARIMAVEL, TATLRLNIRNRANNEOEE.
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http://VisitUtah.com
http://www.visitutah.com/china

CONSIDERATION

« (China Sales Mission: Hong Kong, other program and cities TBD
 Brand USA Road Shows

 @Galaxy & Asia Pacific Tours Promotion Road Shows

« NAJ RTO Summit West- UOT to attend

e GSales Calls: East and West China and Monthly

 Media Calls

* 4 product development meetings per month with potential new tour
operators and travel agencies

* 4 sales trainings monthly with top performing tour operators and
travel agencies

e Delta Air Lines and South China Travel Trade FAM

e |PW appointments

« NAJ RTO Summit West




ACTIVATION

« Attract China Digital Deals Landing Page
e (Ctrip Brand

* Qunar

* Elong




RELIVE

* weibo.com page contests
e GOUSA.CN Social

oY R MBS L



http://weibo.com




CAFETERIA PLAN CHINA OPTIONS

» Attract China // Printed Maps

* Multi-Channel Program — Featured Activity Listing

* Online Travel Agencies

 Elong

* Qunar #1 largest meta/travel info

e GoUSA.cn UTAH ENHANCED SUBSITE

 For more information on cafeteria plan options
hitp://travel.utah.gov/opportunities/cafteteria-marketing



http://GoUSA.cn
http://travel.utah.gov/opportunities/cafeteria-marketing
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RRAFMERLCSE. HRFABSH M,
AR KEEREZRE, LIS ISR,

edar City

EABEAMINZ T B (Iron County) FI—ANALT,
MFI5SINPRA B SRR 7525008 B2 4k, MJNBRZ

R, B A NSNS, ZiRg =" XE/NE, B
FTHERIE B TR AT B e TR R X (Cedar
Breaks National Monument) . SASHHA “SEETIR
R, EERRAESRET, G1E: TXRELTIE.
EfTZELLER , FE R T, BN LT
XEJEITT (Utah Shakespeare Theater Festival ) 771X E2&
17, WE A LIEE 2 NI B DL TR R IR
o FHTIX SR ZIELS ( Zion) | THsEHA 5E
/A (Byrce Canyon Country) FIEATHE TaEZR R
X, MR TARZ FINRBS Z T IR, 5
PP RS AR ER SR, tYOIE S
NBIEBb . F4h4E/ KA (Kanarraville Falls) BEES
SR LAY BHEERE, 1SS R,

HLUE, TEVi: www.gousa.cn/Cache-Cedar-SanJuan

XEZMERENRKAR, B—BZEARERL
& A ARALFEE (Tabernacle) Rt & RE; 16
RNIEIEI1923R1E 3R b IRETEIRE (1923 Ellen
Eccles Theatre) FIZ{FIHHEIEE (Old Lyric Repertory
Theatre) HJLH AR b VRE A ERMINTIH
KRR SR B (Utah Festival Opera and Musical
Theatre) IRE—E 27, Ge—NH, ISRT
L ER 2 AT ER TR BT (Gallery Walk) , #RATEL
RUBMEETE ZARHNEE,

EFFMIERE TS RZE, JFEFEHTIN
B, WISHRIHA S/ IZERR, IR ER, F52s
FRFSNERD, a0: (L EATZE . QIR B9, W, &
L, B B S, BT, SHETE, E2 0GR

FEIRARN, SEERTHITITEFRURSIE DD, X
RZEMEASUNTRE D RSHE
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PRI I REHIBERE - - ISR R B e A 82
EH, BEifEEAA RN ARIRER A IR
ISR, ZZE VSR ZSEIZ X8 (Logan Canyon
National Scenic Byway) 1T3ERI4553 BN, fRe2d
RNENH AR A IEEE | FRAR . 15 B BRI AR ]
(Logan River) ZIXREH] (Bear Lake) , IZHRIARARHR
ESE N
SEEPEERIE A0 (American West Heritage Center)
HHI16055H, SREX EIRGFHER] T E ERITEE,
EARFEHFE, FhlR, RERFREREHRRS
M, RER R TG, T2, SRS ER
WS,

HLVEE, Wi www.gousa.cnf";xcti\'it)'f’l(>g;xn
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B %# % HESan Juan County

X% AR S HIE R A (Canyonlands National Park) ; =4
NSz FEE EINAZA ] (Dead Horse Point) | BEZHE NIz
(Goosenecks) . FIMNIZAEE (Edge of the Cedars) ; = MEFEH
X: REAFHEZR R X (Natural Bridges) | 2 X ERHEFX
(Hovenweep) , FHLHFEZERIIX (Rainbow Bridge) ; BiMAFLENS
TN 222845 (Monument Valley) FIPYFTE N4 &AL (Four Corners
Monument) , EIZRAFRIH X 2ETIR, LESTIRIRERIFE, &
ABYDNFNT, REEEE, BIOGERTEE, SRS, nibid
TEZEAT RS IAIEYI, RSAFEZR R XE23EE
AN 2, BB K2 %S (Dark Sky Association) fEEHIEE—ZRE
BRI/ 5 (International Dark Sky Park) o BT, XEAEHE
PRRBIEF S T,
BTN, 1i§Vill: www.gousa.cn/Cache-Cedar-SanJuan
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B &4 3Salt Lake City

—EPYEEGE AR, SAEEIRLA ik b R
T EHR, EXEEEME S NEa TS EEIEs,
BRUTMFIIIRIES A, BB S PRELI A ISR X A AR
ZUHATH . KT, FREEFRIUL M BOREHIEERE
Wiz, BRIFESWERENL, 580, wER Ml I EMEHRI LR
LB TFSMRN, SREEFERE LT O AR 25
Y, w5 LFRRIERR IS (A AEZI PSR, RSRIER
HTH, BEATEERXGED, B2, Braaiss,

LR, 15150 www.gousa.cn/saltlake

B £ %) #Temple Square

ERBY bR AIEREISE B (Salt Lake Temple ) EI4Z T,
X EA3S S RN AR ARG BIEAK, JEREE ZA, 30
RN, ER GBS, FHRHPU+ZFARRIES B
%5, A B R RBIZGE E IR DA T 28 .

HZ 1N, 15V www.gousa.cn/activity/ Temple-Square
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TASEHTIR X S =AM Z A, = AMEIZAR.
FRZEEZR PN EE (National Scenic Byway) g
NS PERA12ENE0E, IR ESER (Al
American Road) . (E7EHBIR R E N TRIAELT200/5
B HIR MR AT R =ZAFE S AR (Grand Staircase
Escalante National Monument) 3 /518, iUFHERIL:
BIEEZ IR, MRl s ER ARNESHTER
BN AR TRIN

HLVEE, iHVIM): www.gousa.cn/Bryce-Zion

0 % %Zion

BIZZES /A ( Zion National Park ) (v FHEF4ENIETLA
b, EF/NNERR, SMMINRZEL, B T
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FIPoNESD, EFEEAT, 2R, B/RKE, JieBi
20, BNESREAEIX R AR, EL A Aot R
38/ ik, Hrii/RE (Springdale) B T3 22123,
BIESBEIZR AR, X AR R HE., &7 B
EHER, SEETESIIRHIRAE, MIHA TSR,
EELENE, BERIFINGED, BN, PRI PR =
" Frs N7/ (Snow Canyon State Park ) i/ 2%
FHIAHE (St George)

HZVEE, Vi www.gousa.cn/Bryce-Zion

Bkt B R tE e

Natural History Museum of Utah

(LT EREIRA AR E SR D S S T R R 28N, FT LA
WREE SRS S 5 MTE A R —IRAO S T
INFIFE SR E LAY BERRE . BEAh, X B IR
R AR R DR RIE S —,

HZEN, 15VilR): www.gousa.cn/activity/Natural-History-
Museum-of-Utah

www.GoUSA.cn | 23
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WZER (Park City) B35 ERARELRIA" BRBFLHET W™, RERKORE. HEHRROSHNRBEAE i

—8, INEEERLE, EHSRFREANTE (Main Street) BHXFTD, EFROLSHTIREELE

EMSENER, DEENDY. XABRUARRSBER (National Register of Historic Places) #¥ 47, h@x4pwx Main S.treet
NARIR, AETERT. BER, BYS, ONERARAMNORE. —FNF, BEBTNEHERE, a—wyy Park City, M
SEKR b, TURERXRARORRH. MABBARMNAE, FTUSMEIELTRENBNRE — —MEKRTH N
(Park Silly market) . T4 FMIFHEF. BFZANNBARDEARE. THOSFBAIRIHONLRRE G el
B, WEHLNmY. B NBENR—BNEEL, IRES

At B 285 £ 18m
R, TN
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k 4 .' + ! Red Butte
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S Leafiet | OSM Mapnik
bk fak
o BtMEADHLEMIT (Natural History Museum of Utah, MJ#NHMU) kE### LBk ( Wasatch Mountains)
B, SEA4TRMNE (Bonneville Shoreline Trail) FFAMMAKREE. BYMOUEMNEAEF, RrTRe 01 Wakara Way
B2 FliBk. A, A
o HI10PMREZRD, XS, ABOF. &35, B, B-HER. 7958, UE. X 4E08, RREXEN _
LR, m M
o BEMRBTN, RBALN. BESMIAE (Antelope Island State Park) S FIXE, KB RBAMNTEBS TRES
i, —EHER E/REZNER[BOUTFE.
o BMRM/MEAFELEDM, R—MARMANKE, EXZAZANEN, RELSHNNATREA. BiL-EAXE RAFRARFRIAE
B--54&9%, AX%, BA%, 99%, §79%, HO20NEN0MNE, ZENRRNFAENSRX. Blanding, ¥tfti
o XPHLMIENER, QELSRANZARINES. AR, BRASTNRIINE, RHVNENSSAHBYMZA.
EDRENEHSE.
e BMBRLAPYREMALSBRE VAN, CESHEFNSEMNBEFRNEN: HINREMNETINRR
(Allosaurus) €5, ERAAMB-RFTFEHERRKRIE (Grand Staircase-Escalante National Monument) R+ _ ,
FBZERRLEAE (National Geographic Magazine) . gﬁbﬁj%&fﬂiﬁmgm

Gwon |2 o500
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Visit Salt Lake Connect Pass \ 1% &
M, TN

Visit Salt Lake Connect Pass/2—# A17iE R, iLAZEE SRS BFNRRTHIINRAN, ETEIS%EB0%EIA
#H¥%.

2015, REAUEFH L TREFER, BETE, BRUESHA.

Visit Salt Lake Connect Passi@R4 A1XK. 2K 3XFMIENM, MEM29ETE. SYR. XXE, PVE. EHY
B, BHIRE&EELAR (Olympic Sports Park) « ESRMNH#%E (Snowbird's Scenic tram)

Visit Salt Lake Connect PassiE@ BN ROE, FREHRLBFHRE.

¥E{1 K, SaltLakeConnectPass.com

CER©O) B< 2%(0)

Bh RO AEXFL
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s, ZRIHMBRGEHEIIE

AL, &

HERMIK (Salt Lake City , WM : visitsalelake.com) , A[LARKER FIMKIREENSREFAHEINARL X TFEHE
AE. RABLL2ECESERLENXO, FINBKERLR. S$NNERLE. KRSRNRALHE.
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MEETHNRETS, BEMXESNERERE, RVERELENERME. REXBRAANTTLL
EREHMA RSl (Wasatch Mountains) SMEEZEH FIMARER), BHSL. MREXSERN
MEFHEFRXBND, ERXPENEFE, JUBIRREDSKRT. BWETE. FEAEE. EMXA
XX, BEESFENVIEAXESEN/LMBER .
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YELLOWSTONE LOOP

e [tinerary which uses Salt Lake City as the hub for one of the
most popular vacations in the western U.S., visiting Yellowstone
National Park!

« UOT, together with regional DMO partners from ldaho, Montana,
Wyoming and northern Utah, developed this itinerary which
takes visitors through the most scenic route to and from
Yellowstone and Grand Teton National Parks in seven days.

 Major international markets: China, Canada and Germany.

 The digital consumer marketing for this program includes
landing page on Expedia, TripAdvisor, and Ctrip.

* Promoted during sales missions and trade shows throughout
the world.




QUESTIONS?
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THANK YOU



