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Anything is possible











The Plan for Today Red, Blue or True? - The Big Picture 

TripAdvisor - Reputation Management 

Bursting the Bubble - Targeting the right audiences 

Live from Salt Lake City - it’s YOU in a hands-on workshop 



Everything is Social



“The Miracle on the Hudson”

News



News

Sohaib Attar was unknowingly the first person to inform 
the world of the capture of Osama bin Laden via Twitter.



Politics



Politics



Charities + Religion



Money



Reading



Book buying



Location Sharing



Traffic



Health + Wellness



Government + Law Enforcement



Relationships



Red, Blue or True?



Consumer Behavior



“The true scarce commodity of 
the near future will be human 
attention.” 

- Satya Nadella, CEO Microsoft



Fragmentation of shared experiences



Fragmentation of shared experiences









Fragmentation of shared experiences









Who can you trust?



Who can you trust?



Who can you trust?



Who can you trust?



Who do they trust,  

why do they care,  

why do they share?

What does it mean?



Data



The news is 
social

Data is everywhere 



Money = Data



Money = Data



Money = Data



Money = Data



Presentation Name

Data is bigly





ApplyMagicSauce.com

http://ApplyMagicSauce.com
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ApplyMagicSauce.com

http://ApplyMagicSauce.com


Spend more time thinking about customer data 

Look for data in unusual places 

Think of clustering your customers in new ways 

Be very scared … 
 

What does it mean?



Content



The news is 
social

Does Digital Advertising still work?



Hipster or Hunter?



Hipster or Hunter?





The news is 
social

Everything is social



The news is 
social

Everything is social





Spectacular Content 

Your Life - Live



Spectacular Content 



Spectacular Content 





Spectacular Content 



Learn from Donnie



The news is 
social

Donnie the Sphinx
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The news is 
social

Donnie the Sphinx



The news is 
social

Donnie the Sphinx



What does all this 
mean?



Too much content for not enough eyeballs 

Hyper-targeting does not work without micro-content 

Use “unusual” data to learn about your customers 

Build new segmentation models 

Use new content distribution models 

Don’t miss the boat on new content formats 
 

What does it mean?



Thank You
Martin Stoll 

martin@sparkloftmedia.com 
@coldinpdx 



Bonus Stuff











Coming next

360 Guides

Heat Maps





360 Video =  
Organic Reach





Table of Contents

86

Metrics 
✦ 1.6 million video views (more than 1 million 
in 24 hours) 
✦ 16k reactions 
✦ 6.3k comments  
✦ 2nd highest number of conversations with 
lowest CPC rate 

Averages 
✦ 7.1 million reach per video 
✦ Nearly 5.3 million views (four videos) 
✦ Nearly 30% completion rate (80 sec length) 



Coming next



Thank You
Martin Stoll 

martin@sparkloftmedia.com 
@coldinpdx 


