
Marketing
Opportunities

60 Railroad Place, Suite 301 Saratoga Springs, NY 12866
Ph: (518) 584-1531 | Fax: (518) 584-2969
www.discoversaratoga.org | Email: Connie@discoversaratoga.org

We Promote Our Community and  
All Those Who Make Saratoga a  

Great Place to Live, Work, and Visit!



DiscoverSaratoga.org Homepage Web Ad

• $100/month,  
$500/6 months

• DiscoverSaratoga.org 
homepage has over 
300,000 views a year!

• Ad Specs: 260 X 300 pixels, 
camera-ready ad

• Ad will rotate, time visible will 
vary based on the number of 
advertisers

• Please provide a website link
• Statistics are provided

WWW.DISCOVERSARATOGA.ORG

WEBMARKETING

DiscoverSaratoga.org Preferred Listing

• $100/month,  
$500/6 months

• Member listing will appear 
before the alphabetical order 
list of members in the specific 
major and sub categories you 
are listed in. Categories at the 
discretion of the SCTB.

• Ad will not rotate, but stay 
static on the page, even after 
refreshing 

• The preferred listings will 
be listed in Alphabetical 
order (randomization of 
appearance coming soon)

• Statistics are provided



Member to Member Email

The Member-to-Member email program encourages a culture of cross promotion between Members of the 
Saratoga Convention & Tourism Bureau by educating our members about events, special promotions, fund-
raisers, etc.  This service may also be used to announce a major change in the operation of business or, in the case 
of Suppliers or Service Providers, it may be used to promote the goods and services that are available locally to 
our business community. Out of respect to our members, we ask that Member-to-Member emails be newsworthy 
and informational. The SCTB has the option of declining the request to send out an email blast if the content is 
not deemed appropriate. 

EMAIL
MARKETING

COST
$30 per email announcement is requested to help offset 
the cost of coordinating and maintaining the Member to 
Member e-mail blast program. The email will go to 475-
500 local business owners emails, the SCTB membership.

LIMITATIONS
The SCTB will limit the program to 2 emails a week.  We 
cannot inundate our members with emails, simply keep 
them informed about what fellow Bureau members are up 
to.  Emails will be scheduled on a First-come, First-served 
basis. Deployment dates can be requested in advance but 
remain subject to change.  Emails will not be sent until the 
participation fee is paid in full.  

TIMING & SETUP
It is recommended that your e-mail be as short as possible 
and you are encouraged to include hyperlinks to your own 
website and/or a printer-friendly poster/flyer for additional 
information. (use of hyperlinks are tracked and the open rate 
can help you gauge the level of interest among recipients) It 
is important to include your e-mail address as well.
The SCTB will send the emails though Microsoft Outlook 
with the subject line- Member To Member and the business 
name, for example: Member To Member Chianti Ristorante.    

TEXT & GRAPHICS
The text you provide will be the body of the email. You can 
also provide your company logo and 1 or 2 high res photos 
or flyers.

We reserve the right to place additional conditions on this policy for any reason for the prevention of misuse or abuse of this service or 
the invasion of member privacy. We cannot guarantee the posting of any particular message. It is our conviction that we are servicing 
the customer best when our members know what’s going on and are able to answer questions accurately for our visitors. We reserve 
the right to change or discontinue this service or change policy at any time and for any reason. Individuals submitting promotional 
information shall remain entirely responsible for accuracy and shall hold the Bureau and its employees harmless in the event of an 
error with the only means of resolution being limited to republishing the corrected information after written notification of the error. 
Member-to-Member e-mail is not to be misunderstood as an endorsement or opinion of the Bureau - they are simply messages relayed 
from one member to other members



Mobile App Push Notification

• $50 per push, limit to 1 per month
• Nearly 1,500 active users
• Text alerts with promotions and marketing messages
• Target users in specific interest areas (i.e., dining, shopping, 

wedding, etc.)
• 1 Sentence limit
• Direct to promotion/event website
• Schedule the push to desired date & time

WWW.DISCOVERSARATOGA.ORG

MOBILE APP
MARKETING

1 Rotating Ad on 1 of the large TVs

• $100 a month
• Ad rotates amongst other events, posters, photos
• Ad rotates continuously Mon-Sat: 9 AM- 6 PM, Sunday: 10 AM- 3 PM
• Over 35,000 people frequent the Visitor Center each year

VISITOR CENTER
MARKETING

Brochure Distribution

• $100 for 12-month period, starting in May, we can prorate
• Minimum of 200 copies
• Racks accommodate 4” X 9” brochures
• Printed on a minimum of 80 lb weight paper preferred



Business Name _______________________________________________________________________________________

Check all you are interested in!

□ Preferred Listing - $100 a month, $500 for 6 months

# of Months:  ______________ Desired Month(s):  _____________________________________________________________ $________________

□ SCTB Website Homepage Ad - $100 a month, $500 for 6 months

# of Months:  ______________ Desired Month(s):  _____________________________________________________________ $________________

□ Member to Member Email Blast - $30 each

# of Emails:  ________________ Desired Date(s):  _______________________________________________________________ $________________

□ Brochures at the Visitor Center - $100 a year starting May

(we will pro-rate) Date Range: _______________________________________________________________________________  $________________

□ 1 Rotating Ad on the large screen TVs at the Visitor Center - $100 a month

# of Months:  ______________ Desired Month(s):  _____________________________________________________________ $________________

□ Mobile App Push Notifications - $50 a Push, limit 1 per month

# of Pushes:  _______________ Desired Month(s):  _____________________________________________________________ $________________

 Total Investment  $________________

Marketing Investment Paid By:  

□ CHECK  or  □ CREDIT CARD

Type of Card _______________________  Card Number _________________________________________________

Expiration DATE  __________________  Name on Card ________________________________________________

MARKETING FORM
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