
 

Social Media & Travel Writing Intern   
Reports to: Communications Manager  

Classification: Non-Exempt  

Schedule: Typically, Monday-Friday with some weekends required 

Seattle Southside Regional Tourism Authority (RTA)     

JOB SUMMARY:   

Support Seattle Southside’s mission to promote leisure and group travel through various social media 

channels. The position promotes and develops innovative online content. Works with Communications 

Manager on social media plans, photographic/video content, written blog content, e-newsletter outreach, 

and community engagement. 

Provides support for the Destination Marketing & Communications Department, including media and 

public relations efforts.   

Essential Functions:  

1. Research, write and maintain fresh content on Seattle Southside’s websites and microsites.  

2. Research, draft, update and edit marketing and communications materials including copy for 

official publications, projects, e-newsletters and press releases.   

3. Schedule and post engaging content to Facebook, Twitter, Instagram, Pinterest, LinkedIn, and 

YouTube.  

4. Enhance Seattle Southside’s presence in social media channels:   

a. Manage day-to-day postings of events and promotions and monitoring Seattle  

Southside’s social media accounts  

b. Monitor tweets and engage in twitter conversations to promote events, promotions, 

cultural happenings and travel to Seattle Southside;   

c. Manage Seattle Southside’s YouTube page by identifying, supporting creation of and 

posting appropriate videos;   

d. Maintain content for Seattle Southside’s LinkedIn page by posting press releases, 

industry news and monitor member forum;   

e. Create and manage content for Seattle Southside’s Instagram and Pinterest accounts.  

5. Photograph/film Seattle Southside attractions, restaurants, events, and experiences for use on 

social media channels and website. 

6. Attend all major Seattle Southside events and post images and videos to social media channels. 

7. Monitor emerging social media strategies and platforms.   

8. Apply best practices in social search, content tagging and metadata strategies to enhance content 

relevance and social channel impact.  

9. Handle special projects and other duties as assigned.  

Experience and Skills Required:  

1. Excellent verbal and written communication skills.   



2. Strong photography/editing skills (DSLR, iPhone). 

3. Reliable mode of transportation (job requires frequent local travel) 

4. Deep knowledge of primary social platforms (i.e. Facebook, Twitter, Instagram, YouTube, 

Pinterest, LinkedIn, etc.) including new and emerging technologies.  

5. Energetic self-starter with good interpersonal and collaborative teamwork skills. Positive attitude 

and is self-directed, able to see and understand the big picture while remaining focused on 

completion of day-to-day details.   

6. Possess strong organizational skills and attention to detail.  

7. Excellent copywriting, editing and proofing skills.  

Preferred:   

1. Pursuing or completed four-year college degree in Communications, Marketing, or related field.  

2. Previous experience managing company social media profiles and campaigns.  

3. Personal experience with social media channels. 

4. Knowledge of Seattle Southside area and its tourism assets is highly desirable.   

5. Advanced knowledge and understanding of social networking platforms and monitoring suite 

suppliers (e.g., Sprout Social, Hootsuite, etc.)  

6. Strong knowledge of English grammar and business writing.  

7. Ability to be accountable for maintaining high, reliable quality standards while working on 

overlapping assignments in a fast-paced team environment.  

8. Creative, diplomatic, proactive, energetic personality; inquiring, investigative mind.  

9. Work collaboratively in a team environment, within the marketing department and within Seattle 

Southside staff.   

  


