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City Profile
» Population:

» Median Age:

» Number of Households:

» Average Household Income:

» April Median Home Price:
» Number of Jobs:

» Unemployment (apr):

113,181 (up 1.9% from 2017)

35.1 years (up from 34.9 in prior year)
35,466 (up 1.5% from prior year)
S109,659 (up 12.4% from prior year)
S460,000 (up 5% from April 2017)
55,100 (up 6.6% over prior year)

3.1% (down from 4.0% in prior year)
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General Fund Revenue = 578,359,478

Property Tax
11%

Prop. Tax in Lieu of
VLF
10%
Franchise Fees
4%
TOT
4%

Measure C
2%

Licenses/Permits

Sales Tax
47% >%
Measure S
7%
\Transfers ln
Other Reimbursements 4%

2% 4%
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General Fund Expenditures = $76,055,739

Non-
Departmental
2%

Police
Community 46%
Devel.

7% )
L Public Safety

=59%

Public Works
19% Fire

13%

Administrative
13%
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Q1 2017 versus Q1 2018
P_ublic Safety
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S * Average response time for
i “Priority One Calls” by
Temecula Police down by 33%

=l .\ umber of injury collisions
| reduced from 92 to 73

e Graffiti down by 47%




NEW LED STREET LIGHTS

Infrastructure/ Public Safety

1 Changing all
j' m l streetlights to
white LED




Old Town Boardwalk

Enhancement Project

- Upgrading wood sidewalks

- Project starts Fall 2018!
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TEMECULA PARKWAY

Infrastructure
e New [-15

i
nDiego
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S southbound
on-ramp
expected to
open this

month!
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Entire interchange to be completed mm/q

December 2018 R o ek




BUTTERFIELD STAGE RD

Infrastructure

Intersection to
g be improved

5y i Road to be
widened to 4
S anes
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Construction starts Fall 2018 / >
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NICOLAS ROAD extension

Infrastructure

== Nicolas Road

;‘

to extend to
Butterfield
Stage Road
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Construction to begin 2019
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* 8 news hotels in the development pipeline!
* Shout out to our local “foodie-entrepreneurs!”

Gourmet ltalia: #5 Most Romantic Restaurant in the USA!
Per Travel & Leisure Magazine



Al
"f'-_._.
1

g5

P>

RENWIE Clomecnte

Wina Country

MT. SANVACINTO COLLEGE

Th A ELLL &

350,000 square foot college campus coming!
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GREAT AMERICAN

BEER FESTIVAL


http://www.bing.com/images/search?q=great+american+beer+festival+logo&view=detailv2&&id=ED02525A5CB65E23717744135FB8EDE2B852C73A&selectedIndex=0&ccid=u5DrTeaT&simid=608010522271616493&thid=OIP.Mbb90eb4de693c06f6e3e6953ac7b8df0o0
http://www.bing.com/images/search?q=wiens+brewing&view=detailv2&&id=EEA88A8FE654B00EAEDD7A9D7504DB08FA3B04D1&selectedIndex=0&ccid=3iHWldeu&simid=608015165295036100&thid=OIP.Mde21d695d7ae9ec9faaee682daa6e409o0
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Temecula Consumer Spending

Credit Card Spend in Temecula by Dollar Volume

OTEMECULA RESIDENT

ORIVERSIDE COUNTY
(EXCLUDING TEMECULA

OSAN DIEGO COUNTY

@EVISITOR

BU‘ k[ on
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Prevalent Demographics

RESIDENT SPEND OVERALL CONSUMER SPEND

Married 89% |Married 83%
Children In The Household 60% |Chidren In The Household 51%
Homeowner 81% |Homeowner 80%
Age 35-65 65% |Age 35-65 61%

Age 45-55 25% Age 45-55 22%
Household Income of $50K+ 77% |Household Income of $50K+ 75%

$T100K - $200K 34% $100K - $200K 32%
Earned College Degree 37% |Earned Colege Degree 40%
Married 77% |Married 87%
Children In The Household 42% |Chidren In The Household 61%
Homeowner /2% |Homeowner 82%
Age 35-65 58% |Age 35-65 64%

Age 45-55 18% Age 45-55 25%
Household Income of $50K+ 73% |Household Income of $50K+ 75%

$100K - $200K 30% $100K - $200K 32%
Earned College Degree 42% |Earned College Degree 34%
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Lifestyle Behaviors Q@4

Behavioral and Lifestyle Propensities

210% more likely to have a married household with kids

187% more likely to have a technical occupation (architect, etc.)

143% more likely household income: $100,000 - $124,999 N ETF L I x

93% more likely to exercise at a private health club SATURDAY amazon com

NIGHT
91% more likely to attend bars/nightclubs LIVE Prime
USA

85% more likely to purchase electronic educational toys TOD AY

Cooking Light

ey WOJ

63% more likely to look for organic/natural foods

62% more likely to visit a theme park

37% more likely to shop at a home electronics store

22% more likely to shop at a home furnishing/houseware store

22% more likely to attend a restaurant (not fast food)

he Heart of Southern Califarnia

Wine Country




obs & Business Growth

AILIPORE % 8 ¢ B American Specialty Health.
SiGMa

take ownership
work until v
SUPPORT YOUR TEAM

CJ PROS

Website Design and Internet Marketing

AIRBUS

- Manufacturing/Distribution (13% of our job base)
- Professional (11.9% of our job base)

- Education (16.6% of our job base)

Emerging Sectors:

- Life Science/Bio Tech

- Tech



http://www.bing.com/images/search?q=millipore+sigma+logo&view=detailv2&&id=AD90C60BDE8AD284618C51B74625852F66672AC8&selectedIndex=0&ccid=K5AClY54&simid=607999553011450196&thid=OIP.M2b9002958e78257cc681b056cd92ecc9o0

ON SOCIAL MEDIA
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