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2017 TRAVEL-RELATED SPENDING

$132.4 billion
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International Visitor

Spending

California’s
Top Export

' $25.2 Billion
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Global Brand Target

Adults | Top 33% Household Income | 108 Million Individuals

Opportunity Target

36% of Brand Target

__________________________________________________________________________

________________________________________________________________________________

Outdoor | Family | Culinary | Luxury | Entertainment
i i i & Culture









News Trip Ideas

NEWSE - EVENTS - TEMECULA

8 Can't-Miss Spring Festivals in
Temecula Valley

Award-winning wine, hot air balloons, and reality stars—Temecula
has a celebration for every taste.

000

With more than 40 wineries across the valley's rolling hills. it should come as na surprise
that Temecula can throw one heck of 3 pamy. But reds, whites. and rosés are only part of the
fun. This spring, Temecula will celebrate blues music, craft brews, street art, and move ata
myriad of can't-miss festivals and events. Located a mere 60 minutes from San Diege. Palm
Springs, and Orange County (and 90 minutes from Los Angeles), it's the ideal spot for a

Southern California vecation. Here are eight great excuses for a seasonal getaway:

1. Ring in the spring a1 the first-ever Temecula Blues Festival on April 21. Let the lush garden
beckdrop of Civic Center Plaza calm your spirit. while music from artists like The Honey
Lickers, The Shari Puoro Band, and Tad Robbinson stirs your saul

2. Held April 27-28. the Taste of Temecula starts with a VIP dinner and concert an Friday
evening and extends into an all-day Saturday event. Try sustainable seafood from Sluswater
Crill or what The Food Network called “the best barbecue in Southern California” from

HoBo's BBQ: proceeds go to Temecula Valley Education Foundation.

3. On Sundzy April 29, hop aboard the Crapeline for a traveling Bacchanalia. The Big Red

Videos Visitcalifornia.com

i
GET YOUR FREE
VISITOR'S GUIDE!

scape the'rat race
ond feel your pulse
race—in California

) it : @ Visit California &
" - @\isitCA

Where's your favorite place 1o go wine tasting in
the @visit_temecula?

Photo: @sharberz242

#CaliforniaWineMonth

historic town square surrounded by vineyards ond

ralling hills, with mountains rising in the distance: The
Temecula Valley shawcases some of California’s most 0 e o
spectoculor foatures, " L

r3 Cool Things About the New
LEGOLAND Castle Hotel

W'- QUIDCORS

& Things You May Net

National Parks

Know Abeur California’s

FAMILY VACATIONS

14 New Rides and Thrills

at California Theme Parks

COD & DRINK
Fei- s t Tey All the New Food at
Dizneyland This Summer

FAMILY L'I\:-_qr aomMs

How 1o Make ]:\1::)' Ua}
Star Wars Day in
California

- AUG
The location of this Inland Empire gem, about an hour from Visit California (FR)

JUNE
Diego and 90 minutes from Los Angeles, makes for an o .°
' : 8,3 5,2 - harch 18 - ¥

easy visit. Indeed, people come here for hyper-local culsine
(made, for instonce, with Temecula Olive O11), as well as for
hiking, biking, and hat-oir ballooning. They alsa come for the
Mediterranean-like climate—tem ures range from the -e s - .
; e 60170y i s Une multitude de fleurs sauvages colorent le sable du désert, c'est le bon
moment pour organiser votre escapade printaniére |
Photo: Temecula Valley Southern California Wine Country

B0s-50s in summer 10 the 60s-70s In wirter.

Hotels in Temecula

See Translation



Industry.VisitCalifornia.com
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Partner Opportunities
Tap Into the Power of Team
California

Let’s bring theworld to

C I . I
Visit California =
inspires travel, one ;
ey All Dreama d
visitorata t Welcome 8
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