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USAIS BIG BUSINESS!

And visitors to the Vancouver area aréfready to spend
their vacation dollars! :
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Recent studies* show that the official Vancouver USA Travel Magazine will
influence 2018 travel plans and spending decisions.

Of undecided travelers, more than 80%
were influenced to choose a destination
after reviewing a visitors guide.

More than 50% of respondents used a
visitors guide to plan their trip.

Nearly 40% used a visitors guide both prior
to and during their visit.

45%0 spent more than 45 minutes reading
a visitors guide.

Another 53% spent between 15 and 45
minutes reading a visitors guide.

When asked “Did reading the guide influence or
change the following aspects of your trip?”*,
visitors responded yes to:

| STAYED
LONGER

| ADDED
ATTRACTIONS

| ADDED
ACTIVITIES

| SPENT
MORE MONEY
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*WACVB study conducted by Destination Analysts, March 2014 and Visitor Guide study con-

ducted by National Laboratory for Tourism & Ecommerce, Temple University March 2014



TOTAL CIRCULATION

CIRCULATION 95,000 / BONUS CIRCULATION 46,000

Mailed with subscriber copies of Portland Monthly and Seattle Met

YEAR-ROUND DISTRIBUTION AT

e Visitor centers throughout WA and OR

e Visitor info kiosks along the I-5 Corridor
e Portland International Airport

e The Visitor Information Center at the Fort
Vancouver National Site

e More than 30 local hotels

e Meeting planners bringing groups to Vancouver

e Convention delegate welcome packets

e Visitor points of interest throughout Southwest WA
e Chambers of Commerce in Clark County

e Businesses and individuals relocating to the area

DIGITAL DISTRIBUTION

e Digital flipbook available on iPad, tablets and mobile as
well as online viewing at visitvancouverusa.com
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Our conference attendees
were thrilled with the
Visitors Guide, and the
many options for meals and
entertainment within walking
distance of the Hilton. Many
attendees took advantage of
the riverfront park to jog or
walk, and the Farmers
Market was a big hit.”

- Washington State Bar Association



Your ad will be surrounded by original content and captivating images, to keep the
readers interest on the page while giving them the tools to Do The Couve.

D DAY TRIPS 3 i DAYTRIPS (N
o WINTER IS COMING ... TO MOUNT ST. HELENS
e 3 Shakof the rows an strap on your snow gear to discover Mount St. Helens in allher winter glory.

The best of popular Gorge

Y

[ DiniNg DINING @

The hottest new flavors in the Couve bring
big-name talents and impressive culinary
hackgrounds.

dpuled sessonof Bravos Top Chef cpotof Naples-masts-Northwest

Sebecemastr B Sty Histhird

ilatchiln. lyoudortsee  musselsinalobter coconut broth.
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SIZE RATE

Full Page $3.421 Space Reservation: January 12, 2018
2/3 page $2,599 Materials Due: January 19, 2018

1/2 Page (H Only) $2,222 Distribution: March 2018

1/3(HorV) $1,609

1/6 Page (V Only) $947

Back Cover $4.174

Inside Front Cover $3,786

Inside Back Cover $3,786

All rates are net. All ads to be printed 4 color.
Spec sheet available on request.

FULL PAGE 1/2 PAGE 1/6 PAGE
BLEED: HORIZONTAL: VERTICAL:
8.25"x10.75" 7" X 4.625" 2.25" x 4.625"
TRIM:
8"x10.5"
NON-BLEED:
7.25"x9.75"
2/3 PAGE 1/3 PAGE
VERTICAL: SQUARE:
4.625"x 9.5" 4.625" x 4.625"
VERTICAL:
225" X 9.5
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VANCOUVER USA TRAVEL MAGAZINE PRESENTED BY
Visit Vancouver USA

ADVERTISING SALES

LLora Helmer, Account Executive
Ihelmer@sagacitymedia.com ¢ 971.200.7047

PRODUCTION INQUIRIES

Scott Weber
sweber@sagacitymedia.com ¢ 971.200.7046

PLEASE SUBMIT FILES TO

lan Smith, Sales & Production Coordinator
921 SW Washington, Suite # 750 Portland, OR 97205
ismith@sagacitymedia.com * 971-200-7056

If the file is over 9 MB please send to our FTP:
https://portlandmonthly.groupdropbox.com
login: advertiser@sagacitymedia.com

password: oakstreet
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SAGACITY MEDIA

CUSTOM PUBLISHING DIVISION

Advertising contact:

Lora Helmer, Account Executive
SagaCity Media, Inc.

921 SW Washington, #750
Portland, Oregon 97205

P: 971.200.7047

F:503.227.8777
Ihelmer@sagacitymedia.com

VISIT

VEeNCOUVER

USA

Drserrer the O‘zgm[“




