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Tourism Authority Anticipates Robust Summer Travel Season
Discover Newport’s Evan Smith cites a strong 2015 travel season, rising consumer confidence
and low gas prices as reassuring indicators for a prosperous season ahead.

Newport (R.l.) May 26, 2016 — As Memorial Day weekend approaches, travelers share a
palpable anticipation for the summer travel season ahead. Evan Smith, president and CEO of
Discover Newport, points to many new businesses and events in addition to lodging
renovations as just some key factors expected to enhance the visitor experience throughout
Newport and its eight coastal communities.

“In 2015, we enjoyed the most successful summer in the past 15 years,” said Smith. “Provided
the weather is cooperative, gas prices stay low and the global political climate doesn’t
experience any major disruptions, I’'m confident we’ll continue to ride that wave. We have
several new restaurants, many lodging properties that have undergone extensive renovations
and new properties under construction, plus new shops and events all in addition to the places
and experiences our visitors already know and love.” Smith also cites the strategic shoulder
season sales and marketing efforts by Discover Newport, the region’s destination marketing
organization, and the increased traffic seen on Discover Newport’s newly launched responsive
website as an optimistic indicator.

Positive press has equally been a contributing factor to our destination’s lure, Smith adds.
Earlier this year, Conde Nast Traveler named Newport one of the “Most Beautiful Towns in
America,” while nearby Bristol was called one of the “18 Most Interesting Destinations to Visit
in the United States” by Expedia.com. This past Sunday, CBS Sunday Morning with Charles
Osgood, the #1 Sunday morning news program in the nation for the past 13 years, prominently



showcased Newport as they broadcasted on location, sharing the splendor of the City by the
Sea with their 6 million viewers.

Rhode Island is within about 350 miles of 10 percent of the American population—that’s 30
million Americans within driving distance to Newport and its neighboring towns. As a popular
and easily accessible drive market destination, Smith says there’s always an opportunity to
reach first-time visitors while delivering new experiences for returning travelers.

“AAA is projecting more than 38 million Americans will travel this Memorial Day weekend.
That’s about 700,000 more people traveling compared to last year. Combined with the lowest
Memorial Day gas prices since 2005, those are promising numbers for the traditional summer
season kickoff.”

To schedule an interview with Evan Smith, please contact him directly at 401-862-4947 or
esmith@discovernewport.org.

ABOUT DISCOVER NEWPORT

Discover Newport is the official destination management organization (DMO) dedicated to
promoting the City of Newport and the eight surrounding coastal townships in Newport and
Bristol counties, Rhode Island. These include Barrington, Bristol, Jamestown, Little Compton,
Middletown, Newport, Portsmouth, Tiverton and Warren. As a non-profit organization,
Discover Newport partners with stakeholders throughout our tourism and hospitality industry
to market the region as a premier destination for business and leisure travel.
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