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minister’smessage
It was fitting that in the
same year Melbourne
was officially recognised
as the number one city in
Australia for conferences
and congresses, it also
secured the right to
host the largest medical
conference ever to be
held in Australia, the
International AIDS
Conference 2014.

This six-day event, which will be held at the Melbourne Convention
and Exhibition Centre (MCEC) in July 2014, will generate an estimated
$80 million for the Victorian economy and is expected to attract more
than 14,000 of the world’s leading scientists, health care providers,
political, community and business leaders – a major coup for the city.
Melbourne was ranked the number one city in Australia for
international association conferences and congresses in the
International Congress and Convention Association’s (ICCA) Country
and City Ranking Report 2011, at number 31 in the world, and nine
places up on the previous year - a true reflection of the city’s premier
business events offering.
Melbourne has worked hard to earn its reputation as the country’s
conference capital, and strategic investments in infrastructure,
transport and cultural assets in recent years have boosted the city’s
world-class visitor experience substantially.
This global recognition and continued success will go a long way in
supporting the growth of this industry across the state, as well as in
enhancing the economic and social benefits that are achieved through
hosting major international business events.
The Coalition Government is a strong advocate for the business events
industry, facilitating its growth by providing support and recognising
the contribution that conferences make to furthering research on a
global scale.
I look forward to watching the Victorian business events industry
continue to flourish over the next financial year, guided by the
unparalleled work of MCVB and supported by the capable wider
business events community.

The Hon Louise Asher MLA
Minister for Tourism & Major Events
Minister for Innovation, Services & Small Business
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chairman’smessage
I am pleased to report
that the 2011/12
financial year was
another record year,
in more ways than
one, for MCVB.

The year saw MCVB deliver its best results on record in terms of the
total number of estimated room nights secured and the forecasted
economic impact for Victoria.
In total, MCVB secured 210 international and national business
events for Victoria, with a forecasted economic impact of more than
$361 million which are expected to bring over 84,000 delegates to the
state over the coming years.
In November 2011, MCVB’s new Chief Executive Officer, Karen Bolinger,
commenced her role with the organisation and was quick to develop a
strategic direction that aims to position Melbourne as the premier
destination for business events in the world.
I fully support the rationale behind this new Strategic Business Plan and
eagerly look forward to seeing each of its six projects come to fruition
over the coming years.
Securing the International AIDS Conference 2014 was of course one of
the year’s most significant achievements. Countless hours of hard work
went in to producing the winning bid and I must acknowledge the level
of collaboration between Melbourne hotels, the Department of
Transport, the State Government of Victoria, the City of Melbourne and
AusAID that was required to secure the bid for Melbourne. I sincerely
thank these groups for their valued support.
It was also announced in February of this year that in excess of
$1 billion worth of economic benefit is expected to be generated for the
state of Victoria, as a result of business events secured by MCVB for
the MCEC. This is a remarkable achievement that is a credit to the
hard work that continues to be done across the business.
In November 2011, MCVB was inducted into the prestigious RACV
Victorian Tourism Awards Hall of Fame for winning the Meetings and
Business Tourism category for the third consecutive year. This accolade
is another we will continue to wear proudly as the organisation looks to
achieve its future goals.
The achievements outlined in this year’s annual report have positioned
Melbourne to retain its status as the premier business events
destination in Australia and will greatly assist the local business events
industry to continue to thrive over the coming years. I highly commend
the team at MCVB for the work they have done, and continue to do, to
achieve these outstanding results.

Chris Barlow
Chairman
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ceo’smessage
As I reflect on the
2011/12 financial year,
I feel incredibly proud
of the successes MCVB
has achieved, and feel
a great sense of
excitement about what
the coming years hold
for both the organisation
and the wider business
events industry.
2011/12 was a year in which Melbourne was
officially acknowledged as the conference capital
of Australia by ICCA and it was the year MCVB
secured the largest medical meeting ever to be
held in our country.
The year also saw the highly anticipated release
of MCVB’s Melbourne Convention Delegate Study
2010. The study examined the spending and
travelling habits of delegates attending eight
conferences in Melbourne, and proved the city’s
ability to host successful business events, and in
turn, generate significant revenue for the state
economy, providing further validation for the
work we continue to do across the business.
Twenty years of the Asia-Pacific Incentives &
Meetings Expo (AIME) were also celebrated in
2012, a significant achievement for the
organisation and one that we are extremely proud
of, especially as we are the only convention and
visitors bureau in the world to own such an event.

As the region’s most productive and long-standing meetings and
incentives show, exhibitors, hosted buyers, media and visitors alike
have been coming to Melbourne for two decades to participate in AIME,
for what has been the industry’s ‘must attend’ event since its inception,
continuing to go from strength to strength each year - a result we will
continue to strive for.
Coming into the organisation towards the end of 2011, I identified the
need for a fresh strategic direction, one that would reassess where
the organisation was heading in light of increasing competition for
conferences globally, and establish a clear pathway for achieving our
long term goals.
Developed in consultation with clients, stakeholders and staff across the
business, the plan has been formulated to position Melbourne as one of
the world’s best business events destinations.
One of the first initiatives to be implemented in line with this plan was
the organisation’s new positioning campaign, Melbourne IQ: The
Intelligent Choice for Conferences.
Designed to reach out to international associations and highlighting
Melbourne’s expertise in a diverse range of knowledge industries,
the campaign has and will continue to form the basis of many of our
business development activities moving forward.
Each year we look forward to welcoming our conference delegates to
Melbourne and watching as they enjoy our wonderfully innovative and
forward-thinking city. This is a result that could not be achieved without
the support of our membership base of Victoria’s premier business
events suppliers, and I would like to take this opportunity to thank each
and every one of our 260+ members for the invaluable contribution they
continue to make towards growing the state’s reputation as the business
events capital of Australia.
Finally, I would like to thank our team of dedicated staff, without whom
this year’s results would not have been possible. Across the
organisation’s eight global offices they never fail to give one hundred
per cent to what they do, continuing to represent MCVB and Melbourne
at the highest level.
I whole-heartedly believe that what we have here in Melbourne is very
special, and I know that the thousands of delegates who attend business
events hosted in the city every year agree.

Karen Bolinger
Chief Executive Officer
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highlights:
the year in focus
Record Results
The 2011/12 financial year saw MCVB deliver its best results on record in terms of estimated room nights and forecasted
economic impact.
MCVB secured a total of 210 international and national business events for Victoria, with a forecasted economic impact of
more than $361 million. These events are expected to bring over 84,000 delegates to the state over the coming years.

Significant Bid Wins
In November, it was announced that Melbourne had secured the right to host the prestigious International AIDS Conference in
2014, the largest medical conference ever to be held in Australia.
This six-day event, which will be held at the MCEC in July 2014, will generate an estimated $80 million for the Victorian
economy and is expected to attract more than 14,000 of the world’s leading scientists, health care providers and political,
community and business leaders.
Other major bid wins during 2011/12 included:

HARVARD WORLD MODEL UNITED
NATIONS CONFERENCE 2013
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WORLD CONFERENCE ON SOCIAL
WORK, EDUCATION AND SOCIAL
DEVELOPMENT 2014

INTERNATIONAL CONFERENCE
ON SYSTEMS BIOLOGY 2014

INTELLIGENT TRANSPORT
SYSTEMS WORLD CONGRESS 2016

20 years of AIME
AIME celebrated 20 years in February, a milestone that
recognised the achievements of the region’s most
prestigious and long-standing meetings and incentives
show which showcases Melbourne and regional Victoria to
the global business events industry.

Melbourne IQ: The Intelligent Choice
for Conferences
MCVB’s new positioning campaign, Melbourne IQ: The
Intelligent Choice for Conferences was launched at AIME
2012 and has since been launched globally. During 2011/12
the campaign has seen the production of a brochure
(including a version in simplified Chinese), a microsite and
a print and digital advertising campaign.

$1 Billion for MCEC
In February, MCVB announced that in excess of $1 billion worth
of economic benefit is expected to be generated for the state of
Victoria, as a result of the business events secured by MCVB
for the MCEC.
At that point in time, a total of 123 business events had been
secured for the MCEC, generating an estimated 203,250
delegates, equating to approximately 1,029,900 MCEC
delegate days and an estimated 778,021 room nights in
Melbourne hotels.

ICCA Rankings 2011
Melbourne was officially recognised as the number one city
in Australia for conferences and congresses early in 2012.
The Country and City Ranking Report 2011, produced by ICCA,
saw Melbourne ranked ahead of any other Australian city at
number 31 in the world, nine places up on the previous year.

The Melbourne Convention Delegate
Study 2010
The results of the Melbourne Convention Delegate Study 2010
were released in July, highlighting Melbourne’s ability to host
successful business events and in turn generate significant
revenue for the state economy.
The study, which examined the spending and travelling habits
of delegates attending eight conferences held in Melbourne,
was the largest and most comprehensive of its kind in
Victoria, and confirmed that conventions create new visitors,
repeat visitors and drive regional tourism.

Awards Cabinet
MCVB continued to add to the awards cabinet during 2011/12,
collecting a total of six major industry awards, and also being
inducted into the highly esteemed RACV Victorian Tourism
Awards Hall of Fame in 2011 after winning the Meetings and
Business Tourism category for the third consecutive year.

Asia Roadshow
MCVB’s fifth annual Asia Roadshow was held in partnership
with Tourism Australia and Tourism Victoria during August.
The Roadshow, which visited Shanghai and Hong Kong, also
added Mumbai to the schedule for the first time, resulting in
significant penetration into the valuable Indian market.
A total of 15 MCVB members from Melbourne and regional
Victoria participated in the Roadshow, gaining access to 265
Asia-based buyers and decision makers.

Future Directions
The organisation’s 2012/2013 Strategic Business Plan was
officially announced in May.
The plan, which centres around the organisation’s vision of
Melbourne retaining its market share and becoming globally
recognised as the world’s premier city for business events,
also aims to have MCVB acknowledged as a thought leader,
an innovator and driver of significant economic impact to the
city, state and country.
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International Convention Sales
National Sales
Incentive and Corporate Travel
Melbourne Meetings + Events Service

2011/12 –
a record year
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210

273,670 $361.78 84,447 257,794

INTERNATIONAL AND
NATIONAL BUSINESS
EVENTS WON

INTERNATIONAL AND
NATIONAL ESTIMATED MCEC
DELEGATE DAYS SECURED

MILLION ECONOMIC IMPACT
ESTIMATED FOR THE STATE

DELEGATES EXPECTED
IN COMING YEARS

ESTIMATED ROOM NIGHTS
SECURED FOR THE CITY OF
MELBOURNE AND THE STATE

12,684

19,463

The 2011/12 financial year saw MCVB deliver its best results
on record in terms of estimated room nights secured and the
forecasted economic impact for Victoria.

7,480

More than $361 million in estimated economic impact
was secured for the state during 2011/12 as a result of the
210 international and national business events won from
across the business, including International Convention
Sales, National Sales, Corporate and Incentive Travel and
Melbourne Meetings + Events Service (MM+ES).

44,820

$29.276m
I nternational
Association

$65.189m
$237.339m

$29.976m

These meetings are expected to bring over 84,000 delegates
and secure an estimated 257,794 room nights over the
coming years.

Looking Ahead

Forecasted Economic Impact Secured Breakdown by Market Segment ($M)

I nternational
Incentive/Corp
National Association
MM+ES

12,684

This year’s results show that Melbourne continues to grow
in popularity as a world-class business events destination,
attracting a high calibre of both national and international
meetings year on year and retaining its position as the
number one conference destination in Australia.
19,463

Key markets continue to be located in the Europe, USA,
UK and Asia, with a continued focus on the international
association market. A renewed emphasis has been placed
on business opportunities existing within the knowledge
sectors, with business development, sales and marketing
activity concentrated on this area in line with the
organisation’s Melbourne IQ campaign and the long-term
goals of MCVB’s Strategic Business Plan.

7,480

Estimated Room Nights Secured Breakdown by Market Segment
44,820

3692
I nternational
Association

59,621
18,992

175,489

I nternational
Incentive/Corp
National Association
MM+ES
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MCVB’s Business Development team identifies new
bid opportunities on an ongoing basis.

businessdevelopment
The Business Development team had significant success
in 2011/12, delivering 131 international leads developed to
bid stage during the year.
Researching new conference leads to ensure a healthy
sales pipeline and identifying quality bid opportunities
is integral to the organisation’s success.
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The team focuses on aligning these opportunities with
industry and research strengths, and securing bid leaders
and support from local associations to progress the lead
to bid stage.

Activities
Engagement with potential local hosts
The key to MCVB’s success is the recruitment of local hosts
– the representative or committee based in Australia who
leads the bid and works with the international association to
deliver the business event.
In order to maximise the number of bid opportunities,
Business Development tripled the investment in Think
Melbourne Think Victoria (TMTV) events and sponsorship
activities, with 60 events held, sponsored or attended during
the year.
Club Melbourne Ambassador Program
MCVB continues to work collaboratively with MCEC on the
Club Melbourne Ambassador (CMA) Program, an invitationonly affiliation of eminent Victorians who are leaders in their
field of endeavour. CMAs assisted in securing eight
international conventions for Melbourne in 2011/12, projected
to attract more than 10,000 delegates and an estimated
economic impact of $57 million, including:
 International Joint Conference on Systems Biology
(ICSB) 2014
 Joint World Conference on Social Work, Education and
Social Development 2014
 International Joint Conference on Artificial Intelligence
2017
 XXVII Congress of the International Society on
Thrombosis and Haemostasis and 65th Annual
SSC Meetings (ISTH) 2019
There were sixteen new CMAs inducted into the program
in 2011/2012, taking the total to 134.

Melbourne IQ
In line with the organisation’s new Strategic Business Plan,
MCVB launched its new positioning campaign, Melbourne IQ:
The Intelligent Choice for Conferences, in February.
The campaign, which has been designed to highlight the
state’s superior intellectual capital and expertise in the areas
of medicine, science, research, information technology and
education, targets the global association market and has
become a core component of the organisation’s messaging.
Now forming the basis of MCVB’s business development
and marketing activity, a number of components were
implemented during 2011/12 including a brochure (English
and simplified Chinese), a flyer, a microsite and print and
digital advertising, with the campaign launched specifically
to Europe-based clients and the wider UK and European
market place.
Generating Leads
During the year MCVB continued to participate in initiatives
specifically designed to generate new leads including:
 BestCities Client Workshops – held in Dubai and Singapore
during 2011/12 these formal leads exchanges resulted in
a number of new leads and the progression of existing bids.
 ICCA Leads Exchanges – MCVB participated in leads
exchanges at the ICCA Congress in Leipzig in October
and AIME in February.
 Oysters Leads Exchanges – a new initiative for 2011,
Melbourne was invited by Tourism Australia to participate
in a regular leads exchange along with partners of France,
South Africa, Japan, Switzerland, Hong Kong and others.
 Attendance at trade shows and roadshows throughout the
year, including EIBTM 2011 and IMEX 2012.
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The International Convention Sales team works closely with
bid hosts to build strategic business cases to secure association
business for Melbourne.

international
convention sales
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40

223,570

$237m

44,780

INTERNATIONAL
ASSOCIATION BIDS WON

ESTIMATED INTERNATIONAL
MCEC DELEGATE DAYS SECURED

ECONOMIC IMPACT
ESTIMATED FOR THE STATE

DELEGATES EXPECTED
IN COMING YEARS

During 2011/12 the International Convention Sales team
secured a total of 40 international bids, winning 62 per cent
of all international bid opportunities for international
association events.
Impressively, estimated international room nights secured
during the year increased by 19 per cent on the previous
year’s results.

Estimated Won International Association
Room Nights - Year on Year Comparison
200,000

175,489

180,000
160,000

143,588

147,566

120,000
100,000
80,000
60,000
40,000
20,000
0

2010/2011

Activities:
Familiarisations
A number of international familiarisations and site visits were
held in Melbourne during 2011/12 where key decision makers
were hosted by MCVB staff (and on some occasions in
partnership with the local host organisation), and were given
a comprehensive overview of the city’s business events
offering, in line with the requirements of their specific
conference. Working closely with MCVB’s membership base
in both Melbourne and regional Victoria ensures key decision
makers are shown the premier suppliers in the state. In all
cases, guests were impressed with Melbourne and its unique
visitor offering.

140,000

2009/2010

 XXVII International Society on Thrombosis and Haemostasis
and 65th Annual Scientific and Standardisation Committee
Meeting (ISTH) 2019 (5000 delegates)
 Joint World Conference on Social Work, Education and
Social Development 2014 (2000 delegates)
 Congress of the International Union of Prehistoric and
Protohistoric Sciences 2017 (2000 delegates)
 Harvard World Model United Nations Conference
(WorldMUN) 2013 (1700 delegates)
 World Congress of the International Association for
the Scientific Study of Intellectual Disabilities 2016
(1200 delegates)
 International Joint Conference on Artificial Intelligence
2017 (1000 delegates)

2011/2012

Major Bid Wins (including expected delegate numbers)
Major international meetings secured include:
 International Aids Conference 2014 (14,000 delegates)
 23rd World Congress on Intelligent Transport Systems 2016
(5000 delegates)

BestCities
The team continued to leverage from MCVB’s partnership with
the BestCities global alliance. This important relationship
continues to offer real opportunities for lead generation and
in securing valuable bids. During 2011/12 two new cities,
Berlin and Houston, were welcomed into the alliance,
bringing the total number of BestCities partners to ten.
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MCVB’s National Sales team has continued
to go from strength to strength in recent years,
as it showcases Melbourne to the rest of Australia.

nationalsales

14

22

50,100

$65m 19,463 59,621

NATIONAL BUSINESS
EVENTS WON

ESTIMATED NATIONAL MCEC
DELEGATE DAYS SECURED

ECONOMIC IMPACT
ESTIMATED FOR THE
STATE

DELEGATES EXPECTED
IN COMING YEARS

ROOM NIGHTS EXPECTED

The National Sales team had an incredibly successful year,
winning 22 national business events and surpassing all KPI
targets, as well as last year’s results.
The team secured 59,621 estimated room nights, an increase
of 40 per cent on 2010/11, and achieved a forecasted
economic impact of $65 million, an increase of 28 per cent
on the previous financial year.

National Sales Results Year on Year Comparison
70,000

59,621

60,000
50,000

50,100
42,480

40,000
30,000
20,000

11,200

10,000
0

Room Nights

Activities:
Familiarisations
The inaugural National Sales familiarisation program was
implemented during the 2011/12 financial year.
Held in October, and again during January and June, the
program focused on hosting key decision makers, influencers
and conference organisers from the associations market,
located nationally. A total of 18 participants were hosted over
the three familiarisations, which showcased unique
Melbourne venues and experiences.
Thirteen private familiarisations were also hosted by
the team during the year, where decision makers were
provided with an overview of the city’s world-class business
events facilities.
Sales Calls
In addition, the National Sales team continued with their
program of sales calls, targeting corporates, professional
conference organisers, associations and government groups,
with visits to Brisbane, Sydney, Adelaide and Canberra.
The team also attended the Australian Business Events Expo,
the Associations Forum, the ICCA National Client Workshop
and the PCO Tradeshow and Conference.

MCEC Delegate Days

2010/2011

2011/2012

Major Bid Wins (including expected delegate numbers)
Major national meetings secured included:
 RACI (The Royal Australian Chemical Institute)
National Centenary Congress 2017 (3000 delegates)
 SAP Australian User Group Summit 2012 + SAP
Forum Australia 2012 (1000 delegates)
 23rd The Mental Health Service Conference (TheMHS)
2013 (1000 delegates)
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MCVB’s Corporate and Incentive Travel team create unique,
tailored experiences for their clients, showcasing Melbourne
and regional Victoria’s spectacular attractions.

corporate and
incentive travel
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81

$29.9m 18,992

6

100+

INTERNATIONAL INCENTIVE
AND CORPORATE BUSINESS
EVENTS SECURED FOR
MELBOURNE

IN ESTIMATED ECONOMIC
IMPACT FOR THE STATE

FAMILIARISATION
PROGRAMS

DELEGATES HOSTED

ROOM NIGHTS EXPECTED

The year culminated in 50 incentive and corporate bids
secured for Melbourne. An additional 31 assisted business
wins took the total to 81 international incentive and corporate
meeting wins for 2011/12, worth an estimated $29 million in
economic impact.
These figures represent an increase on the full year target for
events secured and indicates this sector is still very much
alive despite the tough economic climate. MCVB’s major
markets this year have included New Zealand, China,
Singapore and Indonesia.

Forecasted Economic Impact ($M)
Secured by Incentives - Country of Origin
Aust/NZ

$9.748m

China
Nth Asia

$10.713m
$3.650m
$3.730m

$0.517m

$1.618m

Sth Asia
US
Europe

Activities:
Sales Calls
Comprehensive sales calls were undertaken in key source
markets by the Corporate and Incentive Travel team,
including visits to Auckland, Bangkok, Delhi, Mumbai,
Jakarta, Kuala Lumpur, Guangzhou, Beijing, Seoul, Taipei
and Ho Chi Minh. This program of targeted sales calls
resulted in both new leads and secured business.
Asia Roadshow
In addition to the organisation’s annual schedule of sales
calls, MCVB also conducted the annual Asia Roadshow,
together with 15 Victorian business events suppliers from
Melbourne and regional Victoria, in Shanghai, Hong Kong
and Mumbai. This was the first year the annual Roadshow,
held in partnership with Tourism Victoria, had visited India,
with pleasing results, including new business opportunities
and exposure to new media contacts within the valuable
Indian market.
Familiarisations
In Melbourne, the team hosted six familiarisation programs
during the course of the year for over 100 key travel and
corporate buyers from China, India, South-East Asia, New
Zealand and the US. These groups were treated to some of
Melbourne’s best and most unique products, enjoying an
impressive and high-end incentive experience.
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The Convention Servicing and Government Partnerships
team works with international conference organisers,
the State Government, City of Melbourne and other service
providers to ensure that international business events
secured for Melbourne by MCVB are a great success.

convention servicing &
government partnerships
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2011/12 was the busiest on record for the Convention
Servicing and Government Partnerships team, which
increased the number of events it serviced to 111,
an increase of 25 per cent on the previous financial
year’s results.
To maximise delegate attendance, the Convention Servicing
team plays an active role, working alongside local hosts and
conference organisers, through the delivery of delegate
boosting initiatives and other marketing and promotional
activities in the years preceding the Melbourne event.
Despite the difficult global economic climate, the 2011/12
year saw delegate event materialisation increase by six per
cent on the previous year, detailed in the table below.
MCEC
Estimated
International delegates
Association
Events

Actual
delegates

2009/10

17,100

12,250

72%

2010/11

19,875

17,551

88%

2011/12

31,550

29,545

94%

Percentage
materialisation

Activities:
Delegate Boosting
During 2011/12, delegate boosting activities were undertaken
for 32 international conferences secured by MCVB that will
be held in Melbourne in the coming years. The purpose of this
activity was to promote Melbourne as the host city for the next
event and also raise awareness about options for extending a
delegate’s stay to include pre or post touring experiences.
Delegate boosting activities took place at 32 events,
including the International Diabetes Congress 2011 and
World Cardiology Congress 2012.
Experiencing Melbourne
A new area of focus for 2011/12 was working with the City
of Melbourne, the Visitor Reference Group and Destination
Melbourne to develop ongoing initiatives to enhance
delegates’ experiences of Melbourne and connect them with
Melbourne’s unique cultural, retail and dining offerings
during their stay.
This new initiative is designed to capitalise on the large
business events coming to Melbourne over the next three
years and drive yield for both the city and the state.
AIDS 2014
In February, MCVB hosted a Hoteliers Briefing at the
Melbourne Town Hall which was attended by over 100
hoteliers, providing an overview of the conference and
introducing the AIDS 2014 housing bureau, Congrex, to the
industry. In addition, a working group was formed with the
Victorian Department of Health, the Australasian Society for
HIV Medicine and City of Melbourne and MCVB to begin
preparations for the event, which is set to be the largest
medical business event Australia has ever hosted.
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marketing
Remaining front of mind in a globally competitive market is
vital to the survival of the state’s business events industry and
forms the basis of MCVB’s Marketing department’s strategy.

profiling melbourne

Meet in Melbourne

Media Coverage
During the 2011/12 financial year, MCVB’s public relations
activity generated approximately $7.4 million worth of
coverage for MCVB and Melbourne, with an audience reach
of approximately 32 million.
This coverage was generated from a targeted media presence
at AIME 2012 (58 media from 14 countries), targeted press
releases supporting significant MCVB activities, and presence
at international trade shows and roadshows.

meet in

melbourne

MELBOURNE IQ: THE
INTELLIGENT CHOICE

meetin
MEET
IN MELBOURNE
E-ZINE
[e-zine]
[October/November]
JUNE/JULY2012

meetin

EDITION 5

[e-zine]

[October/November]
THE KING AND

HIS CASTLE
CLOSE-UP WITH
MCEC’S NEW CEO

MCVB‘S MELBOURNE

IQ Campaign
Expands

FEDERATION
SQUARE:
MELBOURNE’S
LIGHT IN WINTER

REGIONAL VICTORIA: HUME CITY
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80

YEARS ON
AND STILL
DRIVING TO
SUCCESS

The organisation’s bi-monthly e-zine, Meet in Melbourne,
was launched in October, with a total of five issues released
during the 2011/12 financial year. The publication comprises
a collection of the most up-to-date member news, industry
news and member offers, giving MCVB members the
opportunity to promote their offerings to an audience of
over 4000 clients and media from around the world.

Awards
It was a lucrative year in terms of awards for MCVB,
with a total of three major industry awards collected:
 Meetings Industry Marketing Awards (MIMA), Europe
-- Silver, Best Live Marketing Event - AIME
 RACV 2011 Victorian Tourism Awards
-- Winner, Meetings and Business Tourism (for the third
year running - consequently inducted into the Tourism
Awards Hall of Fame)
 Qantas Australian Tourism Awards
-- Silver, Meetings and Business Tourism

Social Media
The organisation’s Facebook and Twitter presence increased
during the year, while the Communications team continues
to look for ways to better utilise the platform.

Melbourne in the Spotlight

Delegate Study

To finish the year, there was an incredible amount of global
attention on Melbourne as a result of hosting the 36th
International Conference on High Energy Physics (ICHEP),
an event secured by MCVB in 2009, where the Higgs Boson or
God Particle was revealed.

The Melbourne Convention Delegate Study 2010 was released
in July and found that business events generate significant
revenue for the state economy.

This event highlighted that the benefits of business events go
far beyond those of tourism with Melbourne cementing its
place in history as the city in which this ground-breaking
discovery was first publically revealed.

research
MCVB continued to undertake research to assist with
business development and to determine the success and
viability of key activities undertaken throughout the business.
Projects included:
 Member event surveys
 AIME surveys
-- Pre-touring
-- Exhibitor
 Accompanying Persons Study 2010-11
 Annual Membership Survey 2011
 Familiarisation surveys for Incentives and National Sales
 Melbourne Planners’ Guide survey 2011
 Competitor analysis

The study aimed to understand the travel and spending habits
of delegates who visit Melbourne to attend a conference and
examine their satisfaction and perception of Melbourne as a
business events destination.
International highlights:
 3270 delegates from 87 countries completed the survey at
eight conferences from March to November 2010
 63% of respondents were first-time visitors to Australia
 27% travelled with two other people who did not attend the
conference
 75% of the respondents indicated that attending the
conference had increased their likelihood of returning to
Australia to do business in the future
 71% would consider returning to Melbourne for a holiday
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MCVB’s membership base of over 260 of the state’s premier
business events suppliers is one of the organisation’s most
valuable assets. Comprising companies as varied as caterers
to skydiving specialists, MCVB’s members are vital to the
success of the state’s world-class business events offering.

membership
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260+

$29.276m

MEMBERS

IN MM+ES BUSINESS FORECASTED
FOR MELBOURNE AND REGIONAL
VICTORIA

Melbourne Meetings + Events Service
During 2011/12, MM+ES completed a total of 218 request
for proposals (RFPs) - an outcome attributed to ongoing
presence at tradeshows such as the Executive Assistants
Network (EAN) and Meeting Mart, which has helped to
increase the profile of the Service.
These RFPs generated significant opportunities for MCVB
members with more than $29 million in economic impact
generated for Melbourne and regional Victoria as a result
of business secured.

Public Relations
On request from trade media around the world, MCVB
continued to share news and other developments of
members where possible.
Member Events
A number of member events were held throughout the
year, including member presentation and refresher sessions
and social and networking events, providing opportunities
for information exchange, promotion of products and industry
networking.

MCVB continues to provide opportunities for members at all
levels, ensuring individual members receive benefits relevant
to their core business.

Member Site Visits
A total of 75 member site visits were conducted during the
year benefiting both the member and MCVB staff through
familiarisation of product, new development updates and
further encouraging member engagement.

AIME
23 members from Melbourne and regional Victoria joined
MCVB on the Melbourne/Victoria stand at AIME 2012. In
addition, 15 members participated in hosting AIME pretouring activities and 39 member properties were visited as
part of AIME’s Melbourne Showcase event.

Member Dashboard
Early in 2012, MCVB launched its new Member Dashboard,
an online tool that gives members a live status update of any
pending business and offers a quick snapshot of historical
activity and sales leads, current sales leads, upcoming
meetings and the opportunity to manage their online profiles.

Asia Roadshow
A total of 15 members participated in the 2011 Asia
Roadshow during different legs of the tour, which visited
Shanghai, Hong Kong and Mumbai.

The Dashboard has been received well by members,
providing them with the ability to regularly access important
information regarding potential new business and track
results back to their MCVB membership.

Creating Opportunities

Meet in Melbourne e-zine
More than 120 members submitted content for the first five
issues of MCVB’s Meet in Melbourne e-zine, providing them
with the opportunity to share news, business updates, new
developments, staff changes and special promotional offers.
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The Asia Pacific Incentives & Meetings Expo (AIME)
celebrated 20 years of success at its home in Melbourne in
February, a milestone which recognised the achievements
of the region’s most productive and long-standing meetings
and incentives show.

20 years of aime
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12,903

HOSTED BUYERS
FROM 22 COUNTRIES

EXHIBITORS

VISITORS

MEDIA

PRE-SCHEDULED
APPOINTMENTS (PSAS)

AIME over the years
Exhibitors, hosted buyers, media and visitors alike have been
coming to Melbourne for two decades to participate in AIME,
for what has been the industry’s ‘must attend’ event since its
inception.
Originally known as The AustralAsian International Meetings
Expo, AIME had its humble beginnings at Melbourne’s World
Trade Centre in March 1993. Attracting around 200 exhibitors
and approximately 1000 visitors, including more than 300
companies from every state in Australia and organisations
from 11 countries, the event fought off three competing
regional events to become the first truly international expo for
the meetings industry in the Asia-Pacific region.

AIME 2012
500 hosted buyers from 22 countries attended AIME 2012,
an increase of 16.5 per cent from 2011. Furthermore,
779 exhibitors were present at the show with visitor numbers
peaking at an impressive 3374 over the two days.
Of these figures, 46 per cent of hosted buyers and 206
exhibitors were attending AIME for the first time, with these
groups conducting 12,903 PSAs, a 15 per cent increase
from 2011.

Hosted buyers and media were provided with 13 pre-touring
options held in both Melbourne and regional Victoria prior to
AIME, including dedicated two-day familiarisations of the
following key regions:
 Geelong/Bellarine Peninsula
 Phillip Island
 Ballarat
 Bendigo
 Southern Grampians
 Yarra Valley
 Mornington Peninsula

AIME in the News
The public relations value of media coverage achieved for
AIME 2012 was worth more than $3 million, with an audience
of over 17 million reached, primarily through travel trade
media and social media platforms.
More than ever before, AIME continues to deliver on
excellence and quality, attracting delegates from around the
world and providing invaluable business and networking
opportunities to the many industry representatives who
attend each year.

An extra special program of events was implemented to mark
the show’s 20th year with notes of celebration woven in to all
of the major networking and social events held, including:
 Hosted buyer and media cocktail function at Mural Hall
 Hosted buyer and media breakfast at ZINC @ Federation
Square
 Welcome lunch at MCEC Grand Banquet Room
 Official AIME Welcome Reception at the Melbourne Pavilion
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MCVB’s team of experienced, professional and
dedicated staff make up the heart of the business
and are key to the organisation’s success year on year.

humanresources
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STUDENT VOLUNTEERS

INDIVIDUAL INDUSTRY
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MCVB Staff
2011/12 saw 48 full-time staff employed by MCVB, located
in offices across the globe including: the United Kingdom,
United States, China (Shanghai and Hong Kong), Singapore,
South Korea and Australia (Melbourne and New South Wales).

Training
MCVB staff undertook a total of 1803 hours of training during
the 2011/12 financial year, across a broad range of areas
covering professional development, technical, compliance
and personal development. This represented an average of
39 hours per employee, with topics covered including:
 Selling through strategic influence
 Business writing
 Melbourne city refresher tour
 Equal employment opportunity
 Social media
 First aid refresher

Student Program
MCVB continues to offer a successful student program, which
during the year assisted with the career development of five
university students who took up internships within the
Marketing department, assisting with varied tasks including
leads research, competitor analysis, media monitoring,
database entry, administration tasks and site inspection
attendance.
The organisation also supports the Structured Workplace
Learning program for secondary students, managed by the
Inner Melbourne VET Cluster. MCVB hosted four students for
one week’s work experience across a range of administration
and support roles.

Individual Awards and Scholarships
MCVB’s Associate Director Convention Sales,
Beverley Williamson
Beverley Williamson was awarded Business
Development Person of the Year at the 2011 Victorian
Meetings and Events Australia (MEA) Awards in March.
Ms Williamson then went on to be named overall
Business Development Person of the Year, as well as
the coveted Meetings or Events Professional of the Year,
at the prestigious 2011 MEA National Awards (pictured
above left).
Events and Marketing Services Coordinator,
Aryanna Lock
Aryanna Lock, was awarded a full scholarship to attend
the 2011 ICCA Congress in Leipzig Germany in October.
Ms Lock was also a recipient of the MEA VIC and
Ungerboeck Systems International 2011 Young
Professional Scholarship at the 2012 MEA Awards
(pictured above right).
MCVB’s International Incentives Coordinator,
Jenna Lipshut
Jenna Lipshut was announced as one
of only 11 recipients of the Victorian
Government’s Hamer Scholarships
program in June.
The program, which provides funding
for recipients to study in China, is part
of a government initiative designed to build the Chinese
language skills of Victorians across a range of
industries.
Ms Lipshut will commence her studies in the first
half of financial year 2012/13.

27

directors’ report
The Directors present their report together with the financial report of Melbourne Convention and Visitors Bureau Ltd (the
“Company”), for the financial year ended 30 June 2012 and the auditor’s report thereon.

1. DIRECTORS
The directors of the Company at any time during or since the end of the financial year are:
Name, Qualifications and
Independence Status

Experience, special responsibilities and other directorships

Christopher Barlow
B.Sc (Honours)
Civil Engineering

Appointed 27 November 2001.

Independent Non-Executive
Director

Non-Executive Director and Chair, Remuneration Committee – Asciano Group; Chairman
Northern Territory Airports (Darwin and Alice Springs). Previously Chief Executive Officer
& Managing Director - Australian Pacific Airports Corporation (operators of Melbourne &
Launceston Airports); formerly Developmental Director of BAA plc. Chartered Engineer.

Dr Kathy Alexander
Ph.D in Social Policy

Appointed 3 September 2008.

Independent Non-Executive
Director

Appointed Chairman 28 November 2007.
Chairman Remuneration Committee.

Chief Executive Officer, City of Melbourne.
Previously CEO of Women’s and Children’s Health (Royal Children’s Hospital and Royal
Women’s Hospital). Has been a member of a number of Boards mainly in health and human
service areas.

Kate Brennan

Appointed 29 November 2006.

Independent Non-Executive
Director

Risk Committee Chair.
Chief Executive Officer, Federation Square.
Deputy Chair of the Executive Board of the Committee for Melbourne, member Australia
Day Committee (Victoria), member Melbourne Retail Advisory Board and Board member of
Interact Australia.
Formerly CEO of the Adelaide Festival Trust Centre. Previous member of Australian
International Cultural Council, Vice President of the Australian Arts and Entertainment
Industry Association, Deputy Chair of the Association of Asia Pacific Performing Arts
Centres, member of the South Australian Multi-Cultural and Ethnic Affairs Commission,
inaugural board member of the Leaders Institute of South Australia and Chairperson of the
Capital City Forum (Adelaide).

Julian Clark

Appointed 24 November 2009.

Independent NonExecutive Director

Risk Committee Member.
CEO – The Lancemore Group (Mansion Hotel & Spa at Werribee Park, Lancemore Hill,
Lindenderry at Red Hill, Lindenwarrah at Milawa).
Board member of the Victorian Tourism Industry Council (VTIC) chairing its accommodation
division; Board member of the Accommodation Association of Australia (AAoA) and
President of the International Association of Conference Centre’s (IACC) – Australian
chapter.

Peter Crinis

Appointed 24 November 2010.

Independent Non-Executive
Director

Executive General Manager – Hotels & Retail, Crown Melbourne Limited.

John Davies
B. Bus Studies, FCA

Appointed 27 November 2002.

Independent Non-Executive
Director

Chairman AHA Victoria Accommodation Division.

Audit & Finance Committee Chairman.
Risk Committee Member.
Remuneration Committee Member.
Former partner - Ernst & Young.
Specific experience in risk management; Major Events and the Venues industry.
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1. DIRECTORS (CONTINUED)
Name, Qualifications and
Independence Status

Leigh Harry
CFE AFMEA B.Com (Melb)

Experience, special responsibilities and other directorships
Appointed 15 January 1996.
Resigned 20 January 2012
Former Audit & Finance Committee and Risk Committee member.

Independent Non-Executive
Director

Former Chief Executive - Melbourne Convention and Exhibition Centre.

Peter King

Appointed 31 January 2012

Independent Non-Executive
Director

Deputy Chairman.
Audit & Finance Committee Member from February 2012.
Risk Committee Member from February 2012.

Immediate Past President, International Congress & Convention Association; President
Joint Meetings Industry Council, Member Tourism Australia Business Events Advisory
Group, Immediate Past Chairman, Business Events Council of Australia; Previous
National President Meetings & Events Association Australia.

Chief Executive - Melbourne Convention and Exhibition Centre.
Former Chief Executive, Royal Agricultural Society of NSW and former Chief Executive,
Sydney Showgrounds.

Kenneth Ryan
B.Com (Melb)

Appointed 26 September 2007.
Resigned 18 October 2011

Independent Non-Executive
Director

Regional General Manager Victoria and Southern Australia, Qantas Airways Ltd.

Darryl Washington
B.Com (Melb), CPA

Appointed 15 January 1996.

Independent Non-Executive
Director

Has held a number of senior management positions with Qantas for more than 15 years
in a range of roles including Group General Manager Marketing, Head of Corporate
Development and Chief Executive’s Representative, Asia. Member of the Australian
Grand Prix Board.

Audit & Finance Committee Member from December 2011.
General Manager – Tourism Accommodation Australia (Vic) and AHA (VIC)
Accommodation Division; Director and vice president United Inn-Keeper Association Ltd
and chairman Melbourne hospitality advisory board
Former State and National President, AHA; Former Managing Director, United
Innkeeper Hotels.

Christopher B Woodruff

Appointed 28 November 2007.

Independent Non-Executive
Director

Managing Director & Chief Executive Officer, Melbourne Airport.
Previously Director - Perth Airport, Director - Darwin Airport, CEO - Budapest Airport,
Operations Director - Heathrow Airport, Retail Director – Gatwick and Heathrow
Airports, Managing Director – World Duty Free Inflight and General Manager – Gatwick
North Terminal.

2. COMPANY SECRETARY
Keith Herdman, B. Bus (RMIT) CPA, who has held various management roles in the private sector over the last thirty years, was
appointed to the position of Company Secretary on 18 October 2006.
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directors’ report…continued

3. DIRECTORS’ MEETINGS
The number of Directors’ meetings (including meetings of Committees of Directors) and number of meetings attended by each
of the Directors of the Company during the financial year are:
Board of Directors
Meetings

Audit and Finance
Committee
Meetings

Risk Committee
Meetings

Remuneration
Committee
Meetings

Director

A

B

A

B

A

B

A

B

Christopher Barlow

5

5

1*

1*

-

-

1

1

Dr Kathy Alexander

5

3

-

-

-

-

-

-

Kate Brennan

5

4

-

-

3

3

-

-

Julian Clark

5

4

-

-

3

2

-

-

Peter Crinis

5

4

-

-

-

-

-

-

John Davies

5

4

5

4

3

3

1

1

Leigh Harry

3

2

2

2

1

1

-

-

Peter King

1

1

2

2

1

-

-

-

Kenneth Ryan

2

1

-

-

-

-

-

-

Darryl Washington

5

3

3

1

-

-

-

-

Christopher Woodruff

5

5

-

-

-

-

-

-

A Number of meetings held during the time the Director held office during the year
B Number of meetings attended
* By invitation only
4. ENVIRONMENTAL REGULATION
The Company’s operations are not subject to any significant environmental regulations under either Commonwealth or State
legislation. However, the board believes that the Company has adequate systems in place for the management of its
environmental requirements and is not aware of any breach of those environmental requirements as they apply to the
Company.

5. PRINCIPAL ACTIVITIES
The principal activities of the Company during the year ended 30 June 2012 comprised the promotion and marketing of
Melbourne and Regional Victoria as a business events destination and the securing of business events for Victoria.
There were no significant changes in the nature of the activities of the Company during the year.

6. OPERATING AND FINANCIAL REVIEW
Revenue from operations for the year ended 30 June 2012 was $11,638,180 (2011: $11,499,802). The result for the year ended
30 June 2012 is a deficit of $1,072,447 (2011: $166,010 surplus). A detailed review of Company operations for the year is
included in the CEO’s report.
Significant changes in the state of affairs
The deficit result of $1,072,447 reflects an unfavourable adjustment of $1,247,545. This adjustment results from a change to
the method of accounting for city wide support package expenditure as outlined in note 2. (d) in the Notes to the Financial
Statements.
In the opinion of the Directors, there were no other significant changes in the state of affairs of the Company that occurred
during the financial year under review.

7. DIVIDENDS
Under the constitution, no dividends are allowed to members of the Company.
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8. EVENTS SUBSEQUENT TO REPORTING DATE
There has not arisen in the interval between the end of the financial year and the date of this report any item, transaction or
event of a material and unusual nature likely, in the opinion of the directors of the Company, to affect significantly the
operations of the Company, the results of those operations, or the state of affairs of the Company, in future financial years.

9. LIKELY DEVELOPMENTS
There are no likely developments that will have an effect on the Company’s operations or the expected results of its operations.

10. INDEMNIFICATION AND INSURANCE OF OFFICERS AND AUDITORS
(a) Indemnification
Since the end of the previous financial year, the Company has not indemnified or made a relevant agreement for
indemnifying against a liability any person who is or has been an Officer or Auditor of the Company.
(b) Insurance premiums
During the financial year the Company has paid insurance premiums totalling $5,977 (2011: $5,217) in respect of Directors’
and Officers’ liability insurance. These insurance premiums related to insurance of Directors and Officers of the Company
named in this report, and to former Directors and Officers of the predecessor companies, Melbourne City Marketing Limited
and The Melbourne Convention & Tourism Authority. The policies do not specify the premium for individual Directors and
Officers.
The Directors’ and Officers’ liability insurance provides cover against all costs and expenses involved in defending legal
actions and resulting payments arising from a liability to persons (other than the Company or a related body corporate)
incurred in their position as Director or Executive Officer unless the conduct involves a wilful breach of duty or an improper
use of inside information or position to gain advantage.

11. LEAD AUDITOR’S INDEPENDENCE DECLARATION
The lead auditor’s independence declaration is set out on page 46 and forms part of the Directors’ Report for the year ended 30
June 2012.
This report is made with a resolution of the Directors:

Chris Barlow, Director

Peter King, Director

Dated at Melbourne this 4th day of September 2012.
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financial statements
STATEMENT OF COMPREHENSIVE INCOME FOR THE YEAR ENDED 30 JUNE 2012
Note

Revenue

4

Other income

2012

2011

$

$

11,626,033

11,488,812

12,147

10,990

(11,298,301)

(10,059,282)

Administrative expenses

(1,563,781)

(1,390,614)

Result from operating activities

(1,223,902)

49,906

157,892

121,556

(6,437)

(5,452)

151,455

116,104

(1,072,447)

166,010

-

-

(1,072,447)

166,010

2012

2011

$

$

Sales and marketing expenses

Finance income
Finance costs
Net finance income

5

(Loss)/profit for the year
Other comprehensive income
Total comprehensive income for the year

STATEMENT OF FINANCIAL POSITION AS AT 30 JUNE 2012
Note

Assets
Cash and cash equivalents

6

4,302,974

3,769,135

Trade and other receivables

7

293,545

480,277

4,596,519

4,249,412

Plant and equipment

Total current assets
8

344,126

510,025

Intangibles

9

3,288

15,333

347,414

525,358

4,943,933

4,774,770

Total non-current assets
Total assets
Liabilities
Trade and other payables

10

3,114,863

1,868,158

Borrowings

11

18,808

19,618

Employee benefits

12

487,807

473,042

Provisions

13

Total current liabilities

24,782

24,457

3,646,260

2,385,275

Borrowings

11

4,582

23,390

Employee benefits

12

111,571

90,731

Provisions

13

179,026

200,433

295,179

314,554

Total liabilities

3,941,439

2,699,829

Net assets

1,002,494

2,074,941

Retained earnings

1,002,494

2,074,941

Total equity

1,002,494

2,074,941

Total non-current liabilities

Equity
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The notes on pages 34 to 44 are an integral part of these financial statements.

STATEMENT OF CHANGES IN EQUITY FOR THE YEAR ENDED 30 JUNE 2012
2012

2011

$

$

2,074,941

1,908,931

(1,072,447)

166,010

-

-

(1,072,447)

166,010

1,002,494

2,074,941

Retained earnings
Opening balance at 1 July
Total comprehensive income for the year
Profit for the year
Other comprehensive income
Total comprehensive income for the year
Closing balance at 30 June

STATEMENT OF CASH FLOWS FOR THE YEAR ENDED 30 JUNE 2012
Notes

2012

2011

$

$

11,846,855

12,069,453

(11,410,221)

(11,603,297)

Cash generated from operations

436,634

466,156

Interest received

157,892

121,556

Net cash from operating activities

594,526

587,712

Cash flows from operating activities
Cash received from customers and funding bodies
Cash paid to suppliers and employees

Cash flows from investing activities
Proceeds from sale of plant and equipment

270

-

(37,769)

(45,033)

(508)

(4,068)

(38,007)

(49,101)

Finance lease payments

(22,680)

(22,680)

Net cash (used in) financing activities

(22,680)

(22,680)

Net increase in cash and cash equivalents

533,839

515,931

3,769,135

3,253,204

4,302,974

3,769,135

Acquisitions of plant and equipment
Acquisitions of intangibles
Net cash (used in) investing activities
Cash flows from financing activities

Cash and cash equivalents at 1 July
Cash and cash equivalents at 30 June

6

The notes on pages 34 to 44 are an integral part of these financial statements.
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1. REPORTING ENTITY
Melbourne Convention and Visitors Bureau Ltd (the “Company”)
is a not-for-profit company limited by guarantee, incorporated
and domiciled in Australia. The address of the Company’s
registered office is level 12, IBM Centre, 60 City Road,
Southbank Victoria, Australia. The Company operates in one
industry and geographic segment, being the provision of
convention and destination marketing for Victoria, Australia.

2. BASIS OF PREPARATION
(a) STATEMENT OF COMPLIANCE
The Company early adopted AASB 1053 Application of
Tiers in Australian Accounting Standards and AASB 2010-2
Amendments to Australian Standards arising from Reduced
Disclosure Requirements for the financial year beginning
on 1 July 2010 to prepare Tier 2 general purpose financial
statements.
The financial statements are Tier 2 general purpose financial
statements which have been prepared in accordance with
Australian Accounting standards – Reduced Disclosure
Requirements (AASBs) adopted by the Australian Accounting
Standards Board (AASB) and the Corporations Act 2001.
The financial statements were authorised for issue by the
Board of Directors on 4th September 2012.
(b) BASIS OF MEASUREMENT
These financial statements have been prepared on the
historical cost basis.
(c) FUNCTIONAL AND PRESENTATION CURRENCY
These financial statements are presented in Australian
dollars, which is the Company’s functional currency.
(d) USE OF ESTIMATES AND JUDGEMENT
The preparation of financial statements in conformity
with AASBs requires management to make judgements,
estimates and assumptions that affect the application of
accounting policies and the reported amounts of assets,
liabilities, income and expenses. Actual results may differ
from these estimates.
Estimates and underlying assumptions are reviewed on
an ongoing basis. Revisions to accounting estimates are
recognised in the period in which the estimates are revised
and in any future periods affected.
Included in other payables and accrued expenses (note 10) is
an accrual for the incurred amount of collateral and service
delivery obligations in respect of secured events i.e. cash
incurred in respect of city wide support package (CWSP)
expenditure commitments. The determination of the accrual
is based on an estimate using a data pattern of historical
reimbursements relating to secured events. During year
ended 30 June 2012, the Company has changed the method
of accounting for the CWSP expenditure accrual from a
time based probability estimate to a straight line method,
which brings the obligation cost for events to account over
the period from the date the event is won until the date the
event is held. The change to a straight line method does not
change the substance of the provision and is more reliable
and manageable given the Company’s continued experience
with this commitment.
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The straight line method enables better management of
the Company’s operating cash flow to ensure that adequate
funds are allocated and budgeted for the CWSP expenditure
commitments.

3. SIGNIFICANT ACCOUNTING POLICIES
The accounting policies set out below have been applied
consistently to all periods presented in these financial
statements, and have been applied consistently by the Company.
Certain comparative amounts have been reclassified to conform
with current year’s presentation.
(a) FOREIGN CURRENCY TRANSACTIONS
Transactions in foreign currencies are translated to the
functional currency of the Company at exchange rates at
the date of the transaction. Monetary assets and liabilities
denominated in foreign currencies at the reporting date are
retranslated to the functional currency at the exchange rate
at that date. The foreign currency gain or loss on monetary
items is the difference between amortised cost in the
functional currency at the beginning of the period, adjusted
for effective interest and payments during the period, and
the amortised cost in foreign currency translated at the
exchange rate at the end of the year.
Non-monetary assets and liabilities denominated in foreign
currencies that are measured at fair value are retranslated
to the functional currency at the exchange rate at the date
that the fair value was determined. Non-monetary items in
a foreign currency that are measured in terms of historical
cost are translated using the exchange rate at the date of
the transaction. Foreign currency differences arising on
retranslation are recognised in profit or loss.
(b) FINANCIAL INSTRUMENTS
(i) Non-derivative financial assets
The Company initially recognises receivables and deposits
on the date that they are originated.
The Company derecognises a financial asset when the
contractual rights to the cash flows from the asset expire,
or it transfers the rights to receive the contractual cash
flows on the financial asset in a transaction in which
substantially all the risks and rewards of ownership of the
financial asset are transferred. Any interest in transferred
financial assets that is created or retained by the Company
is recognised as a separate asset or liability.
Financial assets and liabilities are offset and the net
amount presented in the statement of financial position
when, and only when, the Company has a legal right
to offset the amounts and intends either to settle on a
net basis or to realise the asset and settle the liability
simultaneously.
The Company has the following non-derivative financial
assets: receivables.

Receivables
Receivables are financial assets with fixed or determinable
payments that are not quoted in an active market. Such
assets are recognised initially at fair value plus any directly
attributable transaction costs. Subsequent to initial
recognition receivables are measured at amortised cost
using the effective interest method, less any impairment
losses.
Receivables comprise cash and cash equivalents and trade
and other receivables.

notes to the financial statements
FOR YEAR ENDED 30 JUNE 2012

3. SIGNIFICANT ACCOUNTING POLICIES

(CONTINUED)
(b) FINANCIAL INSTRUMENTS (CONTINUED)
Cash and cash equivalents
Cash and cash equivalents comprise cash balances and
call deposits with original maturities of three months or
less.
(ii) Non-derivative financial liabilities
The Company initially recognises debt securities issued and
subordinated liabilities on the date that they are originated.
All other financial liabilities are recognised initially on the
trade date at which the Company becomes a party to the
contractual provisions of the instrument.
The Company derecognises a financial liability when its
contractual obligations are discharged or cancelled or
expire.
Financial assets and liabilities are offset and the net
amount presented in the statement of financial position
when, and only when, the Company has a legal right
to offset the amounts and intends either to settle on a
net basis or to realise the asset and settle the liability
simultaneously.
The Company classified non-derivative financial liabilities
into the other financial liabilities category. Such financial
liabilities are recognised initially at fair value plus any
directly attributable transaction costs. Subsequent to initial
recognition, these financial liabilities are measured at
amortised cost using the effective interest rate method.
Other financial liabilities comprise borrowings, bank
overdrafts and trade and other payables.
Bank overdrafts that are repayable on demand and form
an integral part of the Company’s cash management are
included as a component of cash and cash equivalents for
the purpose of the statement of cash flows.
(c) PLANT AND EQUIPMENT
(i) Recognition and measurement
Items of plant and equipment are measured at cost less
accumulated depreciation and accumulated impairment
losses.
Cost includes expenditure that is directly attributable to
the acquisition of the asset. The cost of self-constructed
assets includes the cost of materials and direct labour,
any other costs directly attributable to bringing the assets
to a working condition for their intended use, the costs of
dismantling and removing the items and restoring the site
on which they are located, and capitalised borrowing costs.
Purchased software that is integral to the functionality
of the related equipment is capitalised as part of that
equipment.
When parts of an item of plant and equipment have
different useful lives, they are accounted for as separate
items of plant and equipment.
The gains and losses on disposal of an item of plant and
equipment are determined by comparing the proceeds
from disposal with the carrying amount of plant and
equipment and are recognised net within other income/
other expenses in profit or loss.

(ii) Subsequent costs
The cost of replacing a component of an item of plant and
equipment is recognised in the carrying amount of the item
if it is probable that the future economic benefits embodied
within the component will flow to the Company, and its
cost can be measured reliably. The carrying amount of the
replaced part is derecognised. The cost of the day-to-day
servicing of plant and equipment is recognised in the profit
or loss as incurred.
(iii) Depreciation
Depreciation is based on the cost of an asset less its
residual value. Significant components of individual assets
are assessed and if a component has a useful life that is
different from the remainder of that asset, that component
is depreciated separately.
Depreciation is recognised in profit or loss on a straightline basis over the estimated useful lives of each component
of an item of plant and equipment. Leased assets are
depreciated over the shorter of the lease term and their
useful lives unless it is reasonably certain that the Company
will obtain ownership by the end of the lease term.
The estimated useful lives in the current and comparative
periods are as follows::
2012
2011
Plant and equipment

3 – 5 years

3 – 5 years

Leasehold Improvements

3 – 7 years

3 – 7 years

5 years

5 years

Leased plant

Depreciation methods, useful lives and residual values
are reviewed at each financial year-end and adjusted if
appropriate.
(iv) Leasehold improvements
The cost of improvements to or on leasehold properties is
amortised over the unexpired period of the lease, or the
estimated useful life of the improvement to the Company,
whichever is shorter.
(d) INTANGIBLES
(i) Intangible assets
Intangible assets consist of computer software.
These intangible assets are deemed to have finite
useful lives and are measured at cost less accumulated
amortisation and accumulated impairment losses.
(ii) Amortisation
Amortisation is calculated over the cost of the asset less its
residual value.
Amortisation is recognised in profit or loss on
a straight line basis over the estimated useful lives of
intangible assets, from the date they are available for use.
The estimated useful lives for the current and comparative
periods are as follows:

Computer software

2012

2011

2 – 3 years

2 – 3 years

Amortisation methods, useful lives and residual values
are reviewed at each financial year-end and adjusted if
appropriate.
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3. SIGNIFICANT ACCOUNTING POLICIES

(CONTINUED)
(e) LEASED ASSETS
Leases in terms of which the Company assumes
substantially all the risks and rewards of ownership are
classified as finance leases. Upon initial recognition the
leased asset is measured at an amount equal to the lower
of its fair value and the present value of the minimum
lease payments. Subsequent to initial recognition, the
asset is accounted for in accordance with the accounting
policy applicable to that asset.
Other leases are operating leases and are not recognised
on the Company’s statement of financial position.
(f) IMPAIRMENT
(i) Non-derivative financial assets
A financial asset not carried at fair value through profit
or loss is assessed at each reporting date to determine
whether there is objective evidence that it is impaired. A
financial asset is impaired if objective evidence indicates
that a loss event has occurred after the initial recognition
of the asset, and that the loss event had a negative effect
on the estimated future cash flows of that asset that can
be estimated reliably.
Objective evidence that financial assets are impaired can
include default or delinquency by a debtor, restructuring
of an amount due to the Company on terms that the
Company would not consider otherwise, indications that
a debtor will enter bankruptcy.

Loans and receivables
The Company considers evidence of impairment for
receivables at both a specific asset and collective level.
All individually significant receivables are assessed
for specific impairment. All individually significant
receivables found not to be specifically impaired are
then collectively assessed for any impairment that has
been incurred but not yet identified. Receivables that are
not individually significant are collectively assessed for
impairment by grouping together receivables with similar
risk characteristics.
In assessing collective impairment the Company uses
historical trends of the probability of default, timing of
recoveries and the amount of loss incurred, adjusted
for management’s judgement as to whether current
economic and credit conditions are such that the actual
losses are likely to be greater or less than suggested by
historical trends.
An impairment loss in respect of a financial asset
measured at amortised cost is calculated as the
difference between its carrying amount and the present
value of the estimated future cash flows discounted at
the asset’s original effective interest rate. Losses are
recognised in profit or loss and reflected in an allowance
account against receivables. Interest on the impaired
asset continues to be recognised through the unwinding
of the discount. When a subsequent event causes the
amount of impairment loss to decrease, the decrease in
impairment loss is reversed through profit or loss.
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(ii) Non-financial assets
The carrying amounts of the Company’s non-financial
assets are reviewed at each reporting date to determine
whether there is any indication of impairment. If any such
indication exists then the asset’s recoverable amount is
estimated.
An impairment loss is recognised if the carrying amount
of an asset exceeds its recoverable amount. Impairment
losses are recognised in profit or loss.
Impairment losses recognised in prior periods are
assessed at each reporting date for any indications
that the loss has decreased or no longer exists. An
impairment loss is reversed if there has been a change
in estimates used to determine the recoverable amount.
An impairment loss is reversed only to the extent that the
asset’s carrying amount does not exceed the carrying
amount that would have been determined, net of
depreciation or amortisation, if no impairment loss had
been recognised.
(g) EMPLOYEE BENEFITS
(i) Defined contribution superannuation funds
Obligations for contributions to defined contribution
superannuation funds are recognised as an expense in
profit or loss in the periods during which services are
rendered by employees.
(ii) Other long-term employee benefits
The Company’s net obligation in respect of long-term
employee benefits, is the amount of future benefit that
employees have earned in return for their service in
the current and prior periods plus related on-costs;
that benefit is discounted to determine its present
value, and the fair value of any related assets is
deducted. The discount rate is the yield at the reporting
date on government bonds that have maturity dates
approximating the terms of the Company’s obligations.
(iii) Short term benefits
Short-term employee benefit obligations are measured
on an undiscounted basis and are expensed as the
related service is provided. A liability is recognised
for the amount expected to be paid under short-term
cash bonus or profit-sharing plans if the Company
has a present legal or constructive obligation to pay
this amount as a result of past service provided by the
employee and the obligation can be estimated reliably.
(h) PROVISIONS
A provision is recognised if, as a result of a past event, the
Company has a present legal or constructive obligation
that can be estimated reliably, and it is probable that an
outflow of economic benefits will be required to settle the
obligation. Provisions are determined by discounting the
expected future cash flows at a pre-tax rate that reflects
current market assessments of the time value of money
and the risks specific to the liability. The unwinding of the
discount is recognised as a finance cost.
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3. SIGNIFICANT ACCOUNTING POLICIES

(CONTINUED)
(i) REVENUE
(i) Government grants
Grants made by the State Government are recognised
as revenue when the Company gains control of the
contribution, or where conditions are attached to the
grants, when the conditions are satisfied.
(ii) Membership contributions and industry cooperative revenue
Membership contributions and income from cooperative projects are recognised when received or due
and receivable, except where received in respect of the
following financial year.
(iii) Advertising sales revenue
Advertising revenue is recognised when received or
receivable.
(iv) In-kind contributions
In-kind contributions that are non-reciprocal transfers to
the Company are recognised at their fair value as income
and expenditure when received.
(j) LEASE PAYMENTS
Payments made under operating leases are recognised
in profit or loss on a straight-line basis over the term of
the lease. Lease incentives received are recognised as an
integral part of the total lease expense, over the term of
the lease.
Minimum lease payments made under finance leases
are apportioned between the finance expense and the
reduction of the outstanding liability. The finance expense
is allocated to each period during the lease term so as
to produce a constant periodic rate of interest on the
remaining balance of the liability.

Determining whether an arrangement contains a lease
At inception of an arrangement, the Company determines
whether such an arrangement is or contains a lease. A
specific asset is the subject of a lease if fulfilment of the
arrangement is dependent on the use of that specified
asset. An arrangement conveys the right to use the asset
if the arrangement conveys to the Company the right to
control the use of the underlying asset.
At inception or upon reassessment of the arrangement,
the Company separates payments and other consideration
required by such an arrangement into those for the lease
and those for other elements on the basis of their relative
fair values. If the Company concludes for a finance lease
that it is impracticable to separate the payments reliably,
an asset and a liability are recognised at an amount equal
to the fair value of the underlying asset. Subsequently the
liability is reduced as payments are made and an imputed
finance charge on the liability is recognised using the
Company’s incremental borrowing rate.

(k) FINANCE INCOME AND FINANCE COSTS
Finance income comprises interest income on funds
invested. Interest income is recognised as it accrues, using
the effective interest method.
Finance costs comprise interest expense on finance
leases. Borrowing costs that are not directly attributable to
the acquisition, construction or production of a qualifying
asset are recognised in profit or loss using the effective
interest method.
(l) INCOME TAX
No income tax expense is charged and no income tax is
payable by the Company as the Australian Taxation Office
has granted the Company an exemption from income tax.
(m) GOODS AND SERVICES TAX
Revenue, expenses and assets are recognised net of the
amount of goods and services tax (GST), except where
the amount of GST incurred is not recoverable from the
taxation authority. In these circumstances, the GST is
recognised as part of the cost of acquisition of the asset or
as part of the expense.
Receivables and payables are stated with the amount of
GST included. The net amount of GST recoverable from,
or payable to, the ATO is included as a current asset
or liability in the statement of financial position. Cash
flows are included as a current asset or liability in the
statement of financial position. Cash flows are included
in the statement of cash flows on a gross basis. The
GST component of cash flows arising from investing and
financing activities which are recoverable from, or payable
to, the ATO are classified as operating cash flows.
(n) NEW STANDARDS AND INTERPRETATIONS
(i) New standards and interpretations early adopted
A number of new standards, amendments to standards
and interpretations are effective for annual periods
beginning after 1 July 2011, and have not been applied
in preparing these financial statements. None of these
is expected to have a significant effect on the financial
statements of the Company, except for AASB 9 Financial
Instruments, which becomes mandatory for the
Company’s 2016 financial statements and could change
the classification and measurement of financial assets.
The Company does not plan to adopt this standard early
and the extent of the impact has not been determined..
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4. REVENUE

2012

2011

$

$

State Government funding - MCET

5,950,000

5,700,000

State Government funding - DIIRD

1,600,000

1,600,000

City of Melbourne funding

1,120,000

1,070,000

Industry co-operative revenue

1,412,548

1,423,382

846,990

855,681

-

315,377

696,495

524,372

11,626,033

11,488,812

Member revenue
Advertising sales revenue
In-kind co-operative revenue

5. FINANCE INCOME AND FINANCE COSTS

2012

2011

$

$

Interest income on bank deposits

157,892

121,556

Finance income

157,892

121,556

Interest expense on financial liabilities

(6,437)

(5,452)

Finance expense

(6,437)

(5,452)

151,455

116,104

2012

2011

$

$

4,298,986

3,764,559

3,988

4,576

4,302,974

3,769,135

2012

2011

$

$

48,262

219,276

245,283

261,001

293,545

480,277

Net finance income

6. CASH AND CASH EQUIVALENTS
Bank balances
Cash on hand
Cash and cash equivalents in the statement of cash flows

7. TRADE AND OTHER RECEIVABLES
Trade receivables
Other receivables and prepayments

Impairment losses
The movement in the allowance for impairment in respect of receivables during the year was as follows:
2012

2011

$

$

Balance at 1 July

1,496

10,205

Impairment loss (derecognised)/recognised

2,370

(8,709)

Balance at 30 June

3,866

1,496

The allowance accounts in respect of receivables are used to record impairment losses unless the Company is satisfied that
no recovery of the amount owing is possible; at that point the amount is considered irrecoverable and is written off against
the financial asset directly. .
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8. PLANT AND EQUIPMENT
Leasehold
Improvements

Plant and
Equipment

Leased
Plant

Under
Construction

Total

$

$

$

$

$

408,517

459,128

96,122

-

963,767

8,678

36,355

-

-

45,033

-

-

-

-

-

Balance at 30 June 2011

417,195

495,483

96,122

-

1,008,800

Balance at 1 July 2011

417,195

495,483

96,122

-

1,008,800

5,557

32,212

-

-

37,769

-

(15,977)

-

-

(15,977)

422,752

511,718

96,122

-

1,030,592

Balance at 1 July 2010

42,290

230,211

30,438

-

302,939

Depreciation

67,390

109,222

19,224

-

195,836

-

-

-

-

-

Balance at 30 June 2011

109,680

339,433

49,662

-

498,775

Balance at 1 July 2011

109,680

339,433

49,662

-

498,775

69,177

115,267

19,224

-

203,668

Cost

Balance at 1 July 2010
Acquisitions
Disposals/transfers

Acquisitions
Disposals/transfers
Balance at 30 June 2012
Depreciation and amortisation

Disposals

Depreciation
Disposals

-

(15,977)

-

-

(15,977)

178,857

438,723

68,886

-

686,466

At 1 July 2010

366,227

228,917

65,684

-

660,828

At 30 June 2011

307,515

156,050

46,460

-

510,025

At 1 July 2011

307,515

156,050

46,460

-

510,025

At 30 June 2012

243,895

72,995

27,236

-

344,126

Balance at 30 June 2012
Carrying amounts
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9. INTANGIBLES

Computer Software

Total

$

$

73,897

73,897

4,068

4,068

-

-

Balance at 30 June 2011

77,965

77,965

Balance at 1 July 2011

77,965

77,965

508

508

-

-

78,473

78,473

Balance at 1 July 2010

47,621

47,621

Amortisation

15,011

15,011

-

-

Balance at 30 June 2011

62,632

62,632

Balance at 1 July 2011

62,632

62,632

Amortisation

12,553

12,553

-

-

75,185

75,185

At 1 July 2010

26,276

26,276

At 30 June 2011

15,333

15,333

At 1 July 2011

15,333

15,333

3,288

3,288

2012

2011

$

$

Trade payables

218,399

340,261

Income in advance

346,118

319,444

Other payables and accrued expenses

583,134

597,468

1,967,212

610,985

3,114,863

1,868,158

Cost

Balance at 1 July 2010
Acquisitions
Disposals

Acquisitions
Disposals
Balance at 30 June 2012
Depreciation and amortisation

Disposals

Disposals
Balance at 30 June 2012
Carrying amounts

At 30 June 2012

10. TRADE AND OTHER PAYABLES
Trade payables

City Wide Support Package expenditure commitment

(a)

(a) The change in accounting treatment from the time based probability estimate to the straight-line method has resulted in
an additional expense of $409,959 for year ended 30 June 2012 and $837,586 for prior years; refer to note 2(d).
$

Balance at 1 July 2011

610,985

Effect of change in accounting treatment for prior years

837,586

Accrual during the year

518,641

Balance at 30 June 2012
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11. BORROWINGS

2012

2011

$

$

18,808

19,618

18,808

19,618

4,582

23,390

Current
Current portion of finance lease liabilities
Non-current
Finance lease liabilities

4,582

23,390

23,390

43,008

Future minimum
lease payments

Future minimum
lease payments

2012

2011

$

$

22,680

22,680

5,670

28,350

Finance lease liabilities
Finance lease liabilities of the Company are payable as follows:

Less than one year
Between one and five years
More than five years

-

-

-

28,350

51,030

2012

2011

$

$

257,685

253,792

Liability for long service leave

33,082

14,444

Accrued superannuation

25,059

36,303

Employee bonus liability

171,981

168,503

487,807

473,042

111,571

90,731

12. EMPLOYEE BENEFITS
Current
Liability for annual leave

Non-current
Liability for long service leave

111,571

90,731

599,378

563,773

The Company does not make any contributions to defined benefits plans.
Defined contribution superannuation plans
The Company has paid contributions of $286,953 to defined contribution superannuation plans on behalf of employees for the
year ended 30 June 2012 (2011: $ 304,250).
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13. PROVISIONS
Balance at 1 July 2011

Lease Incentive

Leasehold Make Good

Total

$

$

$

112,407

112,483

224,890

Provisions made during the period

-

-

-

(24,457)

-

(24,457)

Provisions reversed during the period

-

-

-

Unwind of discount

-

3,375

3,375

Balance at 30 June 2012

87,950

115,858

203,808

Current

24,782

-

24,782

Non-current

63,168

115,858

179,026

87,950

115,858

203,808

Provisions used during the period

Leasehold Make Good
A provision of $115,858 was made during the year ended 30 June 2012 in respect of the company’s obligation to make good its
IBM Centre leasehold premises upon completion of the current lease on 30 December 2015. In accordance with note 3(c) (i),
leasehold make good costs relating to the restoration of leased premises incurred upon installation of leasehold assets are
recognised as part of the cost of leasehold assets.

Lease Incentive
A provision for lease incentives is recognised in accordance with note 3(j).

14. OPERATING LEASES

2012

2011

$

$

Less than one year

339,875

335,474

Between one and five years

866,436

1,202,545

-

-

1,206,311

1,538,019

Leases as lessee
Non-cancellable operating lease rentals are payable as follows:

More than five years

The Company leases office premises in Southbank, Melbourne on commercial terms; this lease expires in December 2015.
Lease payments are increased by 4% each year.
During the year $336,244 was recognised as an expense in profit or loss in respect of operating leases (2011: $335,805).

15. CONTINGENT LIABILITIES
Expenditure commitments
The Company has commitments of $4,007,567 (2011: $4,628,821) for collateral and services delivery for eighty five (2011 eighty
three) events taking place in the next eight (2011: six) years. These commitments for support of events have been made by the
Company as part of proposals to secure the events and are contingent on the bid for the event being won. These do not include
any funding commitments made directly by the State Government to support major business events.

16. RELATED PARTIES
(a) Key management personnel compensation
The key management personnel compensation was $1,291,312 for the year ended 30 June 2012 (2011: $1,423,181).
Key management personnel compensation includes the payment of Director’s Fees to Christopher Barlow of $35,000
(2010: $25,000).
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16. RELATED PARTIES (CONTINUED)
(b) Key management personnel transactions
A number of key management personnel held positions in other entities that result in them having control or significant
influence over the financial or operating policies of these entities.
A number of these entities transacted with the Company in the reporting period. The terms and conditions of these
transactions with the other related parties were no more favourable than those available, or which might reasonably be
expected to be available, on similar transactions to non-key management personnel related entities on an arm’s length
basis.
The aggregate value of transaction and outstanding balances relating to key management personnel and entities over which
they have control or significant influence were as follows:

Key Management
person related
parties

Transaction

Mr. L. Harry,
Mr. P. King –
Melbourne
Convention and
Exhibition Trust

Revenue - state government funding

Dr. K. Alexander City of Melbourne

Revenue – City of Melbourne funding

Note

2011
$

2012
$

2011
$

5,950,000

5,700,000

-

-

Revenue – member, advertising,
sales and marketing

68,030

120,638

8,845

6,186

Expenditure – sales and marketing

39,231

88,969

-

(2,503)

1,120,000

1,070,000

-

-

45,917

55,461

3,736

1,089

200

3,080

-

-

6,500

12,836

-

4,060

-

3,159

-

-

79,935

82,525

-

-

79,935

91,515

-

-

98,282

141,600

4,440

6,484

136,702

97,121

-

-

2,463

8,989

-

-

24,724

14,255

-

-

1,264

1,227

-

-

-

-

-

-

(viii)

18,909

18,182

-

-

(ix)

-

26,900

-

-

(i)

(ii)

Revenue – sales and marketing

Ms. K. Brennan –
Federation Square

Revenue – member and marketing

Mr. K. Ryan –
Qantas Airways

Revenue – member and advertising
sales

(iii)

Expenditure – sales and marketing
(iv)

Expenditure – sales and marketing
Revenue – member and advertising
sales

(v)

Expenditure – sales and marketing
Mr. J. Clark –
The Lancemore Group

Balance outstanding
as at 30 June

2012
$

Expenditure – sales and marketing

Mr. P. Crinis – Crown
Melbourne Limited

Transaction value
year ended 30 June

Revenue – member and advertising
sales

(vi)

Expenditure – sales and marketing
Mr. D. Washington –
Australian Hotels
Association

Revenue - member sales

Mr. C. Woodruff –
Australian Pacific
Airports Corporation

Revenue – member sales

Mr. J. Davies –
Ernst & Young

Expenditure

(vii)

Expenditure – sales and marketing
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16. RELATED PARTIES (CONTINUED)
(b) Key management personnel transactions (continued)
(i)	The Company established a five year contract commencing 1 July 2009 with Melbourne Convention and Exhibition
Trust (MCET) for the provision of funding to the Company to conduct international sales and marketing activities
on behalf of MCET. Mr. L. Harry was the Chief Executive Officer of MCET until his resignation effective September
2011. Mr Peter King was appointed Chief Executive of MCET with effect from January 2012. The total contract
value is $28,500,000. In addition the Company has paid MCET for sales and marketing activities.
(ii)	The Company established a five year and ten month contract commencing 30 September 2008 with City of
Melbourne for the provision of funding to the Company for marketing of the Melbourne Convention and Exhibition
Centre. Dr. K. Alexander is the Chief Executive Officer of the City of Melbourne. The total contract value is
$5,425,000, payable on a quarterly basis for the duration of the contract.
(iii)	Federation Square pays the standard membership fee. Ms K. Brennan is the Chief Executive Officer of Federation
Square.
(iv)	Qantas Airways pays the standard membership fee for major partners. Mr. K. Ryan is the Regional General
Manager Victoria of Qantas Airways. In addition the Company has paid Qantas for sales and marketing activities.
(v)	Crown Limited pays the standard membership fee for strategic partner. Mr P Crinis is Executive General Manager
– Hotels & Retail, Crown Melbourne Limited. In addition the Company has paid Crown Limited for sales and
marketing activities.
(vi)	The Lancemore Group pays the standard membership fee. Mr. J Clark is CEO of The Lancemore Group. In addition
the Company has paid The Lancemore Group for sales and marketing activities.
(vii)	Australian Hotels Association pays the standard membership fee. Mr D Washington is General Manager Accommodation Division, Australian Hotels Association (Vic), Australian Hotels Association.
(viii)	Australian Pacific Airports Corporation pays the standard membership fee for major partners. Mr. C. Woodruff is
the Chief Executive Officer and Managing Director of Australian Pacific Airports Corporation.
(ix)	During 2010/11, the company engaged Dr D Cochrane, a partner of Ernst & Young, as a consultant to assist in
developing a strategic business case. The total consulting fee was $46,800. Mr J Davies was also a partner of
Ernst & Young until his resignation from Ernst Young in July 2011. There was no related party transaction with
Ernst Young during 2011/12.
Amounts receivable from and payable to other related parties at reporting date arising from these transactions were as
follows:
2012

2011

$

$

17,021

17,819

-

-

17,021

17,819

-

2,503

Current receivables
Trade debtors
Less: Impairment loss
Current Payables
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DIRECTORS’ DECLARATION
In the opinion of the Directors of Melbourne Convention and Visitors Bureau Ltd (“the Company”):
(a)	the financial statements and notes, set out on pages 32 to 43, are in accordance with the Corporations Act 2001,
including:
(i) giving a true and fair view of the Company’s financial position as at 30 June 2012 and of its performance for the
financial year ended on that date; and
(ii) complying with Australian Accounting Standards – Reduced Disclosure Regime and the Corporations Regulations
2001; and
(b)	there are reasonable grounds to believe that the Company will be able to pay its debts as and when they become due and
payable.
Signed in accordance with a resolution of the Directors:
Dated at Melbourne this 4th day of September 2012.

Chris Barlow, Director		

Peter King, Director
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