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Your guide to hosting a walk in your city!
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STOP TRAFFIC WALK

The Stop Traffic Walk is a day to get together to
raise funds and awareness for the nation's largest
human trafficking rescue and rehabilitation
operation, Where Hope Lives. The funds you raise
through Stop Traffic Walks in your city will help
rescue trafficked individuals and give them the
skills necessary to build a strong and vibrant life.

The Stop Traffic Walk was created as a way to help
communities become champions in the fight
against human trafficking.

WHERE HOPE LIVES

Home to the largest human trafficking rescue and
recovery in North America, Where Hope Lives
supports the Phoenix Dream Center, Streetlight
USA, and Short Creek Dream Center. Where Hope
Lives is currently rescuing approximately 250
people each year with a 94% success rate for
survivors who complete the program!

Each person rescued receives complete onsite
trauma-informed education, career training, and a
job placement program. The program also focuses
on full-body healing that addresses survivor needs
and provides personal behavioral health care and
healing services.




Below are the first steps to hosting a
walk in your city:

Select the date and location that works best,
considering budget, crowd size, and logistics.
We recommend allowing yourself a minimum
of 6-8 months of planning time.

The MOU (Memorandum of Understanding) is
an agreement, not a contract. This will be sent
to you by our Project Manager thru Docusign.

You will be given access to One Cause to
create your walk's site and we will assist along
the way.

Contains everything you need for your walk.

It takes a team! You will want to build
Committee and volunteer teams.

Contact organizations, non-profits, companies,
and churches
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WHAT'S NEXT

Once you have completed the first three

steps, you are ready to start promoting!

In this guide, you will find a detailed
description of what to find in the Walk in a
Box, interactive links connecting to specific
documents, team roles and responsibilities
as well as how to promote and fundraise for
your walk!

WHO TO CONTACT

Jeff May
Director
jmay@wherehopelives.org

Elisia Vallejo
Development Director
elisia@wherehopelives.org




WALK IN
A BOX

Here is access to the Walk in a Box:

YOUR WALK'S
ESSENTIAL ITEMS

1. Welcome and Facts
a.Copy of this How to Guide
b.Facts about Human Trafficking
c.Detailed committee and chair description
d.General overview and proposed timeline
2. Marketing
a.Letterhead and Email Header

b.Logos
c.Photos

d.Sample Flyers
e.Sample Run of Shows
f.Social Media Content

g.Videos

h.Zoom Backgrounds

3.Fundraising

a.Individual
b.Sponsorships
c.Teams
4.Communication
a.Sample email communications leading up to walk
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https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/Ek6SEV8sbrpIvVNNqzofuroBt4dxyBHjt_CNcFmUiuR6wA?e=2GoLFE
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EoEKjdwytMpPn3OO6zcAWyYBzyPYg2xs1VoQ1JbjXFS7Ag?e=3ayPY7
https://dreamcityfoundationorg.sharepoint.com/:b:/s/DCFHub/EQ4G01KW-c1HulI3SOTzLOoB3ibFHTqYsAvIghwdfwlJTw?e=8Z2Qtn
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EiwlQrs_m_FHspuL_HgpPrcBiEOMBVg8WZ5I_wsOxVp_7Q?e=IhDUnZ
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EouAZn5E6EBAoPxq46NlAqwBzm318rhkHQM2KhLjaROlAw?e=nHpVNs
https://dreamcityfoundationorg.sharepoint.com/:w:/s/DCFHub/EVl0kxgUJshAraPG7dQMsYUBZdZmxSoNO2szuEp13cfmDw?e=IkvuA9
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EtSgpd6gMUVKpJWmU5OVIbABG_zetSgNhSLOMGEFddJ2aA?e=KFRD4F
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EgEY4tgiV6xJg1XIIoYbkYkBkZ6geZPF5FN5fXzYEzIXjg?e=hnimIV
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/Ei5mlF_W4MREhxwMOZHR0acBBlZG6dCp6wZ-yGdTNzGN5g?e=2WBFu2
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/Epfh1XODNT9EjRFrgJySLJIBYBpV9B6iTPtxF3JuWTI7qg?e=gorU0o
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EjHv2Py-x2VDoNKaW_rWQ_kBFp9kayFvtxqpp7HCUROPRQ?e=zto1XU
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EsoTylyzrTNFvKfmDJ0WJ38B80DKJV_ccsHH6G3fOBhhWg?e=BMBVtS
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EuZVXVuiwLNKsfxxdUsC53QBawjyVYfivuXl1VXmJgTkTA?e=IKkTil
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EhY-FSZ0m35Ot_j1tI0fVnkBV05GQXFVdFK0nogR3fzLcg?e=1j42q6
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/Eg39QJ5DBSpOpfe5OPRosH8BruFWIsHyb6NwjmZxO346hA?e=mUlBZh
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EhI4R6rUIDBFl1U_76jX9WEBJOOqUtbNJHgOVFu8oA84yA?e=hqRuLE
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/Eq7o2M6JWfNKhyFQAYHfwwAB8hMJw1ycao4fyC3i6bOaSQ?e=hf9kJf
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EqiIz-hVq_NBj7uEsRbtx1IBgjwyA_6ATcaqX4cXCPQXeQ?e=ufu5Rg
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/EpuyBx4kcn5AvIt7tOvLkhUBbieqxzFwGvxyyssOV0ULDw?e=jza0nP
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/Euc9hIKtMAtBqxATSEdXX2kBgJOmxSosJNsUlUWk8SHBWA?e=pwSk2J
https://dreamcityfoundationorg.sharepoint.com/:f:/s/DCFHub/Euc9hIKtMAtBqxATSEdXX2kBgJOmxSosJNsUlUWk8SHBWA?e=FrFkxW

YOU CAN'T DO THIS ALONE! YOU WILL NEED A TEAM OF GO-GETTERS
AND WANT TO RECRUIT SPECIFIC VOLUNTEERS TO LEAD CERTAIN
AREAS.

THE LEADS ARE THE MAIN CONTACTS TO THE CHAIRPERSON AND
DIRECTOR OF THE WALK. EACH LEAD BUILDS THEIR TEAM TO
SUPPORT THE EVENT IN THEIR DESIGNATED AREA. HERE ARE
SAMPLES OF SOME OF COMMITTEE LEADS:

o Logistics Lead will work with your city officials and event staff
to coordinate logistics of the Walk-Day events including the
activities and walk route.

o Technology Lead will coordinate the peer-to-peer fundraising
site, Walk website, and event-day technical needs.

o Marketing Lead will coordinate and lead all marketing efforts,
in conjunction with the marketing team. This includes media
packets, public relations, social media, and other Walk
marketing efforts.

o Volunteer Lead will coordinate the volunteers throughout the
campaign as well as event-day volunteer teams.
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PROMOTE
AND
FUNDRAISE

SPONSO RSH I P providing opportunity at the

level they choose.

Offering sponsorship levels
I CORPORATE increases involvement by

Teams are one of the most

TEAM successful ways to promote and
INCE NTIVES fundraise! Offer team incentives

for a healthy competition.

Offer a place for local vendors to

I VE N DORS promote their business while

contributing toward the cause.
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SOCIAL
MEDIA,
MARKETING

e Social media engagement
e Develop a Marketing plan

Social Media Campaign
o Marketing plan to include website,

email, and media advertisements.
e There are templates to use for your
event in the Walk in the Box.
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Director

National Chair

Project Manager

National Team
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HERE IS A BASIC TIMELINE TO REFERENCE AS YOU PREPARE
FOR YOUR WALK:

6 months out
Hold first committee meeting with event and Chairperson (co-chairs).

Secure venue.

Secure sponsorships and develop a sponsorship strategy.
¢ Announce event to core audience.
5 months out
e Soft launch.
¢ Focus on securing venue, sponsorships, and gaining interest.
4 months out
¢ Launch campaign by getting online registration set up.
¢ Focus on sponsorships, setting up friends and family/corporate teams
e Secure company to print signs, t-shirts, and any additional items. Confirm deadline to
submit.
2 months out
¢ |ncrease marketing to community and internal.
e Secure food and vendors for event.
1 month out
¢ Finalize venue logistic details.
e Heavy marketing to community and participants.
e Submit print order for signs, t-shirts, and any additional items needed.
2 weeks out
e Confirm delivery of printed items, number of volunteers, and inventory of existing items.
1week out
¢ Finalize logistics.
e Communicate schedule to committee team, volunteers, and event vendors.
¢ Countdown marketing campaign (5 more days, 4 more days......)
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THANK Y0OU

Contact us at: info@wherehopelives.org



