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HAT'S NEW

“Bringing you the finest places
around the world is what we
love to do here at Upscale
Living magazine. In keeping
with this tradition, we are
focusing on introducing
you to new kids on the
block or accommaodation
establishments with a
relooked lease on life. Grab
your travel diary as you want
to get to these places as soon
as possible!”

| By HELEMNE RAMACKERS
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TRANEL

CASA MADRONA HOTEL & SPA

SAUSALITO, CALIFORNIA

MORTH AMERICA

Fo]lm'i.ng a multi-million-
dollar renovation, Casa
Madrona Hocel 8 Spa has
been infused with an inno-
vative .lPFI.‘l:H.l:Il o wellness
and igm, creating the
p-crfnn ination kor trav-
clers mrJLi.ng o mainiain
thcic helih and wcll-being

while on vacation.

Ehr:rlu-ak.m:g Saumlino's
boat-hlled harbor on Rich-
ardson’s Bay, thiz Viciorian
inspired hotel offers |peace
and sereniry. With a m'{'r
dﬂkgnn:l Iu-H:r}l:. an inspir-
ing space was created that
ETLCOURLEES Fesis (o ]nung:

|n|:|g=|:. even thosze wi

basiness needs now have
a.rrz]:de space.

Led by Califomia-based
inl:gﬂ.bﬂl d.algn. sruelio
SALT + BOMES, 'ﬂ':l::.r drcw
inspiration from the =ea,

i u-:l.ing the materials of
|ur|.|.r_|.- ].:l:l:u:. inmrpunting
standaut pieces :nmpri.wd
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of sand and salt. This is
evident in The R.in:lgz Tahble
and Dirife Mirror, both
dﬂip‘ud !:n." Fernando Mas-

trangelo.

This iz the s=cond renova-
ticn for Casa Madrona in
the last zeven years, which
focused on the nn'l}'mn—
seructed modern ||:u!3|:|:.r with
a 2-fooi stone wall and
cn-'wurkm.g space, the spa
with three Errigl:u trEatment
rooms, a dedicated Wellness
c.nurr_!.':rd with a 62-inch
television rruur[ng Fitness-
On-Demand workouts, and
nine dedicated Wellness
Guest Booms, with v=ch

forward amenities.

General Manager of the
property, Carmen Cnuz,
wanted to EO !:-:_ynnd
traditional ph:.r:ial fitness
and nutrition and with 2
Permnal passicn for holistic
health, dhe achieved thi
when Pl:.rm.i.ng the Caza

“My vision was to embrace
the constant evolution of
aur hotel .in.d. Lo q:ﬂ::l: 5]
the e=ence of our brand-
-zu‘l'n'ir}r. innovation,
WILiquEness and impn:ubl:
service. At Casa, we are al-
ways |nu-]-a.i.ng_ to redefine the

ultimate JIJII.II'_'.' experience.”

Casa Madmna will give
Fuests 4 gl.:.m:: inta the -
fuere En]. inl.rn-:lun'ng a SlEEFI
friness am beverapi
hrm:rﬁ::gl:dinuh;-;:ﬁ
pﬂ:-nn:l biomerrice dmmu.g]'l
the use of Ei.g}ll: 5]|:q_:| Smart
Bed. Guesis will be able i
achieve maximum FerF-u-:-
mance on their mos fun-
damental 'p.wJ.“:ein.g need.
d-up, their p::ll'. ENETEY
kevels and P:d—nmu.m:: will
be msored.

hatps!ivene cismmadrona,

i




