THE VAST MAJORITY OF COMPANIES
STALL IN THEIR DIGITAL PROGRESS
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Investment in digital transformation is expected to approach $6.8 trillion between 29 \ 12%
2020 and 2025 as the world economy digitises. Yet the vast majority of these Don't know Scaled but stalled before
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investments stall or fail - and usually for reasons within a company’s control. To achieving full impac

make the most of the digital opportunity, it is not enough to want to transform,
businesses must have the right leadership in place and properly resource projects

THE INDUSTRIES MOST IMPACTED BY
COVID-19 HAVE THE SLOWEST GROWTH
IN DIGITAL TRANSFORMATION SPENDING

PRIMARY REASON FOR MOMENTUM STALL
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THE HARDEST DIGITAL TRANSFORMATION CHALLENGES TO OVERCOME COVID-19 HAS SPED UP DIGITAL TRANSFORMATION NEEDS
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