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2019 HAS BEEN A YEAR OF MEGA-DEALS

Biggest announced fintech M&A deals in 2019
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Awareness, adoption and investment in the global fintech
scene have all exploded over the past five years. This
infographic explores the changing dynamics of the sector
to highlight new opportunities, areas of growth and .
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CHINA AND INDIA LEAD THE WAY IN FINTECH ADOPTION
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MONEY TRANSFER AND PAYMENTS ARE BY FAR THE MOST USED SERVICES FINTECH STARTUPS INCREASINGLY ATTRACTING ASIAN INTEREST
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MOST IMPACTFUL FINTECH SERVICES TRUST IN INCUMBENT ORGANISATIONS IS STILL HIGH
Percentage of banking executives who say the following offerings from non-traditional financial firms are having a large
impact on the banking industry
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