THE REMOTE

EXPERIENCE

The world of work may be forever changed by the consequences
of the coronavirus pandemic, not least when it comes to working
from home. As businesses and employees continue to operate
remotely, we surveyed over 500 of our readers, employees,
journalists and social followers in an effort to understand what
they do and don’t like about working remotely and what will

need to change in the future for this to become
a functioning part of everyday life

WHO WE ASKED

Region Sector

London - 39%
Non-London UK - 37%
Non-UK Europe - 11%
North America - 7%

Arts, entertainment and recreation - 5%
Consulting - 13%

Education - 8%

Finance - 14%

Asia - 3% Not for profit - 5%

Africa - 1% PR, marketing and communications - 24%
South America - 1% Science and technology - 15%

Oceania - 1% Other - 14%

Londoners worked from home (WFH) the least frequently before
lockdown but have greatest appetite going forward...

WORKING FROM HOME PRE AND POST-LOCKDOWN

‘ Desire to WFH
more in future

WFH more than one day
per week before lockdown
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would like to WFH for two to three
days per week following lockdown
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TOP BENEFIT OF WORKING FROM HOME
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say WFH impacts their
mental health and/or
increases loneliness
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work to

a higher
standard when
WFH
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‘ Being more

productive
Better work-life
balance overall
Other

Better for my mental
health and wellbeing

‘ Not having
to commute

‘ Spending

less money

N 83
\ T

believe their company's
business model could be
made to work if everyone
WFH

HOURS WORKED WHILE WFH

. More ‘ The same
hours hours

26% 26% 35% 13%

Arts, entertainment and recreation

The same hours, Fewer
but different times hours

40% 25% 18% 16%
Consulting
1% M% M% 30%
Education
35% 6%
Finance

13% 22% 48% 17%

Not for profit

45 25% 26% 4%

PR, marketing and communications

48% 19% 27%| 6%

Science and technology

33% 3% 23% 13%
Other
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Despite this, there is belief that WFH can be made to work...

VIABILITY OF BUSINESS MODEL
IF EVERYONE WORKED FROM HOME

@ \otviabie @ Viable with adaptation Viable

39% 30% 30%

Arts, entertainment and recreation

53% 36%

Consulting
0% 16%
Education
58% 35%
Finance

17% 35% 48%

50% 45%

PR, marketing and communications

38% 48%

Science and technology

20% 55% 25%
Other
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